::gy»:.. 


I'  SPOT  NEWS  AND  FEATUREjS  ABOUT  NEWSPAPERS,  ADVERTISERS  AND  AGENCIES 


,.,v-  (  ■•■; 


mi’s  Brom 
hails  openiag  ”  . 
of  lalk  liaes’|rj 
lor  labor  pMce  I 

Gaaadiaa  Press 
revises  formula 
for  assessmenl 


aa  prouMhoas 
(See  page  16) 

Ageaey  research 
iredor  asks:?-^ 
aMralorium  oa 
media  eompaier 

Chevy  adaiaa^M 
IMs  4  ‘meals’^ 
lhal  sher  ads  ^ 
b  aewspapers 


bhigaa  group 


Y 


Nothing 
moves  Chicago 
like  the 
Tribune 

All-Star  football  classic 
draws  IVi  million  fans 
in  30-year  series 


Thousands  of  fans  took  over 
Soldier’s  Field  on  August  2nd  to 
see  the  30th  annual  All-Star 
football  game  ...  a  Tribune  idea 
in  action! 

Every  year  the  Tribune  brings 
the  best  college  players  together 
in  Chicago,  a  50-man  squad  this 
year  from  37  different  schools. 
Their  winning  battle  with  the 
professional  champion  Green 
Bay  Packers  was  a  thrilling  dis¬ 
play  of  football  talent,  probably 
the  biggest  game  of  the  entire 
Chicago  season.  In  30  years,  the 
attendance  at  this  classic  series 
totals  2H  million.  And  every 
year,  a  hundred  or  more  Chicago 
charities  benefit. 

The  30-year  story  of  the  All- 
Star  games  is  added  evidence: 
the  editorial  vitality  of  the 
Tribune  is  welcomed  and  en¬ 
dorsed  by  Chicago’s  most 
responsive  audience.  The  biggest 
advertising  audience,  too.  The 
Tribune  has  425,000  more  read¬ 
ers  every  weekday — 1,072,000 
more  readers  every  Sunday. 

Chicago  Tribune 


Supermatic  Autoplate  for  ^ 
use  with  compression 
type  cylinder  plate  lockup 


Tensionplate  Supermatic  for 
use  with  tensionplate  type 
cylinder  plate  lockup 
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SUPERMATIC 


PLATE  CASTING  MACHINES 


by  lea 


Representatives  of  newspaper  plants  are 
invited  to  see  these  revolutionary  plate  cast¬ 
ing  machines  in  operation.  Appointments,  to 
suit  your  convenience  and  location,  will  be 
arranged  upon  request. 


The  Most  Fully  Automatic  Plate  Casting 
Machines  in  Use 

Produce  Finished  Plates 
Per  Minute 

Provide  Sizeable  Increase  in  Performance 


WOOD  NEWSPAPER  MACHINERY  CORPORATION 

PLAINFIELD,  NEW  JERSEY 


’  Three  New  Awards  Honor 
the  New  York  Journal-American 
for  Public  Service  Achievement 

The  Journal-American  has  received  more  recognition  for  public  service 
in  recent  years  than  any  other  New  York  newspaper.  The  latest  3  cita¬ 
tions  illustrate  the  scope  of  its  crusading  program  for  a  better  community. 


NEW  YORK  STATE 
ASSOCIATION  OF 
TRIAL  LAWYERS 


THE  RABBINICAL 
COUNCIL  OF 
AMERICA 


In  awarding  special  community 
service  citations  to  the  Journal- 
American,  chief  editorial  writer 
Arthur  McClure  and  Brooklyn  edi¬ 
tor  John  W.  Newton,  Herman  B. 
Glaser,  president  of  the  N.  Y.  State 
Association  of  Trial  Lawyers  said: 

“Our  board  of  directors  voted 
to  make  these  commendations  in 
recognition  of  your  inspirational 
and  dedicated  leadership  in  be¬ 
half  of  the  American  principles  of 
individual  freedom. 

“Through  its  crusades  against 
crime,  through  its  work  in  behalf 
of  the  underprivileged,  through 
its  leadership  in  gaining  needed 
legislation,  the  Journal-American 
ranks  as  one  of  the  nation’s  lead¬ 
ing  publications.” 


THE  GIL  HODGES 
FOUNDATION 

The  citation  recently  awarded 
by  the  president  of  the  Hodges 
Foundation  to  Kingsbury  Smith, 
publisher  of  the  Journal-American, 
chief  editorial  writer  Arthur 
McClure,  sports  editor  Max  Kase 
and  Brooklyn  editor  John  W.  New¬ 
ton  reads: 

“In  recognition  of  its  crusading 
programs  and  inspirational  efforts 
in  fostering  the  well  being  of  our 
youth,  the  Journal-American  has 
been  exemplary  in  its  dedication 
to  good  s^rtsmanship,  honesty 
and  integrity. 

“Mr.  Smith's  estimable  leader¬ 
ship;  Mr.  McClure’s  incisive  edi¬ 
torial  observations;  Mr.  Kase’s 
superb  coverage  of  sports  of  in¬ 
terest  to  youth  and  Mr.  Newton’s 
notable  accomplishments  are  de¬ 
serving  of  the  highest  praise.” 


A  resolution  adopted  by  the 
Rabbinical  Council,  of  which  Rab¬ 
bi  Bernard  Twersky  is  director  of 
public  relations,  reads: 

“Resolved,  that  the  Council  go 
on  record  as  commending  the 
Journal-American  for  its  excel¬ 
lence  in  reporting  religious  news. 

“Be  it  further  resolved  that  the 
convention  commend  the  Journal- 
American  for  its  zealous  crusade 
in  behalf  of  human  rights  and  re¬ 
ligious  freedom,  which  uphold  the 
great  tradition  of  American  de¬ 
mocracy  and  our  political  liberties. 

“Be  it  further  resolved  the 
Council  praises  the  Journal- 
American  for  its  expose  of  the 
discrimination  practices  against 
the  3,000,000  Jewish  citizens  of 
the  Soviet  Union.” 


The  Journal-American  is  proud  of  this  recognition  of  the  QUALITY  of  its  service  to  the  community. 

NEW  YORK  JOURNAL-AMERICAN 

Represented  Nationally  by  Hearst  Advertising  Service  Inc. 


THE  HEARST  NEWSPAPERS 


Albany  Times-Union 
Albany  Knickerbocker  News 
Baltimore  News-Post  and  Sunday  American 
Boston  Record  American  and  Sunday  Advertiser 


Los  Angeles  Herald-Examiner 
New  York  Journal-American 
New  York  Mirror 
San  Antonio  Light 
San  Francisco  Examiner 


San  Francisco  News  Call  Bulletin 
Seattle  Post-Intelligencer 
Pictorial  Sunday  Magazine  Group 
Puck— The  Comic  Weekly 
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tented  NationeUy  by  Jann  &  Kelley,  Ine. 


Where  Can  More  Linage 
Come  From? 


It  can  best  come  from... 


those  who  have  the  most  advertising  to  place-the  big 
media  users.  Key  executives  in  these  companies  read  The 
Wall  Street  Journal  every  business  day.  Tell  your  sales 
story  to  them  through  their  favorite  publication. 

NEW  YORK,  SILVER  SPRING,  MD.  and  CHICOPEE  FALLS,  MASS.  •  CHICAGO, 
CLEVELAND  •  DALLAS  •  SAN  FRANCISCO  and  RIVERSIDE,  CALIFORNIA 
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OCTOBER 

2-5 — National  Conferenca  of  Editorial  Writari,  Rochester,  N.  Y. 

5-6 — South  Dakota  Associated  Press  Newspaper  Members,  Rapid  City. 

5- 12 — Society  of  American  Travel  Writers.  Aboard  MS  Queen  of  Bermuda 

Hamilton,  Bermuda. 

6- 8 — New  York  State  Dailies,  Advertising  Managers  Bureau,  Hotel  Syra¬ 

cuse,  Syracuse,  N.  Y. 

6- 9 — Southern  Regional  Promotion,  Golden  Triangle  Motor  Hotel,  Norfolk, 

Va. 

7- 18 — American  Press  Institute,  Managing  Editors  and  News  Editors 

seminar  (for  newspapers  under  75,000  circulation),  Columbia  Uni¬ 
versity,  New  York. 

10- 12 — Pennsylvania  Newspaper  Publishers  Association,  Penn  Harris  Hotel, 
Harrisburg. 

13 — Chesapeake  Associated  Press  Workshop,  Hotel  Alexander,  Hagerstown, 
Maryland. 

13-15 — Mid-Atlantic  Circulation  Managers  Association,  Battery  Park  Hotel, 
Asheville,  N.C. 

13-15— Ohio  Circulation  Managers  Association,  Nationwide  Inn,  Colum¬ 
bus,  O. 

1 3- 1 5— Eastern  Regional  Promotion  Conference,  Cherry  Hill  Inn,  Haddon- 
fleld,  N.  J. 

13-19 — National  Newspaper  Week. 

M — New  England  Newspapers  Advertising  Bureau,  Sheraton  Plaza  Hotel, 
Boston. 

15 — New  England  Daily  Newspaper  Association,  Sheraton  Plaza  Hotel, 
Boston. 

15 — Newspaper  Comics  Council,  Johnny  Victor  Theatre,  New  York  City. 

15- 18 — Canadian  Graphic  Arts  Show,  Automotive  Building,  Exhibition  Hark, 
Toronto. 

17- 19 — New  Jersey  Press  Association.  Newspaper  Institute,  Cherry  Hill 
Inn,  Cherry  Hill,  N.  J. 

18- 19 — Florida  Newspaper  Advertising  Executives,  Fall  Sales  Conference, 
Tides  Hotel,  St.  Petersburg,  Fla. 

18-19 — National  Conference  of  UPl  Editors  and  Publishers.  Ambassador 
West  Hotel,  Chicago. 

18-19 — Oregon  Newspaper  Publishers  Association  Admanagers,  Hilton 
Hotel,  Portland. 

18-19 — Northwest  Daily  Press  Association.  Sheraton-Ritz  Hotel,  Minneapolis. 

18- 20 — Ohio  Newspaperwomen's  Association.  Hotel  Secor,  Toledo. 

19 -  Tennessee  AP  News  Executives  Council,  Albert  Pick  Motel,  Nashville. 

20- 22 — Inland  Daily  Press  Association.  Drake  Hotel,  Chicago. 

20- 22 — New  York  State  AP  Association,  Syracuse,  N.Y. 

21- Nov.  I — American  Press  Institute,  Advertising  Executives  Seminar  (for 
newspapers  under  75,000  circulation),  Columbia  University,  New  York. 

23- 24— Audit  Bureau  of  Circulations,  Drake  Hotel,  Chicago. 

24- 26 — National  Editorial  Association,  Claridge  Hotel,  Memphis,  Tenn. 

24- 26— B.  C.  Weekly  Newspapers  Association,  Vancouver,  B.  C. 

25- 26— University  of  Idaho  Newspaper  Editors'  Conference,  Moscow,  Idaho. 

26-  Indiana  AP  Managing  Editors,  Bloomington. 

27- 29 — PNPA  Classified  Clinic,  Treadway  Inn,  Lebanon,  Pa. 

27- 30 — Institute  of  Newspaper  Controllers  &  Finance  Officers,  Shoreham 
Hotel,  Washington,  D.C. 

28- 29 — New  England  Newspaper  Advertising  Executives  Association,  Parker 
House,  Boston. 

29- 30 — Iowa  AP  Managing  Editors  Association,  Des  Moines. 

31-Nov.  2 — Pacific  Northwest  Newspaper  Advertising  Executives  Association, 
Winema  Motor  Hotel,  Klamath  Falls,  Oregon. 

NOVEMBER 

6- 9 — Sigma  Delta  Chi  national  convention.  Triangle  Hotel,  Norfolk.  Va. 

7- 8 — Freedom  of  Information  Conference,  University  of  Missouri,  School  of 

Journalism,  Columbia,  Mo. 

8- 9 — Arkansas  Press  Association  Mechanical  Conference,  Majestic  Hotel, 

Hot  Springs. 

9 -  United  Press  International  Indiana  Newspaper  Editors,  Marott  Hotel, 
Indianapolis. 

9-10 — South  Carolina  AP  News  Council,  Greenwood. 

11- 13 — International  Labor  Press  Association,  Park-Sheraton,  N.Y.C. 

12- 16 — Associated  Press  Ma:  aging  Editors  Association.  Americana  Hotel. 
Miami  Beach,  Fla. 

16 —  Florida  Associated  Press  .Association,  Americana  Hotel,  Miami  Beach. 
16-22 — Inter  American  Press  Association,  Americana  Hotel,  Bal  Harbour, 

Fla. 
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HOW  TO  HIT  4  BIG,  JUICY  APPLES 


...WITH  ONE  ARROW! 


Just  one  media  buy  does  it  for  you! 

The  BIG  4  ..  .the  completely  new  Sunday  Pictorial  Living 
Rotogravure  Group  is  the  only  newspaper  magazine  package  that 
concentrates  on  New  York,  Boston,  Los  Angeles  and  San 
Francisco ...  a  42-billion  dollar  combined  market  delivering  25% 
of  the  nation’s  standard  metropolitan  area  retail  sales. 

The  BIG  4 . . .  provides  the  impact  of  full  color  . . .  reaches 
4,730,000  readers  at  a  lower  cost  per  thousand  than  any 
syndicated  supplement. 

Edited  locally  for  local  interest.  Pictorial  Living  provides  new 
flexibility  to  fit  your  sales  plans... combinations,  staggered  ads, 
dealer  listings  for  individual  markets,  split  runs,  varied  size 
units . . .  plus  a  range  of  liberal  discounts. 

The  BIG  4... Sunday  Pictorial  Living  Group,  is  the  big 
New  Buy  to  put  your  advertising  on  target.  Get  this  new  story 
from  your  Hearst  Advertising  Service  representative  today. 


We  deliver  in  four  major  markets . . . 


•  Local  editorial  Interest 

•  The  impact  of  full  color 

•  Individual  market  penetration 


•  Flexibility  of  Insertion  dates 

•  Flexibility  of  product  or  copy 

•  Liberal  discounts 


SUNDAY 
ROTOGRAVURE  GROUP 


DISTRIBUTED  WITH 

*  NEW  YORK  JOURNAL -AMERICAN  RtpnanM 

★  BOSTON  ADVERTISER  Nttionillyby 

■k  LOS  ANGELES  HERALD-EXAMINER  aovertisinq 

k  SAN  FRANCISCO  EXAMINER  SERVICE  INC. 


Putties  for  really  busy  ad  execs: 


Which  circle  is  bigger? 


Tell  the  truth  now:  how  long  did  it  take  you?  Ten  seconds? 
(That's  about  as  long  as  it  takes  to  say,  with  feeling:  "In 
Boston,  each  and  every  day,  Monday  through  Friday,  nearly 
900,000  adults  read  The  Globe.'')  Five  seconds?  (About 
as  long  as:  "Well  over  a  million  read  it  on  Sunday,  too.") 
One  second?  Check  your  watch. 


Birthday,  anniversary,  whatever  the  occasion,  Editor 
&  Publisher  makes  an  outstanding  gift.  Check  your 
remembrance  list  today  —  and  don't  forget  your 
own  subscription! 


Name  . . 
Address 
aty .... 
Company 


Zone 


State 


Mail  check  to 


Editor  &  Publisher 

850  THIRD  AVE.  NEW  YORK.  N.  Y..  10022 

$6J0  a  year,  U.  S.  and  Canada — all  other  countries,  tlOJOO 
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'k  it  'k  -k  if  it 

SMALL  wo.NDER  REPORTERS  get  names  wrong.  Herb  Stoy, 
Stockton  (Calif.)  Record,  had  a  name  given  him  over  the 
telephone  as  Garry,  Gary,  Jerry,  Jerold,  (herald  and,  Anally, 
after  he  had  been  out  to  lunch,  the  correct  form,  Gerard,  was 
called  in.  .  .  .  William  R.  Barrett,  United  Press  International 
regional  executive  for  Kentucky  and  southern  West  Virginia, 
was  elected  to  the  Football  Hall  of  Fame  of  Woodrow  Wilson 
High  School.  Berkley,  W.  Va.,  w'hose  1936  team  he  managed. 

.  .  .  Sidney  Van  Ulm,  Houston  Press  staff  artist,  who  received 
his  Dorchester  High  School  diploma  50  years  ago  from  the  hands 
of  Boston  Mayor  John  F.  (Honey)  Fitzgerald,  has  received  an 
autographed  picture  from  the  late  mayor’s  grandson.  President 
John  F.  Kennedy.  Mr.  Van  Ulm  has  shaken  hands  with  seven 
Presidents — McKinley,  Taft.  Wilson,  Coolidge,  Roosevelt,  Eisen¬ 
hower  and  Kennedy.  ...  It  didn’t  take  long  for  Vance  Brown, 
infant  son  of  Judith  Weld  Brown,  executive  editor  of  the  New 
Britain  (Conn.)  Herald,  and  her  husband.  Rod,  to  get  printers’ 
ink  in  his  veins — he  ate  part  of  the  first  page  of  the  New  York 
Herald  Tribune.  Asked  by  an  old-time  newspaperman  if  this 
didn’t  make  a  big  difference  in  the  little  fellow,  his  mother  re¬ 
plied:  “It  certainly  did — it  made  him  sick.” 

—Heady  Heads:  “ClieerinR  News:  Kerchoo  Shall  Not  Ring  To- 
nifthl’’ — Chicago  Sun-Times;  “Seraleh-Pad  Cheek  Used  To  Gel 
‘Seraleh’  *’ — Seattle  Times;  “Bruin  On  The  Prowl:  Bare  Berry 
Boughs  ‘Bur'  Bears” — Minneapolis  (Minn.)  Star;  “Church  Bells 
Pealed  Out  By  Belle  Who  Peeled  OiT'^Baltimttre  Sun;  “Cops 
Waltz  In,  Lil's  Twist  Is  Out”— /Veic  York  Post;  “Boost  For  ‘Boobs’: 
F>ononiies  of  GN'P  (iet  Unhodgespodged” — Washington  Evening 
Star  (Seerelar>  of  (xHiimeree  Hodges  offered  an  economic  primer 
to  anybody  who  sends  20e  to  the  (^vernment  Printing  OHice)  ; 
“Jayne  Shifts  Out  of  2nd,  In  Neutral,  Ready  for  3rd”^Wesl 
Covina  (C^lif.)  San  Gabriel  Valley  Daily  Tribune  (written  by 
Owen  Callin). 

— Managing  Editor  Jack  Adams,  Fontana  (Calif.)  Herald- 
News,  advertised  in  the  Los  Angeles  metropolitan  newspapers 
for  a  woman’s  editor  and  received  a  call  from  one.  “How’  are 
you  on  makeup?”  inquired  Mr.  Adams.  “Oh,”  she  replied.  “I 
use  a  little  lipstick.”  .  .  .  Reporter  A1  Gridfer,  Tulsa  (Okla.) 
World,  received  a  complaint  from  a  state  prison  inmate:  “Inci¬ 
dentally,  you’ve  been  misspelling  my  number.”  .  .  .  AP  reporter 
Don  Reeder,  covering  the  Fischer  quintuplets  story  at  Aberdeen, 
S.D.,  is  well-qualified  by  being  the  father  of  two  sets  of  twins. 

.  .  .  The  U.P.I.  Reporter  reports  El  Mundo,  Caracas,  Venezuela, 
had  seven  stories  on  one  page  under  one  byline  (Pedro  Ramon 
Romera)  and  recalls  that  the  New  York  Mirror  had  11  bylines 
on  its  lead  story  about  a  local  airplane  crash  in  1%0.  Hyman 
Goldberg,  who  uses  at  least  a  half  dozen  pen  names  as  well  as 
his  real  name  over  his  articles  in  the  New  York  Sunday  Mirror, 
has  acquired  a  new’  one.  Prudence  Penny,  used  over  the  food 
column  of  the  Mirror  for  years.  Hy  is  mixing  some  hilarious 
(delicious)  writing  w’ith  his  perfectly  authentic  (delicious) 
recipes. 

Inky.,  Dinky,  Due 

The  printer's  hands  are  smeared  with  ink. 

The  smudges  on  his  face  mean  wipe. 

It  all  sums  up  to  be,  I  think. 

Ink  spots  the  printer  as  the  type! 

— Frank  Del-Witt 

—The  fCall  Street  Journal  reports  Matthew  J.  Culligan  “lashed” 
2,200  employes  from  the  Curtis  Publishing  Co.  payroll.  .  .  .  James 
G.  Morton,  Special  Assistant  to  the  Secretary  of  Commerce,  writes: 
“I  must  say  that  Washington  newspapers  are  particularly  excellent. 
I  read  them  all— IFashingfon  Post,  Evening  Star,  Washington 
Daily  Neir.'s— avidly  from  cover  to  cover  every  day.  I  also  take 
home  with  me  16  or  17  other  newspapers  from  all  parts  of  the 
country  so  I  can  keep  close  tabs  on  wbat’s  going  on  in  key  cities.” 
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To  put  your  dollars  where  they  count  most  in  N.Y.  put  UNYT  on  your  schedule.  Get  the  facts  from  Moloney  Regan  &  Schmitt. 
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editorial 


Triple~Bar relied  Testimonial 

Leading  newspaper  advertisers  have  given  testimonials  in  the  past 
to  the  ettectiveness  of  this  metliinn.  But  never  l>efore,  in  our  recol¬ 
lection,  have  executives  of  three  of  the  largest  newspaper  advertisers — 
an  automobile  manufacturer,  a  department  store,  and  a  grocery  chain 
— made  forceful  statements  almost  simultaneously  about  the  imjxir- 
tance  and  usefulness  of  new  spaper  advertising. 

On  Monday,  David  I..  Yunich,  jjiesident  of  Macy’s  New  York,  prob¬ 
ably  the  largest  department  store  advertiser  in  the  country,  told  ex¬ 
ecutives  of  Gannett  Newspapers  in  Saratoga  Springs,  N.Y.: 

“Retailers  must  invite  people — they  must  attract  people  to  their 
stores,  rite  most  powerful  way  of  doing  this  for  any  store  is  through 
gocxl  and  effective  advertising  in  strong,  interesting  and  widely-reatl 
newspa|>ers. . . . 

“The  newspaper  strike  proved  conclusively  that  newspaper  sjjace 
is  one  of  the  most  valuable  franchises  a  store  owns.  I'he  newspajjer  is 
the  backlxine  of  the  retail  advertising  structure.” 

On  Tuesday,  Orville  \V.  Jollier,  vice-jiresident  in  charge  of  adver¬ 
tising  for  the  Indej>endent  Grocers’  Alliance  which  operates  5,000 
stores,  said  to  a  meeting  of  his  executives  in  Boston: 

“Nothing  excels  newspaj>ers  when  it  comes  to  selling  merchandise 
or  building  a  substantial  image  for  the  company  who  sells  it.”  He  said 
IGA  stores  Iniy  more  retail  newspaper  footl  advertising  than  any  other 
organization  in  the  world,  and  added:  “No  other  media  that  1  know 
of  can  give  you  the  cooperation  of  the  dual  job  of  selling  merchandise 
and  building  a  solid  image  of  your  stores  that  comes  anywhere  near 
the  newspapers  in  the  towns  you  serve.” 

Also  on  Tuesday,  Ckn  l  Ihen,  assistant  advertising  tlirector  of  (diev- 
rolet,  which  is  one  of  the  largest  national  advertisers  in  newspapers, 
told  the  AANR-E&P  Awards  luncheon  group  in  New  York: 

“We  regard  the  newspaj^er  as  the  most  local,  retail  and  urgent  of 
the  media  we  use.  Consequently,  tve  feel  that  it  is  most  effective  in 
reaching  the  prosjject  at  that  jjoint  in  his  buying  cycle  when  he  is 
about  ready  to  trade  for  a  new  car. . . . 

“We  feel,  too,  that  newspapers — while  jM'imarily  tlirected  at  the 
new-car  buyer  in  general — also  give  us  some  of  the  advantages  of  more 
specialized  media,  such  as  direct  mail.  Because  newspaper  readershiji 
is  nearly  universal,  we  know  that  at  the  same  time  we  are  reaching 
that  mass  audience,  we  are  reaching  the  single,  most  likely  group  of 
prosjiects  we  have — present  and  satisfied  Chevrolet  owners.  .  .  . 

“Newspaj)ers  .  .  .  outdoor  .  .  .  radio  and  television  .  .  .  magazines 
.  .  .  trade  and  business  publications  .  .  .  direct  mail  .  .  .  each  is  em¬ 
ployed  for  a  specific  purpose  and  assignetl  a  sjjecific  job  to  do  as  part 
of  the  over-all  Chevrolet  ailvertising  program.  But  we  feel  that  news- 
pajK’rs  are  the  core  of  that  program,  for  the  reasons  I’ve  just  mentioned, 
and  because  of  the  very  flexible  way  in  tvhich  they  can  be  toordinatetl 
with  sales.” 

These  three  men  are  not  taking  the  word  of  someone  else  about 
newspaper  advertising.  Each  of  them  represents  a  company  that  has 
spent  many  millions  of  dollars  in  newspapers  annually  for  years.  They 
know  whereof  they  speak  and  for  that  reason  their  words  should  be 
helpful  to  all  newspaper  admen.  A  lot  of  advertising  accounts  cotild 
benefit  if  they  would  listen. 


Let  your  speech  he  alirays  icilh  grace, 
seasoned  with  salt,  that  ye  may  know  how 
ye  ought  to  answer  every  man. — Colos- 
sians,  IV ;  6. 
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•HAIL  TO  THE  CHIEF' 

Alexander,  Philadelphia  Bulletin 


letters 


PHOTO  EQUIPMENT 


Incidentally,  I  got  a  kick  out  of  the 
other  photographers  in  Washington  for 
the  Freedom  March.  Most  were  loaded 
down  with  two  or  three  cameras  stuck 
around  their  necks  and  gadget  bags  which 
must  weigh  a  ton.  I  somehow  got  the  im¬ 
pression  that  for  all  the  reputed  sophisti¬ 
cation  of  press  photographers  that  these 
fellows  believe  that  the  more  equipment 
they  carry  the  better  their  photos  will 
turn  out. 

This  isn’t  necessarily  true.  Carrying  all 
that  equipment  on  this  type  of  assignment 
does  little  more  than  immobilize  the  cam¬ 
eraman  when  he  should  be  moving  around. 
A  single  twin-lens  camera  should  he 
enough  to  handle  the  average  assignment 
of  this  kind.  I  don’t  mean  to  imply  that 
telephoto  lenses  are  not  needed  or  that 
special  equipment  is  not  necessary.  Of 
course  it  is.  But  not  hy  every  cameraman 
present. 

I  took  some  good-natured  kidding  from 
some  of  the  photographers  from  the  big 
papers.  One  from  Boston  looked  at  my 
old  camera  with  the  battered  eye-piece 
and  said,  “Boy,  you  need  a  new  camera.” 
Another  wanted  to  know  how  I  got  along 
with  just  a  beat  up  twin-lens  job.  Frankly, 


I  never  had  given  this  much  thought  be¬ 
fore.  I  just  went  out  and  took  pictures. 

.\rthur  W.  Gf.iselman  Jr. 
York  (Pa.)  Gazette  and  Daily. 


CIRCULATION  BOOM 


On  Feb.  17,  1962  you  ran  an  article  on 
“Blue  Ribbon”  Dailies — those  small-city 
papers  with  circulations  that  exceed  the 
population  of  their  cities  of  publication. 

Based  on  1960  circulation  figures,  we 
did  not  fall  in  this  class.  1  thought  that 
you  might  be  interested  to  see  how  things 
have  developed  with  us. 

In  1962,  we  had  an  ABC  average  of 
19.895.  The  Town  of  Morristown  has  a 
population  of  17,712.  An  even  more  fan¬ 
tastic  situation  is  shown  by  the  Publisher’s 
.ABC  statement  for  3  31/63,  which  shows 
22.004.  .And  even  more  amazing,  present 
circulation  is  running  in  excess  of  24.000. 

We  figure  out  this  growth  at  over  20^c. 
which  surely  must  be  one  of  the  highest 
percentage  figures  for  small  dailies  any¬ 
where. 

On  the  fringes  of  the  giant  New  York 
and  Newark  areas,  we  credit  this  growth 
to  a  hard-hitting  news  department  and  an 
aggressive  circulation  staff  that  is  taking 
advantage  of  the  population  boom  in 
Morris  County. 

Normax  B.  Tomlinson,  Jr. 
Vicepresident  and  General  Manager, 
Morristown  (N.J.)  Daily  Record. 


FINEST  COLOR  ISSUE 


E&P  Index 

Advertising  News  16 
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Promotion  .  49 

Ray  Erwin's  Column  .  4 

Syndicates  .  50 

Shop  Talk  .  64 

Weekly  Editor  .  38 
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Congratulations  on  your  September  28th 
“Color  in  Newspapers”  issue.  It  is  by  far 
the  finest  color  issue  that  has  appeared  to 
date,  and  sparkles  with  excitement  on  the 
growth  of  the  medium. 

There  is  a  minor  correction  you  might 
want  to  make  in  the  article  on  “Specta- 
Color  Ad  Less  Than  Page”.  It  mentions 
that  Royal  Crown  has  ordered  43  million 
Diet-Rite  preprints  from  Standard  Gravure 
Corporation. 

While  Standard  Gravure  produced  the 
less-than-page  Diet-Rite  SpectaColor  ad 
the  Louisville  Times  carried,  the  43  mil¬ 
lion  quantity  mentioned  in  the  article  was 
produced  by  Pollock  Paper  Company  of 
Middletown,  Ohio.  The  campaign  was 
handled  by  D’.Arcy  .Advertising  and  co¬ 
ordinated  by  us. 

Bri'Ce  H.  Logan 

Preprint  Corporation, 

New  York. 


FAIR  GAME 


James  J.  Fox’s  long  explanation  (Sept. 
21)  for  the  W  arren  Times-Mirror  s  women 
would  have  convinced  me  but  for  one 
Freudian  slip:  “.  .  .  covering  some  rather 
GRIZZLY  accidents  hasn’t  bothered  her 
a  bit.” 

Let’s  have  the  bear  facts.  Isn’t  the 
RE.AL  reason  Mr.  Fox  hires  so  many 
women  just  this?  They  have  him  under 
their  spell. 

Ben  Altshuler 

Williamsburg.  Va. 
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'WON'T  TAKE  LONG  TO  SETTLE 
THIS  EAST-WEST  CRISIS' 

Shanks,  Buffalo  Evening  News 


Short  Takes 

Worn  en ’s  Page : 

Powered  eye  shadow  is  best  because 
it  does  not  have  to  be  rubbed  on.  — 
Buffalo  (N.  Y.)  Courier-Express. 

• 

Assisting  at  the  reception  were  rich, 
aunts  of  the  bride.  —  Boonville  (N.  Y.) 
Daily  News. 

• 

If  you  burn  toast,  and  most  of  us  to 
sometimes,  then  push  it  up  and  down  very 
lightly  on  your  garter.  —  San  Antonio 
(Tex.)  Express-News. 

• 

All  wore  ballerina  length  gowns  fea¬ 
turing  pink  taffeta  undershirts. — Pough¬ 
keepsie  (N.  Y.)  Journal. 

• 

There  was  a  centerpiece  of  yellow  and 
white  chrysanthemums,  baby  rattlers  and 
a  stork  figure.  —  Columbia  (Mo.)  Mis¬ 
sourian. 


OUT  BEHIND  THE  BARN 

Long,  Minneapolis  Tribune 
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By  the  end  of  this  month,  newspaper  staffs  all 
over  the  country  will  be  using  the  1962  annual 
volume  of  The  New'  York  Times  Index. 


Here’s  your 
record  of 
last  year’s 
news- 

in  one  volume 


It  will  be  off  the  press  by  mid-October,  with 
over  1,000  pages  of  condensed  information  on 
last  year’s  events,  and  the  persons  who  took 
part  in  them. 

It  pinpoints  every  story 

With  this  new  volume  in  your  library,  you’ll 
have  an  easy-to-use  guide  to  the  new's  reported 
in  The  Times  throughout  the  entire  year.  The 
developments  are  recorded  and  summarized 
chronologically  under  thousands  of  topical 
headings.  You’ll  be  able  to  verify  quickly  the 
names  of  people  and  places,  check  the  dates  of 
events,  and  get  key  facts  on  almost  any  situa¬ 
tion  w’ithout  looking  beyond  the  Index  itself. 

Each  news  reference  tells  you  how  to  locate 
immediately  the  full  story  in  your  file  of  The 
New’  York  Times.  The  date  of  the  issue  is  listed 
—and  even  the  page  and  column  numbers.  Fur¬ 
thermore,  the  publication  dates  make  it  easier 
to  track  down  stories  that  ran  in  your  own 
new’spaper,  in  other  newspapers,  and  in  the 
new’s  magazines. 

Order  your  copy  today 

You  can  get  the  1962  annual  volume  alone  for 
$60,  which  is  also  the  price  of  a  one-year  sub¬ 
scription  to  the  ticice-a-month  Index.When  you 
order  them  both,  the  cost  is  only  $95.  You  get 
the  complete  Index  service,  at  a  saving  of  $25. 

If  your  library  is  lacking  a  file  of  The  New  York 
Times  Index,  w’hy  not  get  one  started  now, 
while  the  1962  annual  volume  is  still  avail¬ 
able?  Your  order  will  get  immediate  attention. 


The  New  York  Times  Index 

229  West  43  Street.  New  York,  N.Y.  10036 


Every  Saturday  Since  1884 
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ITU’s  Brown  Sees  ‘Peace’ 
As  New  ‘Talk  Lines’  Open 


Santa  Barbara  Meeting  Praised; 
Union  Training  Center  Visited 


By  Philip  N.  Schuyler 

Colorado  Springs,  Colo. 

Elmer  Brown,  president  of 
the  International  Typographical 
Union,  sees  new  “talk  lines” 
opening  up  between  union 
leaders  and  publishers. 

“These  new  lines  of  communi¬ 
cation  between  the  craft  unions 
and  the  top  men  in  the  news¬ 
paper  publishing  field  augur 
well  for  an  era  of  peaceful  co¬ 
existence,”  Mr.  Brown  said  in 
an  E&P  interview  here.  “I’m  a 
peaceful  man  myself,”  he  added, 
“and  our  union  has  a  long 
record  of  peaceful  negotiation. 
But  we  continue  to  stand  against 
compulsory  arbitration,  govern¬ 
ment  interference,  and  we  are 
for  collective  bargaining  for 
local  contracts  locally  negoti¬ 
ated.” 

Mr.  Brown  was  visited  in  his 
new  headquarters  office  shortly 
after  his  return  from  the  first 
conference  between  publishers, 
newspaper  union  leaders,  and 
neutrals  in  Santa  Barbara, 
Calif.  Sept.  17-19,  under  aus¬ 
pices  of  the  Center  for  the  Study 
of  Democratic  Institutions. 
(E&P,  Sept.  21). 

Another  Meeting  Soon 

“While  no  date  or  place  or 
sponsor  has  yet  been  set,  the 
plan  is  to  continue  these  union- 
publisher  meetings,”  Mr.  Brown 
said.  He  thought  the  next  would 
take  place  within  a  few  months. 
As  stated  in  E&P’s  report  of 
the  sessions,  Mr.  Brown  agreed 
the  mechanism  followed  was 
similar  to  the  Committee  on 
Human  Relations  in  the  steel 
industry.  This  calls  for  discus¬ 
sions,  with  no  binding  agree¬ 
ments  and  no  minutes  kept,  at 
the  highest  levels  in  manage¬ 
ment  and  labor.  He  favored  this 
method  over  talks  being  spon¬ 
sored  by  the  Special  Standing 
Committee  of  the  American 
Newspaper  Publishers  Associa¬ 
tion. 

“These  men  we  met  in  Santa 
Barbara  have  the  power  to  say 


yes  or  no,”  Mr.  Brown  said.  “It 
is  decidedly  good  for  them  to 
get  a  clear  understanding  of  the 
problems  existing  between  the 
unions  and  newspaper  manage¬ 
ment. 

“But  real  collective  bargain¬ 
ing  must  continue  at  the  local 
level,  where,  unfortunately, 
there  is  a  continuing  tendency 
for  management  to  put  at  the 
negotiating  tables  men  from  out¬ 
side  the  industry  with  no  real 
skill  or  experience,  and  only  the 
beginning  of  knowledge  of  what 
goes  on  in  newspaper  produc¬ 
tion  departments.” 

Mr.  Brown,  who  was  a  printer 
on  the  New  York  World-Tele¬ 
gram  when  he  first  entered 
international  union  politics  in 
1944,  faces  a  battle  for  re-elec¬ 
tion  as  ITU  president  next  May. 
He  succeed^  Woodruff  Ran¬ 
dolph  in  1958.  As  might  be 
expected,  around  this  complex 
of  headquarters,  training  center, 
and  Printers’  Home,  the  talk 
was  that  he  will  win  easily  over 
Frederick  Hunt,  Chicago  union 
leader,  who  is  the  nominee  of 
the  Independents. 

4  Problem  Areas 

Mr.  Brown  listed  four  major 
problems  in  the  industry,  as 
follows : 

1.  “Automation,  socalled,  con¬ 
tinues  to  pose  a  major  task  for 
the  unions  in  the  coming  year. 
We  at  ITU  will  continue  to  keep 
ahead  of  the  new  methods  being 
introduced  through  our  train¬ 
ing  center,  where  we  are  giving 
our  members  the  skills  as  they 
are  needed.  This  is  as  vital  to 
the  whole  industry  as  it  is  to 
our  union. 

2.  “We  must  intensify  organi¬ 
zation  in  the  smaller  communi¬ 
ties.  It  is  our  conviction  that 
the  future  in  the  newspaper 
field  centers  in  suburban  areas. 
Offset  equipment  is  being  used 
chiefly  in  such  places.  This  will 
grow  tremendously  as  prices  for 
presses,  etc.  come  down.  Not 


only  will  the  increasing  number 
of  small  daily  newspapers  pro¬ 
vide  employment  for  printers, 
but  they  are  the  best  training 
ground  for  tomorrow’s  writers 
and  editors.  I  believe  that  about 
1,000  individually-owned  news¬ 
papers  with  10,000  to  25,000 
circulation  would  be  the  finest 
thing  that  could  happen  for  our 
democracy. 

3.  “Together  with  other  unions 
in  the  printing  trade,  w’e  must 
work  out  some  form  of  coopera¬ 
tive  actions.  We  must  get  to¬ 
gether  in  some  way  to  avoid 
jurisdictional  problems,  and  also 
to  lend  each  other  strengfth  for 
organizational  work. 

4.  “Finally,  in  the  legislative 
field,  one  of  our  main  aims  will 
be  to  work  for  adoption  of  Citi¬ 
zen  Job  Protection  Laws,  which 
are  now  in  force  in  10  states,  to 
prohibit  the  importation  of 
strikebreakers  within  state 
boundaries.  Also  some  attention 
must  be  given  to  amendment  of 
the  Taft-Hartley  and  the  Land- 
rum-Griffin  laws.  In  particular, 
the  latter  law  must  be  revised 
to  prevent  wildcat  strikes.  Bet- 
fore  the  Landrum-Griffin  Act 
we  could  correct  jurisdictional 
disputes  often  by  a  telegram  or 
telephone  call.  These  laws  are 
making  local  unions  and  pub¬ 
lishers  turn  to  the  federal  gov¬ 
ernment  in  ways  I  think  are 
destructive  to  democracy.” 

Proud  of  Training  Center 

Mr.  Brown  noted  with  pride 
that  the  ITU  Training  Center, 
which  he  called  “a  substantial 
contribution  to  the  future  of  the 
newspaper  and  printing  indus¬ 
tries,”  had  been  built  and  is 
being  operated  exclusively  by 
the  union.  He  said  there  had 
been  plenty  of  opportunities  to 
accept  government  subsidies,  but 
all  had  been  rejected. 

“There  is  altogether  too  much 
government  meddling  in  indus¬ 
try  today,”  Mr.  Brown  con¬ 
tinued.  “In  our  field  it  could  lead 
to  compulsory  arbitration.  We 
are  not  interested  in  establish¬ 
ing  a  labor  government,  such  as 
exists  in  Sweden.  We  want  to 
remain  free,  free  to  bargain 
collectively  and  to  disagree 
collectively.” 


editor  ac  PUBLISHER  for  October  5,  1963 


At  this  point,  Mr.  Brown 
elaborated  on  his  belief  in  “local 
contracts,  locally  negotiated.” 

“All  decisions  must  be  reached 
at  the  level  where  our  people 
live  and  work,”  he  said.  “In  the 
cities,  where  they  belong  to  the 
parent-teacher  associations,  the 
veterans  organizations,  and  are 
politically  interested,  no  local 
union  will  ever  do  anything 
deliberately  to  injure  or  destroy 
their  newspaper.” 

Mr.  Brown  said  many  news¬ 
paper  executives  have  been 
among  the  408  persons  who  have 
signed  the  register  at  Union 
Headquarters  since  March.  Sign¬ 
ing  in  on  Sept.  21  w'ere  Jack  R. 
Howard,  president,  and  Walker 
Stone,  editor,  of  Scripps-Howard 
Newspapers,  and  Richard 
Peters,  editor  of  the  New  York 
World-Telegram  &  Sun. 

Help  on  Plant  Layout 

E.  L.  Heminger,  general  man¬ 
ager  of  the  Findlay  (0.)  Repub¬ 
lican-Courier,  came  on  Sept.  26 
to  see  the  collection  of  new  pro¬ 
duction  equipment. 

“I  was  most  impressed  with 
what  I  saw,”  Mr.  Heminger 
said,  “and  also  with  the  techni¬ 
cal  advice  I  received.  I  have 
been  promised  help  from  Carl 
Smith,  director  of  the  Training 
Center,  even  to  help  in  drawing 
up  plant  lay-outs.” 

Mr.  Smith  worked  as  a  printer 
on  the  Indianapolis  Star  and  the 
Evansville  Courier-Press.  Start¬ 
ing  in  Indianapolis,  when  ITU 
offices  were  there,  he  has  been 
seven  years  with  the  center. 

About  300  printers,  5%  of 
them  women,  take  the  22  courses 
offered  by  the  center  in  a  year. 
The  equipment  on  which  they 
are  train^  is  valued  at  $1,000,- 
000.  A  course  in  Photon  opera¬ 
tion  was  introduced  this  year, 
and  soon  there  will  be  one  in 
plate-making.  All  phases  of 
phototypesetting  are  available  to 
trainees. 

Asked  if  the  Center  were  not 
impinging  on  other  union  juris¬ 
dictions,  Mr.  Smith  replied  it 
was  considered  important  to 
cover  all  the  work  flow  up  to 
and  including  press  runs.  Equip¬ 
ment  not  usually  used  by 
printers  is  also  added  for  re¬ 
search  purposes,  he  said. 

Mr.  Smith  said  that  the  other 
day  Number  575  of  the  ITU 
Ruling  Machine,  developed  here, 
was  shipped  out.  This  equip¬ 
ment  is  leased  by  local  unions. 
Recently  received  at  the  center 
was  the  pilot  model  of  a  semi- 
{Continued  on  page  55) 
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Miller,  Weil  Buy 
Boise  Statesman 


Boise,  Idaho 

Purchase  of  all  of  the  com¬ 
mon  stock  of  Statesman  Print¬ 
ing  Company  by  Fedei  ated  Pub¬ 
lications  Inc.  of  Michigan  was 
announced  here  Sept.  30  by 
Rol)ert  B.  Miller,  president,  and 
Louis  A.  Weil  Jr.,  executive 
vicepresident,  of  Federated. 

John  A.  Scott,  editor  and  pub¬ 
lisher  of  the  Lafayette  (Ind.) 
Journal  <{•  Courier,  one  of  the 
Federatetl  group’s  properties, 
was  assigned  here  as  acting  pub¬ 
lisher. 

James  L.  Brown,  owner  of  the 
Statesman  Newspapers  —  the 
Idaho  Daily  Statesuian,  the 
Idaho  Evening  Statesman,  and 
the  Idaho  Sunday  Statesman  — 
said  the  .sale  was  effective  Oct. 
1.  The  transaction  was  arranged 
by  Vincent  .1.  Manno,  New  York 
newspaper  broker.  No  price  was 
mentioned  but  the  acquisition 
was  said  to  involve  several  mil¬ 
lions  of  dollars. 

Cenlrnnial  in  1964- 

The  morning  paper  has  a  cir¬ 
culation  in  the  38,000  range, 
with  12,000  for  the  evening  edi¬ 
tion  and  46,000  for  Sunday. 

The  Statesman  will  celebrate 
its  centennial  in  July,  1964.  Cal¬ 
vin  Cobb  bought  the  paper  in 
1889  and  his  daughter,  Mrs. 
Margaret  Cobb  Ailshie,  assumed 
ownership  in  1928. 

Mr.  Brown,  who  became  the 
head  of  the  organization  after 
Mrs.  Ailshie  died  in  August, 
1959,  said  he  planned  to  devote 
his  time  and  assets  to  extend¬ 
ing  the  scope  of  the  Margaret 
.4iishie  Trust. 

Besides  the  Lafayette  paper, 
these  in  the  Federated  group  are 
theLon.sjw.gr  (Mich.)  State  Jour¬ 
nal.  the  Battle  Creek  Enquirer 
and  .VcM'.s,  and  the  Marion 
(Ind.)  Chroniele-Trihune.  The 
company  also  owns  and  operates 
radio  station  WMRI  in  Marion. 

Mr.  Miller,  who  is  publisher 
of  the  Battle  Creek  evening- 
Sunday  paper,  said  in  the  pur¬ 
chase  announcement:  “We  re¬ 
gret  that  we  were  unsuccessful 
in  fulfilling  our  desire  that  Mr. 
Brown  continue  his  association 
with  the  Statesman  and  we  hope 
that  after  a  period  of  rest  he 
will  return  to  the  State.sman,  at 
least  in  an  advisory  capacity.” 

Mr.  Brown  left  Boise  to  at¬ 
tend  the  World  Series  in  New 
York.  The  Statesman’s  manag- 


appointed.  He  is  a  native  of 
Connecticut  and  a  retired  Ma¬ 
rine  Corps  brigadier  general. 
He  served  a  four-year  term  as 
mayor  of  South  Bend,  Indiana. 

The  Statesman  Newspapers 
circulate  over  a  wide  area  from 
the  capital  city.  The  morning 
Statesman  is  Independent  Re¬ 
publican. 

The  evening  Statesman  began 
publication  in  September  1942 
and  the  Statesman  Printing 
Company  purchased  the  Boise 
Capital  News  on  Oct.  1,  1942. 

Coniniunily  Projects 

In  his  statement,  Mr.  Brown 
gave  “health  and  age”  as  rea¬ 
sons  for  relinquishing  the  re¬ 
sponsibility  of  publishing  the 
newspapers.  He  paid  his  re¬ 
spects  to  the  integrity  of  Mr. 
Miller  and  Mr.  Weil,  noting  that 
he  had  been  associated  with  Mr. 
Miller  in  newspaper  work  at 
Battle  Creek  and  with  Mr. 
Weil’s  family  at  Port  Huron, 
Mich.  Mr.  Weil  is  now  publisher 
of  the  Lansing  State  Journal. 

“In  selecting  Federated  Pub¬ 
lications  as  the  new  owner  of 
the  Statesnmn  Newspapers,” 
Mr.  Brown  said,  “the  negotia¬ 
tions  could  be  made  with  life¬ 
long  acquaintances  in  the  in¬ 
dustry,  persons  I  am  confident 
will  direct  the  Statesman  News¬ 
papers  with  full  competence.” 

His  career  with  the  States¬ 
man  extended  over  nearly  25 
years,  Mr.  Brown  remarked.  He 
said  he  plans  to  continue  resi¬ 
dence  here  and  help  community 
projects,  some  as  yet  unrealized, 
that  were  in  the  long-range 
plans  of  Mrs.  Ailshie  and  him¬ 
self. 

4-  Hearst  Sunday 
Magazines  in  Group 

The  Big  4,  a  new,  locally 
edited  group  of  Sunday  roto¬ 
gravure  magazines  distributed 
in  the  east  by  the  New  York 
Journal- American  and  the  Bos¬ 
ton  Sunday  Advertiser  and  on 
the  w'est  coast  by  the  Los  An¬ 
geles  Herald-Examiner  and  San 
Francisco  Examiner,  was  an¬ 
nounced  this  week  by  Herbert 
W.  Beyea,  president  of  Hearst 
Advertising  Ser\’ice. 

The  Big  4  group  is  made  up 
of  the  Pictorial  Lii'ing  maga¬ 
zines  of  the  four  largest  Hearst 


Nevada  Papers  Solil 

WiNNEMfCA,  Nev. 

Sale  of  the  Winnemuca  Hum¬ 
boldt  Star  and  Battle  Mountain 
Scout  to  Robert  A.  Davis  is 
announced  by  Glenn  Maley,  who 
took  over  ownership  from  the 
Donald  W.  Reynolds  News¬ 
papers  only  last  May. 

Walker  Seeks 
$23  Million 
In  Libel  Suits 

News  organizations  are  the 
targets  of  libel  suits  for  $23 
million  which  have  been  filed 
by  former  Maj.  Gen.  Edwin  A. 
Walker. 

The  actions  are  based  on 
stories  concerning  his  activities 
at  the  University  of  Mississippi 
last  year  when  James  H.  Mere¬ 
dith,  a  Negro,  was  enrolled  amid 
rioting.  The  general  alleges  that 
false  statements  concerning  his 
presence  make  him  appear  to  be 
a  cowardly  person  and  a  crimi¬ 
nal. 

Gen.  Walker  resigned  from 
the  Army  in  1961  due  to  a  con¬ 
troversy  over  his  “indoctrina¬ 
tion”  progi-am  for  troops.  At 
the  time  of  the  Oxford  incident 
he  was  arrested  and  charged 
with  seditious  conspiracy.  A 
federal  court  declared  he  was 
mentally  competent  after  Dallas 
p.sychiatrists  examined  him. 

The  psychiatrists’  bills,  ap- 
))roved  for  payment  by  a  fed¬ 
eral  judge,  included  one  for  $35 
an  hour  for  time  spent  with  re¬ 
porters,  Gen.  Walker’s  mother 
and  his  attorneys. 

810  Million  Claim 

Gen.  Walker  is  a.sking  $10 
million  in  a  suit  against  At¬ 
lanta  Newspapers  Inc.  (the 
Journal  and  the  Constitution) 
and  Ralph  McGill,  publisher  of 
the  Constitution  who  writes  a 
syndicated  column. 

A  suit  for  $2  million  was  filed 
against  the  Associated  Press  in 
Mississippi.  He  also  named  AP 
as  a  co-defendant  with  the  Den¬ 
ver  Post  in  a  $1  million  claim. 

The  Fort  Worth  Star-Tele¬ 
gram,  its  publisher  (Among  G. 
Carter  Jr.)  and  its  affiliated  ra¬ 
dio  and  television  stations  are 
named  in  a  $2  million  suit  and 
$3  million  damages  is  sought 
against  the  New  Orleans  Times- 
Pieayune  in  a  compliant  filed  at 
Shreveport. 

Suits  for  $2  million  were 


Dispatch)  and  its  television  sta¬ 
tion. 

In  Oklahoma  City,  the  for¬ 
mer  general  is  suing  Xeiesweek 
magazine  and  Mid-Continent 
News  Co.,  a  magazine  distribu¬ 
tor,  for  $1  million. 

TThe  Delta  Democrat-Times 
and  its  editor,  Hodding  Carter, 
are  named  as  defendants  in  a 
Greenville,  Miss.,  suit  for  $2 
million  which  is  based  on  re¬ 
marks  Mr.  Carter  made  in  a 
speech  in  New  Hampshire. 

Celebrated  in  legal  historj'  is 
the  chain  libel  suit  brought  by 
Annie  Oaklie,  famous  Wild  West 
show  girl.  She  collected  damages 
from  numerous  publications  for  i 
a  story  that  falsely  identified 
her  as  a  w’oman  who  had  been 
arrested  on  a  dope  charge  in 
Chicago. 

• 

Team  (5)  Shares 
Bowater  Award 
For  Series  (14) 

Ottawa 

One  of  the  three  $1,000  prizes 
given  in  the  last  competition  for 
the  Bowater  Awards  for  Journ¬ 
alism  is  being  shared  by  five 
Montreal  Star  writers. 

Their  14  articles  on  the  Euro-  j 
pean  Common  Market  won  the 
category  of  Commonwealth  and 
International  Affairs.  Named  in 
the  award  were  William  A.  Wil¬ 
son,  Bernard  Kaplan,  Peter 
Trueman,  Charles  Lazarus  and 
Boyce  Richai-dson. 

Ollier  Vi  inners 

Bruce  Hutchison,  a  second¬ 
time  winner,  receives  a  $1,000 
jjrize  for  articles  in  the  Victoria 
(B.  C.)  Daily  Times  entered  in 
the  Social,  Political  and  Cultural 
.4ffairs  category'.  His  four-part 
series  was  titled,  “Canada’s 
Sickness:  What  Has  Gone 
Wrong?” 

Lubor  J.  Zink,  who  wote 
three  articles  on  “The  Unfin¬ 
ished  Revolution”  in  the  Bran¬ 
don  Sun,  was  the  third  winner.  * 

Honorable  mentions  in  each  | 
category  went  to:  J.  B.  Mc- 
Geachy,  Financial  Post,  a  series  | 
on  the  Cuba  Blockade;  Bruce  | 
Macdonald,  Toronto  Globe  and 
Mail,  a  series  on  small  industry; 
and  Guy  Lamarche,  La  Presse, 
Montreal,  17  articles  on  “Un 
Acadien  tetu.” 

New  sponsorship  of  the 
awards  will  be  sought,  it  was 
announced  after  Sam  Mann, 
vicepresident  of  the  Bowater 


ing  editor,  Sandor  Klein,  was  in  Sunday  newspapers.  It  offers  brought  against  the  Courier-  Corporation  of  North  America 

Europe.  advertisers  a  highly  flexible  Journal  and  the  Louisville  Limited,  said  its  sponsorship 

The  announcement  stated  that  Sunday  magazine  “package”  Times  and  their  radio  station,  would  be  relinquished.  The 

Mr.  Scott  would  remain  here  with  liberal  discount  induce-  and  against  the  Pulitzer  Pub-  Awards  were  established  by  the 

until  a  permanent  publisher  is  ments,  Mr.  Beyea  said.  lishing  Co.  (the  St.  Louis  Post-  paper  company  eight  years  ago. 
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CHKVY  HEAVY  IN  COLOR 

4  ‘Mosts’  Steer  Car 
Ads  into  Newspapers 


NOTEWORTHY — Observing  some  of  the  fine  points  about  exhibits  at 
the  ROP  Color  Awards  luncheon,  James  Forget  of  the  Ted  Bates  agency 
keeps  pencil  and  notepad  handy  for  memoranda. 


Most  local.  .  . 

Most  retail.  .  . 

Most  urgent  .  .  . 

Most  effective. 

This  four-gear  salute  to  the 
newspaper  industry  was  ex¬ 
pressed  by  Carl  O.  Uren,  assist¬ 
ant  advertising  manager  of 
Chevrolet,  at  the  seventh  annual 
ROP  Color  Awards  luncheon 
Tuesday  at  the  Biltmore  Hotel, 
New  York. 

More  than  200  advertising 
agency  executives,  advertisers 
and  newspaper  representatives 
were  in  the  audience  when  Mr. 
Uren  told  why  Chevrolet  has 
been  leaning  heavily  on  color  in 
its  newspaper  copy  over  the  past 
few  years. 

Uniform  Quality  of  Color 

He  congratulated  the  news¬ 
papers  and  agencies  for  their 
cooperation  in  achieving  uni¬ 
form  quality  of  production  of 
a  wide  range  of  Chevy  ads  that 
“was  nothing  short  of  phenome¬ 
nal.” 

Hung  behind  the  speaker’s 
rostrum  were  samples  of  the  18 
ads  in  two  colors  and  four  colors 
which  Chevrolet  ran  from  Feb¬ 
ruary  to  June  in  key  markets. 

Mr.  Uren  reported,  w'ith  em¬ 
phasis,  that  the  campaign  had 
been  published  “somewhere  west 
of  the  New'  York  metropolitan 
area,”  a  remark  that  pointed 
up  the  scarcity  of  color  availa¬ 
bilities  in  New  York  city. 

The  speaker  explained  how 
his  department  kept  alert  on  the 
problems  of  registration,  posi¬ 
tion,  etc.  in  the  many  newspa¬ 
pers  that  carried  the  ads.  In¬ 
dividual  tear  sheets  were  ob¬ 
tained  from  every  edition  of 
everj'  paper  and  they  w’ere 
mounted  at  the  agency  (Camp- 
bell-Ewald)  on  a  wall  the  size 
of  a  24-sheet  outdoor  poster. 

“We  were  able,”  he  said,  “to 
tell  at  a  glance  the  range  of 
color  variation,  etc.  And  the 
uniform  quality  maintained 
throughout  the  campaign  was 
nothing  short  of  phenomenal. 
A  great  tribute,  I  think,  to  one 
of  the  finest  examples  of  agency- 
media  teamw'ork  I  have  ever 
seen.” 

Mr.  Uren  singled  out  Gene 
Trombley  for  special  mention  in 
guiding  the  creative  work  and 
media  selection. 

Chevrolet’s  adman  then  took 
the  audience  behind  the  scenes 
for  a  description  of  the  com¬ 
pany’s  marketing  strategy  and 
the  new  element  of  a  fifth  line 


of  cars,  the  Chevelle.  He  ad¬ 
mitted  that  the  ad  slogan  — 
“There’s  5  in  ’64”  —  was  a 
grammatical  sin,  but  he  asked, 
“how  in  hell  can  we  fit  ‘there 
are’  into  a  compact  logo?” 

He  joked  about  the  teaser  ads, 
“Why  is  Chevrolet  building  a 
fifth  line  of  cars  when  it  builds 
four  great  ones  already.”  Some 
people  in  Chevy’s  manufacuring 
office  are  still  asking  that  ques¬ 
tion,  Mr.  Uren  remarked  w'ith 
a  smile. 

Newspapers  Evaluated 

A  Merchandising  Strategy' 
Council  coordinates  the  advertis¬ 
ing  and  sales  programs,  Mr. 
Uren  related.  Some  times,  he 
said,  other  sales  departments’ 
reports  reveal  areas  in  which 
advertising  —  new'spaper  adver¬ 
tising,  in  particular  —  can  help 
overcome  a  sales  problem  or  ex¬ 
ploit  a  sales  advantage. 

The  thinking  about  new’spa- 
pers  goes  like  this: 

“We  regard  the  new’spaper  as 
the  most  local,  retail  and  urgent 
of  the  media  w'e  use.  Conse¬ 
quently,  we  feel  that  it  is  most 
effective  in  reaching  the  pros¬ 
pect  at  that  point  in  his  buy¬ 
ing  cycle  w'hen  he  is  about  ready 
to  trade  for  a  new  car.  It  can 
supply  him  w'ith  the  kind  of 
buying  incentives  and  informa¬ 
tion  he  is  interested  in,  includ¬ 
ing  in  many  cases  the  name  and 
address  of  his  local  dealer. 

“We  feel,  too,  that  newspa¬ 
pers  —  while  read  by  new-car 
buyers  in  general  —  also  give 
us  some  of  the  advantages  of 
more  specialized  media,  such  as 
direct  mail.  Because  newspaper 
readership  is  nearly  universal, 
we  know'  that  at  the  same  time 
we  are  reaching  that  mass  audi¬ 


ence,  we  are  reaching  the  sin¬ 
gle,  most  productive  group  of 
prospects  w'e  have  —  present 
Chevrolet  owners. 

“In  addition,  because  of  the 
great  strides  made  in  new'spa- 
per  ROP  color  reproduction  in 
recent  years,  newspaper  adver¬ 
tising  offers  an  advantage  once 
the  nearly  exclusive  realm  of 
magazines;  namely,  the  fine- 
color  printing  and  colorful  illus¬ 
trations  that  create  strong  and 
favorable  product  impressions, 
both  with  readers  in  the  market 
for  a  new  car  now  and  with 
those  who  will  buy  in  the  future. 
This  is  one  of  the  reasons  our 
plans  for  1964  include  a  heavy 
schedule  in  ROP  color.” 

Richard  Ross  of  The  Bran¬ 
ham  Company  presided  and  in¬ 
troduced  Mr.  Uren.  The  Ameri¬ 
can  Association  of  Newspaper 
Representatives  w'as  co  -  host 
W'ith  Editor  &  Publisher  for 
the  luncheon.  Robert  U.  Brow'n, 
president  and  editor  of  F&P, 
handed  out  the  ROP  Color 
plaques  and  certificates.  The 


winners  were  announced  in  the 
Sept.  28  issue. 

Lincoln-Mercury 
Ads  Increased 

Detroit 

Newspaper  advertising  of  the 
Lincoln-Mercury  Division,  Ford 
Motor  Co.,  has  been  increased 
50%  over  last  year’s  expendi¬ 
ture,  J.  Clifford  Wilson,  vice- 
president  of  Kenyon  &  Eckhardt, 
told  newspaper  representatives 
here  this  week. 

Schedules  for  both  Mercury 
and  Comet  have  been  “heavily 
stepped  up,”  Mr.  Wilson  said. 
A  continuing  program  will  also 
support  the  Lincoln-Continental, 
which  has  been  out  of  newspa¬ 
pers  since  1961,  he  added. 

“The  newspaper  budget  this 
year  is  above  the  tv  network 
investment  in  dollars,”  Mr.  Wil¬ 
son  said. 

During  the  season  top  mar¬ 
kets  will  receive  33  newspaper 
ads,  ranging  dow'n  to  seven  in 
the  smallest  markets. 

• 

New  Supplement 
Ill  Calif.  Papers 

BURLINGA.ME,  Calif. 

Peninsula  Midweek,  a  new 
supplement,  w’as  launched  Oct.  2 
with  a  14-full-page  issue  dis¬ 
tributed  by  the  Redwood  City 
Tribune,  Rurlingame  Advance- 
Star  and  Times-Gazette  units  of 
Peninsula  Newspapers  Inc.  The 
first  edition  exceeded  the  1000- 
inch  advertising  goal  by  50  per¬ 
cent,  reported  James  A.  Wood, 
A-S  publisher. 

Robert  Lyhne  is  editor  and 
Sam  Felser  advertising  man¬ 
ager.  Distribution  went  to  84,000 
San  Matel  County  homes. 


IN  WINNER'S  CIRCLE — Among  guests  at  the  ROP  Color  Awards 
luncheon  were  these  folks  from  California  who  received  citations  in 
retail  category;  Left  to  right — Edward  A.  Gorman,  advertising  manager 
of  the  Fontana  Herald-News;  Mrs.  Gorman;  William  Kessler,  advertis¬ 
ing  manager  of  Standard  Brands  Paint  Company,  and  Mrs.  Kessler. 
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TOO  MLCH  GUESSING 

Moratorium  Asked 
On  Media  Computers 


Until  a  lot  of  pruesswork  is 
eliminated,  there  should  be  a 
moratorium  on  the  use  of  com¬ 
puters  in  media  selection,  an 
advertising  aprency  research  di¬ 
rector  advised  this  week. 

Money  is  beinpr  wasted  on 
current  methods,  he  said,  and 
the  advertising  business  needs 
a  common  effort  to  develop 
better  decision-makinp  rather 
than  better  publicity. 

The  speaker  was  Stanley  D. 
Canter,  vicepresident-research, 
of  Og'ih'j',  Benson  &  Mather 
agency,  at  the  ninth  annual  con¬ 
ference  of  the  Advertising  Re¬ 
search  Foundation  Oct.  1  in 
New  York. 

Mr.  Canter  was  assigned  to 
answer  the  question,  “Have 
computers  lived  up  to  their 
promises  for  media  selection?” 
In  his  judgment  they  have  not 
provided  definitive  final  an¬ 
swers. 

Intuitive  Judgments 

Both  the  available  equipment 
and  the  lack  of  data  to  be  as¬ 
similated  are  at  fault,  Mr,  Can¬ 
ter  declared.  An  added  difficulty, 
he  said,  is  the  application  of 
computer  findings  to  guesses  or 
intuitive  judgments. 

Linear  programming,  one  of 
the  two  methods  used,  Mr.  Can¬ 
ter  said,  hinges  largely  on 
purely  subjective  judgments  and 
it  does  not  provide  answers  for 
evaluating  one  schedule  com¬ 
pared  to  another. 

He  cited  an  experiment  re¬ 
cently  in  which  television  used 
by  itself  had  a  certain  kind  of 
effectiveness  and  magazines  used 
by  themselves  for  the  same  prod¬ 
uct  had  another  level  of  effec¬ 
tiveness.  When  used  in  combina¬ 
tion,  the  resultant  was  greater 
than  the  sum  of  the  two  parts 
individually. 

The  simulation  method  in  com¬ 
puterization,  he  went  on,  has 
severe  limitations  because  of 
the  lack  of  valid  data.  Informa¬ 
tion  of  vastly  different  degrees 
of  reliability,  he  said,  range 
from  the  precise  in  a  statistical 
sense  to  pure  guesswork,  and  the 
guesses  often  receive  equal  or 
greater  weight  than  the  valid 
data  in  determinina  the  out¬ 
come. 

No  Competitive  Edge 

The  development  of  a  com¬ 
puter  model  that  would  cope 
with  agencies’  problems  is  be¬ 
yond  the  reach  of  any  one 
agency  in  investment  and  talent. 


Mr.  Canter  declared.  He  mini¬ 
mized  the  belief  agencies  might 
create  a  competitive  edge  for 
themselves  in  the  computer  field. 

“A  closer  inspection  shows,” 
he  .said,  “that  the  competitive 
edge  derives  not  from  the  exist¬ 
ence  of  the  media  selection  model 
itself,  but  from  the  ingenuity 
with  which  one  uses  it.  There  is 
no  particular  advantage  to  sec¬ 
recy  or  individual  agency  de¬ 
velopment  of  media  selection 
models. 

“I  suggest  that  those  agen¬ 
cies  which  concur  in  this  opinion, 
pool  their  funds  and  talent  in 
order  to  achieve  full  benefits 
from  the  promises  that  com¬ 
puters  hold  for  media  selection.” 

During  a  moratorium  which 
he  proposed,  Mr.  Canter  said  the 
role  of  the  Advertising  Research 
Foundation  in  the  computer 
program  should  be  examined. 

• 

Moss  Unit  Hits 
Rowan  for  Gag 
On  Saigon  News 

Washington 

The  House  Foreign  Opera¬ 
tions  and  Government  Informa¬ 
tion  Subcommittee  reprimanded 
the  State  Department  this  week 
for  “hiding  the  facts  from  the 
American  public”  on  events  in 
Vietnam. 

The  subcommittee,  chaired  by 
John  E.  Moss  (D.-Calif.),  is¬ 
sued  a  statement  saying,  “In 
recent  weeks  the  American  pub¬ 
lic  has  been  surprised  by  de¬ 
velopments  in  Vietnam  —  de¬ 
velopments  which  have  been 
many  months  in  the  making  but 
which  the  American  people  are 
just  now  discovering.”  It 
charged  that  the  “restrictive 
U.  S.  press  policy”  in  Vietnam 
“unquestionably  contributed  to 
the  lack  of  information  about 
conditions  in  Vietnam  which 
created  an  international  crisis.” 

The  subcommittee  said  a  cable 
sent  by  the  department  to  the 
American  Embassy  in  Saigon 
saying  that  stories  criticizing 
the  Diem  regime  were  harmful 
to  the  war  effort  was  drafted 
in  the  department’s  public  rela¬ 
tions  office  by  “an  official  with 
an  admitted  distrust  for  the 
people’s  right  to  know.” 

The  statement  referred  to 
Carl  T.  Rowan,  now  ambassador 
to  Finland  but  formerly  Deputy 
(Confirmed  on  page  54) 


Florida  OflFset  Daily 
Adds  Sunday  Edition 

Lake  Wales,  Fla. 

The  Highlander,  which  has 
been  published  as  a  five-day 
afternoon  daily  since  the  early 
1930’s,  will  add  a  Sunday  morn¬ 
ing  edition  Oct.  20,  Editor  and 
Publisher  Robert  O.  Lodmell  has 
announced. 

The  subscription  rate  is  being 
raised  from  5c  to  10c  for  single 
copies  and  from  25c  to  35c  week¬ 
ly  home-delivered. 

The  Highlander  converted  to 
the  offset  process  two  years  ago. 
It  jiublishes  on  a  two-unit  Goss 
Suburban. 

• 

Broadcasters 
Oppose  Rule 
Limiting  Ads 

Washington 

The  National  Association  of 
Broadcasters  told  the  Federal 
Communications  Commission 
this  week  that  it  lacks  authority 
to  impose  time  limits  on  broad¬ 
cast  commercials. 

Any  rule  requiring  such  limi¬ 
tations  would  destroy  free  enter¬ 
prise  in  broadcasting  to  the 
detriment  of  the  public  interest, 
and  would  spell  the  doom  of  in¬ 
dustry  efforts  at  self-regulation, 
NAB  argued. 

NAB’s  opposition  was  out¬ 
lined  in  44  pages  of  comments 
filed  by  General  Counsel  Doug¬ 
las  A.  Anello  and  Attorney  Rob¬ 
ert  V.  Cahill. 

The  Association  said  “there 
has  been  growing  conviction  in 
the  industry  that  any  commer¬ 
cial  time  standard  limited  mere¬ 
ly  to  the  mechanical  measure¬ 
ment  of  time  devoted  to  com¬ 
mercials  is  doomed  to  failure.” 

NAB’s  presentation  followed 
the  recent  criticism  of  over-com¬ 
mercialization  by  E.  William 
Henry,  FCC  chairman,  in  a  talk 
to  the  International  Radio  and 
Television  Society,  New  York. 
Mr.  Henry  said  the  time  had 
come  for  the  FCC  to  spell  out 
policy  on  commercial  time.  He 
mentioned  particularly  the  fre¬ 
quent  interruptions  in  movies 
and  commercial  teasers  on  news 
shows. 

• 

Earl  Delanti  Dies 

Boston 

Earl  C.  Deland,  80,  who  re¬ 
tired  two  months  ago  when  he 
was  chief  copy  editor  of  the 
Bo,9ton  Record- American,  died 
Sept.  30.  He  had  worked  for 
Hearst  newspapers  for  38  years, 
after  starting  his  career  on  the 
Worcesrter  (Mass.)  Telegram. 


3  Questions 
For  Research 
About  Papers  — 

Critical  questions  about  news¬ 
papers  that  need  answering 
were  laid  before  members  of  the 
Advertising  Research  Founda¬ 
tion  this  week. 

Dr.  L>Tidon  O.  Brown,  of 
Dancer  -  Fitzgerald  -  Sample  ad¬ 
vertising  agency,  listed  them  as  | 
follows  in  an  ARF  policy  state¬ 
ment  on  audience  measurement 
studies: 

1.  How  should  the  newspaper 
reader  be  defined  and  qualified? 

2.  Is  the  “read-yesterday” 
technique  as  presently  practiced 
sufficiently  accurate? 

3.  Is  a  different  technique  re¬ 
quired  to  determine  the  number 
of  readers  of  Sunday  papers 
than  for  weekday  papers? 

Asks  Ruling  .Service  .Action 

In  the  same  meeting,  Oct.  1, 
the  Foundation  was  charged 
with  a  responsibility  to  conduct 
its  own  independent,  self- 
financed  investigation  of  broad¬ 
cast  rating  services. 

Barton  A.  Cummings,  chief  t 
executive  officer  of  Compton  Ad¬ 
vertising  Inc.,  declared  ARF 
will  forfeit  its  claim  to  leader- 
ship  if  it  fails  to  build  tech¬ 
niques  and  services  that  cannot 
be  faulted  significantly.  He  re¬ 
ferred  to  the  recent  Congres¬ 
sional  hearings  which  disclosed 
shortcomings  in  the  television 
rating  services. 

Mr.  Cummings  proposed  that 
-ARF  memliers  contribute  to  a  i 
special  fund  to  finance  an  in-  | 
vestigation  of  audience  meas-  ! 
urement  practices. 

“Unless  our  tools  are  worthy 
of  our  craft,”  he  declared,  “we 
harm  ourselves  and  our  clients.” 

Mr.  Cummings  cited  “many 
opportunities”  existing  for  re¬ 
search,  including  more  effective 
copy  testing  methods;  inter-me¬ 
dia  comparisons;  precise  data 
on  who  watches  what  kind  of  4*^ 
show  or  reads  what  publica-  . 
tions;  and  effectiveness  of  broad-  ' 
cast  commercials.  He  said  he  did 
not  agree  that  comparisons  can¬ 
not  be  made  between  print  and 
tv. 

His  remarks  followed  the 
policy  report  and  Dr.  Brown’s 
comment  that  “ARF  does  not 
intend  to  inject  itself  into  areas 
which  are  primarily  the  respon-  | 
sibility  of  broadcasters.” 

The  policy  statement,  ap- 
proved  by  ARF  directors,  as-  , 
serted  that  research  costs  must 
be  underwritten  by  advertisers, 
advertising  agencies  or  media,  ' 
either  individually  or  in  groups. 
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'  President  of  Brazil 
^  Nationalizes  Comics 

j  By  H.  Stuart  Morrison 
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Rio  de  Janeiro 

President  Joao  Goulart  has 
signed  a  decree  “nationalizing” 
newspaper  comic  strips  and 
comic  books  by  specifying  per¬ 
centages  of  Brazilian  material 
which  must  be  published. 

In  effect,  the  decree  says  “Go 
Home.  Yankee  Comics,”  because 
U.S.  syndicates  have  a  virtual 
monopoly  on  the  Brazilian  mar¬ 
ket.  Only  a  few  French  strips 
are  carried.  There  are  no  Bra¬ 
zilian  newspaper  comic  strips 
at  present. 

The  Brazilian  government  has 
a  two-fold  purpose  in  the  action. 

First,  President  Goulart  and 
Education  Minister  Paulo  de 
Tarso  want  to  relieve  the  youth 
of  Brazil  from  “foreign  influ¬ 
ence,  and  foreign  ideology”  as 
presented  by  U.S.  strips.  Since 
there  are  no  Russian  comic 
strips,  the  foreign  influence 
cited  in  the  decree  is  obviously 
the  American  way  of  life  and 
anti-Communism. 

Secondly,  President  Goulart 
hopes  to  save  some  dollars 
Brazil  sadly  needs  and  does  not 
possess. 

Duty-Free 

The  decree  points  out  that 
foreign  comics  come  into  the 
country  duty-free,  and  that  they 
add  to  the  nation’s  foreign  debt. 

No  figures  are  available  as  to 
the  cash  value  of  the  comics 
coming  into  the  country.  One 
reason  is  because  Brazil’s  in¬ 
flation  orgy  changes  the  value 
of  the  dollar  almost  daily.  How¬ 
ever,  unofficial  estimates  set  the 
probable  total  at  around  $50,000 
a  year  or  more.  Since  contracts 
are  made  in  cruzeiros,  the  Bra¬ 
zilian  currency  unit  which  de¬ 
preciates  daily,  conversion  into 
dollarage  value  is  possible  only 
at  the  moment  of  exchange. 

The  edict  does  not  mention 
the  syndicates,  but  is  directly 
applicable  to  newspapers  and 
comic  book  publishers. 

30%  Local  Origin 

The  decree  provides  that  30% 
of  the  comic  strips  in  any  news¬ 
paper,  or  published  by  any 
comic  book  producer,  shall  be  of 
Brazilian  origin  and  on  Bra¬ 
zilian  subjects,  by  Jan.  1,  1964. 
The  percentage  goes  to  40%  on 
Jan.  1,  1965  and  to  60%  on  Jan. 
1,  1966. 

One  curious  clause  of  the 
edict  states  that  the  comics 
must  be  drawn,  and  the  script 
written,  by  “Brazilians  or  for¬ 


eigners  located  in  Brazil.”  This 
is  the  first  time  foreigners  have 
been  granted,  by  law  or  decree, 
any  right  to  participate  in  the 
“cultural”  activities  of  a  news¬ 
paper.  Such  cultural  activity  is 
expressly  forbidden  them  by  the 
Brazilian  constitution,  being  re- 
ser%’ed  exclusively  for  “native- 
born  Brazilians.” 

Native  Humor 

After  setting  up  the  deadlines 
and  percentages,  another  para¬ 
graph  of  the  decree  declares 
“humorous  designs  and  illus¬ 
trations  must  be  exclusively 
national  beginning  Jan.  1,  1964.” 

No  clarification  of  this  clause 
has  been  made,  but  editors  as¬ 
sume  it  means  editorial  page 
cartoons.  There  is  some  fear 
that  the  decree,  when  enforce¬ 
ment  time  comes  around,  may 
be  interpreted  as  barring  news 
photos  from  other  countries, 
but  there  also  is  the  expecta¬ 
tion  that  this  possibly  can  be 
avoided  in  setting  up  the  en¬ 
forcement  regulations. 

This  will  be  done  by  a  special 
commission,  to  be  appointed  by 
Education  Minister  de  Tarsos, 
and  which  wdll  adopt  rules  for 
conformance  with  the  decree. 

First  criticism  of  the  decree 
came  from  O  Jomal,  key  news¬ 
paper  in  the  Assis  Chateau¬ 
briand  group.  Surprisingly, 
Chateaubriand,  which  has  op¬ 
erated  its  own  nationwide  news 
service  for  many  years,  is 
financially  and  culturally  in  a 
position  to  develop  and  syndi¬ 
cate  Brazilian-created  comic 
strips.  It  probably  is  the  only 
organization  in  such  a  position. 

Criticism  Voiced 

But  O  Jomal  raised  the  ciy 
of  interference  with  freedom  of 
the  press  immediately,  saying: 

“This  is  a  clear  attack  on  the 
liberty  of  the  press.  It  is  going 
to  extremes  to  define  what  is 
meant  by  ‘national  comics,’  as 
only  those  ‘that  follow  Brazil¬ 
ian  themes  and  are  by  national 
authors.’ 

“This  encircles  the  creative 
liberty  of  the  very  national 
authors  w’ho  can  not  avail  them¬ 
selves  of  universal  themes  if 
they  w’ant  to  see  their  creations 
published. 

“This  decree  w'ould  not  be 
surprising  if  it  were  authorized 
in  Cuba  or  the  Soviet  Union. 

“Since  this  is  Brazil,  we  are 
certain  that  it  wdll  not  survive 
in  a  court  of  justice.” 
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Editor  Goes  to  College 

Minneapolis 
Scott  Donaldson,  vicepresident 
and  director  of  Minneapolis  Sub¬ 
urban  New'spapers  Inc.,  has  re¬ 
signed  as  executive  editor  to  re¬ 
turn  to  the  University  of  Min¬ 
nesota  for  graduate  work  on 
a  doctor’s  degree  in  American 
studies.  He  will  remain  vice- 
president  and  director  of  the 
fimi. 


3  Newsmen 
Held  Briefly 
In  Caracas 

Two  prominent  U.  S.  news 
executives  and  an  American  cor¬ 
respondent  were  arrested  with¬ 
out  charge  Sept.  26  and  held 
incommunicado  for  an  hour  by 
Venezuelan  police  in  Caracas. 

The  incident,  an  outgx'owth  of 
guerrilla  violence  that  has  swept 
Venezuela,  was  described  by 
Charles  Lucey,  editor,  Trenton 
(N.  J.)  Times,  one  of  those  ar¬ 
rested,  in  a  dispatch  carried  by 
the  UPI.  The  lead  read: 

“A  funny  thing  happened  to 
me  on  my  way  from  the  forum 
—  the  forum  of  the  Venezuelan 
National  Congress  in  the  heart 
of  Caracas. 

Intcrviened  Communist 

“With  Walker  Stone,  editor- 
in-chief  of  the  Scripps-Howard 
Newspapers,  and  James  Whelan, 
Venezuelan  manager  for  United 
Press  International,  I  had  just 
finished  palaver  with  Gustavo 
Machado,  head  of  the  Vene¬ 
zuelan  communist  party,  on  the 
guerrilla  terrorism  and  violence 
now  sweeping  the  country. 

“As  we  emerged  into  the 
street  a  little  man  of  truculent 
authority,  wearing  civilian 
clothes  but  announcing  he  was 
a  police  officer,  edged  up  to  de¬ 
mand  our  credentials.  We  pro¬ 
duced  passports  but  he  was  un¬ 
impressed.  As  for  his  creden¬ 
tials,  a  shoulder-holster  pistol 
was  the  most  convincing.” 

Ironically,  the  three  were  on 
their  way  from  the  National 
Congress  Building  to  see  the 
Minister  of  the  Interior,  who  is 
in  charge  of  the  police.  They 
were  able  to  keep  an  appoint¬ 
ment  with  President  Romulo 
Betancourt  the  next  morning. 
He  laughed  uproariously  when 
they  told  him  about  their  deten¬ 
tion,  which  had  been  described 
as  a  mistake. 

Communist  leaders  freely  told 
the  newsmen  that  many  Vene¬ 
zuelan  University  students  have 
been  trained  in  Cuba. 


Prices  Hiked; 
Philadelphia 
Dailies  8c 

Daily  newspapers  in  all  parts 
of  the  country  were  raising  their 
prices  this  week. 

In  Philadelphia,  all  three  pa¬ 
pers  —  the  Inquirer,  the  News, 
and  the  Bulletin  —  went  from  a 
nickel  to  8c.  The  Sunday  editions 
of  the  Inquirer  and  the  Bulle¬ 
tin  were  held  at  20c. 

For  the  daily  papers  in  Phila¬ 
delphia  the  first  price  boost  since 
1948  was  attributed  to  ever- 
mounting  costs  of  production. 
Philadelphia  was  the  last  of  the 
major  cities  where  a  standard- 
size  newspaper  could  be  pur¬ 
chased  for  5c. 

Other  raises  were: 

Bridgeport,  Conn.  —  from  5c 
to  7c  for  the  Post  and  the  Tele¬ 
gram,  with  Sunday  remaining 
25c.  It  was  noted  that  102  of 
107  New  England  dailies  have 
a  7c  price. 

Wichita,  Kans.  —  from  5c  to 
10c  for  the  Beacon  and  the 
Eagle. 

Greenville,  Pa.  —  from  7c  to 
10c  for  single  copies  of  the  Rec- 
ord-Argus;  weekly  delivery 
price  raised  from  40c  to  50c. 

Manchester,  N.  H.  —  from 
25c  to  30c  for  the  New  Hamp¬ 
shire  Sunday  News,  the  first  in¬ 
crease  since  March,  1957. 

Dayton,  Ohio  —  street  sale 
price  raised  from  7c  to  10c  for 
the  Daily  News  and  the  Journal 
Herald  but  home-delivery  price 
remains  at  7c. 

Jacksonville,  Fla.  —  from  5c 
to  10c  for  the  Florida  Times- 
Union  and  the  Jacksonville  Jour¬ 
nal.  Sunday  Times-Union  still 
20c.  Home  delivery  price  un¬ 
changed. 

• 

Higher  Starting  Pay 
Reported  by  J-Grads 

Iowa  City,  Iowa 

Starting  salaries  paid  to  1963 
graduates  of  the  University  of 
Iowa  School  of  Journalism  av¬ 
eraged  $110.03  per  week,  an  in¬ 
crease  of  almost  $10  over  the 
1961  average,  the  School’s  place¬ 
ment  office  reports. 

Comparing  the  1963  figure 
with  $100.09  in  1961  and  $92 
in  1960,  the  placement  office 
said,  “The  trend  is  unequivocal 
that  our  journalism  graduates 
are  starting  off  at  a  consider¬ 
ably  higher  salary  level  than 
their  counterparts  two  and  three 
years  ago.”  However,  the  1963 
average  for  men  and  women 
fell  short  of  the  1962  record 
high  of  $112.63. 
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Bitter  Circulation 
Rivalry  Is  Deplored 

Ity  r.aiii|>l>(‘ll  Vi  alson 


PROMOTIONAL  fools  and  fheir  uses  are  described  by  William  Sf.  Sure 
of  Ward-Griffith  Co.  at  Western  Workshop.  Cigar-smoking  Norwin 
Yoffie,  Pasadena  Independent,  Star-News,  was  panel  chairman. 


S.AN  R.AFAEL,  Calif. 

A  bitter,  intra-city  circulation 
rivalry  is  detrimental  to  all 
newspapers,  in  the  belief  of 
Western  Promotion  Workshop 
participants. 

This  view  was  reitei’ated  in  a 
discussion  generated  from  a  re¬ 
port  on  the  San  Francisco  news¬ 
paper  rivalry  given  by  Andrew 
Talbot,  promotion  director  of  the 
San  Franci:<co  Exaininvr  and 
News  Call  Ilulletin. 

The  competition  between  the 
San  Francisco  newspapers  be¬ 
gan  with  “two  for  one”  offers 
enabling  purcha.sers  to  obtain 
two  months  of  delivered  new.s- 
l>apers  for  one  month  payment. 

It  is  especially  intense  in  the 
morning  field,  where  the  Exam¬ 
iner  and  the  Chronicle  are  en¬ 
gaged  in  what  Mr.  Talbot  de¬ 
scribed  as  a  close,  hot  and 
interesting  race. 

Fight  Kesulls 

The  intra-city  fight  now  in¬ 
cludes  contests,  features  and 
giveaways.  A  Social  Security 
numbers  contest  l)egun  by  the 
Examiner  with  cash  awards  to 
30  winners  was  met  by  the 
Chronicle’s  publication  of  the 
same  numbers  with  offers  to  pay 
$5  to  each  Chronicle  reader  who 
won  in  the  Examiner  competi¬ 
tion. 

The  Examiner  then  expanded 
its  winners’  list  to  500  numbers, 
all  but  30  of  which  won  only  $1 
each.  The  Chronicle  has  been 
paying  only  the  first  30  higher 
award  winners. 

Now  each  newspaper  has  a 
$10,000  offer.  The  Chronicle 
says  it  is  willing  to  pay  that 
sum  to  the  man  named  John 
Franklin  who  claimed  a  top 
Examiner  prize. 

The  Examiner  has  offered 
$10,000  for  identification  of  the 
man  who  claimed  to  be  a  John 
Franklin  and  said  he  had  the 
winning  number  but  has  not 
presented  evidence  to  back  his 
claim. 

In  his  experience  and  in  his 
personal  belief,  it  is  more  im¬ 
portant  for  newspapers  to  talk 
about  what’s  worth  while  in 
their  publications  rather  than 
what  the  other  paper  doesn’t 
have,  Mr.  Talbot  said. 

Competitor  Views 

Walter  Browm,  public  rela¬ 
tions  director  of  the  transbay 
Oakland  Tribune,  agreed.  Such 
tactics  put  all  newspapers  in  a 


bad  light,  he  declared  in  ses¬ 
sions  under  the  aegis  of  the 
National  Newspaper  Promotion 
Association. 

In  its  competition  with  this 
situation,  home  delivery  is  use<l 
in  meeting  the  circulation  goals 
of  the  San  Mateo  Times,  just 
south  of  San  Francisco. 

The  Times’  promotion  empha- 
sizt's  btdter  service  and  a  good 
l)roduct,  added  Frank  Hoffman, 
circulation  manager,  who  noted 
that  the  metropolitan  news- 
pajjers'  war  “washes  down  on 
us.” 

Succe.ssful  circulation-holding 
l)romotion  includes  the  use  of  a 
card  by  newspaperlwys  which 
lists  the  resumption  date  of  each 
subscriber  stopping  deliveries 
for  vacations.  The  boys  receive 
25  cents  for  each  card  returned. 

Ollier  Weapons 

A  telephone  sales  drive  with 
sjiecial  awards  for  Times’  phone 
operators  has  lieen  added  to  this 
program.  Mr.  Hoffman  said. 

In  addition,  the  Times  has 
used  an  advertising  clues  con- 
te.st  for  readers.  If  the  winner 
is  a  subscriber,  he  gets  a 
doubled  award.  This  contest 
alone  provided  1500  subscrip¬ 
tions. 

The  lielief  that  a  bitter  pro¬ 
motional  battle  between  local 
newspapers  was  expressed 
during  circulation  panel  discus¬ 
sions.  It  was  echoed  from  the 
floor  and  continued  into  news¬ 
paper  public  relations  and  other 
studies. 

Warning  that  the  time  has 
come  to  start  fighting  competi¬ 
tive  media,  Kenneth  Conn,  ex¬ 
ecutive  editor  of  the  San  Jose 
(Calif.)  Mercury-News,  said 
television  has  doubled  its  news 
reporting  time  allocation  since 
last  fall. 

Frank  discussions  of  news¬ 
papers  today  ranged  across  the 
lioard.  Included  was  an  estimate 
that  up  to  20  percent  of  the 
people  do  not  read  any  Sunday 
paper. 

As  a  first  step  toward  im¬ 
proved  readership,  Dan  Bower- 
man,  Santa  Rosa  (Calif.)  Press 
Democrat,  suggested  “a  reason¬ 
able  format  for  telling  what’s  in 
the  paper.”  He  doesn’t  believe 
people  know  what’s  in  the  paper. 

Selection  of  Targets 

Daniel  K.  Stem,  San  Jose 
(Calif.)  Mercury-News,  presi¬ 
dent  of  NPPA,  urged  Workshop 


meml)ers  to  give  thought  to  Wes 
Gallagher’s  recent  exhortation 
to  newspapermen  to  quit  knock¬ 
ing  their  own  business.  (E&P, 
.4ug.  24). 

“Try  to  pick  targets,”  Mr. 
Stern  advised,  “with  enough 
care  that  we  don’t  get  hit  by 
ricochets.” 

Historical  research  into  the 
role  of  the  press  as  a  tribune  of 
the  people  was  advocated  by  Dr. 
Chilton  Bush,  former  Stanford 
University  journalism  depart¬ 
ment  chairman.  These  studies, 
he  suggested,  could  go  back  to 
the  day  when  the  English  people 
broke  dowm  Parliament’s  exclu¬ 
sive  club  status,  and  would  pro¬ 
vide  something  to  be  said  in 
newspapers’  house  ads. 

The  promotion  managers  also 
were  challenged  to  battle  in 
national,  retail  and  classified 
sessions. 

Computer  Issue 

Hard-facts  presentations  in¬ 
cluded  the  report  by  Lloyd  Pros¬ 
ser,  media  director,  BBDO. 

Advertisers  are  buying  im¬ 
pact.  Higher  costs  mean  that 
newspaper  ads  have  to  deliver 
twice  the  impact  of  television  to 
justify  their  use,  he  declared. 

The  computer  makes  agency 
people  examine  impact  closer, 
Mr.  Prosser  said.  Newspaper 
promotion  should  specify  how 
well  it  can  sell  a  specific  prod¬ 
uct,  he  added. 

National  advertising  is  grow¬ 
ing  faster  than  retail,  but  not 
in  new'spapers,  the  agency  ex- 


ecutiv’e  warned. 

Underscoring  these  remarks, 
James  Davy,  of  Fitzpatrick  & 
Associates,  said  that  the  news¬ 
paper’s  real  competition  is  not 
across  the  street  or  in  another 
towm  but  in  other  media. 

Charles  R.  Stuart,  Jr.,  adver¬ 
tising  manager.  Bank  of  Ameri¬ 
ca,  said  he  could  not  recall  any 
recent  creative  newspaper  sell¬ 
ing  presentation. 

Calling  for  more  research  to 
help  the  new’spaper  advertising 
salesman,  William  St.  Sure  of 
Ward-Griffith  Co.  suggested  a 
start  be  made  with  one  of  these 
problems:  1.  A  drop  of  linage  by 
Ward’s;  2.  A  switch  to  mailers 
by  Sears  and  Penney’s;  3.  A 
disproportionate  investment  in 
shoppers  by  a  grocery  chain. 

Wishard  Brown,  San  Rafael 
Independent- Journal,  was  elected 
president  of  the  Western  Work¬ 
shop  to  succeed  J.  A.  (Al)  Mc- 
Lellan,  Vancouver  Sun. 

Gene  Schaffer,  New  York 
Times,  Western  Edition,  was 
elected  first  vicepresident  and 
Paula  Kent,  San  Diego  (Calif.) 
Union-Tribune,  second  vicepresi¬ 
dent,  with  Robert  Bertsch, 
Eugene  (Ore.)  Register-Guard, 
secretary-treasurer. 

• 

Fashions  for  Music 

Syracitse,  N.  Y. 

The  21st  annual  edition  of  the 
Post  -  Standard  Fall  Fashion 
Show  attracted  11,000  persons 
to  the  Onondaga  County  War 
Memorial.  Nine  stores  partici¬ 
pated. 
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CIRCULATION  FORMULA 


Assessment  Revised 
By  Canadian  Press 


Starting  Jan.  1,  costs  of  the 
Canadian  Press  will  be  divided 
among  its  101  member  daily 
newspapers  on  the  basis  of 
newspaper  circulation  instead  of 
primarily  on  population  as  at 
present. 

President  A.-F.  Mercier  of 
Quebec  Lc  Soldi  described  the 
change  as  the  most  important 
in  CP’s  assessment  structure 
since  the  non-profit  co-operative 
association  was  formed  in  1917. 

The  decision  was  made  at  a 
special  general  meeting  of  the 
national  news-gathering  agency 
in  Winnipeg  Sept.  18. 

Change  Spread  0\er  Years 

Resulting  changes  in  assess¬ 
ments  range  from  an  increase 
of  93  percent  to  a  decrease  of 
32  percent.  To  spread  the  im¬ 
pact  of  large  changes  over  a 
period  of  years,  increases  will 
be  limited  to  10  percent  of  1963 
assessments  in  any  year  and 
decreases  to  7  percent. 

Mr.  Mercier  wrote  to  all  CP 
members  facing  major  increases. 
He  told  the  Winnipeg  meeting 
that  the  response  was  “most 
understanding.” 

St.  Clair  McCabe,  general 
manager  of  the  Thomson  Com¬ 
pany,  chairman  of  the  CP  As¬ 
sessment  Committee  that  recom¬ 
mended  the  change  to  circulation 
basis  for  calculating  assess¬ 
ments,  emphasized  that  the  pro¬ 
posed  new  formula  was  not  ar¬ 
rived  at  in  any  simple  fashion. 

The  committee,  he  said,  had 
studied  many  possibilities  and 
finally  selected  the  proposed 
formula  as  fairest  to  all  mem¬ 
bers.  It  would  remove  many  in¬ 
equities,  proved  by  the  fact  that 
cost  grants  —  adjustments  to 
members  varying  from  the  for¬ 
mula  —  would  be  reduced  from 
about  $36,000  to  about  $1,400. 

After  analysis  of  numerous 
and  diversified  formulas  over  a 
two-year  period,  the  Assessment 
Committee’s  studies  in  1962 
moved  gradually  toward  circu¬ 
lation  as  a  basis  for  assess¬ 
ments. 

The  committee  decided  that 
use  of  graduated  circulation  as 
a  basis  of  cost-division  elimi¬ 
nated  many  of  the  arbitrary 
factors  of  the  existing  popula¬ 
tion  formula.  It  also  solved  the 
assessment  problem  in  two-lan¬ 
guage  cities.  Besides,  in  any 
over-all  change  in  assessment 
level,  the  percentage  variation 
would  be  the  same  for  each 
member:  something  impossible 
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under  the  present  complex  as¬ 
sessment  system. 

Its  final  studies  centered  on 
a  series  of  circulation-based  for¬ 
mulas  including  rates  per  1,000 
decreasing  gradually  as  circula¬ 
tion  increases. 

Circulation  Problem 

It  became  apparent  that  it 
was  impossible  to  work  out  a 
formula  on  individual  circula¬ 
tions  without  numerous  quite 
arbitrary  decisions  as  to  the 
stages  where  rates  should  be 
varied.  The  problem  was  acute 
in  multiple-paper  cities. 

The  committee  turned  to  com¬ 
bined  circulation  of  papers  in 
these  cities  as  a  base  and  found 
that  a  uniform  graduation  then 
produced  an  equitable  division 
among  cities.  To  protect  small 
papers  in  large  multiple-paper 
cities  one  proviso  was  required: 
that  no  assessment  be  more  than 
one-third  greater  than  it  would 
be  if  the  newspaper  were  pub¬ 
lished  in  a  single-paper  city. 

This  division  is  termed  Uni¬ 
formly  Graduated  Circulation. 

The  committee’s  report  says: 

“In  reaching  its  recommenda¬ 
tions,  the  committee  found  that 
none  of  the  numerous  variations 
in  circulation-based  systems  was 
as  equitable  as  Uniformly  Grad¬ 
uated  Circulation.  The  commit¬ 
tee  is  convinced  that  any  mem¬ 
ber  receiving  an  appreciable  in¬ 
crease  under  the  formula  should 
be  consoled  by  the  fact  that  he 
has  long  been  enjoying  a  bar¬ 
gain  rate.” 

Divided  Among  Gties 

Basically,  this  is  ^what  the 
committee  recommended  and  the 
special  general  meeting  decided: 

(1)  The  CP  assessments  in 
1964  and  thereafter  be  divided 
among  cities  on  Uniformly 
Graduated  Circulation,  using 
combined  circulations  in  multi¬ 
ple-paper  cities  with  the  proviso 
that  no  assessment  be  more  than 
one-third  greater  than  it  would 
be  if  the  newspaper  were  pub¬ 
lished  in  a  single-paper  city; 

(2)  That  for  the  time  being 
assessments  be  divided  within 
cities  as  at  present  —  three- 
quarters  equally,  one-quarter  on 
circulation  —  but  that  the  intra¬ 
city  division  be  studied  further 
in  an  effort  to  devise  a  more 
equitable  proportion ; 

(The  meeting  was  told  that 
the  committee  has  in  mind  a 
greater  application  of  the  cir¬ 
culation  factor  in  multiple-pa- 
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per  cities,  if  feasible.) 

(3)  That  Uniformly  Grad¬ 
uated  Circulation  be  based  on  an 
18  percent  decrease  in  rate  for 
each  doubling  in  circulation  with 
annual  rates  varying  from  $1,- 
220  per  1,000  at  3,000  circula¬ 
tion  to  $246.50  per  1,000  at  800,- 
000  circulation  at  the  1963 
budget  lev’el; 

(4)  That  each  of  the  five  two- 
language  cities  be  treated  as  two 
cities,  with  English  -  language 
papers  assessed  on  their  total 
circulation  and  French-language 
papers  on  theirs. 

Original  Bai^c 

From  its  formation  in  1917, 
CP  divided  costs  among  its  daily 
newspaper  members  primarily 
on  a  population  basis.  The  origi¬ 
nal  base  was  city  population. 

In  1954,  after  len^hy  study 
by  an  Assessment  Committee 
headed  by  Philip  S.  Fisher,  the 
Southam  Company,  the  base  was 
changed  to  10-mile-radius-area 
population.  For  the  first  time, 
circulation  was  introduced  into 
CP  assessments  as  a  25  percent 
factor  in  division  of  cost  within 
cities. 

In  1960,  the  Assessment  Com¬ 
mittee  was  re-established  “to 
give  continuing  attention  to  CP 
assessment  structure  in  all  its 
phases.”  Mr,  Fisher  was  its 
chairman,  succeeded  in  1961  by 
Mr.  McCabe. 

The  12  other  members  of  the 
assessment  committee  repre¬ 
sented  papers  large  and  small, 
English  and  French.  They  w’ere: 
J.  R.  H.  Sutherland,  the  News, 
New  Glasgow,  N.  S.;  Pierre 
Dansereau,  Le  Notivelliste, 
Trois-Rivieres,  Que.;  Mr.  Mer¬ 
cier,  CP  president,  Le  Soleil, 
Que.;  Walter  O’Hearn,  Montreal 
Star;  W.  T.  Munns,  Toronto 
Globe  and  Mail;  John  E.  Motz, 
the  Record,  Kitchener,  Ont.; 
N.  D.  Hamilton,  the  Reporter, 
Galt,  Ont.;  W.  J.  Blackburn,  the 
Free  Press,  London,  Ont.;  R.  A. 
Graybiel,  the  Star,  Windsor, 
Ont.;  St.  Clair  Balfour,  Winni¬ 
peg  Tribune;  R.  S.  Malone,  Win¬ 
nipeg  Free  Press;  and  Stuart 
Keate,  Victoria  Times. 

On  Mathematical  Basis 

After  the  Assessment  Com¬ 
mittee  reached  its  proposed  cir¬ 
culation  formula,  a  professor  of 
the  University  of  Toronto’s 
mathematics  department  put  it 
on  a  mathematical  basis. 

Annual  cost  to  any  city  is  es¬ 
tablished  by  the  number  of  cost 
units  represented  by  its  circula¬ 
tion.  The  number  of  cost  units 
for  any  specified  circulation  re¬ 
mains  the  same  year  after  year. 
Value  of  the  cost  unit  may 
change  from  year  to  year,  but 
due  only  to  changes  in  either 
total  circulation  or  total  budget 
or  both. 


Number  of  cost  units  per  1,- 
000  circulation  at  any  circula¬ 
tion  level  is  computed  from  a 
set  formula  providing  an  18- 
percent  decrease  in  rate  for  each 
doubling  of  circulation. 

Using  circulation  1,000  as 
base  with  a  rate  of  100  cost 
units,  the  number  of  cost  units 
(R)  per  1,000  circulation  (C) 
at  any  specific  circulation  level 
is  computed  as  follows: 

E  =  I00(I  )‘ 

Value  of  k  in  the  above  equa¬ 
tion  is  0.2863,  calculated  by  use 
of  logarithms.  Standard  loga¬ 
rithmic  tables  are  also  used  for 
computing  individual  c  i  t  i  e  s’ 
rates  from  the  basic  equation. 

Value  of  the  cost  unit  for  any 
year  is  the  total  of  cost  units  in 
all  CP  cities  divided  into  the 
year’s  budget  total. 

• 

Rovner  Leaves  Bo  A; 
Harlell  in  PR  Post 

Samuel  Rovner  resigned  as 
public  relations  manager  of  the 
Bureau  of  Advertising,  ANPA, 
Oct.  1.  He  said  he  will  be  co¬ 
publisher  of  a  new  publication, 
not  ready  to  be  announced. 

Ralph  T.  Hartell,  for  the  past 
five  years  public  relations  direc¬ 
tor  of  the  National  Oil  Fuel 
Institute,  has  been  named  pub¬ 
lic  relations  director  of  the 
Bureau. 

Mr.  Rovner  went  to  the  Bu¬ 
reau  13  years  ago  after  serving 
Editor  &  Publisher  as  an  as¬ 
sociate  editor  from  1943  to  1950 
and  after  about  a  year  with 
Advertising  Age.  He  started  his 
career  with  Edward  L.  Bernays, 
public  relations  counsel,  after 
he  was  graduated  from  the 
Columbia  University  School  of 
Journalism  in  1942. 

Prior  to  World  War  II,  Mr. 
Hartell  was  a  correspondent  in 
Germany  for  the  Chicago  Trib¬ 
une  and  other  newspapers.  He 
was  graduated  from  Cornell 
University  and  has  been  asso¬ 
ciated  with  Young  &  Rubicam, 
J.  Walter  Thompson  and  Birm¬ 
ingham,  Castleman  &  Pierce. 

• 

Hayes  Named  Editor 
Of  Esquire  Magazine 

Harold  T.  P.  Hayes,  37,  this 
week  was  appointed  editor  of 
Esquire.  The  post  has  been 
vacant  since  1956,  Mr.  Hayes 
was  succeeded  as  managing  edi¬ 
tor  by  Byron  Dobell,  assistant 
managing  editor. 

Mr.  Hayes  joined  Esquire  in 
1956  as  assistant  to  Arnold 
Gingrich,  publisher  and  found¬ 
ing  editor.  Previously  he  had 
been  with  United  Press,  Page¬ 
ant,  and  Tempo.  In  1958  he 
received  a  Nieman  Fellowship. 


AD\  ERT1!^I^G  SALES  CLIMC 

Special  Advertising 
Ideas  Easy  to  Sell 


Ludington,  Mich. 

Two  advertising  promotions 
at  the  Ludington  Daily  News 
this  year  have  resulted  in  a 
profitable  summer  and  a  better 
than  ordinary  fall,  according  to 
Charles  E.  Wallace,  business 
manager. 

Mr.  Wallace  said  that  last 
spring  he  interested  Mrs.  Grace 
Kelly,  society  editor,  in  a  spe¬ 
cial  “Women’s  World’’  edition 
timed  to  run  in  September  when 
women’s  clubs  reconvened  after 
the  summer  recess. 

Mrs.  Kelly  spent  more  than 
five  months  planning,  gathering 
information  and  w'riting  1,200 
inches  of  stories  on  the  various 
clubs,  organizations  and  indi¬ 
viduals. 

Snap  to  Sell 

“The  advertising  was  a  snap 
to  sell,”  Mr.  Wallace  said,  “since 
readership  w’as  bound  to  be  ex¬ 
tremely  high.  We  actually  held 
the  advertising  dowm  so  that  all 
copy  could  be  utilized.  The  whole 
thing  w’ent  over  so  w’ell  that  we 
have  already  started  planning 
for  a  similar  edition  next  fall. 
This  second  one  will  deal  with 
organizations  who  work  with 
Ludington  youngsters.” 

Mr.  Wallace  was  high  on  a 
couple  of  other  promotions,  a 
once-a-week  “Summer  Resort 
Tab”  and  Monday’s  “Red  Hot 
Specials.” 

“This  little  jew'el,”  Mr.  Wal¬ 
lace  said,  referring  to  the  Tab, 
“started  running  July  23  and 
netted  the  paper  a  cool  2,700 
inches  during  July  and  August. 
Editorial  copy  and  pictures 
changed  each  w’eek,  but  most  of 
the  ads  ran  the  same,  thus  keep¬ 
ing  composition  costs  to  a  mini¬ 
mum.  We  ran  it  in  our  regular 
run  and  distributed  it  to  motels, 
restaurants,  gas  stations,  re¬ 
sorts,  and  the  State  Park.” 


The  Specials  started  June  29 
and  are  “still  going  strong,”  Mr. 
Wallace  said.  This  amounts  to  a 
full  color  page  every  Saturday, 
which  is  usually  a  low-ad  day 
for  most  dailies. 

“We  started  running  color  in 
1961,  but  the  added  cost  kept 
smaller  accounts  from  using  it. 
Figuring  to  give  a  little  to  get 
a  lot,  w’e  offered  16  advertisers, 
large  and  small,  a  two-column 
by  five-inch  ad  on  the  color  page 
at  their  regular  rate.  We  made 
sure  that  several  w’ere  non-con¬ 
tract  advertisers  so  that  the 
open  rate  applied. 

Through  Christmas 

“The  way  it  looks  now  this 
one  will  keep  going  right 
through  the  Christmas  season.” 

The  advertising  specials  are 
selling  big  on  Mondays  and  this 
has  had  two  excellent  effects  on 
Saturday  advertising  since  ad¬ 
vertisers  know  the  ad  pulling 


power  will  hold  over  until  Mon¬ 
day,  and  advertisers  are  run¬ 
ning  other  ads  besides  the  spe¬ 
cials  for  first  of  the  w’eek  sell¬ 
ing,  Mr.  W’allace  explained. 

Also,  the  paper  has  proven 
that  color  adds  pulling  power 
to  advertisers’  messages  and 
color  linage  has  gone  up. 

Counting  the  specials,  the 
Daily  News  has  run  35,644  lines 
of  color  advertising  since  May. 
Mr.  Wallace  said  he  believed 
this  to  be  a  record  for  dailies 
in  the  6,000  circulation  class. 

No  Overlime  Involved 

It  was  also  quite  a  feat,  since 
the  paper  has  no  color  fountains 
on  its  Goss  Dek-A-Tube  12-page 
press,  and  there  was  no  over¬ 
time  involved  in  running  color. 

How'  did  they  do  it?  By  simply 
buying  two  quart  oil  cans,  hand 
pump  type,  with  long  nozzles. 
They  shut  off  the  ink  fountains, 
pulled  the  pick-up  roller,  and 
squirted  color  ink  on  the  small 
rollers.  Consistency  of  color 
throughout  the  entire  press  run 
is  very  good,  and  it  is  easy  for 
one  man  to  keep  the  ink  distrib¬ 
uted,  Mr.  Wallace  said. 

The  Daily  New’s  is  now’  ex¬ 
perimenting  w’ith  two  and  three 
color  ads,  using  the  squirt  proc¬ 
ess. 


NEW  FE.4TIRE 

The  Advertising  Sales  Clinic, 
conducted  by  Daniel  L.  Lionel, 
will  present  each  week  a  report 
on  successful  promotions  or 
ideas  for  building  linage,  with 
specific  cases.  Mr.  Lionel,  who 
formerly  conducted  the  Classi¬ 
fied  Clinic,  is  advertising  man¬ 
ager  of  the  New  York  Post.  He 
invites  contributions  of  sales 
success  stories  to  this  new  de¬ 
partment  in  E&P 


ADVERTISING  AWARD  of  the  Wisconsin  Newspaper  Advertising 
Executives  Association  is  held  by  Glenn  H.  Arthur  (left),  Appleton 
(Wis.)  Post-Crescent.  Walter  R.  Doberstein,  representing  Elm  Tree 
Bakeries,  holds  the  winning  display  ad.  The  Post-Crescent  also  took 
second  place  for  a  display  ad,  full-page  two-color,  for  Prange's  Inc., 
featuring  women's  fashions.  The  "traveling"  award  is  a  memorial  to 
William  Payne,  sales  representative  of  the  Wausau  (Wis.)  Herald, 
who  died  several  years  ago. 


Supermarts 
Good  Story 
Material 


Chicago 

There  is  no  better  mirror  of 
the  shopping  habits  of  news¬ 
paper  readers  than  the  opening 
of  a  new  supermarket,  yet  foot 
editors  rarely  cover  them,  the 
Newspaper  Food  Editors  Con¬ 
ference  was  told  this  week. 

Clarence  G.  Adamy,  executive 
vicepresident  of  the  National 
Association  of  Food  Chains,  ad¬ 
vised  that  supermarket  starts 
present  many  story  opportuni¬ 
ties,  such  as  why  the  particular 
location  was  chosen,  why  the 
store  was  designed  the  way  it 
was,  differences  in  shelf  stock¬ 
ing  and  the  merchandise,  or  how 
merchandisers  figure  how  much 
of  each  product  to  display. 

“Go  along  with  a  shopper  on 
her  first  visit  to  a  new  store,” 
Mr.  Adamy  said,  “find  out  what 
she  thinks  of  it;  if  she  w’ere 
designing  it,  what  changes 
would  she  make?  A  matching 
piece  about  a  husband-father 
shopper  and  his  reactions  could 
be  entirely  different.” 

By  1965,  Mr.  Adamy  said,  or 
about  tw’o  years  from  now,  half 
the  U.S.  population  will  be  25 
years  old  or  younger.  Forty 
percent  will  be  under  20.  This 
represents  a  reading  audience 
which  is  worthy  of  special  at¬ 
tention. 

Studies  show,  he  added,  that 
80  percent  of  all  teenage  girls 
shop  for  their  family’s  food  and 
spend  one-fourth  of  the  entire 
family’s  food  budget.  And  97 
percent  of  them  help  plan  the 
meals  and  help  cook  them. 

These  facts  give  the  food  edi¬ 
tor  a  chance  to  go  shopping  with 
a  teenager  and  find  out  what 
she  does.  Budget  problems  of 
young  brides  provides  another 
area  for  stories,  Mr.  Adamy 
said,  and  is  something  that 
would  make  an  excellent  “buy- 
manship”  series  for  other  people 
— of  every  age. 

He  suggested  starting  a  food 
shopping  exchange. 

• 

Work  on  Tercentenary 

Trenton,  N.  J. 

For  the  next  five  months  the 
combined  new’s  staffs  of  the 
Trenton  Times  and  the  Sunday 
Times-Advertiser  will  be  work¬ 
ing  on  special  assignments  in 
preparation  of  a  New  Jersey 
Tercentenary  Edition  for  March 
8,  1964.  The  job  will  be  super¬ 
vised  by  Karl  G.  Hastedt,  man¬ 
aging  editor  of  the  Sunday  T-A, 
who  has  been  with  the  Times 
newspapers  since  1926. 
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Macy’s  Gives  Papers 
Highest  Ad  Rating 

By  David  L  .Yunioh 

I’residfnt  Mary's  New  York 


(Part  of  a  talk  given  before 
the  annual  Executives  Confer¬ 
ence  of  the  Gannett  Newspapers, 
Sept.  30,  at  Saratoga  Springs, 
X.  Y.) 

Large  retaileis  cannot  afford 
to  depend  only  on  the  business 
which  comes  from  people  w’ho 
may  walk  past  their  stores.  This 
is  even  more  true  of  those  stores 
located  in  remote  areas  and  in 
regional  shopping  centers.  No 
matter  how  desirable  a  location 
may  be,  there  is  not  enough 
natural  traffic  to  support  an  ex¬ 
panding,  progressive  and  profit¬ 
able  retail  store — especially  a 
department  store.  There  are  two 
reasons  for  this:  first,  all  pass¬ 
ers-by  are  not  necessarily  pros¬ 
pective  customers  for  a  store; 
second,  all  possible  customers 
for  a  store  do  not  regularly,  or 
even  infrequently,  pass  that 
store. 

Therefore,  retailers  must  in¬ 
vite  people — they  must  attract 
people  to  their  stores.  The  most 
powerful  way  of  doing  this  for 
any  store  is  through  good  and 
effective  advertising  in  strong, 
interesting  and  widely-read 
new’spapers.  A  vital  newspaper, 
from  the  retail  advertiser’s 
point  of  view,  is  one  which  is 
constantly  striving  to  keep  pace 
with  the  pattern  of  living,  pre¬ 
senting  to  its  readers  a  respon¬ 
sible  report  of  news  and  special 
interests  as  well  as  merchandise 
news. 

Effective  store  advertising  in 
newspapers  persuades  people  to 
be  customers  of  a  store  and  to 
buy  the  goods  it  sells. 

Vital  Medium 

There  is  a  definite  relation¬ 
ship  between  newspapers  and  re¬ 
tailing.  The  newspaper  is  a  vital 
medium  of  communication  and 
virtually  all  phases  of  its  oper¬ 
ation  add  up  to  the  contribution 
newspapers  make  to  our  society. 
This  is  a  vital  contribution,  for 
when  you  help  move  goods,  you 
encourage  a  flourishing  econ¬ 
omy.  And  it  is  a  sound  business 
contribution  for  in  a  flourishing 
economy,  you  and  we — newspa¬ 
per  and  retailer  —  grow  and 
prosper. 

We  haven’t  yet  learned  how 
to  succeed  in  retailing  without 
really  trying.  But  we  have  clear¬ 
ly  learnt  certain  ways  to  suc¬ 
cess — and  the  one  formula  that 
never  fails  is  to  advertise  the 
J'iffht  goods — at  the  right  time — 
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in  the  right  newspaper. 

When  we  had  to  get  along 
without  this  energy  during  the 
very  costly  newspaper  strike,  re¬ 
tailers  in  New  York  City — if 
they  hadn’t  already  knowm  it — 
learned  how  to  appreciate  and 
evaluate  the  force  of  newspaper 
advertising. 

A  newspaper  is  one  of  the  re¬ 
tailer’s  most  important  sales¬ 
men.  A  crack  force  on  the  inside 
isn’t  worth  a  hill  of  beans  if 
the  force  on  the  road  isn’t  bring¬ 
ing  the  customers  in. 

Salesman  in  Print 

Instead,  you,  as  a  newspaper 
are  committed  to  being  our 
salesman  to  the  public,  "rhis  is 
the  very  nature  of  our  relation¬ 
ship.  You  are  our  salesman  in 
print — and  the  kind  of  sales¬ 
manship  we  get  is  the  kind  that 
you  and  only  you  can  give  us. 

During  the  New  York  news¬ 
paper  strike,  Macy’s  and  other 
major  retailers  turned  to  other 
media.  The  obvious  choice  was 
television.  Macy’s  had  been  using 
television  for  some  time  on  a 
time-spot  one-minute  commer¬ 
cial  basis.  We  increased  our  use 
of  this  media  during  the  news¬ 
paper  strike.  We  concluded  that 
its  use  has  to  be  limited  because 
it  is  a  very  costly  medium,  par¬ 
ticularly  in  New  York  City.  In 
order  to  realize  a  reasonable  re¬ 
turn,  merchandise  advertised  on 
television  must  be  quickly  iden¬ 
tifiable  and  represent  conspicu¬ 
ous  value.  For  this  reason,  we 
have  found  that  it  can  be  used 
most  effectively  in  major  sales 
events  for  such  big-ticket  mer¬ 
chandise  as  furniture,  floor  cov¬ 
ering,  and  major  appliances. 

We  will  continue  to  use  tele¬ 
vision  on  the  basis  that  two  and 
one  make  three — it  cannot  take 
the  place  of  retailing’s  depend¬ 
ence  on  newspaper  advertising 
but  it  may  be  considered  as  a 
valuable  supplementary  medium. 

The  same  can  be  said  for 
radio  advertising.  Macy’s,  along 
with  many  other  retailers,  has 
used  radio  for  some  time.  Dur¬ 
ing  the  New  York  newspaper 
strike,  we  stepped  up  its  use  con¬ 
siderably  at  Macy’s.  Here  again 
we  have  found  that  the  best  use 
of  radio  is  on  a  spot  announce¬ 
ment  basis. 

Supplementary  Media 

To  my  mind,  the  set-back  to 
New  York  retail  business  which 
resulted  during  the  newspaper 
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strike  period  proved  conclusively 
that  television  and  radio  .... 
each  important  in  its  own  right 
when  used  properly  by  the  re¬ 
tailer  ....  are  supplementary 
media  for  retail  advertising.  It 
also  proved  that  business-mail 
advertising  has  definite  limita¬ 
tions  for  retail  advertisers. 

The  newspaper  strike  proved 
conclusively  that  newspaper 
space  is  one  of  the  most  valuable 
franchises  a  store  owns.  The 
newspaper  is  the  backbone  of 
the  retail  advertising  structure. 

When  retail  advertisers  some¬ 
times  find  fault  with  the  news¬ 
papers  they  use,  it  is  simply  be¬ 
cause  retailers  need  the  best  you 
can  give.  Without  your  best  ef¬ 
fort,  stores  open  their  doors 
each  day  with  tired  blood.  It  is 
in  your  hands  to  inspire  and 
direct  your  respective  news¬ 
papers  in  their  broad  responsi¬ 
bility  to  our  mutual  success. 

Are  you  doing  your  job  in 
these  three  ways? 

1.  Are  you  making  certain 
that  your  readers  are  not  being 
deceived  with  half-truths  and 
questionable  claims?  People 
have  confidence  in  their  news¬ 
paper.  We  frequently  hear  cus¬ 
tomers  say,  “It  must  be  true — 
I  read  it  in  the  Times.’’  There¬ 
fore,  newspapers  have  a  pri¬ 
mary  responsibility  to  their 
readers.  This  responsibility  is 
compromised  whenever  dubious 
standards  of  advertising  accept¬ 
ance  prevail  or  where  the  cus¬ 
tomer’s  choice  is  warped  by 
planted  stories  designed  to  sell 
rather  than  to  inform. 

Some  retailers  need  the  per¬ 
suasive  encouragement  that  can 
only  come  from  voluntary  coor¬ 
dinated  action  initiated  by  the 
leaders  in  the  community.  There 
can  be  no  more  effective  leader¬ 
ship  than  retailers,  local  Better 
Business  Bureau,  and  the  news¬ 
papers,  working  as  a  team  with 
a  common  objective. 

Let  us  join  forces  and  raise 
our  standards.  The  time  to  act 
is  now. 

Dynamic  Improvement 

2.  Are  you  developing  your 
papers  to  their  fullest  potential? 
The  reading  of  a  newspaper  is 
a  daily  event  in  the  lives  of 
millions  of  families — at  least  it 
has  been  up  to  now.  You  know 
full  well,  however,  that  stronger 
competition  to  newspaper  read¬ 
ership  is  being  developed  con¬ 
stantly,  particularly  from  the 
expanded  news  coverage  on  tele¬ 
vision.  During  the  New  York 
newspaper  strike,  TV  news  cov¬ 


erage  was  extended  at  many  key 
hours  of  the  day.  It  has  been 
continued  on  many  channels 
since  then.  It  is  no  mere  coin¬ 
cidence,  then,  that  circulation 
among  New  York  new'spapers 
has  suffered  seriously  in  the 
post-strike  period. 

I  believe  that  circulation  will 
be  regained.  The  personality  of 
newspapers  must  be  examined 
carefully  now  to  make  certain 
that  they  reflect  the  varied 
range  of  modern  living.  There 
must  be  something  to  interest 
every  member  of  the  family.  The 
paper  must  be  fresh,  alive  and 
easy  to  read,  and,  of  course, 
must  be  edited  with  a  keen  sense 
of  responsibility  and  integrity. 
The  HeraM  Tribune  and  the 
Journal  American  are  two  ex¬ 
cellent  examples  of  dramatic 
and  djmamic  improvement  in 
newspaper  appeal.  Since  we  rely 
on  each  of  them  as  important 
salesmen  in  print,  we  are  very 
much  aware  of  their  increased 
acceptance  and  their  ability  to 
do  an  improved  selling  job  for 
us. 

Belter  .Advertising  Copy 

I  want  you  to  know  that  I 
don’t  approve  of  a  double  stand¬ 
ard.  If  you  owe  your  readers 
and  your  advertisers  exciting 
and  stimulating  and  responsible 
newspapers,  then  we — all  re¬ 
tailers — owe  our  newspapers  and 
reading  public  the  best  quality 
of  advertising.  We,  all  retailers 
who  advertise  with  you,  are  by 
no  means  meeting  this  responsi¬ 
bility  as  a  group.  Retail  art  and 
copy,  except  in  a  few  instances, 
are  not  achieving  graphic  drama 
— in  fact,  it  is  often  lacking  in 
good  taste.  Retailers  must  recog¬ 
nize  that  competitive  advertis¬ 
ing  can  have  the  common  touch 
without  being  common.  We  owe 
the  compliment  of  good  taste  to 
our  public  and  we  owe  it  to  our¬ 
selves.  Retailers,  as  well  as  the 
press,  must  focus  more  and  more 
respect  on  retail  advertising. 

Gvic  Leadership 

3.  What  are  you  doing  in  each 
of  your  cities  about  assuming 
leadership  in  renewal  problems? 

In  major  retailing,  the  city  is 
the  hub  of  all  the  operations, 
just  as  it  is  the  center  for  bank¬ 
ing,  for  industry,  for  insurance, 
for  utilities,  for  <  shipping,  for 
real  estate  operations — and,'  in 
the  main,  for  newspapers.  While 
retailers  have  been  conscious  of 
regional  growth,  they  have  been 
equally  concerned  about  the  core 
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area,  our  cities.  You  can’t  have 
the  suburb  without  the  “urb.” 
You  must  be  wondering  how  I, 
as  a  retailer  and  a  businessman, 
can  lie  speakinp  out  for  the  re¬ 
newal  of  our  cities,  at  the  same 
time  calling:  for  the  direction 
which  merchant  leaders  must 
give  the  continuing:  expansion  of 
suburban  shopping:  centers. 

Wherever  there  are  people, 
g:oods  and  services  will  continue 
to  be  offered  by  retailers  in  the 
economic  communities  of  tomor¬ 
row.  These  economic  communi¬ 
ties  will  exist  both  in  the  central 
city  and  in  the  suburbs.  Thei’e 
is  g:reat  oi)portunity  for  retail¬ 
ing:  and  newspaper  circulation 
in  lx>th  areas. 

The  Macy  Corporation  now 
has  more  than  30  of  its  14  de- 
jiartment  stores  located  in  sub¬ 
urban  areas  around  the  country. 
In  addition,  there  are  approxi¬ 
mately  eig:ht  more  larg:e  dei)art- 
ment  stores  presently  l)eing: 
built  in  various  suburban  sec¬ 
tions  across  America.  However, 
there  are  two  presently  l)eing: 
built  in  downtown  central  cities 
in  redevelopment  areas — one  in 
New  Haven,  and  one  in  Sacra¬ 
mento,  California. 

So  you  see  bv  actions  support¬ 
ing  these  words,  without  trying: 
to  check  the  vast  movement  of 
population  to  the  suburbs,  I  be¬ 
lieve  there  will  be  a  profitable 
co-existence  lietween  the  central 
downtown  and  the  suburban  bus¬ 
iness  areas.  Downtown  and  sub¬ 
urbs  are  comjjlementai  y  parts  of 
a  whole  retail  market.  Both 
must  be  planned  or  the  whole 
retail  machine  will  be  distoi-ted. 

The  newspapers  have  a  g:reat 
stake  in  city  problems,  too.  For 
this  reason,  theie  must  be  lead¬ 
ership  by  the  newspapers  in  re¬ 
building:  our  cities.  Without  ac¬ 
tive  participation  and  leadership 
by  the  newspapers  in  urban  re¬ 
newal  matters,  the  problems  of 
communicating:  any  urban  re¬ 
newal  prog:ram  to  the  commu¬ 
nity  in  order  to  pain  major  sup¬ 
port  becomes  almost  insur¬ 
mountable.  Without  newspaper 
leadership,  there  is  very  little 
support  from  businessmen  who 
should  work  with  government — 
federal,  state,  and  local — on  a 
basis  of  full  cooperation  to 
achieve  a  continuing  successful 
urban  renewal  program. 

With  determined  interest  and 
aggressive  leadership  by  the 
city  newspaper  together  with 
the  business  community,  our 
cities  need  not  be  concerned  wdth 
sur\'ival — instead,  the  concern 
should  be  for  an  orderly  growth 
plan  to  make  cities  provide  a 
richer  life  for  people  who  live, 
work  and  do  business  there. 


I  l)elieve  this  U'ill  happen  in 
many  cities. 

You  can  make  it  happen  be¬ 
cause  people  do  have  confidence 
in  their  newspapers. 

• 

Print  Advertising: 
Promotion  Grows 

Full  color  pages  aie  appear¬ 
ing  regularly  in  130  metropoli¬ 
tan  newspapers  in  support  on 
the  Print  Advertising  Associa¬ 
tion’s  campaign  headlined: 
“Don’t  you  read  befoie  you 
buy?” 

This  is  equivalent  to  one  out 
of  every  four  newspapers  with 
four-color  facilities,  according 
to  Philip  C.  Smith,  chairman, 
San  Francisco  chapter,  PA  A. 

Newspaper  support  of  this 
print  media  campaign  also  in¬ 
cludes  spot-color  and  black  and 
white  copy  provided  by  700  daily 
and  weekly  newspapers,  Mr. 
Smith  said. 

Publishers  are  supplying 
space.  Graphic  arts  unions  and 
suppliers  are  providing  funds 
in  a  signal  demonstration  of  co¬ 
operation  he  noted.  The  fund 
drive  is  expected  to  reach  the 
$.")00,000  mark  by  year  end. 

• 

New  Type  A<1  Drive 
Tried  for  Whiskey 

Kessler  Whiskey,  of  Four 
Roses  Distillers  Company,  has 
started  a  new  type  ad  campaign, 
placed  by  Warwick  &  Legler. 
“Mr.  Smooth”  and  “Mr.  Silk,” 
two  cartoon  characters  formerly 
featured,  have  given  way  to  the 
three-word  accent  “Smooth  as 
Silk.” 

Jack  Kaduson,  vicepresident 
of  Four  Roses,  said  the  new 
campaign  grew  out  of  a  mar¬ 
keting  situation.  Many  buyers 
are  looking  for  quality  at  a 
reasonable  cost,  he  said. 

To  reach  this  kind  of  buyer, 
Kessler  is  running  large  space 
ads  in  newspapers  in  29  mar¬ 
kets.  It  will  use  a  greater  num- 
l)er  of  500  and  1,000-line  copy 
than  previously,  according  to 
Mr.  Kaduson. 

• 

Creighton  of  Ottawa 
Heads  Ad  Managers 

Montrral 

Howard  Creighton  of  the  Ot¬ 
tawa  Journal  was  elected  presi¬ 
dent  of  the  Newspaper  Adver¬ 
tising  Managers’  Association  of 
Eastern  Canada  at  the  annual 
conference  here.  He  succeeds 
Leslie  Leith,  Galt  Evening  Re¬ 
porter. 

Other  officers  are:  A.  C.  Grif¬ 
fin,  Chroniele-Hernhi,  Halifax, 
N.  S.,  first  vicepresident;  Ross 
Blakely, -Vorf/(  Bay  (Ont.)  Eug- 
gett,  second  vicepresident;  Wil¬ 
liam  J.  Moore,  Cape  Breton 
Post,  Sydney,  N.  S.,  secretary- 
treasurer. 


$500,000 
Ad  Testing 
Plan  Voted 

San  Francisco 

McCann  -  Erickson’s  creative 
division  is  operating  a  new  type 
of  i)re-testing  advertising  seiw- 
ice,  Marion  Harper  Jr.,  presi¬ 
dent,  announced  here  last  week. 

The  agency  has  appropriated 
.$500,000  to  operate  this  pro¬ 
cedure,  called  the  communica¬ 
tions  efficiency  rei)ort.  he  told 
the  Western  Region  4-A  meet¬ 
ing. 

This  technique  measures  what 
an  advertisement  does  to  peo¬ 
ple  rather  than  what  people 
may  do  to  an  advertisement,  the 
Interpublic  chief  said. 

The  technique  was  devised  by 
Dr.  Paul  Lyness,  president.  In¬ 
stitute  of  Communications  Re¬ 
search  and  formerly  president 
of  Gallup-Robinson. 

Creativity  Aid 

This  method  gives  the  crea¬ 
tive  person  “an  index  to  the 
persuasiveness  of  his  inven¬ 
tions,”  Mr.  Harper  explained. 
The  agency  feels  this  is  the 
most  valuable  single  advance  in 
recent  times  in  the  use  of  re¬ 
search  in  the  entire  agency 
field,  he  declared. 

Described  as  the  equivalent 
of  the  New  Haven  tryout  for  a 
Broadway  play,  the  system  is 
credited  with  demonstrated  ef¬ 
fectiveness  in  providing  guid¬ 
ance  on  the  market  value  of 
hundreds  of  ideas.  It  has  been 
in  use  only  a  few  months. 

Such  research  provides  an  in¬ 
strument  of  quality  control  that 
reduces  waste  and  provides  ef¬ 
fectiveness,  Mr.  Harper  said. 

Its  importance  stems  from  the 
aid  provided  to  creative  work, 
still  at  the  heart  of  advertising 
and  a  factor  that  flourishes  best 
in  a  free  environment. 

Benelils  Seen 


Top  management’s  insulation 
means  too  many  ideas  which 
reach  its  members  are  distorted 
to  the  fourth  or  fifth  level, 
warned  Sherle  Maguire,  Chicago 
communications  consultant,  at 
the  same  panel  session.  _ 

Most  of  the  widely  used  ere- 
ative  research  techniques  have 
overlooked  that  they  are  oper¬ 
ating  within  the  field  of  com¬ 
munications  and  that  communi¬ 
cations  is  a  two-way  street, 
charged  Fred  Gerlach,  Gardner 
Advertising  Co.,  St.  Louis. 

Ernest  A.  Jones,  president, 
MacManus,  John  &  Adams, 
of  Bloomfield  Hills,  Michigan, 
pointed  out  that  the  creative 
spirit  must  be  directed  to  a 
commercial  purpose. 

Functional  creative  advertis¬ 
ing  is  a  “three-way  street” 
shared  by  the  creative  person, 
the  account  manager  and  the  i 
client,  he  added. 

But  he  also  declared  too  many 
agency  people  “are  neurotically 
dedicated  to  protecting  the  cli¬ 
ent  from  the  non-conforming 
idea  although  the  client  may  be 
spending  millions  in  research 
aimed  at  producing  a  similar 
result  in  the  commercial  field.” 

In  this  area,  the  trend  to  new 
liroducts  will  intensify,  said 
John  B.  Hunter  Jr.,  director  of  1 
advertising,  B.  F.  Goodrich 
Company. 


Kesearcli  CroMlIi  | 

Industry  spent  S3. 5  billion  for 
research  and  development  in 
1953.  The  scheduled  rate  for  I 
this  year  is  $12.6  billion,  “and 
all  reasonable  indications  point 
to  continued  increase,”  he  re¬ 
ported. 

Agencies  were  urged  to  use 
“eggheads”  by  Thomas  B.  Ad¬ 
ams,  Campbell-Ewald  Company, 
Detroit. 

“We  don’t  listen  to  them.  We 
don’t  understand  them,  but  we 
had  better  learn  from  them.  We 
need  them  to  help  us  under¬ 
stand  and  evaluate  our  efforts,” 
he  declared  of  this  group  found 
generally  in  agency  research 
and  creative  departments. 


Creativity  can  come  into  full 
flower  when  creative  people  have 
their  own  pre-testing  tool  with 
their  own  option  to  use  it  or 
not  to  use  it,  Mr.  Harper  de¬ 
clared. 

Accord  with  the  value  and  the 
need  of  encouraging  creativity 
came  from  Donald  W.  MacKin¬ 
non,  U.  of  California  Institute 
of  Personality  Assessment  and 
Research. 

Those  nurturing  creativity 
must  be  prepared  to  grant  more 
autonomy  to  their  abler  work¬ 
ers  and  even  reward  them  for 
behaviors  which  at  times  may 
be  disturbing  of  group  harmony, 
he  told  the  4-A  gathering. 


Zenith  Sales  Push 
Uses  240  Papers  1 

Zenith  Sales  Corporation  is 
launching  an  advertising  cam-  j 
paign  in  local  and  national 
printed  media  during  the  t 
autumn  season.  It  provides  for 
multiple  insertions  of  two-color  ' 
and  black-and-white  national 
ads  in  240  newspapers  and  is  in 
addition  to  the  advertising  nor¬ 
mally  scheduled  by  Zenith  dis-  j 
tributors  and  dealers  in  the  Fall. 

Major  emphasis  will  be  on 
new  handcrafted  color  tv  re¬ 
ceivers  and  high-fidelity  stereo 
phonographs  especially  created 
to  sell  at  low  prices. 
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Central  American  Bureau  /  Mexico  City 
Headquarters  /  San  Diego 


THE  SEA 
COVERS 
70.8S  OF  THE 
SURFACE 
OF  THE  EARTH 


Advertising  Linage  Leaders . . .  First  Eight  Months 

(As  Measured  by  Media  Records,  Inc.) 


Liquor  Copy 
Runs  7\foul 


1963 

Morniii" 


Los  Angeles  Times  .  33,389,234 

Miami  Herald  .  28,005,159 

Chicago  Tribune  24,874,991 

Washington  Post  24,625,371 

New  Orleans  Times-Picayune  20,804,992 

Phoenix  Republic  20,430,176 

San  Jose  Mercury  19,049,533 

Orlando  Sentinel  .  18,591,669 

St.  Petersburg  Times  18,110,310 

Norfolk  Virginian-Pilot  . .  18,017,655 

Evening 

Houston  Chronicle  .  22,694,581 

Milwaukee  Journal  .  22,010,431 

Montreal  La  Presse  .  ..  21,181,933 

Phoenix  Gazette  20,415,911 

Long  Island  Newsday  (Nassau)  20,312,889 

Detroit  News  20,226,852 

Montreal  Star  .  19,908,445 

Washington  Star .  19,412,619 

Denver  Post  .  .  19,394,675 

San  Jose  News  .  .  .  19,155,402 


1962 

Momiiq; 

Los  Angeles  Times  . 

Miami  Herald  . 

Chicago  Tribune  . 

Washington  Post  .  .  . 

New  Orleans  Times-Picayune 
Phoenix  Republic 

New  York  Times . 

Cleveland  Plain  Dealer 
San  Jose  Mercury  . 

Jacksonville  Times-Union  . 

Evening 

Milwaukee  Journal  . 

Cleveland  Press  and  News  . 

Houston  Chronicle  . 

Montreal  Star  . 

Montreal  La  Presse  . 

Phoenix  Gazette  . 

Washington  Star  . 

Toronto  Star  . 

Denver  Post .  . 

Dallas  Times-Herald  . 


Kansas  Law 


35,323,618 

27,777,485 

24,170,168 

23,180,466 

20,993,481 

19,800,031 

19,336,115 

19,166,509 

17,854,504 

17,439,855 


23,742,910 

22,050,626 

20,905,616 

20,048,916 

20,025,375 

19,783,494 

19,712,820 

19,460,064 

18,914,410 

18,554,039 


Kansas  City,  Mo. 

Liquor  advertisinjr  by  distil¬ 
lers  and  distributors  operating 
in  Kansas  must  not  carry  the 
price.  A  violation  of  this  reffu- 
iation  has  brought  a  90-day  sus¬ 
pension  for  a  Schenley  subsidi¬ 
ary,  Melrose  Distilleries. 

The  violation  was  an  ad  in 
the  Kanmn  City  Star  which 
quoted  a  half  gallon  of  Old 
Charter  at  $9.99.  This,  according 
to  Walter  Reed  Ga^fe,  Kansas 
Alcoholic  Beverage  Control  di¬ 
rector,  is  “even  less  than  Kan¬ 
sas  retailers  can  buy  it  whole¬ 
sale.” 

The  Star’s  circulation  reaches 
into  Kansas  substantially. 

Prohibits  Suppliers 


Sunday 

Los  Angeles  Times .  22,879,078 

New  York  Times .  13,581,679 

Chicago  Tribune  .  13,021,989 

Milwaukee  Journal  .  11,361,423 

Bahimore  Sun  .  11,328,842 

Philadelphia  Inquirer  .  10,976,152 

Miami  Herald  .  10,862,291 

Boston  Globe  10,291,666 

Cincinnati  Enquirer  .  9,771,840 

Columbus  Dispatch  9,513,210 

Six  and  Seven-Day  Totals 

Los  Angeles  Times  MS .  56,268,312 

Miami  Herald  MS  38,867,450 

Chicago  Tribune  MS  .  37,896,980 

Milwaukee  Journal  ES  .  33,371,854 

Washington  Post  MS  .  33,250,242 

Houston  Chronicle  ES  31,784,189 

Detroit  News  ES  29,017,932 

Minneapolis  Star-Tribune  ES  28,198,884 

New  Orleans  Times-Picayune  MS  27,976,733 

Columbus  Dispatch  ES .  27,918,011 


Sunday 


Los  Angeles  Times  .  24,058,457 

New  York  Times  .  21,571,962 

Chicago  Tribune  .  12,606,019 

New  York  News  .  12,448,099 

Cleveland  Plain  Dealer  .  11,903,268 

Milwaukee  Journal  .  11,639,695 

Baltimore  Sun  .  .  10,973,999 

Philadelphia  Inquirer  .  10,694,385 

Miami  Herald  .  10,266,947 

Boston  Globe  .  9,984,042 

Six  and  Seven-Day  Totals 

Los  Angeles  Times  MS .  .  .  59,382,075 

New  York  Times  MS  40,908,077 

Miami  Herald  MS  .  38,044,432 

Chicago  Tribune  MS  .  36,776,187 

Milwaukee  Journal  ES  . .  35,382,605 

Washington  Post  MS .  31,412,490 

Cleveland  Plain  Dealer  MS .  31,069,777 

Houston  Chronicle  ES . 29,143,380 

New  Orleans  Times-Picayune  MS  .  27,889,551 

Baltimore  Sun  ES  .  27,680,912 


at  Ue 


■  To  succeed  in 
selling  America’s 
6th  Market,  treat 
Boston-Worcester 
as  ONE  MARKET. 

■  To  succeed  in 
reaching  and 
selling  this  whole 
market,  include 
the  Worcester 
Telegram  &  Gazette. 


71%  OF  THE  POPULATION 

OF  MASSACHUSEHS 
IS  IN  BOSTON-WORCESTER 

WORCESTEI  TELEORAM-fiAZEnE/  WORCESTEI,  MASS. 

DAILY  153,039.  SUNDAY  102,906 


■  MOST  ADVERTISERS 
DO! 

Richard  C.  Steele 
President  and 
Publisher 

Represented  by 
Moloney,  Regan 
and  Schmitt,  Inc. 


Mr.  Gage  said  the  suspension, 
effective  Sept.  19,  prohibits  the 
distributor  from  supplying  its 
wholesalers  and  bars  the  whole¬ 
salers  from  moving  the  affecterl 
brands  to  retailers. 

However,  he  noted  that  “we 
have  accomplished  our  purpose” 
and  the  suspension  may  be  lifted 
before  the  specified  date.  He  at¬ 
tributed  the  offense  to  a  “mis¬ 
understanding”  by  advertising 
agencies  and  pointed  out  that 
the  quoting  of  prices  or  the  of¬ 
fering  of  special  inducements  to 
buy  liquor  are  prohibited  by  the 
Kansas  regulations. 

“We  would  have  no  jurisdic¬ 
tion  if  a  stray  newspaper  or 
two  came  into  Kansas  with  such 
offerings,”  he  added. 

The  Star’s  advertising  office 
said  Schenley  ads  scheduled  for 
the  next  week  had  been  dropped. 

The  Star  began  accepting 
beer  and  liquor  ads  on  a  sparing 
scale  the  last  week  of  July. 

• 

MeCanii-Erickson  Merge 
With  Seattle  Agency 

Miller,  Mackay,  Hoeck  & 
Hartung,  Inc.,  Seattle-based  ad¬ 
vertising  agency,  is  merging 
with  McCann-Erickson  Inc. 

The  accounts  of  MMH&H,  and 
those  of  McCann-Erickson’s  of¬ 
fice  in  Seattle,  will  be  consoli¬ 
dated  into  the  new  operation, 
according  to  James  R.  Miller, 
manager  of  the  combined  office. 

Mr.  Miller,  Gerald  A.  Hoeck, 
and  Marlowe  Hartung,  former , 
owners  of  MMH&H,  have  been 
appointed  vice  presidents  of  Mc¬ 
Cann-Erickson.  F.  G.  Mullins, 
McCann-Erickson  manager,  will 
serve  as  a  consultant  to  the 
Seattle  office. 
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'Is  The  Miami  Herald  considered  a 
great  newspaper  because  its  new  plant 
IS  a  model  of  newspaper  production?" 


'No.  Efficiency  alone  doesn't 
make  a  newspaper  great." 


'  .  Or  its  63  Goss  AAark  II  Headliner 
press  units,  the  world's  largest 
installation  of  its  kind?" 


No,  of  course  not.  Equipment 
is  not  a  mark  of  greatness." 


'  .  .  Or  the  push  button  Supermatic 
Plate  Casters  ...  or  its  heliport  .  .  . 
or  Its  new  color  plating  process?" 


"No,  none  of  these." 


"Well,  then,  what  does  make  The 
Miami  Herald  such  a  great 
newspaper?" 


'It's  the  people  who  man  this  plant.  The  people 
who  use  these  facilities  to  consistently  turn 
out  a  newspaper  that  offers  depth  of  coverage  f 
with  something  for  each  member  of  the  family. 

It's  people  with  knowledge  and  background  and 
understanding  .  .  .  employed  by  The  Herald  because 
they  are  skilled,  dedicated  newspaper  people. 
People.  THAT'S  WHAT  MAKES  THE  MIAMI  HERALD 
SUCH  A  GREAT  NEWSPAPER!" 


THE  SOUTH’S  LARGEST  AND  MOST  INFLUENTIAL  NEWSPAPER 


Negroes  Respond 
Negatively  to  Ads 


“From  the  point  of  view  of 
the  Ne^ro  population  there  is 
virtually  no  general  newspa{)er, 
radio  station,  television  station 
or  magazine  which  does  not 
carry  advertising  that  is  dis¬ 
criminatory,”  according  to  Ed¬ 
ward  Wallerstein,  executive  di¬ 
rector  of  the  center  for  Research 
in  Marketing  Inc. 

“Strong  negative  attitudes  to¬ 
ward  advertising  in  general  me¬ 
dia,  perceived  by  the  Negro  as 
being  discriminatory,  were  ex¬ 
pressed  by  887f  of  the  Negro 
respondents  inter\’iewed.  Only 
12%  of  the  Negro  population 
views  such  advertising  with  lack 
of  concern,”  Mr.  Wallerstein 
said,  in  reporting  the  results  of 
interviews  with  1,164  Negroes. 

“Although  Negroes  generally 
consider  discriminatory  adver¬ 
tising  to  be  an  endemic  char¬ 
acteristic  of  most  media,  only 
•31%  of  them  have  reached  the 
point  where  they  say  they  are 
so  accustomed  to  it  that  they 
pay  no  attention  to  it,”  Mr. 
W’allerstein  said. 

*I)o  Thev  Mean  Me?’ 

“When  we  consider  that  the 


Editor: 

^‘Somebody 
on  this  paper 
ought  to  know 
about 

cooperatives/* 


Get  the  new  32-paqe  pam¬ 
phlet,  “TAXES  —  Coopera¬ 
tives  Hove  Them,  Too."  It's 
comprehensive.  Thirty  cents 
per  copy  prepaid. 

The 

COOPERATIVE 

LEAGUE 

of  the  U.S. A. 

59  East  Van  Buren 
Chicago,  Illinois  60605 


Negro  approaches  advertising  in 
all  media  with  a  question  that 
does  not  occur  to  the  white  popu¬ 
lation,  namely  ‘Do  they  really 
mean  me?’,  it  becomes  clear  that 
advertising  which  is  not  specif¬ 
ically  inclusive  of  Negroes  does 
not  reach  large  segments  of  the 
Negro  population  in  any  effec¬ 
tive  manner,  even  among  those 
who  will  see  the  advertising. 

“Furthermore,  Negroes  have 
become  sufficiently  sophisticated 
about  advertising  for  them  to 
feel  resentful  about  not  being 
included  in  this  aspect  of  Amer¬ 
ican  life.  This,  in  turn,  is  re¬ 
flected  in  their  attitudes  toward 
the  products  or  stores  advertis¬ 
ing  ” 

Eighty-nine  percent  of  the  1,- 
164  Negroes  interviewed  across 
the  country  said  they  would  par¬ 
ticipate  in  boycotts  of  companies 
or  products  called  by  their  lead¬ 
ers. 

William  Capitman,  president 
of  the  Center,  commented:  “Up 
to  this  point,  organized  boycotts 
by  Negroes  have  tended  to  be 
local  in  character  and  mainly 
directed  against  retail  estab¬ 
lishments  and  services.  The 
situation  has  changed  sharply 
since  last  year  at  this  time, 
when  the  Center  first  pointed 
out  the  widespread  existence  of 
unorganized  spontaneous  boy¬ 
cotts.  The  combination  of  suc¬ 
cessful  execution  of  boycotts  on 
local  levels,  coupled  with  the  de¬ 
velopment  of  a  national  leader¬ 
ship,  enables  Negroes  for  the 
first  time  to  act  in  concert 
against  companies  distributing 
on  a  national  scale.” 

‘Selective"  Kuying' 

The  report  by  the  Center  said, 
“Almost  every  Negro  inter¬ 
viewed  has,  at  some  time  dur¬ 
ing  the  past  several  years,  en¬ 
gaged  in  ‘selective  buying’  in 


the  sense  of  granting  or  with¬ 
holding  patronage  from  a  store 
or  product,  based  upon  the  atti¬ 
tudes  expressed  toward  the  Ne¬ 
groes.  Heretofore,  this  activity 
has  been  largely  individual, 
based  upon  personal  experience. 
For  the  most  part,  organized 
boycott  behavior  has  also  tended 
to  be  local  in  character  and  di¬ 
rected  against  stores  rather  than 
products.  We  have  noted  an  in¬ 
creasing  tendency,  over  the  past 
several  years,  for  boycott  ac¬ 
tivity  to  become  organized 
rather  than  individual. 

“Unorganized  boycotts,  how¬ 
ever,  still  continue  at  a  high 
level.  From  30%  to  40%  of  the 
Negro  population  are  currently 
engaged  in  a  boycott  of  a  specific 
store  or  product  in  their  own 
communities. 

“Business  executives  who 
either  through  apathy,  fear  or 
design,  fail  to  concern  them¬ 
selves  with  this  problem  are  in 
for  a  rude  awakening  in  the 
near  future.  Our  study  reveals 
that  the  Negro  population  ex¬ 
pects  employment  practices  to 
change,  not  only  in  menial  jobs, 
but  in  all  levels  of  the  business 
community  and,  furthermore, 
has  every  intention  of  carrying 
on  the  actions  which  will  insure 
the  development  of  these  oppor¬ 
tunities  for  them.” 

Patronage  Withheld 

While  the  average  Negro  con¬ 
sumer  will  return  to  a  boycotted 
product  or  store  w’ithin  a  few 
weeks  after  the  situation  has 
been  righted,  some  stated  that 
they  will  never  return. 

According  to  Mr.  Wallerstein, 
the  Center’s  third  study  on  “The 
Dynamics  Of  Purchase  Behavior 
In  The  Negro  Market,”  clearly 
reveals  that  9  percent  of  the  1,- 
164  Negro  consumers  w’ho  were 
interviewed  would  never  give 
their  patronage  again  to  a  boy¬ 
cotted  product. 

When  asked  whether  they 
would  expect  the  employment 
practices  of  a  company  that  ad¬ 
vertised  on  Negro  radio  or  in 
Negro  publications  to  be  fairer 


Send  copy  (ies)  of  "TAXES 

— Cooperatives  Have  Them,  Too." 
$  enclosed. 

Name  and  Address; 


Written  with  character  . . . 
competence  . . .  color. 

THE  PROVIDENCE 
JOURNAL- 
BULLETIN 


than  those  of  a  company  which 
did  not,  68%  of  the  respondents 
indicated  that  they  felt  that  the 
advertisers  in  Negro  media 
would  be  “somewhat”  to  “much 
fairer.”  Only  2  percent  said  the 
company  would  be  less  fair  in 
its  employment  practices. 

Mr.  Capitman  quoted  an 
aluminum  caster  in  Cleveland, 
“When  we  interviewed  him,  he 
stated,  ‘If  I  need  to  buy  some¬ 
thing  and  none  of  the  manufac¬ 
turers  advertise  on  our  radio, 
that  won’t  keep  me  from  buying 
it.  But  if  one  company  among 
several  advertises,  that’s  the  one 
I’m  going  to  buy.’  ” 

• 

Harvard  Club  Cites 
Cowles  Newspapers 

Minneapolis 
The  Minneapolis  Star  and 
Tribune  Company  was  cited 
Sept.  24  by  the  Harvard  Busi¬ 
ness  School  Club  of  the  Twin 
Cities  as  the  club’s  “Honor  Com¬ 
pany  for  1963.”  John  Cowles, 
president  of  the  newspapers, 
was  presented  a  scroll  by  A.  D. 
Brosius,  president  of  the  club. 

The  award  is  to  the  Min¬ 
neapolis  Star  and  the  Minne¬ 
apolis  Tribune  “for  outstanding 
achievement  in  the  presentation 
of  news  and  opinion,  for  busi¬ 
ness  leadership  and  for  being 
lecognized  as  among  the  lead¬ 
ing  newspapers  in  the  United 
States.” 

• 

Bond  Issue  Sertion 

Portsmouth,  Ohio 
An  e’ght-page  tabloid  section 
of  the  Portsmouth  Times,  sold 
to  the  New  Scioto  County  Com¬ 
munity  HorpHal  Committee  to 
promote  a  bond  issue,  contained 
9  856  I'nes  of  paid  advertising. 
“Unfortunately,”  reported  J. 
Kenneth  Staats,  advertising 
manager,  “the  levy  was  turned 
down  by  the  narrow  margin  of 
3%  or  less  than  900  votes.” 

• 

Kuss  on  Sales  Staff 

John  C.  Kuss  has  joined  the 
New  York  sales  staff  of  Cres- 
mer,  Woodard,  O’Mara  &  Orms- 
bee,  newspaper  representatives. 
For  the  past  three  years,  he  was 
a  member  of  the  national  adver¬ 
tising  department  of  the  New 
York  World-Telegram  A  Sun 
and,  from  1953  until  1960,  he 
j  worked  fo’*  the  New  York  Daily 
News,  both  in  research  and  in 
I  advertising  sales. 


ENCE  More  SpectaColor 

\L-  .  Rockford,  Ill. 

,  The  Rockford  Morning  Star 

I  PI  and  Register-Republic  have  or¬ 

dered  an  Insetrol  unit  from 
Hurletron  Inc.  They  will  make 
SpectaColor  advertising  avail¬ 
able  early  in  1964. 
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Latest  figures  prove 


MEIBO  SAN  JOSEe  WINS 

FIRST  PUCE 

IN  NORTHERN  CAUFORNIA 


FIRST  IN  POPULATION  GROWTH! 

\  K  A  51,800  population  increase  in  just  one  year!  As  of 
A  July  1963,  we're  811,900  strong  —  and  still  growing! 


FIRST  IN  NUMBER  OF  INDUSTRIAL 

WORKERS!  There  are  74,905  in  Metro  San  Jose, 
more  than  in  any  other  Bay  Area  county,  including  Son 
Francisco  County! 


ris  FIRST  IN  AVERAGE  ANNUAL  EARNINGS 
Y  PER  INDUSTRIAL  WORKER!  Evenin  1961,the 

At  figure  was  $7,048  per  year — highest  in  all  of  Northern 
California.  And  higher  in  1963! 


FIRST  IN  HIGHER  INCOMES! 

Metro  Son  Jose  records  more  $10,000  to  $15,000-and- 
over  incomes  than  any  other  Bay  Area  county! 


FIRST  IN  HIGHEST  AVERAGE  ADJUSTED 

Y  GROSS  INCOME!  In  1961  it  was  $9,200— high- 

A>  ***  uf  any  Metropolilcm  County  anywhere  in  California! 
Much  higher  in  1963! 

FIRST  IN  TOTAL  CONSTRUCTION  INVEST- 

MENTS!  Over  $335  million  spent  for  homes,  office 
A,  buildings  and  industrial  facilities  in  1962  alone — more 


and  of  ALL  Northern  California  Newspapers: 


The  morning  MERCURY  is  FIRST  in  7-day  total  advertising  linage! 
21,477,630  lines  (1st  7  tnos.,  1963)— leads  all  papers  in  Northern  California! 

The  afternoon  NEWS  is  FIRST  in  6-day  total  advertising  linage! 
16,549,830  lines  (1st  7  mos.,  1963)— leads  all  papers  not  only  in  Cal'fomia  but  on  the  entire  West  Coast! 
...PROOF  THAT  MORE  AND  MORE  NATIONAL  ADVERTISERS— TODAY— ARE  TURNING  TO  THE  SAN  JOSE  MERCURY  AND 
NEWS  TO  SELL  THE  RICHEST,  BIGGEST,  BOOMINGEST'MARKH  IN  NORTHERN  CALIFORNIA! 

*  SourcM  quoted  in  provious  adt;  provided  on  request. 


SAN  JOSE 
MERCURY 
NEWS 

tiPtlSibUO  MATlONailY  •< 
Saeyf’  fe'tuvSA  Waihet  Company 


ONLY  SAN  JOSE’S  MERCURY  AND  NEWS  COVER  THIS  BILLION  DOLLAR  MARKET! 


CLASSIFIED  CLIMC 

Deadline  Changed 
To  Reduce  Overtime 

By  ^  arren  Perry 

('AM,  Minneapolis  Star  &  Tribune 


Costly  composing  room  over¬ 
time  inherent  in  setting  classi¬ 
fied  during  week-end  peak  peri¬ 
ods  have  forced  many  CAMs  to 
look  for  ways  to  solve  the  prob¬ 
lem.  To  do  it  without  cutting 
back  deadlines  and  curtailing 
one  of  newspaper’s  great  vir¬ 
tues  —  flexibility  —  is  a  neat 
trick.  Saturday  volume  on  six 
day  newspapers  and  Sunday  vol¬ 
ume  on  seven  day  publications 
often  outstrips  a  single  week¬ 
day’s  v'olume  by  two,  three  or 
four  times.  Composing  room 
manpower  and  equipment  is 
thus  taxed  well  beyond  normal 
limits.  The  problem  involves  not 
only  expensive  overtime,  but 
substandard,  error  prone  com¬ 
position,  as  well  as  yelps  from 
ITU  members  and  officials  to 
reduce  overtime. 

A  highly  competitive  East 
Coast  metropolitan  newspaper, 
with  volume  averaging  close  to 
45  pages  per  Sunday,  reduced 
overtime  substantially  by  offer¬ 
ing  large  volume  classified  ad- 
veitisers  a  2c  per  line  discount 
on  copy  released  by  Thursday 
evening  for  publication  Sundav 
The  re.sult  was  an  influx  of  30,- 
000  to  35,000  lines  of  cojjy  which 
otherwise  didn’t  come  in  until 
Friday  oi-  as  late  as  Saturday 
a.m. 

Earlier  Sunday  l)eadline> 

Another  Midwestern  paper, 
averaging  40  pages  per  Sunday, 
with  400,000  circulation  beyond 
its  city  zone,  established  a 
Wednesday  p.m.  deadline  for 
Sunday  all  editions  classified 
display  and  a  Thursday  p  m. 
deadline  for  straight  classified 


high  rural  reader  interest  classi¬ 
fications.  Now,  between  30,000 
and  35,000  lines  of  all  editions 
Sunday  copy  is  in  the  compos¬ 
ing  room  by  Thursday  p.m.  Al¬ 
though  12  or  14  pages  of  the  40 
pages  averaged  by  this  Midwest¬ 
ern  newspaper  is  regularly  re¬ 
ceived  by  the  close  of  Thursday, 
manpower  and  machine  capacity 
continued  to  be  inadequate  with¬ 
out  incurring  approximately  $3,- 
000  per  week  overtime  during 
seasonal  peaks. 

Street  force  staff  members 
with  “account  control’’  were  ex¬ 
horted  to  make  special  arrange¬ 
ments  with  larger  key  accounts 
where  any  possibility  existed  to 
obtain  a  portion  of  their  regular 
Sunday  city  edition  copy  earlier 
than  usual.  Twelve  large  real 
estate  firms  compiled.  A  special 
messenger  now  picks  up  5,000 
to  6,000  lines  of  copy  l)etween 
1  p.m.  and  2  p.m.  Friday.  It 
is  processed  and  shot  to  the 
composing  room  by  2:15  p.m. 
and  keeps  busy  a  fully  manned, 
but  heretofore  less  than  full  tilt 
shift.  Meanwhile,  the  street 
force  salesmen  complete  their 
runs  including  calls  on  the  12 
key  real  estate  firms,  bringing 
in  the  later  prepared  copy  by 
4  p.m.  or  4:30  p.m. 

A  final  step,  just  inauguiated 
and  diligently  pursued,  may 
lead  to  completely  eliminating 
week-end  overtime.  Street  force, 
as  well  as  phone  solicit  ad-visers, 
were  admonished  to  obtain  as 
much  Sunday  city  edition  copy 
by  the  close  of  Thursday  as  pos¬ 
sible.  Reminder  calls  to  large 
and  small  accounts  Wednesday 
and  early  Thursday  a.m.  i)ro- 


duced  207  ads  totaling  in  excess 
of  4,000  lines  above  normal  copy 
flow  by  the  close  of  Thursday. 
Staff  members  were  optimistic 
about  doing  better  during  the 
weeks  ahead. 

♦  *  * 

FRONKEL.SNORTZ  RESPONSE 
Cleveland 

You  want  to  know  how  well 
the  public  reads  the  classified 
ads? 

Ask  Philip  W.  Porter,  execu¬ 
tive  editor  of  the  Cleveland 
Plain  Dealer,  who  tried  an  ex¬ 
periment  in  that  direction. 

The  Plain  Dealer,  at  Mr. 
Porter’s  suggestion,  ran  this 
blind  ad  as  follows: 

“DIESEL  fronkelsnortz  with 
transverse  gridge.  Includes  spe¬ 
cial  power  dippoleck  and  left 
handed  zoenstift.  Like  new. 
Write  Box  XXXX.  Plain  Deal¬ 
er.’’ 

The  ad  ran  two  Sundays  in  a 
row  in  the  classified  section.  Let¬ 
ters  came  flying  into  the  paper 
from  readers  everywhere.  The 
readers  took  pen  in  hand  and 
put  tongue  in  cheek. 

“You  ad  interests  me,”  one 
wrote.  “Would  have  written 
sooner  but  they  just  let  me  out 
of  this  canvas  sport  jacket  with 
the  long,  long  sleeves.  I  would 
be  interested  in  purchasing  the 
one  you  have,  provided  that  it 
IS  the  proper  colour  (undoubt¬ 
edly  an  English  reader),  and 
carries  the  usual  46-hour  fac¬ 
tory  guarantee.  Please  come  out 
the  next  visiting  day  and  let  me 
know.  They  won’t  let  me  out  of 
here.  How  did  you  get  out?” 

Not  everyone  immediately  dug 
what  was  going  on.  .4  suburban 
housewife  wrote:  “Please  tell 
me  right  away  what  you  are 
talking  about.  I’m  curious.” 

It  wasn’t  easy  for  Mr.  Porter 
to  get  his  ad  in  the  paper.  He 
instructed  the  Sunday  editor, 
William  M.  Ware,  to  see  that  the 
ad  was  put  in  its  proper  place 
in  the  classified  pages.  The  proof 
room  had  to  be  alerted  about  it. 
Classified  Manager  Milton  Harr 
had  to  supervise  its  various 
stages  of  composition  and  pub¬ 
lishing.  Orders  were  left  not  to 
kill  it. 

Mr.  Porter  got  the  idea  (actu¬ 
ally  one  that  has  been  tried  bv 
many  smaller  papers)  from  W. 
Rockwell  Clai'k,  managing  edi¬ 
tor  of  the  Seiv  Haven  (Conn.) 
Sunday  Reyister,  some  time  ago. 
Said  Editor  Porter:  “I  wanted 
to  see  how  well  the  public  was 
reading  our  classified  ads.  The 
great  batch  of  mail  told  me.” 

*  *  * 

PER.SONAL  NOTE 

R.  P.  Mullan  has  been  named 
classified  advertising  manager 
for  the  Auguiita  (Ga.)  Chroni¬ 
cle-Herald.  He  was  classified  ad¬ 
vertising  manager  for  the 
(iaine.'ti'ille  (Fla.)  Sun. 

EDITOR  Si  PU 


Warren  Perry 


Meet  Our  ISetc 
Clinic  Conductor  .  .  . 

With  this  issue,  Warren 
Perry,  CAM,  Minneapolis  Star 
&  Tribune,  takes  over  as  con¬ 
ductor  of  the  weekly  Classified 
Clinic  in  E&P.  (Dan  Lionel,  now 
advertising  manager  of  the  New 
York  Post,  is  starting  a  new  de¬ 
partment,  the  Advertising  Sales 
Clinic,  elsewhere  in  this  issue.) 

Mr.  Perry  started  selling  want 
ads  more  than  20  years  ago  — 
first  behind  the  want  ad  counter 
of  the  Minneapolis  Tribune  in 
1941.  After  returning  from  a 
3‘/2  year  Army  Air  Corps  in¬ 
structing  assignment,  he  ac¬ 
cepted  a  classified  street  force 
selling  position  with  the  re¬ 
aligned  Minneapolis  Star-Jour- 
nal-Tribune.  In  1947  he  became 
classified  office  manager,  a  year 
later,  assistant  classified  man¬ 
ager  and  in  1953  CAM.  An  ac¬ 
tive  ANCAM  member,  he  has 
chaii'manned  several  committees 
including  research  and  educa¬ 
tion.  Mr.  Perry  attended  the 
Llniversity  of  Minnesota  and 
Oklahoma  A  and  M. 

Student Reading 
Fol  Seminar  Topic 

COLVMBIA,  Mo. 

The  sixth  annual  Freedom  of 
Information  Conference  spon¬ 
sored  by  the  University  of  Mis¬ 
souri  School  of  Journali.sm  will 
take  place  Nov.  7-8  in  Jay  H. 
Neff  Auditorium  here. 

The  general  theme  will  be 
“The  Contemnorary  Encroach¬ 
ment  on  the  Student’s  Right  to 
Read.”  The  conference,  open  to 
the  public,  will  be  of  special  in¬ 
terest  to  librarians  and  teachers. 

Jack  Ne'son,  reporter  for  the 
.Atlanta  (Ga.)  Constitution,  will 
discuss  “Censors  and  Their 
Tactics.” 

Mrs.  Enid  M.  Olson,  publica¬ 
tions  director,  National  Council 
of  Teachers  of  English,  will 
speak  on  “Do  Teachers  En¬ 
croach  the  Students’  Right  to 
Read?” 
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THE  EVENING  BULLETIN -READ  BY  MORE  MEN  AND  WOMEN 
IN  PHILADELPHIA  AND  SUBURBS 


Substantiated  by  research— The 
Evening  Bulletin  is  first  in  reader- 
ship  among  both  men  and  women 
in  the  city  and  suburbs. 

And  another  significant  area  of 
dominance:  The  Evening  Bulletin 
is  read  at  home  by  15  out  of  16 
of  its  readers. 

You'll  find  the  facts  in  the  Phila¬ 
delphia  Market  Profile— the  only 
Philadelphia  newspaper  reader- 
ship  study  made  in  consultation 
with  the  Advertising  Research 
Foundation.  W.  R.  Simmons  and 
Associates  Research,  Inc.,  con¬ 
ducted  it. 

The  Philadelphia  Market  Profile 
contains  exclusive  and  duplicated 


adult  readership  data  and  reader 
characteristics  such  as  age,  occu¬ 
pation,  car  and  home  ownership, 
and  much  more. 

For  your  copy  of  this  authoritative 
new  study,  write  The  Philadelphia 
Bulletin,  30th  and  Market  Streets, 
Philadelphia  1,  Pennsylvania,  or 
contact  your  nearest  Million  Market 
Newspapers,  Inc.,  office. 

A  MEMBER  OF  MILLION 
MARKET  NEWSPAPERS,  INC. 
New  York:  529  Fifth  Avenue, 
Yukon  6-3434.  Chicago:  333  N. 
Michigan  Blvd.,  State  2-0103. 
Detroit:  New  Center  Building, 
Trinity  5-3350.  San  Francisco:  111 
Sutter  Street,  Douglas  2-5422. 


Los  Angeles:  3540  Wilshire  Blvd., 
Dunkirk  1-2251. 

Florida  Resorts:  The  Leonard 
Company,  311  Lincoln  Road,  Miami 
Beach,  Florida. 

IN  PHILADELPHIA  NEARLY 
EVERYBODY  READS  THE  BULLETIN 


kutfsa  mi 
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Books  Of,  By 
Or  For  Newsmen 

■  ^  ■  IIUIIIII 

Jacob  H.  Jaffe,  head  of  the 
Department  of  Journalism  of 
Long  Island  University,  wiites 
in  The  JoKnialimu  Educator,  of 
which  he  is  book  review  editor: 
“Contemporary  news  subjects  as 
well  as  the  expressive  ap¬ 
proaches  to  them  are  character¬ 
istically  exciting-,  complex  and 
bi  oad  in  range.  Rut  much  of  the 
literature  intended  for  utiliza¬ 
tion  in  classrooms  is,  oddly 
enough,  reserved  in  tone,  bland 
in  direction  and,  analytically, 
old  fashioned.  An  inspection  of 
books  for  students  majoring  in 
journalism  conveys  the  impres¬ 
sion  that  although  life  has  been 
changing  in  the  most  astonish¬ 
ing  ways,  somehow  in  the  aca¬ 
demic  scene  time  creaks  along. 
This  is  not  entirely  objection¬ 
able,  for  the  scholastic  mood  has 
traditionally  been  nourished  on 
a  diet  of  caution,  quiet  and 
aloofness.  Then  again,  we  may 
Ik*  losing  touch  with  actuality.” 

Murray  Schumach,  Hollywood 
reporter  for  the  Xev  York 
Timcn,  has  written  a  survey  of 


COPY  EDITOR 
OPPORTUNITY 

Wanted  by  The  WashinKton  Post — 
An  ambiticHis  younf;  man  with  met- 
rop(*litan  exptnence  who  is  ^mid  at 
writina  headlines  and  reading  copy 
and  IS  willina  to  have  a  tryout  to 
prove  it  to  the  l*ost*s  editors.  Write 
I..  K.  K<»rk,  Jr.,  personnel  director, 
w  ho  used  t«»  be  a  copy  editor  himself. 

THE  WASHINGTON  POST 

1515  I.  SI.  N.  W. 
Washington  5,  D.  C. 


motion  picture  and  television 
censorship,  “The  Face  on  the 
Cutting  Room  Floor,”  which 
Morrow  publishes  Feb.  27. 

“Goren’s  Bridge  Complete,” 
by  Charles  H.  Goren,  Chicago 
Tribune-New  York  News  Syndi¬ 
cate  bridge  columnist,  is  being 
published  Oct.  11  by  Doubleday. 

Earl  Conrad,  who  formerly 
worked  for  the  .Vcm-  Y’ork  Jour- 
md-American,  Chicago  Defender 
and  a  number  of  other  newspa¬ 
pers,  has  written  a  novel  about 
a  Negro  who  devised  a  gran¬ 
diose  scheme  to  organize  a  na¬ 
tion  of  Afroamericans  in  Amer¬ 
ica.  It  is  titled  “The  Premier” 
(Doubleday.  $.■'>.50). 

Rabbi  Roliert  I.  Kahn,  who 
writes  a  weekly  “Lessons  for 
Life”  column  for  the  Houston 
(Tex.)  Chronicle  and  has  a 
KPRC  radio  program  of  the 
same  title,  will  use  the  same 
title  for  his  new  book,  which 
Doubleday  publishes  Oct.  11. 

Ralph  de  Toledano,  “In  Wash¬ 
ington”  columnist  for  King  Fea¬ 
tures  Syndicate,  author  of 
“Seeds  of  Treason”  and  other 
l)est-selling  political  books,  has 
written  “The  Winning  Side: 
The  Case  for  Goldwater  Repub¬ 
licanism”  (G.  P.  Putnam’s  Sons. 
November.  $4). 

William  Bradford  Huie,  jour¬ 
nalist  and  author,  is  the  author 
of  “The  Hiroshima  Pilot”  (G.  P. 
Putnam’s  Sons.  January.  $4.95). 

Rol)ert  Wilder,  formerly  ship 
news  i-eporter  for  the  Xetv  Y'ork 
Sun,  has  written  a  new  novel, 
“Wind  From  the  Carolinas”  (G. 
P.  Putnam’s  Sons.  February. 
$5.95). 

“Invisible  Latin  America,”  by 
Samuel  Shapiro  (Beacon  Press, 
Bo.ston  8.  Oct.  15.  189  pages. 
$8.95)  goes  behind  the  facade 
known  to  tourists  to  show  a  con¬ 
tinent  moving  toward  decision. 
If  the  decision  goes  to  commu¬ 
nism,  Dr.  Shapiro  believes  we 
will  have  lo.st  the  Cold  War. 


LOUIS  T.  KLAUDER  AND  ASSOCIATES 

CONSULTING  ENGINEERS 


specialists  in  the  design  of 
newspaper  and  similar  type  plants 


Trenton  Times 
Bristol  Daily  Courier 
New  Brunswick  Home  Newt 
Paterson  Evenine  Newt 
Somerset  Press,  Inc. 


PHILADELPHIA  NATIONAL  BANK  BUILDING,  PHILADELPHIA  7.  LOcust  3-9882 


Camden  Courier  Post 
Philadelphia  Daily  News 
Passaic  Herald  News 
W.  B.  Sunders 
The  Journal  of  Commerce 


“My  First  80  Years”  is  the 
unusual  and  interesting  auto¬ 
biography  of  Dr.  Clarence  Poe, 
Raleigh,  N.  C.,  who  as  editor 
of  the  Progressive  Farmer  is 
an  outstanding  leader  in  agri¬ 
culture  in  the  South.  He  has 
been  a  good  friend  of  a  half 
dozen  Presidents.  He  always  re¬ 
sisted  the  clamor  of  his  friends 
for  him  to  run  for  Governor  of 
North  Carolina.  The  book  was 
published  by  the  University  of 
North  Carolina  Press,  Chapel 
Hill  (267  pages.  $4.75). 

“The  Word-A-Day  Vocabu¬ 
lary  Builder”  by  Bergen  Evans, 
professor  of  English  at  North¬ 
western  University  (Random 
House.  216  pages.  $4.95)  will 
give  any  newspaperman  greater 
word  power  quickly  and  easily. 

Holt,  Rinehart  and  Winston 
has  planned  for  February  pub¬ 
lication  “The  Silent  Pulpit:  A 
Guide  to  Church  Public  Rela¬ 
tions”  (By  Edward  Greif. 
$4.50). 

“Pioneer  Printer :  Samuel 
Bangs  in  Mexico  and  Texas,” 
by  Lota  M.  Spell  (The  Univer¬ 
sity  of  Texas  Press,  Austin  12. 
230  pages.  $5)  tells  the  dramatic 
story  of  the  first  printer  in  the 
territory  which  is  now  Texas. 
Although  first  of  all  a  printer, 
Samuel  Bangs  was  also  involved 
in  the  production  of  newspapers, 
making  the  book  a  detailed  his¬ 
tory  of  journalism  in  the  Mexico 
and  Texas  of  his  time  (circa 
1825).  His  printing  office  func¬ 
tioned,  too,  as  a  typographer’s 
school,  through  which  he  insti¬ 
tuted  the  apprentice  system  in 
the  Southwest. 

“A  History  of  Graphic  Art” 
(By  James  Cleaver.  Philosophi¬ 
cal  Library.  Fully  illustrated. 
282  pages.  $12)  traces  the  de¬ 
velopment  of  graphic  art  as  nar¬ 
rative  medium  from  ancient 
Egyjjtian  tomb  painting  to  the 
contemporary  postei-.  The  au¬ 
thor  teaches  drawing  and  de¬ 
sign  at  the  London  College  of 
Printing. 

The  University  of  Illinois 
Pi  •ess,  Urbana,  on  Oct.  1  pub¬ 
lished  a  new  jiaperback  edition 


of  “Four  Theories  of  the  Press’’ 
(153  pages.  $1.25),  first  pub 
lished  clothbound  in  1956.  Thrr.  ' 
university  professors,  in  sepa-^ 
rate  essays,  analyze  and  inter¬ 
pret  four  major  theories  behind 
the  functioning  of  the  world’s 
presses:  our  social  responsibility 
theory,  which  grew  out  of  the  ' 
earlier  libertarian  theory;  the 
Soviet  communist  theory,  which 
grew  out  of  the  earlier  authori- ; 
tarian  theory.  “The  thesis  of 
this  volume  is  that  the  press  al- 1 
ways  takes  on  forms  and  colora-  i 
tion  of  the  social  and  political  ► 
structures  within  which  it  oper¬ 
ates,”  explain  the  authors,  Fred 
S.  Siebert,  dean  of  the  College 
of  Communication  Arts,  Michi¬ 
gan  State  University,  and  au¬ 
thor  of  “Freedom  of  the  Press 
in  England,  1476-1776”;  Theo- j 
dore  Peterson,  dean  of  the  col¬ 
lege  of  Journalism  and  Commu¬ 
nications,  University  of  Illinois, 
and  author  of  “Magazines  in  the 
Twentieth  Century”;  Wilbur 
Schramm,  director  of  the  Insti¬ 
tute  for  Communication  Re¬ 
search,  Stanford  University,  and 
co-author  of  “The  Process  and 
Effects  of  Mass  Communica¬ 
tion,”  “Mass  Communications,” 
and  “The  Impact  of  Educational 
Television.” 

• 

Asks  Libraries’  I 
Participation  In 
Newspaper  Week 

Chicaco 

Libraries  throughout  the  na¬ 
tion  are  being  encouraged  by 
the  American  Library  Associa¬ 
tion  to  participate  in  National 
Newspaper  Week,  Oct.  13-19. 

Dr.  Frederick  H.  W  aanian.B 
ALA  president,  said: 

“Today,  more  than  ever,  our 
progress  as  a  nation  depends 
upon  the  enlightenment  of  the 
electorate.  Libraries  and  otlier 
educational  institutions  together 
with  newspapers  share  the  re¬ 
sponsibility  for  providing  free 
access  to  information  to  help 
our  citizens  serve  the  nation  in 
a  more  informed  manner. 

“Perhaps  more  than  any  other 
professional  groups,  librarians 
and  journalists  recognize  the 
need  to  provide  full  information 
on  all  aspects  of  issues.” 

Mrs.  Grace  T.  Stevenson, 
ALA  deputy  executive  director, 
said  that  newspapers  have 
played  a  major  role  in  the  first 
six  National  Library  Weeks  and 
are  planning  cooperation  in  the 
seventh,  April  12-18,  1964. 

She  suggested  to  librarians 
that  their  participation  in  Na¬ 
tional  Newspaper  Week  empha¬ 
size  the  joint  responsibility  of 
editors  and  librarians  in  main¬ 
taining  freedom  of  information. 


EDITOR  &  PUBLISHER  for  October  5,  196; 


”■■■  MAKEOVERS  • 

When  you  can  take  a  page  proof  direct 
from  page  on  turtle  or  make-up  bank  in 
iO  seconds.  The  "Little  Mac"  Portable 
Proof  Press  weighs  only  17  jbs.  and  is 
easily  moved  from  page  to  page. 

For  Brochure,  Write: 
SAMAC  CORPORATION 
3501  KEYES  ST.  —  FLINT  4.  MICH. 
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Hoe  Lithomaster  supplied  it 

Lerner  Home  Newspapers  had  a  special  situation:  19 
newspapers,  averaging  a  total  of  200  pages  per  week, 
ranging  in  circulation  from  2100  to  61,000;  10  printed 
on  one  day,  6  on  another.  The  Hoe  Lithomaster  was 
designed  to  meet  such  situations  —  where  speed, 
quality  and  dependability  are  the  prime  factors.  This 
is  only  one  example  of  the  Lithomaster’s  versatility. 
Let  us  give  you  the  complete  story.  R.  Hoe  &  Co.,  Inc. 
910  East  138  Street,  U  ^  p-  New  York  54,  N.  Y. 
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Wire  Rate 
Due  Early 

Washingt<»n 

Rex  Barley,  manager  of  the 
Los  Angeles  Times — Washing¬ 
ton  Post  News  Service,  said  last 
week  that  a  proposed  increase 
in  the  rates  on  leased  teleprinter 
channels  would  probably  cause 
30  to  40  percent  cancellations 
of  the  ser\’ice  among  present 
clients. 

Mr.  Barley  testified  at  the 
final  session  of  hearings  l>efore 
a  Federal  Communications  Com¬ 
mission  examiner  investigating 
whether  the  new  rates  would 
seriously  impair  the  flow  of 
news  in  the  United  States. 

The  main  point  at  issue  is  the 
FCC’s  decision  to  abolish  the 
“clock  hour”  rate,  whereby  tele¬ 
printer  channels  can  be  leased 
for  periods  less  than  24  hours. 
Under  new  regulations,  wires 
must  be  leased  for  24  hours  each 
day.  However,  as  a  result  of 
a  request  by  members  of  the 
press,  the  new  rates  have  been 
suspended  pending  the  outcome 
of  the  hearing  to  determine 
whether  these  rates  would  im¬ 
pair  the  flow  of  news. 

John  M.  Lothschuetz,  attor¬ 
ney  for  the  FCC  Common  Car¬ 
rier  Bureau,  said  the  bureau 
will  study  the  transcript  of  the 
hearing  and  the  briefs  and  will 
issue  a  recommended  decision. 
The  FCC  will  review  the  find¬ 
ings  and  then  issue  a  final  de¬ 
cision.  Mr.  Lothschuetz  said  no 
decision  can  be  expected  until 
early  next  year. 


Decision 
in  1964 

Mr.  Barley  said  the  proposed 
tariff  would  boost  the  operat¬ 
ing  costs  of  the  service  by  $4,- 
600  per  month,  or  $55,000  i)er 
year.  He  said  wire  costs  then 
would  amount  to  half  of  the 
service’s  operating  costs. 

The  increased  costs,  he  said, 
would  have  to  be  passed  on  to 
clients,  in  one  of  three  ways: 
e  q  u  a  1  1  V  among  the  clients, 
amounting  to  $1,825  a  year  for 
each;  split  the  total  increa.se 
among  the  30  wire  points  op¬ 
erated  by  the  service,  from  $800 
to  $4,400  each. 

There  are  47  subscribers,  but 
several  are  serviced  at  the  same 
wire  point;  allocate  costs  on 
the  basis  of  the  actual  com¬ 
putation  of  each  client’s  dis¬ 
tance  from  the  close.st  wire 
point.  This  would  mean  boosts 
of  from  $500  to  $4,500  per 
client. 

‘Marginal’  Endeavor 

Mr.  Barley  called  the  opera¬ 
tion  of  the  news  service  a  “mar¬ 
ginal”  endeavor. 

“We  are  not  in  the  black,  but 
we  are  just  barely  in  the  red,” 
he  said.  He  called  the  service  a 
successful  venture.  Total  reve¬ 
nue  will  exceed  $200,000  this 
year.  “By  successful  I  mean  it 
has  not  become  a  financial  drain 
on  the  newspapers;  it  has  dis¬ 
seminated  news  across  the  coun- 
ti'y,  and  the  reputation  of  the 
Los  Angeles  Times  Syndicate, 
which  distributes  the  service. 


has  been  enhanced,”  Mr.  Barley 
said. 

Alfred  Friendly,  managing 
editor  of  the  Washington  Post, 
said  supplemental  news  services 
were  vital  to  many  small  news¬ 
papers  because  they  could  not 
afford  to  cover  the  world.  He 
said  that  seiwices  like  the  Los 
Angeles  Times- Washington  Post 
operation  enriched  the  flow  of 
news  to  small  papers  by  provid¬ 
ing  in-depth  reports  from  all 
over  the  world.  He  said  that  if 
these  seivices  were  forced  out 
of  business  by  financial  prob¬ 
lems,  news  in  the  U.  S.  would 
suffer  from  uniformity. 

“Eveiy  paper — every  reader 
from  Seattle  to  Miami — would 
be  getting  the  same  story  on  a 
foreign  event  eveiy  day,”  he 
said.  “That  story  may  be  per¬ 
fectly  adequate,  but  it  certainly 
wouldn’t  have  the  variety  and 
the  different  outlook,  the  differ¬ 
ent  point  of  view,  the  different 
pair  of  eyes  focused  on  it  that 
the  supplementary  services  are 
able  to  provide.” 

^  tiuld  Reduce  Volume 

Two  representatives  from 
Copley  News  Service  also  were 
heard.  Robert  L.  Dennison. 
U.S.N.  (Ret.)  vicepresident  of 
Copley  Press  Inc.,  said  the  rate 
changes  would  cost  the  service 
$26,000  additional  each  year  and 
would  probably  mean  that  the 
.service  would  be  forced  to  re¬ 
duce  the  volume  of  news  it  .su))- 
plies  to  the  Copley  newspapers. 

Telegraph  and  Western  Un¬ 
ion,  will  file  briefs  summarizing 
their  positions  on  Nov.  12. 

Raymond  J.  McHugh,  general 
manager  of  the  Copley  Wash¬ 
ington  Bureau,  testified  that  the 
service  used  its  leased  wires  for 
only  three  to  six  hours  each  day. 
He  said  that  if  the  service  was 
forced  to  use  the  channels  for 
24  hours  each  day,  the  extra 
time  could  not  be  used  for  dis¬ 
semination  of  news. 

“We  couldn’t  make  greater 
use  of  the  circuits  without  in¬ 
creasing  our  staff,”  he  said. 
“And  if  we  increase  the  cost  of 
the  wires,  I  don’t  see  how  we 
could  afford  to  increase  the 
staff.” 

The  Copley  representatives 
submitted  a  surv’ey  taken  of  12 
Copley  papers  on  the  result  of 
increased  costs  of  wire  services. 
Most  of  the  papers  said  they 
would  be  forced  to  drop  features 
they  now  carry.  Several  of  the 
papers  said  they  would  carry 
one  major  news  service  instead 
of  two,  and  others  said  they 
would  eliminate  supplemental 
services,  and  sports  and  local 
staff. 

The  Copley  officials  were  the 
last  from  the  press  to  testify 
concerning  the  effect  of  the  new 
rates  on  the  flow  of  news. 


FPC  to  Bar 
Lobbyists  at 
Press  Parley 

Washington 

At  least  one  Federal  agency 
is  moving  to  bar  lobbyists  and 
casual  observers  at  its  Wash¬ 
ington  press  conferences. 

The  Federal  Power  Commis¬ 
sion,  reacting  to  protests  of  a 
group  of  correspondents,  has 
adopted  standards  for  future 
press  conferences. 

Joseph  C.  Swidler,  FPC 
Chairman,  wrote  to  Jim  Collins, 
of  the  Oil  Daily.  He  attached  a 
copy  of  the  standards  which  he 
said  “would  be  satisfactory  to 
all  concerned.”  The  new  rule 
follows: 

“Attendance  at  Federal  Power 
Commission  press  conferences  is 
limited  to  professional  corre¬ 
spondents,  reporters,  and  other 
editorial  representatives  of 
newspapers,  magazines,  radio, 
television  and  other  news  media, 
and  to  representatives  of  regu¬ 
larly  published  information 
services  supported  by  subscrip¬ 
tion  or  membership  dues.  ‘Pro¬ 
fessional’  as  used  above  means 
that  the  described  representa¬ 
tion  constitutes  the  principal 
employment  of  the  person  con¬ 
cerned.” 

Most  Washington  correspond¬ 
ents  have  long  been  unhappy  at 
government  agencies  which  have 
permitted  lobbyists  to  attend 
press  conferences.  Their  ire 
reaches  fever  peak  occasionally 
when  members  of  the  non-cor¬ 
respondent  group  actually  ask 
questions — and  get  responses. 

Besides  Collins,  the  protesting 
group  in  this  case  included 
Allan  W.  Cromley,  Daily  Okla¬ 
homan;  Clyde  LaMotte,  Oil  & 
Gas  Journal;  Neil  Regeimbal, 
Chilton  Publications;  Robert  E. 
Baskin,  Dallas  Morning  News; 
Sarah  McClendon,  El  Paso 
Times;  George  Bryant,  McGraw 
Hill;  Felton  West,  Houston 
Post;  Joe  Huttlinger,  Huttlinger 
News  Bureau;  Jack  Cleland, 
Tulsa  Daily  World;  Freeman 
Bishop,  American  Metal  Daily; 
L.  G.  Laycook,  Nashville  Tennes¬ 
sean,  and  Julius  Frandsen, 
United  Press  International. 

• 

PNPA  Books  Pilot 

Harrisbi'rg,  Pa. 

Joseph  A.  Walker,  chief  re¬ 
search  pilot.  National  Aeronau¬ 
tics  and  Space  Administration, 
will  address  the  Pennsylvania 
Newspaper  Publishers’  Associa¬ 
tion  at  its  convention  dinner, 
Oct.  11,  in  the  Penn  Harris 
Hotel. 


**What  does  he  mean  when  he  says  Harry  Grayson  of 
NEA  may  be  nuts  but  he's  a  great  national 
institution}*’ 


Adx'erti.spmcnt 
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i>ROJ>OSeD  SWIMMING  POOL  DEVELOPMENT 
COR  harper  park, 

MORTON  GftOve  .ILllNOtt 


IT  TOOK  ONLY  10  SECONDS  FOR  LERNER  NEWSPAPERS  (Chicago) 
TO  PROCESS  THIS  65  LINE  SCREEN  PRINT  READY  FOR  CAMERA 


Please  rush  the  complete  story  on  the  Fotorite  Rapid  Process  System. 


No  need  for  a  halftone  negative.. .no  stripping  or 
double  burning  your  plate!  FOTORITE,  the  modern 
approach  to  automatic  photo  processing,  also  gives 
you  positives  of  type  set  on  photo  typesetting  equip¬ 
ment  in  seconds.. .contact  prints,  glossies,  proofs  - 
all  in  seconds!  Send  coupon  today  for  complete 
details  on  this  proven  time  and  money  saver! 


MAIL  THIS  COUPON  TODAY! 


AM  •Umanlt  of  this  od  procottad 
with  FOTORITE  RPPUHO  Haovy  Duty 

(shown  above).  'Cold*  type  exposed  on  Fotorite  *11-7 
Typesetting  Paper;  Photographs  exposed  on  Fotorite 
*RB1 1  Single  vi/eight  Glossy  Enlarging  Paper. 


FOTORITE,  INC. 

6424  N.  Western  Ave.,  Chicago  45,  III. 


NAME _ 


they  did  it  with 

FOTORITE 

RAPID  PROCESS  SYSTEM 


COMPANY  NAME _  I 

I  ADDRESS _  I 

■  CITY _ ZONE _ STATE _  I 
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CiRCl  I.ATI()> 

Bi-Weekly  Collection 
Highly  Recommended 


Daveni’o'.t,  la. 

The  LiiCron:te  (Wis.)  Trihnne 
is  savin, a:  time  and  money 
throujrh  its  bi-weekly  collection 
system,  Edward  Keefe,  circula¬ 
tion  director,  told  the  Central 
States  Circulation  Manaijers  As¬ 
sociation  at  its  fall  meeting  here 
last  week. 

Mr.  Keefe  enumerate*!: 

The  Tribune  is  savine;  alwut 
a  year  in  remittance  and 
postage  allowance  for  carriers 
outside  the  city  area. 

The  system  has  provided  more 
time  for  district  men  to  devote 
to  circulation  promotion,  jiivinp: 
them  an  opportunity  for  follow- 
ujis  on  collection  problems  which 
thev  can  extend  over  a  twti-week 
period. 

!>«■>>•  Advance  Mon»‘> 

Mr.  Keefe  said  that  an  un¬ 
expected  advantage  has  l)een  in 
findins:  that  route  hooks  are 
easier  to  check  because  less  ad¬ 
vance  money  is  collected  under 
the  bi-weekly  plan.  He  pointed 
out  that  advance  money  can  lead 
to  route  jiroblems  and  the  news- 
jiaper  is  happy  to  see  the 
amounts  reduced. 

\ew  thinking  is  not  involved 
Mr.  Keefe  said.  He  feels  there 
is  a  trend  among  newspaiiers 
towaid  less  frequent  collections. 

“Many  of  us,”  he  contended, 
“value  the  weekly  contact  of  the 
carrier  with  the  subscriber  — 
many  of  us  believe  that  collect¬ 
ing  the  smaller  amount  weekly 
has  a  psychological  advantage. 

“But  in  our  particular  case 
we  are  most  happy  about  the 
two-week  plan.  Our  newspaper- 
boys  are  very  much  in  favor  of 
it  and  our  subscriliers  like  it 
too.” 

LeRoy  Pe\ca,  Btirlinffton  (la.) 


Hruck-Eye  (iazette,  went  Mr. 
Keefe  one  better.  He  told  about 
the  success  of  his  paper’s  system 
of  collecting  once  a  month  in  ad¬ 
vance. 

Mr.  Pelca  said  this  method 
allows  the  carriers  to  collect  only 
12  times  a  year,  with  a  saving 
of  72  percent  of  the  time  they 
have  been  spending  on  collec¬ 
tions. 

“It’s  nice  to  take  in  about 
S15,(I00  in  cash  in  advance  once 
a  month,”  Mr.  Pelca  said.  "It 
gives  us  a  good  feeling.” 

Asked  if  advance  monthly 
collection  had  hurt  his  newsi)a- 
per’s  circulation,  Mr.  Pelca  said 
the  Tribune  lost  300  subs  the 
first  week  and  regained  them 
within  three  weeks. 

Newsi)apers  with  a  combined 
circulation  of  10  million  ami 
110,000  carrier  salesmen,  were 
repre.sented  at  the  Central 
States  convention.  The  organi¬ 
zation  has  2.')0  members  in  nine 
states. 

W.  T.  Jardine  ( Minncdpolitt 
Star  and  Trihune)  presided. 

*  *  * 

KING  Ft)K  A  DAY 

The  1903  Newsjjaperboy  King 
for  a  Day  television  show,  in 
tribute  to  National  Newspaper- 
Iwy'  Day  (Oct.  19),  will  l)e  aired 
by  the  ABC  Television  Network 
Oct.  18.  Master  of  Ceremonies 
Jack  Bailey  will  ask  of  his  young 
television  audience,  “Would 
YOU  like  to  l)e  Newspaperboy 
King  for  a  Day?”  and  boys 
from  throughout  the  country 
will  shout  a  loud  “Yes!”  in  an¬ 
swer  to  his  (luestion  fiom  the 
stage  of  the  Moulin  Rouge 
Theater-Restaurant  in  Holly¬ 
wood. 

The  piogram,  video-taped,  in 
advance  of  his  broadcast  date. 


announced  that  Astronaut  John 
Glenn,  Supreme  Court  Justice 
Tom  Clark,  and  Danny  Thomas, 
the  comic,  were  elevated  to  the 
ICMA’s  Newspaperboy  “Hall  of 
Fame.” 

Four  boys  chosen  from  the 
audience  to  appear  on  the  broad¬ 
cast  will  receive  prizes  and  will 
be  taken  on  a  tour  of  Hollywood 
the  following  day. 

• 

Morning  Paper 
Changed  to  Tab 

Binghamton,  N.  Y. 

The  Snu-BalU  tin,  a  morning 
daily  with  a  circulation  of  31,- 
500,  converted  from  a  standard 
size  to  a  tabloid  format  on 
Oct.  1. 

The  change  was  made  to  make 
the  newspaper  “easier  to  handle 
and  easier  to  read,”  according 
to  David  Bernstein,  president 
and  editor  of  the  Sun-Bulletin. 

The  page,  15  x  11  inches,  will 
have  five  columns  instead  of 
eight,  with  a  six-column  classi¬ 
fied  page. 

Mr.  Bernstein  also  announced 
the  in.stallation  of  Teletype¬ 
setter  eejuipment  and  a  Mon¬ 
arch  Intertype  to  facilitate  pro¬ 
duction  of  the  newspaper.  The 
newspaper  intends  to  process  all 
news  copy,  wire  and  local,  by 
tape. 

Mr.  Bernstein  and  Harry  S. 
Milligan,  general  manager  of 
the  Sun-Bulletin,  who  previ¬ 
ously  published  the  Middletown 
(N.  Y'.)  I  tally  Record,  pur¬ 

chased  the  Binghamton  Sun 
from  William  H.  Hill  in  July, 
1960.  They  acijuired  the  Endi- 
cott  liulletin  from  the  Ottaway 
group  and  merged  it  with  the 
Sun  in  Septeml)er,  1960. 

William  D.  Marsland,  pub¬ 
lisher  O’/  the  Chenango  Ameri¬ 
can  and  Whitncjf  Point  Re¬ 
porter  of  Greene,  N.  Y.  and  the 
Reviete-Timeif  of  Oxford,  N.  Y., 
weeklies,  is  co-owner  of  the  Sun- 
Bulletin  with  Mr.  Bernstein  and 
Mr.  Milligan. 

• 

Heads  Circulators 

Toronto 

W.  G.  Sullivan,  North  Ray 
(Ont.)  Nugget,  has  been  elected 
president  of  the  Canadian  Cir¬ 
culation  Managers  Association, 
succeeding  Julian  D.  Shields, 
Toronto,  circulation  director  of 
Thomson  Newspapers  Ltd.  K.  M. 
Hutchison,  London  (Ont.)  Free 
Presif,  was  elected  a  vicepresi¬ 
dent,  along  with  S.  A.  Woods, 
Toronto  Daily  Star,  and  George 
Sloan,  Montreal  Star.  C.  R.  Mid¬ 
dleton,  Hamilton  (Ont.)  Spec¬ 
tator,  was  elected  secretary,  and 
Lyman  .A.  Dorman,  Moncton 
(N.  B.)  Times  and  Transcript, 
treasurer. 


Boys  Share 

$100,000 

Scholarships 

Minneapolis 

M.  E.  Fisher,  circulation  di¬ 
rector  of  the  Minneapolis  Star 
and  Tribune,  said  95  carrier 
boys  have  been  awarded  more 
than  $10(),0()()  worth  of  scholar¬ 
ships  under  the  newpapers’  1963 
International  Scholarship  Pro¬ 
gram. 

The  program,  in  its  21st  year, 
is  “designed  to  encourage  the 
carriers  to  think  about  higher 
education  while  still  in  the  early 
stages  of  schooling,”  Mr.  Fisher 
said. 

Four  types  of  awards  were 
given : 

Sixteen  awards  of  $250  each 
granted  by  the  Star  and  Trib¬ 
une  Co.  to  be*  held  in  trust  until 
needed  and  used  at  any  ac¬ 
credited  university,  college,  bus¬ 
iness  or  trade  school. 

Summertime  camping  scholar¬ 
ships,  sponsored  by  the  Louis 
Augu.st  Jonas  Foundation  Inc., 
and  the  Star  and  Tribune  Co., 
to  be  used  at  Canq)  Rising  Sun, 
an  inteinational  scholarship 
camp  at  Rhinebeck,  N.  Y. 

Travel  scholarships,  spon¬ 
sored  by  the  Star  and  Tribune 
Co.  and  the  American  Field 
Service  School  program,  cover¬ 
ing  basic  expenses  for  travel 
abroad. 

Various  scholarships  provided 
by  cooperating  schools,  colleges 
and  universities  from  their  own 
funds  are  administeied  through 
the  Star  and  Tribune  program. 
• 

OPC  Seeks  Members 

Overseas  Press  Club  of  Amer¬ 
ica,  New  York,  started  a  mem- 
liership  drive  Oct.  1,  under  the 
chairmanship  of  Jess  Gorkin, 
editor  of  Parade.  The  club, 
which  occupies  a  building  at  54 
W.  4()th  St.,  numbers  3,122 
members,  of  which  1,592  are 
active,  1,456  associate,  and  74 
affiliate.  Mr.  Gorkin  said  the 
committee  is  trying  to  add  600 
members  during  the  next  six 
months.  The  initiation  fee  of  $25 
is  being  waived.  Annual  dues 
are  $75. 

• 

Honolulu  Added 

Family  Weekly,  the  Sunday 
magazine,  is  now  being  carried 
by  the  Honolulu  Star-Bulletin  & 
Advertiser,  The  addition  of  the 
Hawaii  newspaper  (circ.  145,- 
640)  gives  Family  Weekly  a 
total  of  161  distributing  papers 
with  a  combined  circulation  of 
4,757,606. 
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HOW 
DO  YOU 

MEASURE  YOUR 
NEWSPRINT 
SUPPLIER... ON 
^  SUPPLY? 


Dependable  supply  is  just  one 
of  the  many  reasons  why  Great 
Northern  —  the  leading  inde¬ 
pendent  U.  S.  producer  of  news¬ 
print  —  is  your  best  source  for 
quality  paper. 


With  Great  Northern  you  have 
access  to  over  10  million  acres  of 
self-replenishing  timberlands,  426 
billion  gallons  of  water  and 
enough  power  to  run  a  city  of 
500,000!  Plenty  of  pulp,  power 
and  paper  to  supply  your  needs 
for  centuries! 


Let's  ALL  Promote 
National  Newspaper  Week 
Oct.  13-19 


Washington,  D.  C. 


Cincinnati 


Chicago 


Boston 


Sales  Offices:  New  York 


Mills  in  Maine 
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How  Western  Electric  serves 
your  Bell  telephone  company 


Most  people  think  of  Western  Electric  as  a  manufacturer 
of  telephones  and  the  equipment  that  makes  telephones 
work.  They’re  partly  right.  But  this  important  Bell  System 
unit  has  quite  a  few  other  vital  jobs  to  do  for  America’s 
2 1  Bell  telephone  companies. 

Example:  a  recent  addition  to  a  huge  switching  system 


ment  that  would  be  needed.  Then  the  major  equipment 
for  the  system  was  assembled  to  strict  standards  of  quality 
at  our  factory  in  Oklahoma  City.  Meanwhile,  people  at 
our  on-the-spot  distribution  center  in  Atlanta  were  coor¬ 
dinating  shipments  and  gathering  other  vital  components 
for  the  job.  And  finally,  a  skilled  Western  Electric  team 


that  makes  telephone  connections  in  the  Southern  Bell 
Telephone  Company's  largest  central  office  in  Atlanta. 
In  Western  Electric  tradition,  we  worked  closely  with  our 
teammates  in  the  Bell  System  to  get  the  job  done. 

Here's  how  we  went  about  it:  First,  our  engineers  sat 
down  with  Bell  Laboratories  and  Southern  Bell  planners 
to  determine  the  kind  of  custom-made,  complex  equip- 


installed  the  new  system  and  tested  it  exhaustively. 

On  this  project  in  Atlanta,  as  in  hundreds  of  others 
across  the  nation.  Western  Electric  helped  translate  a 
designer's  idea  into  completed  phone  calls.  Because  of 
the  work  we  do,  telephone  communications  can  grow  and 
change  with  the  nation's  needs. 

We  work  best  because  we  work  together. 


Teamwork.  New  switching  equipment  is  installed  at  this  Atlanta  telephone  central  office  of  Southern  Bell  Telephone  Com¬ 
pany.  Above,  left  to  right,  WE  Engineer  Van  Van  der  Plaats,  Nolen  Ridgeway  of  WE  Installation,  Andy  Anderson  of  Southern 
Bell  and  A.  B.  Johnson  of  A.  T.  &  T.  work  out  final  details  of  the  installation.  For  months  before  the  cutover.  Western  Electric 
installers,  systems  equipment  engineers  and  Southern  Bell  people  worked  side  by  side  to  complete  these  new  facilities. 


Delivering  the  goods  is  an  important  part  of  the  Southern  Bell 
expansion.  After  the  Atlanta  distribution  center  receives  the 
equipment  request  from  Southern  Bell,  it  is  sent  to  systems 
equipment  engineering  headquarters  for  exact  specifications. 
In  addition  to  this  processing  work.  WE’s  35  distribution  cen¬ 
ters  supply  and  repair  thousands  of  products  for  the  21  Bell 
telephone  companies.  Above,  a  Southern  Bell  order  is  filled 
with  items  from  the  center's  huge  inventory. 


Engineering:  Western  Electric  s  Atlanta  office  receives  the 
order  for  new  equipment  from  Distribution.  Then  WE  people 
prepare  exact  specifications  for  equipment  and  how  it  will 
interconnect  with  the  rest  of  the  Bell  telephone  network. 


Manufacturing  is  carried  out  at  Western  Electric’s  13  major 
manufacturing  locations  across  America— and  at  its  many 
smaller  locations.  Many  of  our  communications  products 
are  developed  by  our  Bell  System  teammate,  Bell  Tele¬ 
phone  Laboratories.  Here  at  the  Oklahoma  City  Works, 
complex  crossbar  switching  frames  are  assembled  from 
thousands  of  parts  by  skilled  men  and  women.  Crossbar 
switching  assemblies  like  these  are  essential  to  the  new 
telephone  central  office  installation  in  Atlanta,  Ga. 


Western  Electric 


MANUFACTURING  AND  SUPPLY  UNIT  OF  THE  BELL  SYSTEM 
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FAIRCHILD 

news 


Six  filitorri  and  ri-pnrters  of  FOOT- 
WEAK  NEWS  will  l)e  on  the  M-one 
with  ln«•nllM■r^  of  Fainhild’s  Clii<'af:o 
now>  bureau  lo  keep  pace  with  de¬ 
velopments  at  the  National  Shoe 
Fair  in  tdiiea^o.  Oet.  13-16.  Editor 
Richard  (iolu-n  will  he  there  with 
his  New  ^ork  team.  J<dm  Leaman. 
\  ivian  Infantino.  Naney  Seller  and 
(diaries  .‘'ilversiiiilh.  as  well  as  Kurt 
Gardner  of  the  St.  Louis  bureau. 


Kiehard  (lessell  of  ELECTRONIC 
■NEW  .S  will  supplement  the  I  tiea 
staff  in  eoverafie  of  the  National 
Communications  Symposium  to  be 
held  in  I  tica.  Oit.  7-9.  l.ast  week 
Mr.  Gessell  was  in  Miami.  Fla.,  and 
in  cooperation  with  the  Miami  bu¬ 
reau,  covered  the  National  Sympo¬ 
sium  on  Electronics  ^  Telemetry, 
held  in  that  city  Oct.  1-4. 


William  V.  McCann  has  become' 
associated  with  DRl  (i  NEW.S 
W  EEKI.A  as  a  member  of  the  ad- 
vertisinj:  sales  staff.  Refore  eomintr 
to  Fairchild,  he  had  been  with  the 
Edward  Dalton  Division  of  Mead 
Johnson  as  area  nianj$:er  for  the 
druf!  trade.  Prior  to  that,  he  was 
distriet  manager  and  hospital  sales 
manatter  for  Tailby -Nason,  a  di¬ 
vision  of  International  laitex.  and 
director  of  druj:  services  for  Ross 
LalMiratories. 


During  the  past  week,  the  D.AILY 
NEW.S  RECORD  calendar  called  for 
special  covera>:e  of  the  .National 
Cotton  (aiuncil  lOct.  1-21  confer¬ 
ence  in  Washinjiton.  D.C..  hy  Ken¬ 
neth  Howry,  editor,  and  Frank  Mc- 
-Neirney  of  the  news  department. 
Joan  Oppenheim.  who  covers  the 
filni.  coated  fabrics  and  packa^- 
iiifi  .sections  of  DAILY  NEWS 
RECORD,  was  in  .Atlantic  (]ity.  Oct. 
1-4.  for  the  Packajiinfi  Machinery 
Manufacturers  Institute  show  at  the 
Convention  Hall. 


HOME  FLRNLSHINGS  DAILY  will 

expand  its  national  business  news 
coverafte  with  the  introduction  on 
Oct.  14  of  a  new  Home  .Accessories 
Section.  The  special  weekly  section 
will  augment  the  paper's  regular 
daily  spot  news  of  various  seg¬ 
ments  of  the  home  accessories  field 
and  is  planned  to  keep  pace  with 
the  increasing  multiple-buying  duties 
of  buyers  involved  with  this  mer¬ 
chandise. 

FAIRCHILD 
Publications,  Inc. 

Ea»t  12th  St.,  Nevir  York,  N.  Y. 

Publishers  of 

Duilr  News  Record.  Women's  Wear  Detly, 
Home  Furnishings  Daily,  Footwear  News, 
Supermarket  News,  Drug  News  Weekly, 
Men's  Wear,  Electronic  News,  Books, 
Metalworking  News,  Directories. 
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New  Bu!!<iiie88  Manager 
For  Hears!  Papers 

ALB.4NY,  \.  Y. 

Gene  Robb,  publisher  of  the 
Kuickerhocktr  .Vcu’.s'  nnd  the 
Tinics-l'tiion,  has  announced 
appointment  of  Roy  W.  Ander¬ 
son  as  business  manager  of  the 
newspapers,  and  of  Herbert  P. 
Haas  as  assistant  to  the  pub¬ 
lisher.  Mr.  Haas  has  been  busi¬ 
ness  manager  of  the  news¬ 
papers,  and  Mr.  Anderson  has 
been  his  assistant  for  the  last 
two  years. 

Mr.  Haas,  business  manager 
of  the  Times-Union  for  25  years, 
will  continue  as  consultant  in 
labor  relations  and  in  other  ex¬ 
ecutive  capacities.  Mr.  Haas  has 
Iteen  associated  with  the  Hearst 
organization  for  41  years,  start¬ 
ing  with  the  Sew  Y’ork  Journal 
in  1922,  Mr.  Robb  said. 

Mr.  Anderson  began  his  news¬ 
paper  career  as  a  pressman  with 
the  Chicago  Tribune  in  1946, 
while  attending  Northwestern 
University’s  School  of  Business 
Administiation.  He  received  a 
bachelor  of  science  degree  in 
industrial  management,  and  a 
master’s  degree  in  finance. 

Before  coming  to  Albany  he 
was  assistant  mechanical  super¬ 
intendent  with  the  Akron  (Ohio) 
Beacon- Journal  and  the  Miami 
(Fla.)  Herald. 

*  *  * 

Jim  AV.  Jones,  suburban  edi¬ 
tor,  Fort  Worth  (Tex.)  Star- 
Telegram — received  1963  Texas 
Baptist  Annual  Press  Award. 

*  4: 

Daryl  Lembke  —  from  Sac¬ 
ramento  bureau  to  head  of  new 
San  Francisco  bureau  of  the 
Loh  Angelen  Timen. 

*  «  * 

Richard  T.  Griffin  —  from 
assistant  financial  and  auto  edi¬ 
tor,  Chicago  Daily  Xeics,  to  pub¬ 
lic  relations  staff  of  Sears,  Roe¬ 
buck  and  Company. 

♦  *  ♦ 

Don  Riley  —  to  special  pro¬ 
motions  salesman,  the  Wauke¬ 
gan  (Ill.)  Xeu's-Sun, 

*  *  * 

Richard  S.  Kain  —  from  gen¬ 
eral  advertising  manager  of  the 
New  Brunswick  (N.  J.)  Home 
Neu'n,  to  editor  of  the  Parlia¬ 
mentary  Journal,  quarterly  pub¬ 
lication  of  the  American  Insti¬ 
tute  of  Parliamentarians. 


Mi.lL  Crosby,  business  man¬ 
ager  of  the  Dothan  (Ala.)  Eagle 
the  jiast  five  years  —  now  gen¬ 
eral  manager  of  the  Eagle  and 
of  the  Pascagoula  (Miss.) 
Chronicle.  He  continues  as  busi¬ 
ness  manager  in  Dothan  and 
also  as  assistant  publisher  of 
the  Troy  (Ala.)  .Messenger  and 
Brundidge  Banner.  All  of  the 
jiapers  are  owned  by  Ralph 
Nicholson. 

♦  *  * 

Ja.mes  C.  Taylor — from  edi¬ 
tor  and  ])ublisher.  Rose  Hill 
(N.  C.)  Progress  Sentinel,  to  as¬ 
sociate  editor,  Raeford  (N.  C.) 
News  Journal. 

«  *  * 

Ron  AVormali)  —  from  the 
Ogden  (Utah)  Standard-Exam¬ 
iner,  to  the  Evansville  (Ind.) 
Courier. 

u  *  * 

Don  Voight,  assistant  city 
editor,  St.  Paul  (Minn.)  Dis¬ 
patch — retired.  Edward  Seidl, 
rewrite  man  —  succeeds  Mr. 
Voight. 

*  *  * 

George  AA’.  AATlson — from  ad¬ 
vertising  staff  to  assistant  gen¬ 
eral  manager  of  the  Concord 
(N.  H.)  Daily  Monitor. 

*  *  * 

Ja.mes  M.  Dimbell  —  from 
chief  photographer  to  picture 
editor  of  the  Charlotte  (N.  C.) 
Observer. 

*  ♦  * 

James  Baxley,  editorial 
writer — from  Charlotte  (N.  C.) 
News  to  the  Bristol  (Va.-Tenn.) 
Herald-Courier  and  Virginia- 
Tennessean. 

*  *  * 

Roger  Honkanen  —  from 
Charlotte  (N.  C.)  News  staff  to 
the  Sunday  Magazine,  Atlanta 
( Ga. )  Jou mal-Constitution. 

♦  *  « 

Monroe  Campbell  —  from 
copy  desk,  Charlotte  (N.  C.) 
News,  to  Jacksonville  (Fla.) 
Journal. 

*  ♦  * 

Sunday  Editors  Elect 
Russell  Gideon,  Tulsa 

Philadelphia 

Russell  Gideon,  of  the  Tulsa 

(Okla.)  World,  was  elected 

president  of  the  American  As¬ 
sociation  of  Sunday  and  Featui'e 
Editors  at  the  business  meeting 
of  their  annual  convention  here 
Sept.  25. 

Others  elected  were:  Cary 
Roliertson,  Louisville  (Ky.) 
Courier  -  Journal,  vicepresident ; 
AA’illiam  Ware,  Cleveland  (Ohio) 
Plain  Dealer,  secretary,  and 
Bud  DeAVald,  Phoenix  (Ariz.) 
Republic  &  Gazette,  treasurer. 


HONEYMOONERS  — Dicic  Dean. 

city  editor  of  the  Norristown  (Pa.) 

Times  Herald,  and  his  recent 

bride,  the  former  Adelaide  Bellon, 

sailed  from  New  York  on  the 
SS  Queen  of  Bermuda. 

Bill  Blair — from  Forest  City 
(N.  C.)  Courier,  to  news  editor, 
Elkin  (N.  C.)  Tribune,  succeed¬ 
ing  Cloice  Bi  rrell — to  the  Uni¬ 
versity  of  North  Carolina  grad¬ 
uate  school.  Bob  Y'arboroi’GH — 
to  managing  editor  of  the  Trib¬ 
une. 

IT  *  * 

Helen  Hanson  —  from  re¬ 
porter  to  news  editoi',  Parkrose 
(Ore.)  Enterprise,  succeeding 
Dee  Burke  Lopez,  resigned.  Sue 
Liverman  —  to  advertising  rep¬ 
resentative,  Enterprise. 

*  *  * 

Arno  Goethel,  sports  writer 
for  the  Sf.  Pflul  (Minn.)  Pioneer 
Press  and  Dispatch  —  elected 

1964  chairman  of  the  Twin 

Cities  chapter  of  the  Baseball 
AA’riters  Association  of  America. 
>•>  *  * 

Philip  AA’ard  Burton,  chair¬ 
man  of  the  Advertising  Depart¬ 
ment,  Syracuse  University 
School  of  Journalism  —  named 
a  Fellow  of  the  American  Acad¬ 
emy  of  Advertising. 

*  *  * 

Frank  J.  Ostrow,  former  ad¬ 
vertising  salesman  for  the  San 
Francisco  (Calif.)  Examiner- 
News  Call  Bulletin,  has  opened 
an  advertising  and  public  rela¬ 
tions  agency  in  California. 

4(  * 

Marcus  Gleisser,  real  estate 
editor,  Cleveland  Plain  Dealer 
—  an  award  from  the  National 
Legal  Aid  and  Defender  Asso¬ 
ciation. 

*  *  * 

Gary  Thomason,  1963  jour¬ 
nalism  graduate  of  University 
of  New  Mexico  —  to  Christian 
Science  Monitor,  Boston. 
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THEY  CAME  FROM  KENT — Charles  C.  Green,  who  was  retiring  as 
managing  director  of  the  Advertising  Club  of  New  York,  was  greeted 
recently  by  Frances  Loraditch,  a  Kent  State  University  journalism 
graduate.  Mr.  Green,  too,  came  from  Kent,  Ohio,  and  worked  on 
the  Kent  Courier-Tribune  as  a  printer's  devil  before  going  into  the 
advertising  business.  Miss  Loraditch  went  to  Kent  U  on  a  Record 
Courier-Tribune  scholarship. 


Jmention 

I  Baltimore  Fashion 

I  Editor  Is  Honored 

'  Baltimore 

j  Vii'sinia  Tracy,  fashion  edi- 
j  tor  of  the  Btiltimore  Neu's-Poat 
1  and  Situday  American  has  been 
'  chosen  by  the  “Fashion  Group 
of  Baltimore”  as  its  first 
“Woman  of  the  Year”  for  her 
“outstanding  contribution  to 
fashion.” 

The  award,  an  engraved  silver 

»l)Owl  and  citation,  was  presented 
by  the  donor,  Bess  Berkowitz 

(Ellison,  at  a  champagne  party. 
Norma  Black,  regional  diiector 
of  the  Fashion  Group  of  Balti¬ 
more,  presided  and  Neil  Swan¬ 
son,  world  affairs  editor  of  the 
News-Post  and  Sunday  Ameri¬ 
can.  well  known  author,  lecturer 
and  historian,  introduced  the 
1963  “Woman  of  the  Year.” 

A  Baltimoiean  and  an  alumna 
of  Mount  St.  Agnes  College, 
Mrs.  Tracy  studied  journalism 
at  Johns  Hopkins  University. 
Her  newspaper  career  began  on 
the  Haltimore  Catholic  Review. 
i  She  has  also  worked  for  the 
f  Baltimore  Eveniny  San  and  the 
[  St.  Loiiiii  (ilohc  Democrat. 

* 

Fred  Powledge  —  from  .At¬ 
lanta  (Ga.)  .Journal,  to  -Vcic 
York  Timen  city  staff. 

*  *  * 

Glenn  Jackson — to  reporter, 
Ro.'twell  (N.  M.)  Record. 

*  *  « 

Dudley  H.  White  Jr.,  pub¬ 
lisher  of  the  Sandiinky  (Ohio) 
Register,  the  \orivalk  (Ohio) 
Refieetor-Herald,  and  the  Kitiys- 
port  (Tenn.)  T/»«c.s  News  — 
trustee  of  Bowling  Green  State 
University,  Ohio. 

♦  ♦  ♦ 

Douglas  Pearson  —  from  ad¬ 
vertising  salesman  to  national 
manager,  Montgomery  (Ala.) 
.Advertiser- Journal,  succeeding 
Roger  Walker  —  to  editor  and 
publisher  of  the  Hejiderson 

(Tex.)  News.  Curtis  Petrey, 
advertising  salesman.  Adver¬ 
ts  tiser-Journal  —  to  advertising 
director  of  the  Corinth  (Miss.) 
Corinthian. 

*  * 

Julian  P.  Fisher,  a  former 
member  of  the  Houston  (Tex.) 
Chronicle  staff  —  now  in  the 
PR  department  of  Rives,  Dyke 
&  Co.,  Houston  agency. 

*  *  * 

Ellie  Hopkins,  editor  -  in¬ 

chief  of  the  Longview  (Tex.) 
News  and  Journal  —  named  to 
Board  of  Lecturers  at  Freedoms 
Foundation,  Valley  Forge,  Pa. 

>!■  >l<  * 

Doris  O’Donnell,  formerly 
of  the  old  Cleveland  News  —  to 
the  Cleveland  Plain  Dealer. 


Appreciation  Platpie 

Charlotte,  N.  C. 

John  A.  Daly,  retired  business 
editor  of  the  Charlotte  News, 
has  been  awarded  a  plaque  of 
appreciation  by  the  North  Caro¬ 
lina  Motor  Carriers  Association. 
It  reads  in  part:  “an  award  for 
outstanding  reporting  of  the 
trucking  industry.”  In  the  lower 
left  hand  corner  there  is  a  cari¬ 
cature  of  a  newsman  pounding 
his  typewriter. 

Jtc  * 

Duke  Smith  —  to  news  edi¬ 
tor  of  the  Lovington  (N.  M.) 
Daily  Leader. 

♦  ♦  ♦ 

Robert  Huber  —  from  Ros- 
w'cll  (N.  M.)  Record,  to  UPI, 
Santa  Fe,  N.  M.  William  L. 
Richmond  —  to  Albuquerque 
staff  of  UPI.  Thomas  Corpora 
—  from  Santa  Fe  to  Albuquer¬ 
que  bureau,  UPI. 

if  if  ifi 

Gil  Hinshaw  —  from  Evans¬ 
ville  (Ind.)  Press,  to  AP,  Albu¬ 
querque,  N.  M.  Bruce  Gould  — 
to  AP  bureau,  Santa  Fe,  N.  M. 

n  m  * 

James  L.  Dean  —  from  copy 
desk,  San  Diego  (Calif.)  Union, 
to  active  duty  in  the  Air  Force. 

ii>  *  * 

Rose  DeWolfe,  formerly  with 
the  Camden  (N.  J.)  Courier 
Post  —  to  Philadelphia  Inquirer 
as  a  reporter  on  the  Sunday 
South  New  Jersey  edition. 


Donald  McLennan  —  pro¬ 
moted  to  night  city  editor  of  the 
New  York  Daily  News,  succeed¬ 
ing  Stuart  Rogiss,  retired. 
Howard  Wanti’Gh  —  promoted 
to  night  assistant  city  editor. 
*  *  ♦ 

Roy  Bailey,  formerly  with 
the  Vicksburg  (Miss.)  Evening 
Post  —  to  photojournalist  on  the 
Hammond  (La.)  Daily  Star. 
Jim  Llamas  —  from  Hammond 
Star,  to  advertising  liaison  and 
public  relations  man  with  God- 
chaux  Sugar  Refining  Company, 
New  Orleans. 

*  *  « 

Milt  WiODtai,  columnist  on  the 
Cleveland  Press  —  leading  a 
group  of  40  persons  on  a  30- 
day  round-the-world  trip. 


Gibson  Appointed 
To  Editorial  Board 

Los  Angeles 
Roliert  W.  Gibson,  35,  assist¬ 
ant  foreign  editor  for  Business 
B’ccA-  magazine,  has  been  named 
a  senior  editorial  writer  and 
member  of  the  editorial  board 
of  the  Los  .Angeles  Times.  He 
was  graduated  from  Stanford 
University  in  1950,  served 
United  Press  International  in 
Honolulu  and  Korea,  then 
switched  to  the  Associated  Press 
until  after  the  Korean  Armis¬ 
tice  when  he  served  two  years 
in  the  Army.  He  was  a  Melville 
Jacoby  Fellow  at  Stanford  in 
Far  East  Affairs,  rejoined  AP 
in  1957,  was  named  news  editor 
in  McGraw-Hill’s  London  Bu¬ 
reau.  He  established  a  Moscow 
Bureau  and  in  1960,  returned  to 
New  York  and  traveled  widely 
for  Business  Week. 

*  * 

Robert  W.  Lewis,  former 
newspaperman  (Warren,  Ohio; 
Bradford,  Pa.;  Oneida,  N.  Y.) 
—  now  news  bureau  director  at 
the  American  University,  Wash¬ 
ington. 

*  *  * 

Paul  B.  Snider,  chairman  of 
the  journalism  department, 
Bradley  University,  Peoria  — 
elected  president  of  Illinois  Val¬ 
ley  Press  Club. 

Uli  * 

James  K.  Joyce,  formerly 
suburban  editor  of  the  Haver¬ 
hill  (Mass.)  Journal — appointed 
public  relations  representative 
for  Sylvania  Electronic  Systems 
at  Waltham,  Mass. 

ii<  *  * 

John  F.  Keliher  —  from 
Waterbary  (Conn.)  American, 
to  Wall  Street  Journal.  John 
Crane  —  from  sports  writer, 
Waterbary  (Conn.)  Republican, 
to  sports  department.  New 
Haven  (Conn.)  Register.  Dick 
Lewis  —  from  sports  writer. 
Republican,  to  sports  writer, 
New  Haven  Journal  Courier. 
Rich.ard  W.  McGurk  —  to  New 
Haven  Register. 
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WHY  GROW  OLD? 

by  Josephine  Lowman 

.  .  .  This  doily,  illustrated  column  has  been  breaking  all  records 
for  years  in  mail  response  from  appreciative  readers.  Now  running  in 
about  100  leading  newspapers  and  winning  now  readers  every  day. 

May  we  send  samples? 
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CHARTER  of  Michi9an  Press  Photographers  Association  is  viewed  by 
leaders:  Left  to  right — Ed  Noble,  Pontiac  Press,  trustee;  Bayard  Lawes, 
Royal  Oak  Tribune,  president;  Ron  Unternahrer,  Royal  Oak,  and  Elmer 
Pincombe,  Bay  City  Times. 


O'Connell  Will  Edit 
This  Week  ‘■Themes’ 

John  J.  O’Connell,  former  edi¬ 
tor  of  the  Anieriran  Wt  cklif,  has 
In-en  named  executive  editor  of 
This  U  ccA-  ma>razine. 

William  I.  Nichols,  editor  and 
jnihlisher,  said  Mr.  O’Connell’s 
responsibilities  will  include  de¬ 
velopment  of  the  new  “multi- 
majjazine”  prosi’am  —  a  series 
of  special  magazines  themed  to 
various  areas  of  editorial  ap¬ 
peal.  Mr.  O’Connell  inauRrated 
a  program  of  “themed”  issues 
when  he  was  editor  of  Cosnio- 
politnn  maRazine  in  111.5(5. 

Mr.  O'Connell,  a  native  of 
New  York,  Rraduated  fi-om  Man¬ 
hattan  ColleRe  in  11)41,  and 
served  in  the  Navy  duriiiR 
World  War  II. 

Since  the  demise  of  the  Ameri¬ 
can  Weekly,  he  has  been  work- 
inR  at  the  .Vcic  York  Jaiinidl 
.1  incricd  h. 

*  *  * 

G.4RY  ScnfLTZ,  ’(>3  Indiana 
Univei'sity  praduate  who  was  a 
summer  intern  at  the  Ciuritnidti 
(Ohio)  KtH/dircr  —  now  a  mem¬ 
ber  of  the  sports  staff. 

♦  *  ♦ 

Sai-ly  Powkll,  formerly  on 
the  copy  desk  of  the  Xciv  York 
\Vorhl-T(’lc(/rddi  dtid  Sun  —  to 
inanaRinR  erlitor  of  Pitisf  maRa- 
zine. 

*  *  * 

Ri'ssell  G.  R.ai'ER,  former 
teleRraph  editor  of  the  Fort 

H'oi/wc  (Ind.)  Xcd's-St'Htinel  — 
to  editor,  (Idaho)  Si;/- 

ndl-A  oierirdn. 

*  *  * 

Clint  Ostler,  formerly  with 
the  Los  Adj/clcs  Fxdininer  — 
to  city  staff  of  the  Gordcn  Groce 
(Calif.)  Pd  Hit  Xetcs. 

*  *  * 

F.  H.arold  Roach,  publisher 
of  the  Arrddid.  (Calif.)  Tribune 
—  received  a  plaque  for  “Serv¬ 
ice  to  Education”  by  the  Arcadia 
Teachers  Association. 

*  »  ♦ 

Frank  Docgiikrty  —  from 
copy  iKiy  to  police  reporter, 
Fhilddelithid  Doily  News. 


Glenn  Medcalf  —  from  cojiy 
reader  to  prep  sports  editor, 
Kentucky  Edition  of  the  Fcons- 
cille  (Ind.)  Sundoy  Courier  ond 
Press.  Rill  Schrader,  former 
sports  editor  of  the  Chduiydiyu 
(Ill.)  News-Gdzette  —  to  jirep 
sports  editor,  Illinois  Edition, 
Evansville  Press. 

*  *  * 

Walt  Soctiiward  —  from  as¬ 
sistant  Sunday  editor  to  Hawaii 
Island  correspondent  of  the 
Honolulu  .\dcertiser.  R  I  R  c  ll 
Stor.m  —  fi'om  editor  of  .Mohd 
maRazine,  Sunday  supplement 
of  the  Suuddjf  Stdr-Iiulletin  <£- 
Advertiser,  to  a.ssistant  Sunday 
editor.  Tsuneko  Casey  —  to 
Aloha  editor.  Terry  McMirray 

—  from  Hawaii  Island  corre¬ 
spondent  to  city  roo4n,  .\dver- 
ti.se  r. 

*  * 

Lou  He.ad,  Maui  corresiiond- 
ent  for  the  Honolulu  .Advertiser 

—  retired  because  of  ill  health. 

*  «  « 

Damon  Stetson,  Detroit  cor¬ 
respondent  for  the  New  York 
Times  —  returned  to  New  York 
staff  on  lalxir  lieat.  Donald 
Jones  —  from  Woll  Street  Jour- 
udl,  to  New  York  Times  in  De¬ 
troit. 


Vk  ill  lain  C.  .'VlrNiilly,  79; 
Newspaper  Illustrator 

Rockrort,  Mass. 

William  Charles  McNulty,  71), 
nationally  known  illustrator, 
died  Sept.  27. 

.Mr.  .McNulty  was  one  of  the 
last  of  the  newsiiajicr  artist- 
sketchers  who  at  the  turn  of  the 
century  illustrated  news  stories. 

He  formerly  sketched  for  the 
St.  Louis  Glidie-Demoerot,  the 
New  Orleons  Times  Pieuyune, 
the  Seattle  Times,  the  Portland 
Oreyonian  and  the  Omaha 
World-Herald. 

• 

Jack  Biiriiess  Dies; 

Tlit‘  ‘.4nswer  Man’ 

Washington 

Jack  K.  Rurness,  59,  chief  li¬ 
brarian  of  the  Washinyton  Post, 
died  Sept.  27.  He  had  underRone 
surRery  for  brain  cancer. 

His  wife,  Anne,  is  secretary 
to  .1.  Russell  WiRRins,  editor  of 
the  Post. 

Ml'.  Rurness  came  to  the  Post 
in  1935  from  his  home  town,  St. 
Paul,  Minn.  He  was  known  to 
re))orters  on  the  Post  as  a  pa¬ 
tient,  thorouRh  “Answer  Man.” 
«  *  « 

Lons  Rrownlow,  84,  former 
WashiiiRton  corresjiondent  for 
the  .\ashville  (Tenn.)  Danner 
and  rejiorter  for  the  Louisville 
(Ky. )  Courier-.Journal ;  Sept. 
27.' 

*  «  * 

FIdn.a  Lee,  74,  former  women’s 
editor  of  the  Atlanta  Journal; 
Sejit.  25. 

H:  *  ^ 

Harry  Le  Due,  (58,  former 
executive  sports  editor  of  the 
Detroit  News;  Sept.  23. 

♦  *  ♦ 

Lillian  Seaman  Foster,  70, 
reporter  and  fa.shion  writer,  To¬ 
ronto  (Ont.)  Telegram;  Sept. 
24. 


William  Plewman  Dies; 
Canadian  Columnist 

Toronto 

William  Rothwell  Plewman, 
83,  .journalist  and  columnist, 
died  Sept.  24.  He  had  worked 
50  years  for  the  Toronto  Star 
when  he  retired  in  1955. 

Mr.  Plewman  never  smoked 
nor  drank  and  in  his  earlier 
years  was  an  ardent  temperance 
worker.  In  1914  his  beliefs 
caused  him  to  resiRii  as  editor 
of  the  Orange  Sentinel,  run  by 
his  father-in-law.  Senator  H.  C. 
Hocken.  He  opposed  the  Senti¬ 
nel’s  support  of  a  conservative 
candidate  who  he  said  “would 
imperil  the  success  of  a  Rieat 
movement  to  wipe  out  1,300  bar 
rooms  that  are  deRiadinR  the 
citizenship  of  this  province.” 

Other  causes  he  fouRht  for 
were  public  ownership  of  hydro¬ 
electric  iiower  in  Ontario  and 
the  St.  Lawrence  Seaway. 

A  few  months  after  his  resiR- 
nation  from  the  Sentinel,  Mr. 
Plewman  was  asked  by  the  late 
Joseph  E.  Atkinson,  iiublisher 
of  the  Star,  to  write  a  series 
called  the  War  Reviewed.  He  re¬ 
sumed  the  column  at  the  out¬ 
break  of  the  second  world  war. 

DurinR  both  wars  he  jiredicted 
events  with  amaziiiR  accuracy 
and  won  international  respect 
as  a  military  analyst. 

For  example,  on  Jan.  2,  1918, 
he  predicted  Germany  would 
launch  a  Rieat  offensive,  that 
it  would  fail  and  that  Germany 
would  capitulate  liefore  the  end 
of  the  year. 

In  1944,  contrary  to  prevail- 
inR  military  opinion,  Mr.  Plew¬ 
man  predicted  the  German  offen¬ 
sive  that  led  to  the  Rattle  of  the 
RuIrc  would  be  turned  back  and 
shorten  the  war. 

*  ♦  * 

William  R.  Dearborn,  8fi, 
former  business  manaRer  of  the 
Portsmouth  (N.  H.)  Herald; 
Sept.  21. 

*  *  * 

William  W.  Rloss,  (53,  re¬ 
tired  newspaiierman  who  served 
with  the  Cairo  (III.)  Evening 
Citizen  for  45  years;  Sept.  ‘25. 

*  *  * 

Maurice  W.  Leckenby,  (5‘2, 
editor-publisher  of  the  Steam¬ 
boat  Springs  (Colo.)  Pilot; 
Sept.  20. 

*  ♦  « 

Henry  J.  .Meier,  .59,  assistant 
secretary  and  treasurer  of  the 
Denver  Post;  Sept.  17. 

*  * 

James  S.  Perry,  (55,  assi.stant 
advertisinR  manaRer  for  News- 
liaper  ARcncy  Corporation,  Salt 
Lake  City;  Sept.  ‘22. 

*  *  * 

John  C.  Clipperly,  (56 
WashinRton  correspondent  for 
the  Minneapolis  Northwestern 
Miller;  Sept.  26. 


EDITOR  SC  PUBLISHER  for  October  5,  1963 


36 


1963  Ted  Rodgers  Awards 

for  publication  writers  and  radio /  TV  producers 

‘8,000.00 

IN  AWARDS 

for  published  or  broadcast  reporting  on 
metropolitan  transportation  problems 


W'riters  of  published  articles  or  editorials  and  pro¬ 
ducers  of  radio/television  programs  that  con¬ 
tribute  to  public  understanding  of  metropolitan 
transportation  problems — and  possible  solutions — 
are  eligible  for  the  1963  Ted  V.  Rodgers  Awards. 

The  Awards  are  sponsored  jointly  by  the  ATA 
Foundation  (American  Trucking  Industry)  and 
Trailmobile  (manufacturers  of  truck  trailers). 
As  leading  members  of  the  nation’s  transporta¬ 
tion  complex,  the  sponsors’  purpose  in  offering 
these  awards  is  to  recognize  outstanding  contri¬ 
butions  toward  community  understanding  of  the 


problems  of  transporting  people  and  goods  to  and 
from,  and  within  metropolitan  areas. 

Awards  are  offered  for  published  articles  in 
three  media :  Newspapers  .  .  .  magazines  . . .  and 
radio/TV  public  service  programming  on  the 
subject  (local  or  network).  First  Award  in  each 
category  is  $1,500;  second  award  $700;  third 
award  $300.  Entries  from  weekly  newspapers  will 
compete  in  the  general  newspaper  category  but 
are  also  eligible  for  a  special  $500  award  reserved 
for  weeklies  only.  Plaques  will  also  be  awarded 
to  winners  in  all  categories. 


rules: 


1 .  Entries  will  be  judged  on  the  basis  of  scope,  thor¬ 
oughness,  writing  and  reportorial  skills  as  they  contrib¬ 
ute  to  public  understanding  of  the  problems,  planning 
and  financing  of  transportation  facilities  responsive  to 
the  efficient  movement  of  people  and  goods  to  and  from 
and  within  metropolitan  areas. 

2.  Entries  in  the  1963  Competition  must  have  been 
published  or  broadcast  on  or  between  the  dates  of 
January  1,  1963,  and  December  31,  1963. 

3.  Articles,  editorials  and  programs  of  any  length  are 
eligible.  A  series  of  articles  or  broadcasts  will  be  con¬ 
sidered  a  single  entry. 

4.  There  are  three  categories  of  participation:  Maga¬ 
zines;  daily/weekly  newspapers;  radio/television.  Ma¬ 
terial  printed  in  publications  devoted  primarily  to  the 
transportation  industries  is  not  eligible. 


5.  Awards  will  be  the  same  in  the  three  categories: 
First — $1,500;  Second — $700;  Third — $300.  There  is 
also  a  special  $500  weekly  newspaper  award. 

6.  Entries  will  be  accepted  until  December  31,  1963 
(postmark).  They  should  be  mailed  to: 

Ted  V.  Rodgers  Awards,  The  ATA  Foundation,  Inc., 
1616  P  Street,  N.  W.,  Washington  36,  D.  C. 

7.  Material  submitted  will  be  returned  only  when 
specihcally  requested.  Radio/TV  stations  may  submit 
in  addition  to  scripts  other  supporting  material  such 
as  audio  tapes,  video  tapes,  61m  clips,  etc.  Decision 
of  the  judges  will  be  Hnal.  In  event  of  ties,  duplicate 
prizes  will  be  awarded.  This  awards  program  is  sub¬ 
ject  to  state  and  national  regulations.  Winners  will  be 
notihed  by  sp>ecial  letter.  A  complete  list  of  winners 
will  be  available  to  all  entrants  and  those  requesting  it. 
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The  Weekly  Editor 

RESORT  TOWN 
By  Rick  Friedman 


Martha’s  Vineyard  is  a  charm¬ 
ing  island  sitting  in  the  waters 
of  southern  Massachusetts. 
Forty-five  minutes  from  the 
mainland  by  boat,  it’s  a  favorite 
spot  for  New  England  vaca¬ 
tioners.  It’s  also  the  home  of 
one  of  America’s  l)est-known 
weekly  editors,  Henry  Beetle 
Hough. 

Mr.  Hough,  together  with  his 
wife,  Elizabeth,  publishes  the 
Vineyard  Gazette,  a  (),00()  cir¬ 
culation  newspaper  read  far 
beyond  the  confines  of  the  18- 
mile-long  island  it  senes. 

Pait  of  the  paper’s  fame  is 
due  to  the  prolific  free-lance 
writing  of  its  editor-publisher, 
author  of  16  books,  both  fiction 
and  non-fiction.  But  trying  to 
separate  the  fame  of  the  V’ine- 
yard  Gazette  from  the  fame  of 
Henry  Beetle  Hough  is  like 
trying  to  split  a  coin.  Both  the 
paper  and  Mr.  Hough  have  com¬ 
plemented  each  other  since  he 
and  his  wife  bought  the  Gazette 
48  years  ago. 

•Nck  Kiiglanil  T»>Mn 

lntereste<I  in  learning  how  a 
resort  town  weekly  becomes  na¬ 
tionally-known,  we  sought  Mr. 
Hough  out  at  his  oftice-plant  in 
Edgartown,  the  county  .seat  of 
Martha’s  Vineyard. 

The  town  itself  is  typical  of 
old  New  Fmgland  —  close-built 
streets;  white,  four-square 
houses:  panelled  doors  with  the 
fanlights  of  earlier  times;  gar¬ 
dens  everywhere  with  tall  holly¬ 
hock  reaching  up  against  white 
clapboard  O’’  weathered  shingle. 
Mr.  Hough’s  office  and  plant 
were  located  in  what  at  first 
glance  looked  like  one  of  these 
houses.  Appropriately  enough, 
it  was  on  Summer  Stieet. 

It  was  a  Thur.sday  morning 
and  Mr.  Hough  was  wearing  a 
sports  shirt  and  slacks  when  he 
greeted  us.  Sitting  in  a  rustic 
paper-pictures-and  -  book  -  strewn 
office,  he  looked  the  part  of  a 
country  editor,  the  title  of  his 
best-known  book. 

Mr.  Hough  pointed  out  the 
island  itself  had  an  all-year 
population  of  between  five  and 
si.\  thousand  persons.  But  in 
the  summer  season  it  went  up 
to  50,000  at  its  peak.  During 
these  10  weeks,  the  Gazette 
came  out  twice  weekly  with  a 
circulation  of  around  6,.500. 

Mr.  Hough  kicked  around 
some  interesting  figures  with  us. 
When  he  and  Mrs.  Hough 
arrived  on  Martha’s  Vineyard 
in  1920,  the  weekly  had  a  cir- 
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culation  of  600.  The  5-6,000  all- 
year-around  residents  today 
figure  out  to  about  2,000  family 
units. 

The  main  points  he  made  here 
were  not  only  that  the  Houghs 
took  the  jiaper  from  almost  no 
circulation  to  a  thriving  weekly 
and  that  they  now  have  blanket 
saturation  on  the  island,  but 
more  importantly  that  a  large 
part  of  their  circulation  today 
comes  from  off  of  Martha’s 
Vineyard. 

Year-Aroiiiid  Gl<‘ariiig  House 

Mr.  Hough  sees  his  weekly  as 
an  all -year -around  clearing 
house  for  anybody  identified 
with  Martha’s  Vineyard.  These 
people  are  “the  Vineyard 
family,”  he  maintains,  and  the 
Gazette  gives  them  identifica¬ 
tion  with  the  island  no  matter 
where  else  they  live  the  rest  of 
the  year.  “We  sujiply  the  co¬ 
hesion  and  unity  to  the  off- 
islanders  who  keej)  coming  back 
here  summer  after  summer,” 
Mr.  Hough  claims. 

He  estimates  that  it  takes  two 
or  three  seasons  on  the  Island 
before  these  summer  jieople  feel 
the  identification.  They  take  the 
Gazette  at  first  in  the  summer, 
then  all-year-around  for  many 
reasons,  Mr.  Hough  says  —  to 
learn  of  winter  storms,  what 
was  passed  at  town  meetings 
that  would  influence  their  taxes, 
and  what  happened  to  their 
friends  since  they  last  saw  each 
other. 

The  latter  is  one  of  the  main 
devices  the  Gazette  uses  to  hold 
off-islanders  as  regular  all-year- 
aiound  readers.  The  Gazette 
kee|)s  track  of  these  peoi)le  after 
the  summer  and  throughout  the 
year  prints  news  about  them, 
particularly  weddings,  births 
and  deaths.  This  way,  Mr. 
Hough  points  out,  a  summer 
family  from  Cincinnati  learns 
that  the  daughter  of  a  family 
from  Morristown,  New  Jersey, 
became  engaged. 

We  looked  through  a  number 
of  off-season  editions  of  the 
Gazette  and  they  bore  out  his 
points. 

A  Vineyard  summer  resident 
reading  an  issue  of  Feb.  15, 
196.8,  could  find  out  that  the 
Chappaquiddick  Beach  Club  was 
undergoing  “a  full-scale  trans¬ 
mogrification.”  That  Northeast 
AiJlires  would  have  a  Martha’s 
Vineyard  number  in  the  tele¬ 
phone  directory.  That  John  H. 
Leavens  of  Summit,  N.J.,  started 
a  catboat  association.  That 
Northam  Warren  Jr.  of  New 


Henry  and  Elizabeth  Hough 


Canaan,  Conn.,  returned  home 
from  the  hospital  after  a  nine- 
week  stay.  That  the  newest 
structure  to  grace  West  Tisbury, 
Martha’s  Vineyaid,  is  the  barn 
being  built  by  Charles  E. 
^lerckens  on  the  Middle  Road. 

This  information  would  be  in 
addition  to  news  of  the  various 
town  councils,  schools,  clubs  and 
other  pertinent  information 
gracing  any  good  small  town 
papei  in  the  dead  of  winter. 

The  Gazette  of  April  12,  1968 
would  give  the  summer  reader 
more  of  the  same.  A  shellfish 
resource  study  has  been  started. 
Mr.  and  ^Irs.  Paul  W.  Bruton 
of  Philadelphia  and  Edgartown 
(in  many  instances  of  such 
news,  the  persons  are  identified 
by  both  their  winter  and  sum¬ 
mer  addresses)  start  off  on  a 
South  African  journey  May  17. 
Wind  Way,  the  s  immer  home  of 
Mr.  and  Mrs.  Walter  Hitesman 
on  Planting  Field  Way,  Edgar¬ 
town,  was  “not  to  be  outdone 
by  the  Capital  in  Washington.  It 
too,  is  getting  a  new  facade.” 
Mr.  and  Mrs.  Carll  Tucker  Jr. 
of  Penwood  Cottage,  Mt.  Kbsco 
[publisher  of  the  Mt.  A'/.sco 
Patent  Trader]  announced  the 
engagement  of  their  daughter, 
Miss  Toinette  Tucker,  to  David 
MacDougall  Randell,  son  of  Mr. 
and  Mrs.  Norman  Randell  of 
Croton  Lake  Road.  Katonah. 

Running  wedding  and  engage¬ 
ment  jiictures  of  out-of-towners, 
a  common  practice  in  the  Ga¬ 
zette,  is  evident  in  the  .April  12 
issue.  So  is  the  expanding 
classified  section,  a  sure  sign  in 
a  resort  town  weekly  that  sum¬ 
mer  is  near.  (Many  of  the  clas¬ 
sified  are  taken  out  by  people  as 
far  away  as  Grinnell,  Iowa,  and 
they  seek  summer  jobs  and  sum¬ 
mer  tenants  mainly.) 

'Invilulitm  Edition' 

The  Gazette’s  most  elaborate 
issue  is  its  fi2-page  “invitation 
edition”  (normal  edit’ons  run 
12  pages)  at  the  beginning  of 
May.  The  history  aiid  lure  of 
Martha’s  Vineyard,  its  natural 


resources  and  beauty,  its  facili¬ 
ties,  its  plans  for  the  coming 
summer  all  join  together  in  a 
packet  of  stories,  artwork  (lic- 
tuies  and  poetry.  This  excellent 
edition  would  be  worth  looking 
at  just  for  the  photography 
alone  and  Mr.  Hough  nlays  his 
pictures  big,  running  scenes  of 
the  island  five  and  six  columns 
wide. 

In  the  summer,  the  Gazette 
slants  its  pages  to  Island  his¬ 
tory,  island  background  and  any¬ 
thing  picturesque  it  can  find  out 
about  Martha’s  Vineyard.  It 
goes  in  heavy  for  features  and 
interviews  with  persons  who  | 
visit  the  island. 

“We  cover  world  news  through 
our  stories  on  world  figures 
who  come  heie  in  the  summer,  ’ 

Mr.  Hough  says,  emphasizing 
another  key  point  in  the  Ga¬ 
zette’s  success.  “Summer  visi¬ 
tors  and  things  they  represent 
and  do  are  an  integral  jiart  of 
the  i)aper,”  he  adds.  This  is  o?ie 
of  the  major  ways  the  Gazette 
attracts  new  readers  from 
among  summer  residents. 

During  the  vacation  season,  it 
also  carries  much  news  on  sail¬ 
ing,  tennis  and  other  Island 
sports. 

.As  with  most  resort  town 
weeklies,  news  of  club  activities 
drojis  to  almost  zero  in  the  suni- 
mer,  freeing  the  staff  to  ('o 
more  inteiwiews  and  features  ^ 
and  to  cover  the  increased  ac¬ 
tivities  in  the  traffic  courts. 

It’s  not  surprising  to  read  in 
a  summer  edition  of  the  Gazette 
tha*^  .Author  '^ance  Packard  will 
speak  in  a  Martha’s  Vineyard 
church  on  the  .Anieriean  Charac¬ 
ter.  Or  to  get  some  personal 
thoughts  oo  seasickness  fro  i 
Dr.  Leslie  M.  Gav.  the  man  re- 
snonsible  for  the  development  of 
d’^amamine.  Such  stories  help 
fill  UP  two  12  page  editions  ^ 
weekly  for  10  weeks  of  the  re¬ 
sort  season. 

(This  year  the  first  semi¬ 
weekly  edition  on  July  2  a’so 
ushered  in  a  new  subscription 
{Continued  on  paye  40) 
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styrofoam®  earns  its  letter.  That  capital  “S.” 

Styrofoam  is  a  registered  trademark  for  the  specific 
brand  of  polystyrene  expanded  plastic  foam  made 
by  The  Dow  Chemical  Company.  Only  Dow  makes 
Styrofoam  brand  insulation  and  buoyancy  billets! 
So  it  always  deserves  the  initial  cap. 

All  the  other  rules  for  proper  trademark  usage 


also  apply  to  Styrofoam.  Like  other  good  trade¬ 
marks,  Styrofoam  should  be  guarded  by  correct 
identification.  This  avoids  confusing  people  about 
the  true  source  of  a  product. 

Please,  hit  that  capital  S  when  typing  Styrofoam 
or  mark  it  uc  on  proofs.  We’ll  appreciate  it.  So 
will  the  trade.  Thank  you. 


THE  DOW  CHEMICAL  COMPANY 


Midland,  Michigan 


NEWSPAPER  FAMILY — Message  of  congratulations  is  read  by  Mrs. 
Olive  G.  Buisch,  president  of  the  W.  H.  Greenhow  Company  which  pub¬ 
lishes  the  Hornell  (N.Y.)  Evening  Tribune.  The  newspaper,  founded  in 
1851,  was  honored  Sept.  16  at  the  Twelfth  Annual  Hornell  Industry  Re¬ 
cognition  Day.  From  the  left  are  Francis  P.  Hogan,  president  of  the 
Chamber  of  Commerce  and  toastmaster;  Dr.  Edmund  C.  Arnold  of 
Syracuse  University;  Mrs.  Buisch;  Miss  Mabel  Wombough,  a  cousin  of 
Mrs.  Buisch  and  editor  of  the  newspaper  until  her  retirement  in  1949; 
Louis  G.  Buisch,  editor-general  manager,  and  Melvin  Street,  general 
manager  of  the  New  York  State  Publishers  Association. 


Resort  Weekly 

(Continued  from  page  38) 


price  for  the  Vineyard  Gazette. 
It  formerly  was  $5  per  year  and 
10  cents  per  single  copy.  Start¬ 
ing  this  past  July,  it’s  been  $6 
per  year  and  12  cents  per  single 
copy. ) 

■Native  (lap<‘r 

The  63-year-old  Mr.  Hough 
was  born  and  raised  a  short  way 
up  Cape  Cod  in  New  Bedford, 
Alass.,  but  went  west  before 
coming  back  to  the  Cape. 

After  graduating  from  Co¬ 
lumbia  School  of  Journalism  in 
1918  with  a  B.Litt.,  he  joined  the 
public  relations  staff  of  the  In¬ 
stitute  of  American  Meat 
Packers,  Chicago. 

In  1920,  he  married  Elizabeth 
Wilson  Bowie  and  the  same  year 
they  bought  the  Gazette. 

Mr.  Hough  is  the  grandson  of 
a  New  Bedford  whaling  captain. 
Elizabeth  Bowie  Hough  worked 
on  a  New  Bedford  newspaper 
before  her  marriage  to  the  Vine¬ 
yard  Gazette  editor-publisher. 

Mr.  Hough  was  co-author  of 
the  Pulitzer  Prize  winning 
History  of  Services  Rendered 
by  the  American  Press,  pub¬ 
lished  in  1917.  He  was  awarded 
the  Columbia  University  Medal 
of  Excellency  in  1942.  His  latest 
book,  published  this  spring,  was 
The  Port. 

In  reviewing  The  Port  for  the 
New  York  Herald  Tribune,  John 
K.  Hutchens  pretty  well  summed 
up  this  country  editor  and  his 
weekly : 

Reading  his  paper  or  his 
hooks,  city  folks  with  any 
sense  are  likely  to  feel  sorry 
for  themselves.  What  in  the 
World  are  they  doing  down 
here  when,  with  a  little  luck 
— like  having  a  fine  country 
weekly,  say,  or  an  independent 
income  —  they  might  be  up 
there? 

AUSTRALIA'S 

Expanding  Wealth 
Offers  Opportunities 

Inveatigate  the  developments 
that  are  taking  place  —  In¬ 
creased  population.  Industrial 
development,  high  standard 
of  living,  and  the  mounting 
successes  of  over  800  U.  b. 
companies  that  are  operating 
and  have  8500,000,000  invested 
In  Australia. 

Ts  kws  Is  tsacli  with  markstlsf. 
aSvsrlltlsf,  ssbllthlss  snS  srsshls 

art*  is  Amtrslla  rasd 

NEWSPAPER  NEWS 

FubiUkmd  /•riiUfJki/y 

Annual  Subscription  to  U.  S.  S8 
It  Hamilton  St.,  Sydney,  Australia 
40 


WEEKLY  SALES 

Nantvcket,  Mass. 

The  Inquirer  and  Mirror  Pub¬ 
lishing  Company  Inc.  here,  pub¬ 
lishers  of  the  weekly  Inquirer 
and  Mirror  has  purchased  all 
publishing  assets  of  Joseph  and 
Constance  H.  Indio. 

This  includes  the  weekly  Nan¬ 
tucket  Town  Crier;  the  summer 
weekly  magazine,  Nantucket 
Holiday;  the  Lily  Street  real 
estate;  all  machinery  and  fix¬ 
tures;  all  trade  marks;  trade 
names  copyrights;  the  good  will; 
and  all  of  the  inventory  and 
stock-in-trade  of  the  printing 
and  publishing  business  owned 
by  Mr.  and  Mrs.  Indio  since 
1947. 

*  *  * 

Jacksonville,  Ala. 

Mr.  and  Mrs.  R.  K.  Coffee, 
owners  of  the  Jacksonville  News 
since  1937,  have  sold  the  paper 
to  an  Anniston  group  who  have 
organized  the  Calhoun  Pub¬ 
lishing  Company. 

With  the  sale  of  the  paper, 
Mr.  Coffee  announced  his  retire¬ 
ment.  Reared  in  the  newspaper 
business,  he  had  worked  on  the 
HV-sf  Point  News  and  Chatta¬ 
hoochee  Valley  Times,  owned  by 
his  father,  the  late  Tipton  Tyler 
Coffee,  and  on  the  Andalusia 
Star  in  which  he  owned  half 
interest. 

*  *  * 

Fairhope,  Ala. 

The  Fairhope  Courier  has 
been  sold  by  Mrs.  Frances  Gas¬ 
ton  Crawford,  Dr.  C.  A.  Gaston 
and  Arthur  Gaston  to  the  East¬ 
ern  Shore  Publishing  Company 
owned  by  Johnny  Ferguson, 
Fairhope;  W.  B.  Thompson  and 
Henry  E.  Reimer  Jr.,  Mobile. 

The  paper  was  established  in 
Des  Moines,  Iowa  in  connection 
with  the  founding  of  Fairhope 
as  a  single  tax  colony  and  grew 
from  a  small  tabloid  to  an  eight 
column,  12  page  weekly. 

Mr.  Ferguson,  a  long  time 
resident  of  Fairhope,  has  been 
associated  with  the  Poser  Print¬ 
ing  Company  as  a  salesman  and 
has  worked  for  new’spapers  and 
printing  firms. 
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^Communicating 
Information  ’ 

For  135  Years 

Syraci’se,  N.Y. 

The  Post-Standard  has  begun 
its  135th  year  of  continuous 
publication. 

The  milestone  was  spotlighted 
by  a  souvenir  edition  which 
featured  a  montage  of  13  front 
pages  from  the  newspaper’s 
files.  They  included  the  reports 
of  the  San  Francisco  earth¬ 
quake,  and  the  death  of  Lincoln. 

An  anniversary  story  recalled 
that  when  Vivus  W.  Smith  and 
John  F.  Wyman  put  out  the 
first  edition  of  the  Onondaga 
Standard — the  paper’s  progeni¬ 
tor — Syracuse  was  a  village 
with  a  population  of  2,565.  That 
was  September,  1829. 

The  Onondaga  Standard  con¬ 
tinued  for  several  years  as  a 
weekly.  In  1846,  under  the  lead¬ 
ership  of  Patrick  H.  Agan,  the 
newspaper  attempted  daily  pub¬ 
lication  for  three  months.  The 
experiment  was  unsuccessful. 
However,  on  Jan.  1,  1850  the 
Onondaga  Standard  resumed 
daily  publication  and  it  has  been 
published  daily  since. 

The  Onondaga  Standard  and 
the  Syracuse  Post  were  merged 
in  1898  and  the  first  issue  of  the 
Post-Standard  was  published 
Jan.  1,  1899.  Walter  E.  Gardner 
was  editor  and  manager. 

The  Post-Standard,  now 
owned  by  Samuel  1.  Newhouse, 
publishes  seven  editions  daily 
and  Sunday.  They  reach  100,000 
families  in  a  circulation  area  of 
23,000  square  miles. 

The  Post-Standard  recalled 
that  the  newspaper  expressed 
its  prime  purpose  on  Aug.  31, 
1836,  w'hen  the  editors  felt 


obliged  to  make  a  statement  on 
the  great  event  of  reaching  a 
weekly  circulation  of  500. 

They  wrote:  “It  has  been  our 
purpose  to  communicate  inform¬ 
ation.’’ 

• 

Unions^  Recognition 
Fight  Stops  Weekly 

Cleveland 

The  Cleveland  Call  &  Post, 
Negro  weekly,  has  tempoi’arily 
suspended  publication.  William 
O.  Walker,  publisher,  said  he 
was  doing  so  because  of  picket¬ 
ing  by  the  Cleveland  Newspaper 
Guild  and  the  International 
Typographical  Union. 

An  edition  of  the  paper  pub¬ 
lished  in  Columbus,  Ohio,  con¬ 
tinues  to  publish. 

The  ITU  is  seeking  recogni¬ 
tion  as  bargaining  agent  for  the 
paper’s  production  w'orkers.  The 
Guild  seeks  bargaining  rights 
for  editorial  employes.  The 
strike  against  the  paper  started 
Aug.  2'7  when  mechanical  and 
production  employes  walked  off 
the  job. 

This  is  the  first  time  the 
weekly  has  missed  publication 
since  Mr.  Walker  took  it  over 
31  years  ago. 

Mr.  Walker  is  state  industrial 
relations  director  in  the  cabinet 
of  Gov,  James  A.  Rhodes.  Labor 
has  demanded  the  governor  fire 
the  publisher.  The  governor  has 
refused. 

The  Call  &  Post,  printed  off¬ 
set.  has  a  circulation  of  around 
40,000. 

• 

A  Correction 

The  story  (E&P,  Sept.  211 
about  the  “Help  Little  David” 
Fund  should  have  been  placed  in 
Abilene,  Kansas,  home  of  the 
Reflector-Chronicle.  Inadvertent¬ 
ly  it  was  datelined  Abilene, 
Texas. 
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People  who  thought  the  '63  Grand  Prix  couldn't  be  improved  on  are  in  for  a  surprise . .  .The  '64. 


As  you  might  well  understand,  it  was  a  great  temptation  to  leave  our  GP  strictly  alone.  But  we  tuned  and  refined,  we 


altered  and  improved,  until  we  came  up  with  a  car  that  should  be  even  more  to  your  liking.  The  GP  s  ride,  for  instance 


is  smoother — though  many  thought  it  was  impossible  to  improve  on.  We  tilted  the  instruments  slightly  for  a  better  view 


from  the  driver's  seat.  We  even  went  so  far  as  to  improve  the  light  bulbs.  The  Grand  Prix  comes  with  a  silken  306-bhp 


Trophy  V-8,  Wide-Track  and  a  whole  carful  of  Pontiac's  special  roadability.  About  the  only  thing  it's  lacking  is  you— 


but  you  can  take  care  of  that  right  now,  with  the  help  of  your  Pontiac  Dealer. 


PONTIAC  MOTOR  DIVISION  •  GENERAL  MOTORS  CORPORATION 


1963  Linage 
Barely  Tops 
1962  Figure 

With  nearly  two  billion  lines 
tallied  in  52  cities,  the  Media 
Records  report  through  August 
showed  total  advertising  linage 
in  newspapers  running  exactly 
1  percent  ahead  of  the  total  in 
the  first  eight  months  of  1962. 

In  August,  the  front-runners 
were  Classified  (up  3.3%),  De¬ 
partment  Store  (up  1%)  and 
Financial  (up  6.2%).  Off  from 
year-ago  figures  were  Display 
(.5%),  General  (6.87^)  and 
Automotive  (.6%).  Retail  was 
just  about  ev’en  on  the  eight 
months.  There  were  four  Sun¬ 
days  in  August,  1962,  and  in 
August,  1963. 

(ility-by-city  figures  follow: 


19*3 

19*2 

AKRON.  OHIO 

Beacon  Journal-e 

2,323,15* 

2,349.7*1 

$Baacon  Journal-S 

798,714 

784,232 

Grand  Total . 

3,121,870 

3,133,993 

ALBANY, 

N.  Y. 

•'Knickerbocker-News-e 

I.I5V*** 

1,202  *1* 

Times  Union-m  . 

1,042.703 

l,04*.3SS 

*Timas  Union-S . 

509,537 

492,1*2 

Grand  Total  . 

2,708,90* 

2.741,133 

ALBUQUERQUE.  N.  M. 

Journal-m 

1.83*  353 

1, **0,749 

|Journal-S 

4''4  874 

4*9.322 

Tribunate  . 

l,7*4,*70 

1, *54,9*7 

Grand  Total 

4,055,897 

3.785.038 

ATLANTA, 

,  GA. 

Con$titution-m 

1,924,082 

2,025  305 

Journal-e 

2,3*4,05* 

2,499,813 

Journal  ft  Constitution-S 

8S9.*09 

991,585 

Grand  Total  . 

5,177,747 

S.SI*,703 

ATLANTIC  CITY.  N.  J. 

Prass-m 

915,749 

9*7,349 

••Press-S 

1*3,818 

203,545 

Grand  Total  . 

1,079,5*7 

1,170,894 

BALTIMORE,  MD. 

•American-S 

484.385 

443,499 

News-Post-e 

1,350,38* 

1,3*1,373 

Sun-m  . 

1,238.897 

1,220,015 

Sun-e 

2,013,751 

2,0*2,19* 

(Sun-S  .  . 

l.222.*83 

1,241,824 

Grand  Total  . 

*,310,102 

*,328,907 

BANGOR, 

ME. 

News-m 

827,510 

783,537 

BINGHAMTON,  N.  Y. 

Press-a 

1,484,381 

1,511,918 

<Prass-S 

30S.*78 

291,219 

Sun-Bulletin-m 

542,419 

5*3,310 

Grand  Total 

2,332,478 

2,3**.447 

BIRMINGHAM.  ALA. 

Post-Herald-m 

1,012,3*9 

947,*34 

Naws-e  . 

l,*8l.28* 

1,855.322 

(News-S 

704,9*3 

771,010 

Grand  Total 

3.398.*I8 

3.573,9** 

NOTE:  Part  run  adv. 

includes: 

News-e 

19*3— l.*8l.28*  (49.82*).  19*2  — 

1,855,322 

(52,2*1). 

BOISE.  IDAHO 

Statesman-m 

1,0*4,184 

975,942 

••Statesman-S 

215,489 

219,421 

Grand  Total  1, 27?, *73  l.l?S,3i3 

NOTE;  Stdtarman  Morn,  and  Eva.  sold 
only  in  combination.  Linage  of  one  edi¬ 
tion  (Morn.)  only  is  shown. 
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Newspaper  Linage — 52  Cities 

(Compiled  by  EDITOR  &  PUBLISHER  from  Media  Record  Measurements) 


1963 

1962 

%  of 

E&P 

Linage 

Linage 

1962 

Index 

Total  Advertising 

August  . 

.  231,055,000 

229,784,000 

100.6 

102.7 

July  . 

.  212,507,000 

207,009,000 

102.7 

101.2 

Year  to  date  . . 

.1,823,094,000 

1,804,335,000 

101.0 

101.0 

Display 

Aug(ust  . 

.  164,294,000 

165,147,000 

99.5 

101.2 

July  . 

.  148,884,000 

145,276,000 

102.5 

99.3 

Year  to  date  . . 

.1,319,986,000 

1,314,090,000 

100.4 

108.9 

Classified 

August  . 

.  66,761,000 

64,637,000 

103.3 

106.7 

July  . 

.  63,623,000 

61,733,000 

103.1 

105.8 

Year  to  date  . . 

.  503,108,000 

490,245,000 

102.6 

105.9 

Retail 

August  . 

.  130,737,000 

130,366,000 

100.3 

104  5 

July  . 

.  112,623,000 

108,322,000 

1040 

102.5 

Year  to  date  . . 

.  1,000,195,000 

979,313,000 

102.1 

102.9 

Department  Store 

August  . 

.  46.507,000 

46,054,000 

101.0 

101.2 

July  . 

.  37.843,000 

36,700,000 

103.1 

101.4 

Year  to  date  . . 

.  346,933,000 

338,717,000 

102.4 

110.2 

General 

August  . 

18,666,000 

20.031,000 

93.2 

83.3 

July  . 

.  19,188,000 

18.992,000 

101.0 

83.5 

Year  to  date  . . 

.  180,893,000 

192,961,000 

93.7 

90.8 

Automotive 

August  . 

.  11.214.000 

11.286,000 

99.4 

98.1 

July  . 

.  11  578.000 

12.564,000 

92.1 

96.1 

Yea’’  to  date  . . 

.  100,177,000 

101,771,000 

98.4 

107.7 

Fnancial 

Au'mst  . 

3,677,000 

3.464,000 

106.2 

110.2 

J'lly  . 

5.495,000 

5,398,000 

101.8 

108.9 

Year  to  date  . . 

.  38,721,000 

40,045,000 

96.7 

118.5 

l?*3 


19*2 


DENVER,  COLO. 

Rocky  Mt.  News-m  _ 2,I32,**8  l,942,*2o 

§Rocky  Mt.  News-S  ....  450,294  404,972 

Post-e  .  2,550,874  2.*09.795 

fPost-S  .  89*,332  872,347 

Grand  Total  . *.030,1*8  5.829,742 

NOTE;  Part  run  adv.  includes;  Post-e 
19*3  —  2,550,874  (244.*I4).  19*2  —  2,*09.795 
(215,3*4). 

DES  MOINES,  IOWA 

Registar-m  .  530,599  *20,7*7 

Tribune-e  .  9*4,530  982,259 

(Register-S  .  404,835  4I0,*47 

Grand  Total  .  1,899,9*4  2,013, *73 

DETROIT,  MICH. 

Free  Press-m  .  1,443,354  1,480,108 

(Free  Prass-S  .  317,001  330.273 

Naws-e  .  2,487,518  2,459,703 

(Naws-S  .  981,217  970,*54 

Grand  Total  .  5,229,090  5,240,740 

NOTE;  Part  run  adv.  includes;  Free 
Prass-m  19*3—1,443,354  (124,384).  19*2  - 
1,480,108  (2*1.723).  Free  Prass-S  19*2  — 
330,273  (21,803).  Naws-a  19*3  —  2,487,518 
(145,228).  19*2—2,459,703  (232,*?*).  Naws-5 
19*3—981,217  (*8,II0).  19*2— 970,*5*  (82,- 

754). 

ELMIRA,  N.  Y. 

Advartisar-m  .  350,*73 

Star  Gaiatta-a  .  879,7*2 

Star  Gai.  ft  Adv.-d  ...  84*. 844  . 

••Talagram-S  .  222,555  217,272 

Star  Gazette  ft 

Advartisar-Sat  .  82,319 

Grand  Total  .  1,0*9,399  1,530,02* 

NOTE;  Advertiser  Morning  ft  Star  Ga¬ 

zette  Evening  merged  to  a  Daily  edition 
effective  February  I,  19*3. 

EL  PASO,  TEX. 

Times-m  .  1,272,5*4  1,285,89* 

STimes-S  .  317,774  3I9,*39 

Harald-Post-e  .  1,211,217  I.254.983 


19*3 

19*2 

BOSTON, 

MASS. 

P-'ord  Am«rican-d 

*5*  1*7 

*77  974 

•Adv«rH$«r-S  . 

218  30*. 

211,21! 

r.lobg-a  . 

1  XfMPOI 

1.402  491 

. 

1.230  912 

1,187*77 

fGloba-S  .  . 

1,1*5  7*9 

1,134  189 

H*rd*H*m  . . 

1  047  70< 

997  307 

'Herald-S  . 

878  4^0 

844,109 

Travalar-e  . 

1,155,231 

1,241,754 

Grand  Tefal  . 

7.*52.55* 

7,*4*,707 

BUFFALO, 

N.  Y. 

Courier  Exor«$s>m  . 

994,234 

1,045  545 

(Courier  ExDr«ss>S 

774  494 

758  774 

fEvtning  N«ws*«  . 

2,2*9,558 

2,299,330 

Grand  Tefal  . 

4,038.28* 

4.I03.*70 

NOTE;  Part  run  adv 

.  includes: 

Ceurier 

Exprass-m  19*3—994.234  (9,85*). 

Courier 

Exerass-S  19*3—774  494 

(14  784). 

Evening 

Naws-a  19*3-2,2*9.558 

(44,352). 

CAMDEN, 

N.  J. 

Ceuriar-Pesf-a  . 

1,597,473 

1,418,892 

CHARLESTON,  W.  VA. 

Mail-a  . 

958,*88 

913,829 

Gazaffa-m 

990  122 

974,822 

§Gazett«*Mdil*S  . 

295,810 

341,874 

Grand  Tefal  . 

2.244.*20 

2,230,525 

CHARLOTTE,  N.  C. 

Naws-e  . 

1,151,539 

1,243,971 

Observer-m  . 

1,842,951 

1,714.472 

fObservar-S  . 

53*,2** 

557,935 

Grand  Tefal  . 

3,530,75* 

3.5I*.378 

IMPORTANT 

NOTICE 

The  linage  tabulations  shown  here  have 
been  compiled  by  Media  Records.  Inc.  for 
exclusive  publication  by  Editor  ft  Publisher. 
They  may  not  be  printed  or  published  in 
any  form  without  explicit  permission  from 
Media  Records.  Inc. 

Except  where  other  figures  are  specifi¬ 
cally  shown  the  following  foot-otes  apply 
to  Madia  Records,  August  19*3  Linages; 
•Includes  7,992  lines  AMERICAN  WEEKLY 
(Eastern  Edition) 

^Itlncludas  15,020  lines  AMERICAN  WEEKLY 
(Pacific  Edition) 

••Includes  18,12*  lines  FAMILY  WEEKLY 
(Includes  24,528  lines  THIS  WEEK 
§lncludes  22,059  lines  PARADE 
(Includes  48,987  lines  WEEKEND  MAGA¬ 
ZINE 


CHICAGO. 

19*3 

,  ILL. 

19*2 

Tr'bune-m  . 

3.132.479 

3.I34,*74 

Trlbune-S  . 

1,415,525 

1,413  287 

fDailv  Naws-a  . 

1,750  *80 

1,881.855 

Amaricanwa  . 

715,784 

885.71* 

*American-S  . 

5*9,573 

7*3,352 

Sun«T‘fna$-m  . 

1,58*  034 

l.58*.4ll 

§Sun-Timas-S  . 

*99,517 

*18,273 

Grand  Tefal  . 

9  870.542 

9  783,5*8 

NOTE:  Part  run  adv.  includes;  Tribuna-m 
19*3  —  3.132  479  (4*8,*401.  19*2  —  3,134  *74 
f5‘'9,7871.  Tribune-S  19*3—1,415,525  (330,- 
303).  19*2—1,413  287  (  3*0  482).  Sun-Times-S 
19*3— *99,517  (II0,*IS).  I9*2-*I8,273  (74,- 
915). 


CINCINNATI.  OHIO 


Enguirer-m  . 

1,943,109 

1,950,803 

fEnguirar-S  . 

l,l*2.2*4 

1,141,578 

Post  ft  Timas-Star-a  _ 

1,829,3*7 

1,881,971 

Grand  Total  . 

4,934.740 

4,974,352 

CLEVELAND 

.  OHIO 

Plain  Daalar-m  . 

2,387,855 

2,375,721 

(Plain  Dealar-S  . 

1,343,233 

1,422,797 

Press  and  Naws-e  . 

2.**9.32* 

2,811,575 

Grand  Total  . 

*.400.414 

*.*10.093 

NOTE;  Part  run  adv 

includes:  Press  and 

News-e  19*3  —  2.**9.32* 
2,811.575  (178,217). 

(212,182). 

19*2  — 

COLUMBUS, 

,  OHIO 

Dispatch-e  . 

2,342.877 

2.323.*39 

Dispatch-S  . 

1,172,595 

1.11 *.070 

Ci(izan-Journal-m  . 

949  90* 

944  895 

Star-w  .  . 

*2,355 

53,755 

Grand  Total  . 

4,527,733 

4,438.359 

DALLAS. 

TEX. 

Naws>m  ,  . 

2,337.7'* 

2,219  0*1 

(Naws.S  . 

*77,*50 

718,205 

Timas-Hera'd-a 

2,494,93* 

2  507.321 

§T.mai  Harald-S  . 

*7*,  13* 

59*, 370 

G-and  Tefal  . 

*.I8*.4*8 

*.040  957 

NOTE:  P.irt  ru*  adv.  i*»clud6$:  Times 

He  aid  a  '963-;,494,93*  (20,343). 
2,507,321  (*8,483). 

19*2— 

DAYTON, 

OHIO 

Jour.'al-Herald-m  ... 

1,848,771 

1,617  4:4 

News-e  . 

1,959,14* 

2,003.821 

§News-3  . 

593,531 

*4*.073 

Gra-d  To^al  . 

4  401.448 

4.2*7  318 

EDITOR  8C  PU 


Grand  Tefal  . 

..  2,801,555 

2,8*2,523 

ERIE. 

PA. 

Timas-e  . 

..  1,211.777 

1,287,201 

§Timas-News-S  . 

. .  374,52* 

3*0,040 

Grand  Total  . 

. .  I.58*,303 

1, *47.241 

NOTE:  The  News. 

Merning,  and  Timas, 

Evening  are  sold  in  optional  combination. 

The  linage  ef  ena 

edifien,  the  Timas, 

Evening  is  shewn. 

EUGENE.  ORE. 

Register  Guard-e  _ 

. .  I.40*.877 

1,272,730 

••Register  Guard-S  .. 

. .  328,407 

305.872 

Grand  Tefal  . 

..  1,735,284 

1. 579,502 

EVERETT. 

WASH. 

Harald-e  . 

..  1,038,832 

FALL  RIVER.  MASS. 

Herald  Naws-a  . 

..  899,132 

945,471 

FORT  WAYNE.  IND. 

Jeurnal  Gazatte-m  . . 

..  1,310,034 

1,287,574 

fJeurnal  Gazefta-S  . . 

. .  483,35* 

4*3,738 

News  Sentinal-a  . 

..  1,849,582 

1,721,912 

Grand  Tefal  . 

..  3.*43.022 

3,473,224 

FORT  WORTH.  TEX. 

Star-Talagram-m  _ 

. .  985,085 

957,417 

Sfar-Telegram-a  . 

..  1,90*. 14* 

2,1*3,034 

<|Star-Talegram-S  . . . . 

. .  *33,433 

*39,724 

Pres$-e 

. .  458,741 

477,4*4 

Prass-S  . 

149,249 

135,7*3 

Grand  Tefal  . 

.  4.I32.*54 

4,373,452 

NOTE:  Press  Evening  published 

5  days  a 

week  enly. 

FRESNO. 

CALIF. 

Bea-e 

..  1. **9,3*1 

1,439,148 

§BeaS 

.  537,405 

522,553 

Grand  Tefal  . 

..  2,205.7** 

1,9*1,801 

GARY. 

IND. 

Pest-Tribuna-a  . 

..  1. *23,9*7 

1. **3,984 

••Pest-Tribuna-S  . 

..  4*0,504 

354.395 

Grand  Total  .  2,084,471  2,018,379 


GLENS  FALLS.  N.  Y. 

Post-Star  (See  Note)  747,233  7*1,083 

NOTE;  Post-Star  Morninjj  sold  in  com¬ 
bi  atioi  with  Timas  Evening.  Linage  of 
one  edition,  Post-Star  Morning,  o.tly  is 
r  van 
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GRAND  RAPIDS,  MICH. 

Pr.$i-t  .  2,023,928  I 

tPr.!$-S  .  W,282 


HACKENSACK,  N.  J. 

R*cord-e  1,787,677  I 

NOTE;  Part  run  adv.  includas:  R 
1963  -  1,787,677  |I0S,647).  1962  —  I 
(43,019). 

HAMMOND,  IND. 

Timts-a  .  1,335,048 

Timas-S  .  454,611 

Grand  Total  .  1,789,659  I 

NOTE;  Titnai  Evaning  publishad  f 
a  waak  only. 

HARRISBURG,  PA. 

Patriot-m  .  1,310.149 

IPatriot  News-S  .  350,090 


LITTLE  ROCK.  ARK.  §Bae-S  .  169,031  175,238  NIAG 

Arkansas  Gaiatta-m  .  .  1,102,858  1,131,053  -j  t  »  ,  ,  Gaiatta-a 

lArkansas  SaiaMa-S  .  445,175  378,999  Grand  Total  ........  1,013  9M  1,019,861  ..Gaiatta-S 

’  -  NOTE:  6«e  Evtning  published  5  days  a 

Grand  Total  .  1,548,033  1,510,052  on'T-  Grand  Total 


NIAGARA  FALLS,  N.  Y. 

a  .  952,624  1,032,549 

;a-S  .  210,961  143,931 


1,163,585  1,176,480 


LONG  BEACH,  CALIF. 

Indapandant-m  .  2,085,743  2,151,368 

lindapandant 

Prass-Talaqram-S  ....  603,212  594,231 

Prass-Taiagram-a  .  2,072,888  2,183,288 

Grand  Total  .  4,761,843  4,928,887 

NOTE;  Part  run  adv,  includas;  Indapand¬ 
ant-m  1963—2,085,743  (  204.325).  1962-2,- 

151.368  (  312,367).  Prass-Talagram-a  1963— 
2.072.888  (  204,325).  1962-2,183,288  (  312,- 

367). 


LONG  ISLAND,  N.  Y. 

Nawsday  Suflolk-a  .  2,206,545  2,087,952 

Nawsday  Nassau-a  ....  2,388.345  2,309,117 

Grand  Total  .  4,594,890  4,397,069 


calif.  MONTREAL.  CANADA 

2,085,743  2,151,368  ^tar-a  .  fill™ 

Gdiett«-m  .  1.226,378  1,227,974 

A03  212  S94  231  Pr«ss6-«  .  2,410,499  2,344,487 

2,072,888  2,I83!288  P«tri«-S  .  101,155  104,122 

4,761 .843  4,928,837  ® Total  •  •  •  •  •  •  •  5.»47,WI  5  *61  9p 

icludas;  Indapand-  ^  ^  Includas  WEEKEND  MAGA- 

I04.325).  1962-2,-  Imaga. 

I-2T8r2M  '(’3“"  “UNCIE,  IND. 

Prass-a  .  848,467  873,888 

Star-m  .  874,636  875,595 

(,  N.  Y.  '‘Star-S  .  227,202  203,079 

2,206,545  2,087,952  _  j  »  1  ;  r  “  .7, 

2,388,345  2,309,117  ©rand  Total  .  1,950,305  1,952,562 


HARTFORD,  CONN. 

Courant-m  .  964,514  915,030 

6Courant-S  .  639,183  609,593 

)Timas-a  .  1,725,088  1,990,692 

Grand  Total  .  3,328,785  3,515,315 

HAVERHILL,  MASS. 

Journal-a  .  273,547  363,703 

HONOLULU,  HAWAII 

Advartisar-m  .  1,010,875  1,138.812 

Star-8ullatin-a  .  1,462,557  1,915,206 

(Star-Bullatin  k 

Advartisar-S  .  329,405  488,014 

Grand  Total  .  2.802.837  3,542,032 

Honolulu  nawspapers  on  strika;  last  pub¬ 

lication  datas  as  follows;  Advartisar-Morn- 
ing  August  I  through  7,  1963.  Star-Bullatin 
8  Advartisar  August  I  through  8,  1963. 

HOUSTON,  TEX. 

Chronicla-a  .  3.102,512  2,795,206 

kChronicla-S  .  1,134,375  976,975 

Post-m  .  2,456,016  2,141.473 

fPost-S  .  690,035  647.530 

Prass-a  .  575,069  600,761 

Grand  Total  .  7,958.007  7.161,945 

NOTE;  Part  mn  adv.  includas;  Chroni¬ 
cla-a  1963  -  3,102,512  (150,160).  1962  -  2,- 
79S.206  (172.438).  Post-m  1963-2,456,016 
(97,139).  1962—2,141,773  (  71,907).  Chron- 
icla-s  1963—1,134,375  (47,863).  1962-976,- 
975  (21,168). 

INDIANAPOLIS,  IND. 

Naws-a  .  1,777,119  1,839.673 

Star-m  .  1,750,778  1,675,152 

tStar-S  .  921.520  1,008.121 

Timas-a  .  861,128  889,241 

§Timas-S  .  182,908  236,985 

Grand  Total  .  5,493,453  5,649,172 

JACKSON.  MISS. 

Clarion  Ladgar-m  .  1,121,213  1,003,908 

ICIarion  Ladgar  t 

Naws-s  .  327,705  339,490 

Daily  Naws-a  .  1,088,922  947,011 

Grand  Total  .  2,537,840  2,290,409 

JACKSONVILLE,  FLA. 

Timas-Union-m  .  2,299,969  2,367,647 

(Times-Union-S  .  590,345  615,037 

Journal-a  .  1,114,803  1,066,495 

Grand  Total  .  4,005,117  4,049,179 

JERSEY  CITY.  N.  J. 

Jarsay  Journal-e  .  1,045,368  949,505 

NOTE;  Part  run  adv.  includas;  Jarsay 
Journal-a  1963—1,045,368  (  39,436).  1962— 

M9,50S  (51,865). 

KANSAS  CITY,  MO. 

.  1,846,472  1,765,130 

.  1,580,585  1.679,626 

iStir-S  .  774.135  743,659 

Grand  Total  .  4,201,192  4,188,415 

KNOXVILLE,  TENN. 

Journal-m  .  689,132  600,298 

Naws-Santinal-e  .  1,046,605  1,038,111 

JNaws-Santinal-S  .  314,969  302,098 

Grand  Total  .  2,050,706  1,940,507 

LAWRENCE.  MASS. 

Eagla-Tribuna-e  951,568  943,668 

editor  8c  publisher 


LOS  ANGELES,  CALIF. 

Timas-m  .  4,439,272  4,516,135 

tTimas-S  .  2,731,670  2,709,657 

Harald  E«aminar-a  ....  1,912,282  2,042,133 
^Harald  Examinar-S  .  645,078  678,584 

Grand  Total  .  9,728,302  9  946,509 

NOTE;  Part  run  adv.  includas;  Timas-m 
1963  —  4,439,272  (626,557).  1962  —  4,516,135 
(651,599).  Timas-S  1963—2,731,670  (801,911). 
i  962— 2,709,657  (  850,860). 

LOUISVILLE.  KY. 

Couriar  Journal-m  .  1,446.826  1,340.286 

Couriar  Journal-S  .  764,353  792,201 

Timas-a  .  1,760,117  1,657,862 


NASHVILLE,  TENN. 

Bannar-a  .  1,556,282  1,558,999 

Tennassaan-m  .  1,578,138  1,548,380 

Tannassaan-S  .  548,384  553,249 

Grand  Total  .  3,682,804  3,660,628 


NEW  BEDFORD,  MASS. 

Standard  Timas-a  .  879,539 

§Standard  Timas-S .  252,805 


NEW  HAVEN,  CONN. 

Journal  Couriar-m  ....  660,657  584,937 

Ragistar-a  .  1,325.401  1,326,041 

••Raqistar-S  .  616,325  543,416 

Raqistar  k  Journal- 

Couriar-Sat  .  90,721  76,962 


Grand  Total  .  3,971,296  3,790,349  ©fand  Total  .  2,693,104  2,531.356 

LOWELL.  MASS.  NEW  LONDON.  CONN, 

un-a  .  693,724  743.909  Day-a  .  1,001,491  1,069,671 


LOWELL.  MASS. 

Sun-a  .  493,724  743.909 

*»Sun-S  .  200,303  180,984 

Grand  Total  .  984,027  924,893 

LYNN.  MASS. 

Itam-a  .  703,326  765,633 

MANCHESTER,  N.  H. 

Union  Laadar-d  .  904,301  886,166 

••Naws-S  .  181,801  214,550 

Grand  Total  .  1,086,102  1,100,716 

NOTE;  Tha  Sunday  Naws  is  sold  in  op¬ 
tional  combination  with  tha  following  Mon¬ 
day  Union  Laadar. 

MEMPHIS,  TENN. 

Commarcial  Appaal-m  1,820,066  1,742,204 

tCommarcial  Appaal-S  744,462  757,258 

Prass-Scimitar-a  .  1,226,820  1,271,765 

Grand  Total  .  3,791,348  3,771,227 

MERIDEN.  CONN. 

Racord  Journal 

(See  Note)  .  808.507  778  094 

NOTE;  Record  Morning  and  Journal^  Eve¬ 
ning  ara  sold  only  in  combination.  Linage 
of  ona  edition.  Record  Morning  only  is 
shown. 

MIAMI,  FLA. 

Herald-m  .  3,395,686  3,311,087 

§Horald-S  .  1,141,170  1,059,799 

News-e  .  1,104.808  1,105,664 

(News-S  .  355,695  337,152 

Grand  Total  .  5,997,359  5,813,702 

NOTE;  Part  run  adv.  includes;  Herald-m 
1963  —  3,395,686  (48.072).  1962  -  3,311.087 

(39,031).  Harald-S  1963—1,141,170  (62,079). 
1962—1,059,799  (58,414). 

MILWAUKEE.  WIS. 

Santinal-m  .  764,128  768,445 

Journal-a  .  2,830,354  3,155,437 

(Journal-S  .  1,412,391  1,385,230 

Grand  Total  .  5,006,873  5,309,112 

MINNEAPOLIS.  MINN. 

Tribuna-m  .  1,486,898  1,268,430 

Star-e  .  2,388,316  2,053,291 

(Tribuna-S  .  1,152,953  924,149 

Grand  Total  .  5,028,167  4,245.870 

NOTE;  Part  run  adv.  includas;  Star-e 
1963  -  2,388.316  (  262,745).  1962  -  2,053,291 
(101,961),  Minneapolis  newspapers  on 
strike  August  1-6,  1962. 

MODESTO,  CALIF. 

Bae-e  844,925  844,623 

for  October  5,  1963 


NORFOLK.  VA. 

Ledger-Dispatch-a  .  1,956,201  1,905,223 

Virginian-Pilot-m  .  2,498,156  2,200,505 

(Virginian-Pilot  k 

Star-S  .  762,947  707,620 

Grand  Total  .  5,217,304  4,813,348 

NOTE;  Part  run  adv.  includas;  Ladgar- 
Dispatch-a  1963—1,956,201  (507,417).  1962— 
1,905,223  (453,100).  Virginian-Pilot-m  1963 
-2,498,156  (  530,662).  1962-2,200,505  (  383,- 
629).  Virginian-Pilot  k  ,Star-S  1963 — 762,947 
(160,315).  1962—707,620  (121,939). 

OAKLAND,  CALIF. 

Tribuna-a  .  1,813,189  1,879,897 

5Tribuna-S  .  770,317  742,677 

Grand  Total  .  2,583,506  2.622.574 

NOTE;  Part  run  adv.  includas;  Tribuna-a 

1963—1,813,189  (  81,872).  1962—1,879,897. 

OKLAHOMA  CITY.  OKLA. 

Oklahoman-m  .  1,239,501  1,177,923 

Oklahoman-S  .  463,363  479,408 

Timas-a  .  1,370,166  1,304,065 

Grand  Total  .  3,073,030  2,961,396 

NOTE;  Part  run  adv.  includes:  Okla¬ 
homan-m  1963—1.239,501  (70,898).  1962— 

1,177,923  (74,173).  Timas-a  1963—1,370,166 
(197,403).  1962—1,304,065  (172,016). 

OMAHA.  NEBR. 

World-Harald 

(See  Note)  .  1,302,125  1,372,464 

(World-Harald-S  .  816,238  822,343 

Grand  Total  .  2,118,363  2.194,807 

NOTE:  World-Herald  sold  in  combina¬ 

tion  Morning  and  Evening,  linage  of  only 
ona  edition,  EVENING,  is  shown. 


NEW  ORLEANS.  LA. 

Times-Picayuna-m  .  2,809,187  2,874,832 

(Timas-Picayuna-S  .  911,348  879,181 

States  k  Itam-e  .  1,367,793  1,428,602 

Grand  Total  .  5,088,328  5,182,615 

NEW  YORK.  N.  Y. 

Times-m  .  2,086,243  2,008,873 

Timas-S  .  2,344,558  2,331,300 

Herald  TrIbuna-m  .  656,013  662,279 

(Harald  Tribune-S  .  445,910  430,132 

Mirror-m  .  627,967  731,119 

Mirror-S  .  218,169  264,462 

Naws-m  .  1,254,415  1,457,633 

News-S  .  1,266,451  1,336,734 

Journal-American-e  ...  670,023  858,716 

'Journal-Amarican-S  . .  187,290  222,991 

Post-a  .  724,677  858,643 

Post-S  .  93,242  85,954 

World  Telegram  k  Sun-e  889,^2  962,928 

Grand  Total  . 11,464,730  12,211,764 

NOTE:  Post  Evaning  publishad  5  days  a 
weak  only.  Part  run  adv.  includas:  Mir- 
ror-m  1963-627,967  (155,935).  1962—731,119 
(169,798).  Mirror-S  1963—218,169  (87,300). 

1962— 264,462  (105,189).  News-m  1963-1,- 

254,415  (638,084).  1962—1,457,633  (722,770). 
Naws-S  1963  —  1,266,451  (856,483).  1962  — 
1,336,734  (  911,952).  Journal  Amarican-e 

1963- 670.023  (103,516).  1962-858.716  (118,- 
689).  Journal  American-S  1963 — 187,290 
(25,365).  1962-222,991  (21,716).  World  Tel. 
k  Sun-a  1963—889,772  (112,631).  1962-962.- 
928  (232.012).  Herald  Tribuna-S  1963  — 
445,910  (  36,279).  Split  run  adv.  includas; 
Naws-m  109,998.  Naws-S  67,670. 

NEW  YORK  (QUEENS),  N.  Y. 

Long  Island  Prass-a  1,288,350  1,390,733 
§Long  Island  Prass-S  ..  469,807  517,345 

Grand  Total  .  1,758,157  1,908,078 

NEW  YORK  (EL  DIARIO-LA  PRENSA), 
N.  Y. 

El  Diario-La  Prensa-m..  280,812  . 

El  Diario-La  Pransa-S.  ..  59,398  . 


Star-a  . 

Sentinal-m 

Santinel-S 


Grand  Total  . 

NOTE:  Part  run  adv 
1,089,302.  1962—935,854. 

PASADENA. 

Star-News-a  . 

§lndependant- 

Star  Naws-S  . 

Indapendant-m  . 


2,487,444  2,192,029 
2,487,444  2,192,029 
799,283  622,486 

5.774.171  5,006,544 
V.  includas:  1963 — 


CALIF. 

1,117,708  1,163,254 


359,988  326,196 

1,096,470  1,094,683 


2,574,166  2,584,133 


Grand  Total  .  340,210  . 

NEWBURGH.  N.  Y. 

News-a  .  721,480  . 

NOTE:  Part  run  adv,  includas:  Naws-e 
1963—721,480  (37,622). 

NEWPORT  NEWS,  VA. 

Press-m  .  1,493,448  1,364,276 

|Prass-S  .  360,302  342,902 

Timas-Harald-e  .  1,250,218  1,216,037 

Grand  Total  .  3,103,968  2,923,215 


PAWTUCKET,  R.  I. 

Timas-a  .  799,294  755,159 

PENSACOLA,  FLA. 

News-a  .  819,012  722,481 

Journal-m  .  1,312,514  1,244,994 

News-Journal-S  .  322.312  340,269 

Grand  Total  .  2,453,838  2,307,744 


Journal  Star 

(Sea  Note)  .  1,382,946  1,377,222 

§Journa|  Star-S  .  451,420  399,951 

Grand  Total  .  1,834,366  1,777,173 

NOTE;  Journal  Star  Morning  and  Journal 
Star  Evening  sold  in  combination.  Linage 
of  only  ona  edition — Journal  Star  Evening 
— is  shown. 

PHILADELPHIA.  PA. 

Bulletin-a  .  1,857,972  1,749,058 

(Bulletin  S  .  487,541  444,743 

Inquirer-m  .  1,437,534  1,445,858 

Inquirar-S  .  1,176,140  1,093,429 

Naws-e  .  818,713  836,061 

Grand  Total  .  5,777,900  5,569.169 

NOTE;  Part  run  adv.  includes:  Bulletin-a 

1963-  1,857,972  (  54,192).  1962—  1,749,058 
(37,298).  Bulletin-S  1963—487,541  (42.582). 

Inquirer-m  1963—1,437,534  (  6,919).  1962— 
1,445,858  (9.920). 

PHOENIX,  ARIZ. 

Rapublic-m  .  2,655,993  2,468,954 

(Rapublic-S  .  783,680  757,535 

Gaiette-e  .  2,583,166  2,472,266 

Grand  Totai  .  6,022,839  5,698,755 

PITTSBURGH.  PA. 

Post-Gaz.  k  Sun-Tal.-m  1,058,000  1,015,369 

Prass-e  .  1,883,378  1,995,851 


1943 

1942 

t Press-S  . 

894,918 

888,934 

Grand  Total  . 

3,838,294 

3,900,154 

PORTLAND 

.  ORE. 

Oragonian-m  . 

2,080,770 

1,949,424 

§tOregonian-S  . 

879,478 

925,328 

Orogon  Journal-o  . 

499,047 

781,094 

Grand  Total  . 

3,459,515 

3,475,850 

PROVIDENCE.  R.  1. 

Bullatin-a  . 

1,524,729 

1,582,924 

Journal-m  . 

1,722,403 

1,454.598 

(Journal-S . 

492,191 

704,824 

Grand  Total . 

3,939,523 

3,742,344 

READING. 

1  PA. 

Eagle  (See  Note)  . 

1,040,438 

1,099.453 

§Eagla-S 

248,438 

242,880 

Grand  Total  . 

1,309  074 

1  342  533 

NOTE;  Eaale  Evening  and  Times 

Morning 

sold  in  combination.  Linaga  of 

one  edi- 

tion  (Eagle  Evening)  is 

shown. 

RICHMOND.  VA. 

News  Leader-e  . 

1,777.494 

1,442,988 

Times  Dispatch-m 

1,454  799 

1,539.151 

(Times  Dispatch-S 

737,073 

442,808 

Grand  Total 

4.171,348 

3,844,947 

RIVERSIDE. 

CALIF. 

Prass-Entarorisa 

(See  Note) . 

1,591,735 

1,387,734 

JPress-Enterprise-S 

298,820 

275,824 

Grand  Total 

1. 890.555 

1,443  558 

NOTE:  Entarorisa  Morning  and  Prass  Eva. 

sold  in  combination.  Linaga  of 

ona  adi> 

tion,  Entarprisa  Morning  is  shown.  Part 

run  adv.  includes;  Press-Enterprise  1943 — 

1,591,735  (24,180).  1942- 

-1,387,734 

(14.811). 

ROANOKE. 

,  VA. 

Timas-m 

1,084  933 

1.080  04C 

|Times-S  . 

288  802 

317,079 

World-News-e  . 

1,070,870 

1,091,470 

Grand  Total . 

2.444,405 

2,488,809 

ROCHESTER, 

,  N.  Y. 

Damocrat  & 

Chronicle-m 

1,553,587 

1,595,232 

fDamocrat  A 

Chronicle-S 

772,449 

772,135 

Times  Union-e 

1,884,553 

2,032.035 

Grand  Total 

4,210,589 

4,399,452 

ROCKFORD 

.  ILL. 

Star  (See  Note) 

1,241  843 

1,184  343 

Star-S  . 

440,830 

419,223 

Grand  Total 

1.702,493 

1  403  544 

NOTE:  Star  Morning  and  Reqistar-Rc- 
public  Evaning  sold  in  combination.  Lin¬ 
age  of  only  one  edition — Star  Morning— is 
shown.  Star  Morning  oublished  five  week 
days  only,  oicluding  Monday. 

SACRAMENTO.  CALIF. 

Bee-e  2.234.247  2,155  748 

SBee-S  547  424  4W  ?l< 

Union-m  8IV.S’4  743  540 

••Union-S  208,407  211,941 


Grand  Total  3,829  874  3,41 1  203 

NOTE:  Union  Morning  published  S  days 
a  week  only. 

ST.  LOUIS.  MO. 

Globe-Democrat-m  .  1,344.338  l,3IS784 

tGlobe-Democrat-we  490.891  451,329 

Post-Dispatch-e  2.104.504  2.181273 

SPost-Dispatch-S . 1,094,100  1,032,833 


Grand  Total  5  059  743  4.981  221 

NOTE;  Part  run  adv.  includes;  Globe- 
Democrat-m  1943—1,344  338  (  385,280).  1942 
— 1.315,784  (  340.350).  Globe-Democrat-we 
1943—490.821  (8,927).  Post-Disoatch-e  1943 
—2.104.504  (178,320).  1942—2  181.273  (  245  - 
884).  Post-Dispatch-S  1943—1,094.100  (13,- 
400).  Globe-Democrat-Morning  published 
5  week  days  only. 

ST.  PAUL.  MINN. 

Pioneer  Press-m  1,041,735  1,071,170 

SPioneer  Press-S  .  771,507  747  304 

Oispatch-e  .  1,970,141  1,945,053 


Grand  Total  3,803,383  3,743,528 

NOTE;  Part  run  adv.  includes;  Dispatch-e 
1943  —  1,970,141  (189,709),  1942  —  1.945,052 
(181.251). 

ST.  PETERSBURG.  FLA. 

Independent-e  .  1,074,482  914,491 

Times-m  .  2,140,195  2,054,449 

44 


1943 


1942 


554,000  499,341 


§Times-S 


Grand  Total .  3,770,877  3,448,481 

NOTE;  Part  run  adv.  includes;  Times-m 
1943  —  2,140,195  (  48,394).  1942  -  2,054.449 

(80,112).  Times-S  1943  -  554,000  (28,129). 
1942—499,341  (19,181). 


SALEM, 

Oregon  Statesman-m 
**Oregon  Statesman-S 
Capital  Journal-e 

Grand  Total  . 


ORE. 

1,022,413 

211,994 

1,141,918 


SAN  ANTONIO,  TEX. 


E>press-m 

(Eipress-News-S 

Eipress-News-Sat 

News-e  . 

Light-e 

•Light-S  . 

Light-Sat 


1,447,415 

598.380 

339,219 

1,547,482 

1,700,904 

440,900 

145,521 


SAN  DIEGO.  CALIF. 


Union-m 

|Union-S 

Tribune-e 

Grand  Total 


SAN  FRANCISCO.  CALIF. 


2,034,244 

790,391 


Grand  Total  5,993,747  5,450,945 

NOTE;  Part  run  adv.  includes;  Mercury-m 
1943  —  2,451,124  (134.875).  1942  —  2.424.498 
(42.501).  News-e  1943—2,405,572  (134,875). 
1942—2.449,054  (42.501). 

SAN  RAFAEL,  CALIF. 

Independent-Journal-e  1,334,744  1,322,499 

SCHENECTADY.  N.  Y. 
Gaiette-m  1,104,142  1,047,458 

Union  Star  e  828,444  839,504 


Times-e 


tal  1,934,808  1,904,944 

SCRANTON.  PA. 

1,000,423  1,080,402 


SEATTLE.  WASH. 

Post-Intelligencer-m  1,314,114 

rrPost-Intelligencer-S  410.837 

Times-e  .  2,030,515 

Times-S  743,577 


Grand  Total 


1,418,457 
444, I C4 
2,110,785 
741,085 


4,501,043  4,734,431 


SHREVEPORT.  LA. 

Journal-e  1,005.441 

Times-m  .  1,289,125 

Times-S .  421,290 


Grand  Total 


1,094,259 

1,293,508 

359,924 


2,715,854  2,747,491 


1943 

SPOKANE,  WASH. 

Spokesman-Review-m  773,758 

fSpokesman-Review-S  . .  344,525 

Chronicle-e  .  888,819 


1943 


1942 


850,174 

373,944 

938,299 


909,177 

204,448 

1,037,555 


2,374,325  2,153,400 


SALT  LAKE  CITY,  UTAH 
Tribune-m  1,944,703  1,859,849 

Tribune-S  489,770  455,050 

Deseret  News 

Telegram-e  1,894,479  1,854,944 


Grand  Total 


4.550.952  4,349,845 


1,345,394 

578,347 

304,534 

1,409,974 

1,884,448 

402,849 


Grand  Total  4,459,821  4,325,588 

NOTE;  Eipress  Morning,  News  Evening 
and  Light  Evening  published  5  days  a 
week  only. 

SAN  BERNARDINO.  CALIF. 

Sun-m  1,747,779  1,553,772 

ISun-Telegram-S  394,359  341,903 

Grand  Total  2.144,138  1.895.475 

NOTE;  Part  run  adv.  includes;  Sun-m 
1943  —  1.747,779  (  85,574).  1942—  1,553.772 

(77,814).  Sun  Morning  and  Telegram  Eve¬ 
ning  are  sold  in  o.otional  combination. 
Linage  of  one  edition.  Sun  Morning  is 
shown. 


1,792,421  1,750,577 

809,219  839,458 

2,398,370  2,392,229 


5,000,210  4,982,444 


1,822,151 

715,948 


2,229,253  2,139,972 
844,417  847,394 

1,183,188  1,115,470 


Chronicle-m 

fChronicle-S 

E>aminer-m 

~E«aminer-S 

News-Call-Bulletin-e 


Grand  Total  7,085,715  4,440,955 

NOTE;  Part  run  adv.  includes;  Esami- 
ner-m  1943—2,229,253  (  74,140).  1942-2,139,- 
972.  Chronicle-m  1943—2,034,244  (138,307). 
1942-1,822,151  (44.197). 

SAN  JOSE.  CALIF. 

Mercury-m  2,451,124  2,424,498 

News-e  2,405,572  2,449,054 

§Mercury-News-S  737,049  575,191 


Grand  Total  . 

2,009,102 

2,142,439 

STOCKTON. 

CALIF. 

Record -e  .  . 

1,455,782 

1,443,234 

SYRACUSE, 

,  N.  Y. 

Herald-Journal-e  . 

1,551,209 

1,485,929 

§Harald>Amarican-S 

454,510 

504,214 

Post-Standard-m  . 

892,495 

928,281 

fPost-Standard'S  . 

233,147 

250,747 

Grand  Total  . 

3,133,541 

3,349,193 

TACOMA. 

WASH. 

Naws-Tribuna-a . 

1,445,003 

1,504,514 

News-Tribune-S  . 

419,911 

401,202 

Grand  Total  . 

1,884,914 

1,905,714 

TAMPA. 

FLA. 

Tribune-m  . 

1,991,744 

1,993,800 

fTribuna^S 

407,413 

433,955 

Times-e  . 

1,274,217 

1,443,899 

Grand  Total . 

3,875,374 

4.091,454 

NOTE;  Part  run  adv. 

includes:  Tribune-m 

1942—1,993,800  (9,371). 

Tribuna-S  1962  — 

433,955  (1,099). 

TOLEDO. 

OHIO 

•Times-m 

548,344 

443,439 

Blade-e  . 

1,711,183 

1,843,544 

Blade-S  . 

751,481 

750,844 

Grand  Total 

3,011,028 

3,257,849 

NOTE;  (*)  Published  5  days  a  week  only. 

TORONTO.  CANADA 

Globa  &  Mail-m . 

1,215,444 

1,290,313 

(•Telegram-e  . 

1,898,494 

1,920,740 

Star-e  .  . 

2,144,048 

2,183,458 

Grand  Total 

5,280430 

5,394.711 

NOTE;  (*)  Includes  ' 

WEEKEND 

MAGA- 

ZINE  linage.  Part  run  , 

adv.  includes;  Tele- 

gram-e  1943 — 1,898,491 

>  (M.S50). 

1942  — 

1,920,740  (  70,541). 

TRENTON. 

N.  J. 

Evaning  Timas-a  . 

1,075,398 

1,124,452 

••Times  Advertiser-S 

444,095 

358,523 

Trantonian-rr 

834,729 

804,300 

Grand  Total 

2,358,222 

2,291,475 

NOTE;  Times  Evening 

published  5  days  a 

week  only. 

TROY.  N.  Y. 

Record  (See  Note)  . 

952,930 

1,048,550 

NOTE:  Racord  Morning  and 

Timas* 

Racord  Evaning  sold  in 

combination.  Lin- 

age  of  ona  edition  (Racord  Morning)  is 

shown. 

TULSA.  OKLA. 

Tribune-a  . 

1,404,514 

1,424,849 

World-m 

1,484,818 

I,429,0i3 

World-S  . 

547,404 

495,111 

Grand  Total . 

3,838,938 

3,748,973 

UNION  CITY.  N.  J. 

Hudson  Dispatch-m 

480,147 

747,380 

UTICA.  N.  Y. 

Observer  Dispatch-e 

920,922 

1,004,921 

••Observer  Dispatch-S 

255,548 

258,033 

Press-m . 

1,170,075 

1,223,447 

Grand  Total  . 

2,344,545 

2,484,421 

WASHINGTON.  D.  C. 

News-e 

1,104,104 

1,072,300 

Fost-m 

3,187,999 

2,890,402 

|Po$t-S 

1,021,144 

929,431 

Slar-e  . 

2,420,874 

2,409,449 

(Star-S  . 

832,728 

803,597 

Grand  Total  . 

8,548,853 

8,105,599 

WATERBURY. 

CONN. 

Amarican-a  . 

1,141,574 

1,139,452 

Republican-S  . 

338,375 

294,270 

Grand  Total  . 

1,479,951 

1,435,922 

WEST  PALM  BEACH.  FLA. 

Post  (See  Note)  . 

1,374,414 

Post-Times-S  . 

339,283 

SOUTH  BEND.  IND. 

Tribune-e  .  1,433,024 

Tribune-S  509,530 

Grand  Total 


MACY  WESTCHESTER-ROCKLAND 
GROUP,  N.  Y.  (10  CITIES) 
Mamaroneck  Times-e  . . 

Mount  Vernon  Argus-e  . 

New  Rochelle 

Standard-Star-e  .  785,883 

Ossining  Citixen- 

Register-e  .  440,9H 

Peekskill  Star-e  . 

Port  (Chester  Item-e  ...  818,504 

Tarrytown  News-e  .  443.991 

Yonkers  Herald 

Statesman-e  .  908,081 

White  Plains  Reporter 
Dispatch-e  944,415 

Rockland  Journal 
Naws-a  .  774,501 


458,274 

743,435 


447,353 

773,284 

819,192 

439.581 

439.582 
834.834 
428,171 

918,807 

972,533 

798,141 


Grand  Total 


7,539,381  7,491,484 


WICHITA.  KANS. 

Eagle-m  .  1.452,735  1.484,854 

Eagle  t  Beacon-e  .  1,317,730  1,198,733 

(Eagle  &  Beacon-S  ....  408,143  384,474 

Grand  Total  .  3,178,408  3,048,241 

WINSTON-SALEM,  N.  C. 

Journal-m  .  1,322,778 

Sentinal-a  .  1,204,437 

Journal  B  Sentinel-S  ..  341,742 


1,239,754 

1,155,398 

378,192 


Grand  Total  .  2,888,957  2,773,344 

WORCESTER.  MASS. 

Telegram-S  .  455,250 


439,490 

854,142 

1,070,977 


Telegram-m  811,272 

Gaiette-e  .  1,037,421  _ 

Grand  Total  .  2,304,143  2,344,829 

YOUNGSTOWN,  OHIO 

Vindicator-e  1,381,457  l,3W.7W 

iVindicator-S  .  727,529  717,477 

Grand  Total  .  2,109,184  2,104,204 

ADVERTISING 
LINAGE  SERVICE 

BLUEFIELD.  W.  VA. 

Telegraph-m  .  480.044  474,442 

Telegraph-S  1 10,390  124,388 

Grand  Total  .  590,434  401,030 

Includes  FAMILY  WEEKLY  18,111  lines 
(1943):  18,195  lines  (1942).  .  . 

NOTE;  Telegraph-S  sold  in  combination 
with  Sunset  News-e. 


Grand  Total  1,715,497 

NOTE;  Post  Morning  and  Times  Evaning 
1,375,477  sold  in  combination.  Linage  of  one  edi- 
491.340  tion  (Post  Morning)  is  shown.  Part  run 

-  -  adv.  includes;  Post  (see  note)  1943 — 1,374,- 

1.942,554  1,844,817  414  (  30,888). 


COLUMBIA. 

S.  C. 

1,131,120 

1,124,185 

433,331 

431,449 

Record-m 

771,959 

842,002 

Grand  Total 

2,334,410 

2,397,834 

Includes  FAMILY  WEEKLY  18,111  lines 

(1943);  18,195  lines  (1942). 

DULUTH.  MINN. 

794,858 

847,343 

News-Tribune-m 

488,548 

448,094 

News-Tribune-S 

419,372 

412,275 

Grand  Total 

1,902,798 

1,907,712 

MONROE. 

LA. 

827,988 

777,949 

219,233 

245,235 

News-Star-e  . 

781,929 

754,057 

Grand  Total  . 

1,829,150 

1.777.261  : 

NORWALK. 

CONN 

i 

Hour-e 

993,028 

919,103  ’ 

PATERSON. 

N.  J. 

i 

News-e 

1,047,542 

1,045,185 

QUINCY.  MASS. 

Patriot  Ledger-e 

495,357 

759,497 

SCRANTON.  PA. 

440,920 

459,302 

Scrontonian-S  . 

328,827 

283,410 

Grand  Total  . 

749,747 

742,712 

Includes  PARADE  22,093  lines 

(1943): 

24,448  lines  (1942). 

WILKES-BARRE.  PA. 

m 

Record-m  . 

537,794 

510,785 

Times-Leadar-e  . 

981,395 

994,249  i 

Independent-S  . 

454,304 

457,407  ; 

Grand  Total  1,973,497  1,942,441 

Includes  FAMILY  WEEKLY  18,111  lines 
(1943);  18,195  lines  (1942). 
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1963 

1962 

ABERDEEN. 

S.  D. 

/kmarican-Naws-a  . 

333,312 

392,630 

Amarican-Naws-S  . 

157,850 

149,646 

Grand  Total  . 

491,162 

542,276 

ALTOONA. 

PA. 

Mirror-e  — 

984,900 

955,717 

APPLnON-NEENAH-MENASHA, 

WIS. 

Poit-Crascant-a  . 

1,079,428 

1,129,800 

Post-Crascant-S  . 

214,452 

172,086 

Grand  Total  . 

1,293,880 

1,301,888 

BATTLE  CREEK.  MICH. 

Enquirer  8  Naws-a  - 

944,324 

1,003,051 

Enquirer  8  Naws-S  - 

236,855 

249,08i 

Grand  Total  . 

1,181,189 

1,252,132 

BURLINGTON.  VT. 

Free  Press-m  . 

786,544 

774,138 

CANTON. 

OHIO 

Rapository-a  . 

1,525,244 

1,527,582 

Rapository-S 

695,170 

599,914 

Grand  Total  . 

2,220,414 

2,127,496 

CARBONDALE-HERRIN-MURPHYSBORO, 

ILL. 

Southern  lllinoisan-a  .. 

411,334 

384,972 

Southern  IHinoisan-S  .. 

109,424 

94,010 

Grand  Total  . 

520,758 

478,982 

Does  not  includa  FAMILY  WEEKLY. 

CHAMPAIGN-URBANA,  ILL. 

Couriar-e  . 

641,480 

675,836 

Couriar-S  . 

310,716 

231,672 

Grand  Total  . 

952,196 

907,508 

CHILLICOTHE.  OHIO 

Gaietta-e  . 

795,662 

791,934 

CORPUS  CHRISTI,  TEX. 

Callar-m  . 

1,592,976 

1,603,294 

Callar-e  . 

1,554,896 

1,565,620 

Callar-S  . 

387,730 

328,636 

Grand  Total  . 

3,535,602 

3,497,550 

COVINGTON.  KY. 

Kentucky  Post  8 

Timas-Star-a  . 

640,878 

649,768 

DANBURY, 

CONN. 

Ntws*Timas-a  . 

931,952 

954,408 

DAVENPORT 

.  IOWA 

Democrat-m  . 

895,918 

910,434 

rimas-a  . 

1,243,620 

1,151,528 

Timas'Democrat'S  . 

396,214 

276,752 

Grand  Total  . 

2,535,752 

2,338,714 

DAYTONA  BEACH.  FLA. 

Naws-a  . 

836,665 

863,513 

Naws'Journal-S  . 

192,875 

190,029 

Journal-m  . 

876,106 

821,916 

Grand  Total  . 

1,905,646 

1,875,458 

DECATUR,  ILL. 

Herald  8  Raview-me  . . 

.  915,068 

898,702 

Harald  &  Raviaw>S  .... 

.  235,662 

242,326 

Grand  Total  . 

1,150,730 

1. 141.028 

Does  not  includa  FAMILY  WEEKLY. 

EAST  ST.  LOUIS.  ILL. 

Journal-a  . . 

.  529,578 

495,236 

Journal-S  . 

179,046 

157,388 

Grand  Total  . 

.  706,624 

652,624 

GAINESVILLE,  FLA. 

Sun-aS  . 

.  766,417 

685,695 

GRAND  FORKS.  N.  D. 

Htrald-aS  . 

.  694,203 

640,268 

GREEN  BAY,  WIS. 

Prass^Gazattaw#  . , 

,  973,644 

1,012,466 

Prass-Gaietta-S  . 

.  211,246 

169,442 

Grand  Total  . . 

.  1,184,890 

1,181,908 

HAVERHILL.  MASS. 

.  420, 15«  581, 4W 

editors  PUBLISHER 


GENERAL  AND  AUTOMOTIVE 
NEWSPAPER  ADVERTISING  UNAGE 
AUGUST  &  YEAR  TO  DATE  1963  vs.  1962 
(Basie  14  City  Total — 6  &  7-<Iay  Basis)  Media  Records 


AUGUST  YEAR  TO  DATE 

1963  vs  1962  1963  vs  1962 


% 

%of 

% 

y.of 

GENERAL 

Gain  or  Loss 

Total 

Gain  or  Loss 

Total 

Alcoholic  Beverages  . 

—  7.9 

8.6 

4-  5.5 

9.0 

Foods  . 

-  22.4 

10.6 

-16.1 

1 1.9 

Baby  Foods  . 

+  2.7 

0.4 

-33.7 

0.3 

Baking  Products  . 

+  50.2 

0.9 

-20.1 

2]5 

Beverages  . 

■f  13.9 

3.2 

-HI.7 

Cereals  &  Breakfast  Foods 

-  20.1 

0.1 

-24.1 

0.3 

Condiments  . 

-  57.9 

0.7 

-33.1 

0.7 

Dairy  Products  . 

-  7.5 

1.2 

-  7.6 

1.5 

Frozen  Foods  . 

-  44.8 

0.8 

-  7.7 

0.9 

Meats  &  Fish  . 

-  34.0 

1.3 

-20.1 

1.2 

Industrial  . 

-  9.1 

2.2 

+  8.4 

2.2 

Insurance  . 

-  26.9 

0.8 

-  8.1 

1.6 

Medical  . 

-  34.3 

1.7 

-17.2 

2.4 

Public  Utilities  ... 

+  30.0 

3.6 

-1-14.2 

3.3 

Publishing  &  Media  . 

-  0.1 

7.2 

-  2.8 

7.4 

Radio,  TV  &  Phonographs 
Sporting  Goods,  Cam.  & 

-  24.5 

0.6 

-17.9 

0.8 

Photo  SuppI . 

+  17.2 

t.O 

-  0.1 

0.7 

Tobacco  . 

-I-  44.0 

6.3 

-10.2 

2.6 

Toilet  Requisites  . 

+  72.6 

2.0 

-11.6 

1.9 

Dentifrices  . 

+  4.0 

0.2 

-1-20.2 

0.3 

Men's  Toiletries  . 

-1-444.8 

0.5 

+  0.2 

0.3 

Perfumes  &  Cosmetics 

-I-  28.1 

0.6 

-19.6 

0.7 

Toilet  Soaps . 

-  40.7 

0.1 

-52.6 

0.1 

Transportation  . 

-  17.6 

12.3 

—  4.1 

12.5 

Airways . 

-  9.0 

8.7 

—  6.1 

8.3 

Bus  Lines  . 

-  30.8 

0.6 

-  1.0 

0.6 

Railroads  . 

-  50.3 

0.6 

+  0.7 

1.0 

Steamships  . 

-  42.1 

l.l 

-  3.0 

1.2 

Tours  . 

-  3.2 

1.0 

—  5.0 

0.9 

Wearing  Apparel  . 

-  7.3 

2.6 

-  6.8 

1.3 

TOTAL  GENERAL 
AUTOMOTIVE 

-  6.8 

72.5 

-  6.3 

73.0 

Gasolines  &  Oils . 

+  22.3 

3.5 

-27.0 

2.4 

Passenger  Cars — New  . 

-  5.5 

lO.I 

-  1.6 

14.2 

Tires  4  Tubes . 

-1-  l.l 

3.9 

+  2.1 

2.5 

Trucks  4  Tractors  . 

+  34.8 

0.7 

-FI3.5 

0.7 

TOTAL  AUTOMOTIVE 

TOTAL  GENERAL  AND 

-  0.6 

27.5 

-  1.6 

27.0 

AUTOMOTIVE  . 

-  4.6 

100.0 

-  4.6 

100.0 

1963  1962 


1963  1962 

HUNTINGTON,  W.  VA. 

Advtrtisar-*  .  924,624  971,063 

Harald-Diipatch-m  ....  941,872  972,564 

Harald-Advartisar-S  250,543  232,945 

Grand  Total  .  2,117,039  2,176,572 

HUNTSVILLE.  ALA. 

Timts-a  .  897,274  759,150 

rimai-S  .  335,874  352,982 

Grand  Total  1,233,148  1,112,132 

Dots  not  includa  FAMILY  WEEKLY. 

•  HYANNIS.  MASS. 

Capa  Cod  Standard- 
Timas-a  .  676,606  644,322 

JOHNSTOWN.  PA. 

Tribuna-Damocrat- 

All  Day  .  861,385  974,708 

KENNEWICK-PASCO-RICHLANO 

WASH. 

Tri-City  Herald-a  719,278  587,643 

Tri-City  Harald-S  .  165,438  122,493 


Grand  Total  884,716  710,136 

Doas  not  includa  FAMILY  WEEKLY. 

KENOSHA.  WIS. 

Naws-a  .  1.095,332  1,170,834 

KINGSTON,  N.  Y. 

Fraaman-a  .  881,902  945,000 

LINCOLN,  NEBR. 

Star-m  .  1,197,742  1,133,594 

Journal-a  .  1,138,032  1,114,974 

Journal  t  Star-S  .  352,100  370,188 


Grand  Total  .  2,687,874  2,618,756 

Includes  PARADE  21,804  lines  (1963); 
26,186  lines  (1962). 

LOCKPORT,  N.  Y. 

Union-Sun  8  Journal-a  575,456  515,228 

MADISON,  WIS. 

Capital  Timas-e  1,275,390  1,206,590 

State  Journal-m  .  1,347,185  1,222,858 

State  Journal-S  .  402,591  410,039 


Grand  Total  .  3,025,166  2,839,487 

Includes  PARADE  22,673  lines  (1963); 
26,187  lines  (1962). 

MIDDLETOWN,  N.  Y. 

Timas  Herald-Racord-m  744,492  761,852 

MOLINE-ROCK  ISLAND,  ILL. 

Argus-a  . 1,134,238  933,632 

Dispatch-a  .  1,317,638  1,069,544 

MONTEREY,  CALIF. 

Peninsula  Herald-a  ....  1,157,184  1,166,620 

NORRISTOWN,  PA. 

Times-Harald-a  .  932,127  723,446 

NORTH  PLATTE.  NEBR. 

Telagraph-Bulletin-a  ...  520,156  553,882 

OGDEN.  UTAH 

Standard-Examinar-e  ..  996,156  1,028,966 

Standard-Examinar-S  ..  244,386  261,817 

Grand  Total .  1,240,542  1,290,778 

Includes  FAMILY  WEEKLY  18,480  lines 
(1963);  18,144  lines  (1962). 

OIL  CITY-FRANKLIN.  PA. 


Darrick-m  . 

499,774 

505,717 

News-Herald-a  . 

392,075 

438,055 

Grand  Total  . 

891,849 

944,772 

ONEONTA. 

N.  Y. 

Star-m  ■  . 

451,724 

471,030 

PADUCAH, 

KY. 

Sun-Democrat-a  . 

759,854 

813,538 

Sun-Damocrat-S  . 

185,252 

195,972 

Grand  Total  . 

945,125 

1,009,510 

PASSAIC-CLIFTON,  N.  J. 


Harald-Naws-a  . 

.  1,089,511 

945,937 

PINE 

BLUFF,  ARK. 

Commarcial-a  .., 

.  551,752 

595,252 

Commarclal-S  . . 

.  152,595 

170,338 

Grand  Total  .. 

.  824,348 

855,500 

Doas  not  includa  18,452  linas 

FAMILY 

WEEKLY. 
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1963  1962 

PITTSFIELD.  MASS. 

Berkshire  Eagle-a  .  1,041,306  1,081,864 

PLATTSBURGH.  N.  Y. 

Press-Rapublican-m  . . .  628.796  632,686 

PORT  JERVIS.  N.  Y. 

Union-Gaiette-e  .  256,480  272,482 

POTTSTOWN.  PA. 

Marcury-m  918,008  794,064 

POUGHKEEPSIE.  N.  Y. 

Journal-a  .  1,128,746  915,964 

Journal-S  .  3n,2l8  260,935 


Grand  Total  .  1,500,964  1,176,899 

Includes  FAMILY  WEEKLY  18,477  lines 
(1963);  18,141  lines  (1962). 

QUINCY.  ILL. 


Harald-Whig-a 

Harald-Whig-S 

.  597,730 

503,190 

.  180,254 

204,092 

Grand  Total 

.  777,994 

807,282 

RAPID  CITY,  S.  D. 

Journal-a  _ 

.  742,700 

748,915 

Journal-S  . 

.  273,910 

194,758 

Grand  Total 

.  1,015,510 

RENO,  NEV. 

943,584 

Journal-m  _ 

.  744,574 

201,208 

Journal-S  . 

.  255,878 

735,434 

Gaiatta-a  _ 

.  1,080,925 

1,005,570 

Grand  Total 

.  2,081,478 

1.943,312 

SALISBURY.  N.  C. 

Post-a  . 

504,504 

Poit-S  . 

.  148,852 

141,455 

Grand  Total 

745,050 

SIOUX  FALLS.  S.  D. 
Argus-Leader-S  .  219,716  245,028 

Grand  Total  .  907,718  943,390 


STROUDSBURG.  PA. 

Record-m  .  539,322  515,774 


TOPEKA.  KANS. 

Capital-m  . 

Stata  Journal-a  . 

Capital-Journal-S 

...  1,054,053 
...  991,487 

...  281,071 

985,040 

951,580 

285,888 

Grand  Total  ...... 

...  2,335,521 

2,223,508 

TUCSON,  ARIZ. 

Star-m  . 

Star-S  . 

Citiian-a  . 

...  1,753,555 
...  335,375 

...  2,005,315 

1,715,780 

322,057 

1,911,525 

Grand  Total  . 

...  4,105,255 

3,949,372 

WAUKEGAN,  ILL. 

Naw$-Sun-a  . 

...  1,188,082 

1,319,990 

WOONSOCKET.  R.  I. 

Call-a  .  704,626  734,597 


CANADA 
CALGARY.  ALTA. 

Harald-a  .  1,662,399  1,739,291 

EDMONTON.  ALTA 

Journal-e  .  1,555,796  1,622,318 

HAMILTON.  ONT. 

Spactator-a .  1,691,871  1,837,161 

KITCHENER-WATERLOO.  ONT. 

Record-a  .  1.170,769  1,155,434 

{Continued  on  page  46) 
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LETHBRIDGE,  ALTA. 

Herald-c  543,951  572,509 

LONDON,  ONT. 

Free  Press-me  1,571,378  1,612,196 

NORTH  BAY,  ONT. 

Nuaget-e  500,770  496,339 

OTTAWA,  ONT. 

Citiien-e  . 1,603,303  1,747,368 

LeDroit-e  .  844,115  922,812 

REGINA,  SASK. 

Leader-Post-e  1,048,994  1,071,28: 

SASKATOON,  SASK. 

Star-Phoenix-e  834,430  842,156 

SYDNEY,  N.  S. 

Cape  Bretin  Post-e  832,520  781,558 

VANCOUVER,  B.  C. 

Sun-e  2,146,355  2,098,085 

Province-m  989,195  923,722 

Includes  WEEKEND  MAGAZINE  51,354 
lines  (1963);  63,367  lines  (1962). 

WINNIPEG,  MAN. 

Free  Press-e  1,768,663  1,776,939 

Mbune-c  . 1,172,904  1,197,324 

• 

liitenialioiial  Styles 
Shown  at  Press  Ball 

Fashions  from  five  continents 
will  l)e  shown  at  an  Interna¬ 
tional  Fashion  Show  coordinated 
by  Eleanor  Lambert  at  the 
ninth  International  Press  Ball 
on  Tuesday,  Oct.  8,  it  has  lieen 
announced  by  Mrs.  Orvil  E. 
Dryfoos,  chairman  of  the  ball. 

The  dinner  dance,  which  is 
jyiven  by  the  Foreign  Press  As¬ 
sociation  for  the  lienefit  of  the 
United  Nations  Children’s  Fund 
(UNICEF)  and  the  Community 
Service  Society  of  New  York, 
will  be  held  in  the  Grand  Ball¬ 
room  of  the  Waldorf-Astoria. 

Costumes  for  gala  occasions 
in  Asia,  Africa,  Europe,  North 
America,  and  South  America 
will  be  featured  in  the  show. 

U.  N.  Ambassador  Adlai  E. 
Stevenson,  Governor  and  Mrs. 
Nelson  A.  Rockefeller,  and 
Mayor  and  Mrs.  Robert  F. 
Wa^er  have  agreed  to  ser\’e 
as  honorary  chairmen  of  the 
event. 

• 

Poll  on  Tax  Cut 
In  Pliila.  Inquirer 

Philadelphia 
Philadelphians  will  have  a 
chance  to  influence  their  Sena¬ 
tor’s  decisions  on  the  Kennedy 
administration’s  $11  billion  tax 
cut  with  a  special  poll  conducted 
by  the  Philadelphia  Inquirer. 

The  ballot  states  three  views, 
in  favor  of  the  tax  cut,  oppos¬ 
ing  the  cut  and  conditional  in 
that  it  favors  a  tax  cut  if  it  is 
tied  to  a  limit  on  the  budget. 

The  reader  is  instructed  to 
check  one  of  the  choices  listed, 
then  cut  out  the  ballot,  paste 
onto  a  postal  card  and  mail  to 
the  Tax  Bill  Poll.  The  results 
will  be  tabulated  by  the  news¬ 
paper  and  sent  to  every  Senator 
as  a  guide  to  their  ultimate  de¬ 
cision. 


40%  Blackout  of  tv 
In  Average  Evening 


Wichita,  Kan. 

The  Wichita  Eagle  and  Bea¬ 
con  has  just  published  an  exten¬ 
sive  television  survey,  oriented 
and  conducted  by  Professor 
Verne  Bunn  of  the  Business 
Administration  Department  of 
Wichita  University. 

This  study,  concerns  the  view¬ 
ing  and  retention  habits  of  the 
adult  population  of  the  Wichita 
metropolitan  area  and  is  40'/f 
larger  than  the  total  combined 
nation-wide  samples  of  the  two 
leading  television  surveys  which 
ai  e  standard  references  at  client 
and  agency  echelons.  The  sur¬ 
vey  totaled  more  than  3,500 
respondents,  or  19  times  larger 
than  the  regular  television  audit 
previously  conducted  in  the  area. 
The  survey  covered  a  seven  week 
period,  with  one  day  of  each 
week  being  selected  to  avoid 
statistical  weighting. 

The  survey  was  conducted  be¬ 
tween  January  and  March  dur¬ 
ing  the  traditional  high-peak 
segments  of  television  viewing, 
7:00  to  10:00  p.m.  The  study, 
initially,  was  submitted  to  a 
panel  of  psychologists,  sociolo¬ 
gists  and  marketing  experts  to 


determine  its  objective  content; 
and  a  full  pilot  survey,  2509f 
larger  than  the  standard  tv 
studies  for  the  market,  was  first 
scheduled  in  oi  ler  to  assure  ade¬ 
quate  precision  Three  tv  sets, 
tuned  to  each  channel  simultane¬ 
ously,  were  audited  to  check  the 
reliability  of  the  response. 

Typical  Viewing  Vi'eck 

The  survey  postulates  a  typi¬ 
cal  viewing  week.  The  average 
television  viewing  of  the  market 
approximated  50 9^  for  all  three 
stations  combined,  with  the  lead¬ 
ing  television  station  reaching 
22.1 '/<  penetration  of  the  mar¬ 
ket.  The  second  and  third  rank¬ 
ing  stations  achieved  13.99^  and 
129^,  respectively.  However,  the 
impact  of  the  sponsor’s  message 
on  the  market  dipped  to  5.49^ 
retention  for  the  commercial 
for  the  leading  station,  and  3.1 9^ 
and  3.09^  for  other  stations  in 
the  market. 

The  average  evening  showed 
that  40.99^  of  the  market  did 
no  tv'  viewing,  and  of  those  who 
did  have  tv  sets  on,  14.09f  were 
not  watching  television.  Of  those 
watching,  13.89^  could  not 


identify  the  program  being 
viewed,  and  of  the  tv  audience, 
77.4*/^  could  not  recall  the  spon¬ 
sor’s  last  message.  All  three 
television  stations  combined  reg- 
isteied  no  commercial  impact  on 
88.59^  of  the  market  (this  figure 
including  those  viewing  and 
those  not  exposed  to  any  form 
of  television). 

The  leading  station  for  the 
seven-week  average  reached 
fewer  than  149'r  of  the  women 
in  the  market,  and  less  than 
ID'/r  of  the  adult  male  audience. 
Of  those  responding,  56.69f  of 
the  men  and  54  7r  of  the  women 
wanted  television  without  com¬ 
mercials.  In  addition,  38.2''/f  of 
the  men  and  30.89'f  of  the  women 
stated  they  either  ignored  or  left 
the  room  at  the  time  of  the 
commercial. 

As  a  corollary  to  this,  an  ex¬ 
tensive  analysis  of  Wichita  wa¬ 
ter  reports  (in  which  water 
pressure  is  tabulated  by  elec¬ 
tronic  equipment)  was  made 
during  the  time  of  the  survey 
period  and  confirmed  that  just 
before  and  during  the  commer¬ 
cial  that  water  pressure  notice¬ 
ably  decreases,  with,  conserva¬ 
tively,  between  15,000  and  20,- 
000  homes  utilizing  water  fa¬ 
cilities  at  the  time  of  the  spon¬ 
sor’s  message. 

Copies  of  the  study  can  be 
obtained  at  no  charge  from  the 
Wichita  Eagle  and  Beacon  or 
from  Wichita  University. 


API  Seminars 
In  18th  Year 

The  American  Press  Institute 
of  Columbia  University  will  lie- 
gin  its  eighteenth  year  of  semi¬ 
nars  for  United  States  and  Ca¬ 
nadian  newspapermen  on  Mon¬ 
day,  Oct.  7,  with  a  two-week 
program  for  Managing  Editors 
and  News  Editors.  Eleven  other 
seminars  are  planned  betw-een 
now  and  June. 

Next  week’s  program  was 
planned  for  newspapers  under 
75,000  circulation.  The  members 
are: 

Herb  Bechtold,  Sioux  Falls 
(S.  D.)  Argus-Leader, 

Charles  E.  Bell,  Regina 
(Sask.)  Leader-Post. 

Donald  D.  Breed,  Freeport 
(Ill.)  Journal-Standard. 

James  A.  Chapman,  Macon 
(Ga.)  Telegraph. 

Robert  L.  Clark,  Stroudsburg 
(Pa.)  Daily  Record. 

Grant  Dillman,  Washington 
Bureau,  United  Press  Interna¬ 
tional. 

James  W.  Eardley,  Pendle¬ 
ton  (Ore.)  East  Oregonian. 

John  W.  Eure,  Roanoke  (Va.) 
World-News. 

George  M.  Ewing,  Canandai¬ 
gua  (N.  Y.)  Daily  Messenger. 

Raymond  F.  Ford,  Waukesha 


(Wis.)  Daily  Freeman. 

Willard  K.  Fowler,  Belling¬ 
ham  (wash.)  Herald. 

Irwin  L.  Frank,  Associated 
Press,  Newark,  N.  J. 

Joseph  M.  Harp,  Hagerstown 
(Md.)  Morning  Herald. 

Bernard  P.  Lyons,  Port  Huron 
(Mich.)  Times  Herald. 

Thomas  J.  Mahoney,  Decatur 
(Ill.)  Daily  Review. 

Colin  J.  McConechy,  Moose 
Jaw  (Sask.)  Times-Herald. 

Thomas  J.  McMahon,  Olean 
(N.  Y.)  Times  Herald. 

Edgar  L.  Mills,  Gary  (Ind.) 
Post-Tribune. 

Edwin  W.  Price  Jr.,  Baton 
Rouge  (La.)  Morning  Advocate. 

Russell  M.  Pyle,  San  Luis 
Obispo  County  (Calif.)  Tele¬ 
gram-Tribune. 

William  N.  Roesgen,  Sandtis- 
ky  (Ohio)  Register. 

Marion  Russell,  Sidnej/  (Ohio) 
Daily  News. 

William  E.  Scrivo,  Lorain 
(Ohio)  Journal. 

Robert  W.  Stanley,  Amster¬ 
dam  (N.  Y.)  Evening  Recorder. 

Luther  B.  Thigpen,  Augusta 
(Ga.)  Chronicle. 

Vincent  V.  Van  Cleve,  Cen- 
tralia  (Ill.)  Evening  Sentinel. 

Charles  H.  Walter,  Rock  Hill 
(S.  C.)  Evening  Herald. 

Richard  B.  Wynne,  Asheville 
(N.  C.)  Citizen  and  Citizen- 
Times. 


Nine  Join  SDX 

Nine  new  members  initiated 
into  the  Deadline  Club,  the  New 
York  City  Professional  Chapter 
of  Sigma  Delta  Chi,  national 
journalism  society,  on  Sept.  23 
were  Arthur  Ochs  Sulzberger, 
president  and  publisher  of  the 
New  York  Times;  Robert  S. 
Bird  and  Newton  H.  Fulbright, 
two  award-winning  reporters  of 
the  New  York  Herald  Tribune; 
Kurt  Lassen,  editor  of  the  “Un¬ 
der  20”  column  of  Columbia 
Feature  Syndicate;  Malcolm 
Merritt  Jr.,  editor  of  Modem 
Sanitation  and  Building  Main¬ 
tenance;  Leslie  Barry,  travel 
editor.  Popular  Photography 
Magazine;  Sid  Goldberg,  editor 
North  American  Newspaper  Al¬ 
liance;  Mai  Goode,  ABC; 
Charles  Reeves,  CBS. 

• 

Another  Business  Day 

Toronto 

The  “Report  on  Business”  of 
the  Toronto  Globe  and  Mail, 
which  has  been  distributed  na¬ 
tionally  on  Tuesdays  and  Fri¬ 
days  since  February,  1962,  went 
three  times  weekly  on  Sept.  25. 
The  business  section  of  the 
morning  daily  will  now  be  dis¬ 
tributed  nationally  on  the  day 
of  issue  on  Tuesdays,  Wednes¬ 
days  and  Fridays. 
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Male  Society  Editor 
Finds  It  Challenging 


Tampa,  Fla. 

The  Tampa  Trilmne’H  manag¬ 
ing  editor,  V.  M.  Newton  Jr., 
nationally  known  for  his  jousts 
with  secretive  politicians,  finally 
stepped  out  of  character  and 
threw  a  curve  at  the  curvey  de¬ 
partment. 

The  endurance  which  char¬ 
acterized  his  tough-  minded 
struggles  against  “secrecy  in 
government”  and  recalcitrant 
politicians  had  worn  thin  on  the 
managerial  front. 

Musing  over  the  number  of 
red  hairs  he  had  yielded  over 
the  years  in  encounters  with 
women  editors,  “Red”  Newton 
decided  to  toss  in  the  dish  towel. 
He  appointed  a  man  to  head  up 
the  department. 

Knowing  fully  the  vicissi- 
tudinous  affairs  of  the  depart¬ 
ment  demanded  a  man  of  ability, 
hopefully  one  with  steely  ner\’es, 
he  handed  the  assignment  to 
Stephen  E.  Raymond. 

Mr.  Raymond,  award-winning 
education  editor  of  the  Tribune, 
is  a  survivor  of  the  Bataan 
Death  March. 


Optimistic  that  his  new'  city 
editor  of  Women’s  Affairs  was 
a  crafty  selection,  Mr.  Newton 
noted  with  apparent  satisfaction 
Mr.  Raymond’s  other  virile 
qualifications. 

Besides  being  a  seasoned 
new'sman,  Mr.  Raymond  is  a 
champion  bowler,  a  lithe  com¬ 
panion  of  the  out-of-doors  who 
takes  his  own  vacations  in  a 
sleeping  bag,  and  a  man  who 
has  knocked  about  all  his  life  in 
the  backwaters  of  Florida’s 
mangrove  coast. 

Mr.  Raymond  also  brings 
some  experience  in  things  femi¬ 
nine  to  the  post.  Only  a  short 
w'hile  ago  during  the  long  hot 
summer,  he  found  himself 
among  the  petticoats  in  the 
women’s  department,  lending 
desk  support  during  the  annual 
vacation  upsets. 

His  sojourn  there  was  either 
so  unner\’ing  or  intoxicating 
that  w'hen  it  was  all  over  he 
burst  into  print  with  a  Sunday 
piece  detailing  with  disbelief 
(and  with  what  some  staffers 
interpreted  as  relief)  his  ad¬ 


Stephen  E.  Raymond 

ventures  (quite  alarming)  in  the 
w’orld  of  fashion  and  society. 

Has  Full  Say 

The  appointment  means  that 
Mr.  Raymond  will  have  full  say 
over  the  department,  leaving,  of 
course,  the  nuances  of  couture 
and  such  to  his  more  sure-footed 
compeers. 

And  was  it  a  thunderbolt  sud¬ 
denly  loosed  w’ithin  that  area  of 
newspapering  that  women  have 
staked  out  for  their  very  ow'n? 

Not  at  all. 

Said  one  young  woman,  “We 
thought  it  w'as  a  good  idea,  and 


"It's  A  Challenge" 

it  promises  to  be  interesting. 
He’s  an  idea  man.” 

Mr.  Raymond,  who  holds  a 
masters  from  the  University  of 
Missouri,  made  a  name  for  him¬ 
self  in  the  field  of  education,  re¬ 
ceiving  honors  from  the  Florida 
Education  Association  for  best 
education  coverage  and  writing 
two  years  in  a  row'.  He  has  been 
an  editorial  w'riter  for  the 
Tampa  Times,  and  once  owned 
the  Palmetto  (Fla.)  Mews. 

And  w'hat  does  Mr.  Raymond 
him.self  say? 

“It’s  a  challenge,  a  real  chal¬ 
lenge.” 


INFORMATION  ON  SINCLAIR  DINOLAND  FOR  EDITORS 


A  wealth  of  authoritative  information  on 
Dinosaurs  and  the  prehistoric  world  has 
been  gathered  in  connection  with  Sinclair 
Oil  Corporation’s  DINOLAND  exhibit  for 
the  New  York  World’s  Fair. 

A  wide  variety  of  interesting  material, 
photos  and  illustrations,  facts,  ideas  and 
editor  ac  PUBLISHER  for  October  5,  1963 


angles  is  offered  free  and  without  obligation 
for  news  stories,  human  interest  features, 
science  editors,  women’s  and  children’s 
columns,  educational,  art,  sculpture,  and 
construction  features,  etc.  For  prompt  and 
considerate  attention,  call  or  write  Jay 
DeBow  &  Partners,  Inc.,  40  E.  49th  St., 
New  York  17,  N.Y.  HA  1-2233. 


Sinclair^ 

juf 

sinclair'oITco^oration 

600  Fifth  Avenue 
New  York  20.  N.Y. 
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WIGGINS  SAYS: 


Better  D.C.  Is  Up 
To  Country  Editors 

By  Gene  Malott 


At  Minnesota  Editor's  Short  Course;  J.  Russell  Wiggins,  left,  editor 
of  the  Washington  Post,  and  Robert  L.  Jones,  right,  dean  of  the  school 
of  journalism.  University  of  Minnesota. 


Minneapolis 

J.  Russell  Wiggins,  a  small 
town  boy  who  made  good  in  the 
big  city,  has  issued  a  challenge 
to  every  country  editor  in  Amer¬ 
ica  to  help  clean  up  the  confu¬ 
sion  in  local  government  of  the 
nation’s  capital  city. 

The  title  of  his  address 
before  almost  100  editors  and 
their  wives  at  the  University  of 
Minnesota’s  46th  annual  Edi¬ 
tor’s  Short  Course  here  last 
week  was,  “If  I  Were  a  Country 
Editor  Again.’’ 

But  he  w'as  quick  to  point  out 
the  title  was  a  misnomer.  “I 
am  still  a  country  editor,’’  said 
Mr.  Wiggins.  “I  am  editor  in 
the  largest  country  town  in 
America.” 

Mr.  Wiggins  is  executive  vice- 
president  and  editor  of  the 
Wafthington  (D.  C.)  Po>tt.  Born 
in  tiny  Luverne,  Minn.,  he  was 
a  former  editor  of  the  Rock 
County  Star,  published  in  Lu¬ 
verne.  After  that  he  took  a  job 
on  the  editorial  page  of  the  St. 
Paul  Pioneer  Press  and  Dis¬ 
patch  and  rose  first  to  man¬ 
aging  editor,  then  editor  of  the 
papers.  Following  a  year  on  the 
New  York  Times,  Mr.  W’iggins 
became  managing  editor  of  the 
Washington  Post  before  moving 
to  his  present  positions. 

He  is  also  a  past  president  of 
the  American  Society  of  News¬ 
paper  Editors. 

.4  (x*unlry  Town 

“Washington  is  a  country 
tow’n  because  it  retains  the  at¬ 
tributes  of  a  country  town,”  he 
told  the  Short  Course  editors. 
“You  can’t  w'alk  down  the 
streets  in  Washington  without 
meeting  people  who — if  they 
don’t  know  your  name — at  least 
you  know  theirs.  It  is  less  like  a 
great  city  than  any  great  city 
in  the  world.” 

“But  it  doesn’t  have  what 
every  other  country  town  in 
America  has  —  an  orderly, 
elected  government. 

“Can  you  imagine  covering  a 
city,  the  mayor  of  which  is 
elected  by  a  small  district  500 
miles  aw’ay?  Can  you  imagine 
reporting  on  a  city  government 
whose  people  delight  in  the 
failures  of  their  own  commun¬ 
ity?” 

After  an  item-by-item  indict¬ 
ment  of  Washington’s  govern¬ 
mental  system — or  non-system — 
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Mr.  Wiggins  said  he  has  no  hope 
that  it  can  be  changed  from 
within.  Only  constituent  pres¬ 
sure  from  all  over  the  country 
can  bring  about  improvements 
in  Washington,  he  added. 

“I  hope  sometime  that  every 
country  editor  w’ill  get  aroused 
enough  to  bring  some  pressure 
to  bear  where  it  ought  to  be — 
on  congressmen  who  are  respon¬ 
sible  for  the  mess,”  he  said.  “It’s 
a  problem  that  concerns  every 
one  of  you  because  this  is  your 
capital.” 

Absonlee  Problem 

Washington’s  government  is  a 
committee  of  congress — the  dis¬ 
trict  committee — and  its  most 
important  subcommittee,  accord¬ 
ing  to  Mr.  Wiggins,  is  the  ap¬ 
propriations  subcommittee.  ( He 
chided  the  editors,  pointing  out 
Minnesota’s  Sen.  Hubert  Hum¬ 
phrey  is  a  member  of  that  sub¬ 
committee — “and  he  seldom  is 
there.”  Nevertheless,  he  said. 
Senator  Humphrey’s  attendance 
record  is  as  good  as  the  aver¬ 
age  subco  nmittee  member’s.) 

“I  don’t  blame  them  for  not 
taking  an  interest  in  the  com¬ 
mittee’s  work,”  said  Mr.  Wig¬ 
gins.  “I’m  sure  they  have  more 
important  things — like  inter¬ 
national  relations  —  to  worry 
about. 

“But  I  blame  them  for  not 
divesting  themselves  of  a  re¬ 
sponsibility  they  cannot  hope  to 
discharge.” 

In  his  detailed  attack  on  the 
system,  Mr.  Wiggins  listed: 

•  A  single  juvenile  court 
judge  “with  a  docket  years 
behind.”  He  cited  “one  Georgia 
congressman  who  didn’t  like 
Washington  and  who  obstructed 
everything  that  might  have  pro¬ 
duced  progress.”  The  congress¬ 
man  was  beaten  in  1962,  he 
added,  and  immediately  two 
juvenile  court  judges  were 
added. 

•  A  public  w’orks  situation 
under  which  “a  Potomac  River 
bridge  has  historically  been 
about  a  25-year  job.”  Almost 
every  Washington  resident  is  a 
member  of  congress,  has  been  a 
member  of  congress  or  knows  a 
member  of  congress,  and  doesn’t 
want  a  road  across  his  own  back 
yard,  Mr.  Wiggins  said.  “As  a 
result,  every  major  project  takes 
about  6  years  in  court  on  con¬ 
demnation  proceedings  before 


any  actual  work  can  be  started.” 

•  Public  school  classrooms 
with  up  to  97  pupils  apiece. 
“Congress  is  still  considering  a 
budget  for  a  school  system  that 
started  this  month,”  Mr.  Wig¬ 
gins  said.  In  the  past,  he  said. 
Congress  has  allowed  the  school 
board  to  anticipate  revenue  in 
opening  the  fall  term,  “but  this 
year  they  changed  their  minds 
and  we  cannot  anticipate  reve¬ 
nue.” 

(^use  of  Crime 

Mr.  W’iggins  made  a  biting 
attack  on  southern  congressmen 
who  are  blaming  integration  in 
the  capital  for  a  recent  increase 
in  juvenile  crime.  “You  cannot 
starve  every  social  agency  in 
the  community  for  decade  after 
decade  without  having  some 
social  consequences,”  he  said. 
“To  some  congressmen  this  fact 
comes  as  a  shocking  surprise.” 

“But  I  doubt  if  Congress  will 
be  much  inclined  to  change  any¬ 
thing  until  the  people  from 
everywhere  in  America  ask  con¬ 
gress  to  govern  the  city  properly 
or  to  let  the  citizens  do  it.” 

On  the  lighter  side,  Mr.  Wig¬ 
gins  told  the  editors : 

“I  can’t  say  what  I  w’ould  do 
if  I  were  an  editor  in  Luverne 
again,  but  I  can  say  what  I 
wouldn’t  do: 

“I  wouldn’t  start  up  a  two- 
revolution  flatbed  press  without 
fastening  the  chase  in.  I  did  that 
once  .  .  .  and  it  exploded  like  a 
piece  of  shrapnel. 

“I  wouldn’t  try  to  repair  the 
electric  melting  pot  on  a  Lino¬ 
type.  That  didn’t  turn  out  too 
well,  either. 

“And  I  wouldn’t  monkey  with 
that  damn  Omaha  folder  if  I 
had  to  fold  papers  by  hand.” 

He  urged  the  editors  to  find 
knowledgeable  people  in  their 
towns  and  assign  them  specific 


areas — international  affairs  and 
science,  as  examples. 

“They  would  not  have  to  be 
professional  journalists,  but 
they  would  be  eager  to  help  if 
you  would  give  them  an  area  of 
life  on  which  to  focus  their 
brilliant  minds,”  he  declared. 

“There  is  no  longer  a  town 
or  city  in  this  country  that  can 
afford  to  have  only  limited 
horizons.” 

• 

New  Orleans  Microfilm 
File  in  Reed  Library 

Morgantown,  W.  Va. 

The  largest  addition  in  three 
years  has  been  acquired  by  the 
Perley  Isaac  Reed  Library  in 
the  West  Virginia  University 
School  of  Journalism. 

Dean  Quintus  C.  Wilson  said 
the  library  obtained  120  rolls  of 
microfilm  of  the  New  Orleans 
Times-Picayune  for  the  period 
of  Jan.  25,  1837,  through  March 
31,  1873.  The  Times  Picayune 
is  one  of  the  chief  sources  for 
historical  research  during  this 
period.  It  was  a  main  news 
center  during  the  Mexican  and 
Civil  wars.  The  acquisition  cost 
approximately  $850. 

'The  library  was  established 
in  1958  after  Dr.  P.  1.  Reed 
retired  as  dean  of  the  journal¬ 
ism  school.  Dr.  Reed  organized 
the  school  in  1939  and  served  as 
its  director  until  his  retirement. 
• 

‘Here’s  How’  Column 

Cleveland 

Mildred  Rauschkolb,  former 
travel  editor  of  the  Cleveland 
Plain  Dealer,  will  write  a  Sun¬ 
day  column  on  the  women’s 
pages,  answering  questions  on 
knitting,  crocheting,  embroidery, 
weaving,  ceramics  and  other 
hobbies.  The  column  will  be 
called  “Here’s  How.” 
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'  PROMOTION 

Charm  Secrets  Told 
c  To  Texas  Teeners 

By  George  Wilt 


More  than  500  high  school 
girls  from  metropolitan  Hous¬ 
ton  participated  in  “Finishing 
;  Touches,”  a  three-month  charm 
school  sponsored  by  the  Houston 
(Tex.)  Post  for  high  school 
i|  pupils.  The  1963  program,  oper¬ 
ate  on  an  experimental  basis, 
generated  acceptance  and  en¬ 
thusiasm  far  beyond  the  Post’s 
expectations. 

“The  purpose  of  the  program 
was  to  help  teenagers  develop 
those  illustive  but  significant 
‘Finishing  Touches’  that  are  the 
secret  of  charm  and  beauty,” 
said  Art  Keeney,  Post  promotion 
manager. 

The  Post’s  program  was  di¬ 
vided  into  three  separate  ses¬ 
sions,  each  keyed  to  the  individ¬ 
ual  needs  of  the  girls,  with 
classes  held  on  Saturdays  in  the 
conference  room  of  the  Shera- 
ton-Lincoln  hotel. 

High  school  juniors  and  sen¬ 
iors  planning  careers  after  g^rad- 
uation  rather  than  college  at- 
I  tended  classes  during  the  first 
month,  followed  by  sessions  for 
those  planning  to  continue  their 
education.  The  third  month’s 
classes  were  for  grirls  finishing 
the  ninth  grade,  making  the 
transition  from  junior  to  senior 
high. 

Guest  Lecturers 

Many  guest  lecturers  took 
part  in  presenting  the  “Finish¬ 
ing  Touches”  to  the  girls.  Lec¬ 
turers  and  subjects  included 
Marietta  Marich,  actress,  singer 
and  television  star,  who  taught 
“personality;”  Molly  Ward, 
fashion  consultant  and  model, 
whose  subject  was  “cleanliness, 
skin  care  and  makeup;”  Gaye 
Doehring,  model  and  John  Rob- 
fc  ert  Pow’ers  instructor,  who 
*  taught  “walking  and  sitting;” 
•;  fashion  coordinators  from  major 
I  Houston  department  stores  and 
specialty  shops  instructed  on 
I  “wardrobe  selection;”  hair 
(  styles  were  demonstrated  by 
I  Henry  Hendriks  of  Cordes- 
)  Hendriks  Salons;  tv  star  Chris 
'  Chandler  presented  “the  man’s 
;  point  of  view;”  Che  Moody  of 
the  Alley  Theatre  taught  speech ; 
Dr.  Alma  Louise  Lowe,  dean  of 
^  women  at  Rice  University  spoke 

Ion  the  “importance  of  educa¬ 
tion;”  Geneva  Kerlin,  Dixie 
Employment  Service  and  Kelly 
Girl  Service  told  of  “job  oppor¬ 
tunities;”  Ben  Shaw  of  Ben 
'  Shaw  Modeling  Studios  taught 
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Etiquette;  and  Toni  Longworth 
of  Ace  Rican  Health  Studios 
taught  the  girls  exercises  and 
nutrition. 

Bracelet  to  Winner 

A  Saturday  luncheon  in  the 
hotel’s  ballroom,  attended  by  625 
teenagers,  climaxed  the  pro¬ 
gram.  Four  finalists  were 
selected  by  the  girls  in  each  of 
the  three  classes  to  compete  for 
the  title  of  “Houston’s  Model 
Co-Ed  of  1963.”  Luncheon  guests 
saw  each  finalist  model  three  of 
her  own  costumes,  illustrating 
her  individual  tastes  and  ideas. 
The  girls  were  also  required  to 
address  the  luncheon  guests  on 
what  qualities  they  had  learned 
from  their  course. 

Lynn  Bratten,  a  17-year  old 
Westbury  High  senior  was 
named  “Houston’s  Model  Co-Ed 
of  1963”  and  was  presented  with 
a  gold  and  cultured  pearl  brace¬ 
let  by  Oveta  Culp  Hobby,  presi¬ 
dent  and  editor  of  the  Post. 

Jean  Adams,  Houston  Post 
charm  and  beauty  lecturer,  co¬ 
ordinated  the  program.  Virginia 
Drane  McCallon,  fashion  editor, 
served  as  m.c.  for  the  luncheon 
program. 

*  *  * 

SUBURBIA— When  the  Phil¬ 
adelphia  Bulletin  started  distri¬ 
bution  of  Suburbia  Today  to 
subscribers  in  Delaware  County, 
promotion  manager  Barry  Ur- 
dang  was  faced  with  the  dilem¬ 
ma  of  how  to  promote  the  new 
addition  to  the  Sunday  paper  to 
families  in  the  limited  area  that 
would  receive  the  new  supple¬ 
ment.  His  solution  was  to  pre¬ 
pare  a  4-page  insert  for  the  first 
edition  of  Suburbia  Today  car¬ 
ried  by  the  Bulletin.  The  first 
two  pages  of  the  insert  pro¬ 
moted  the  Suburbia  Today  sup¬ 
plement,  with  the  balance  of  the 
promotion  telling  about  other 
Bulletin  features,  including  the 
new  “Poise”  insert,  a  new  “Sub¬ 
urban  West”  news  page,  and  a 
page  of  cartoons  depicting  other 
Sunday  Bulletin  sections. 

*  *  * 

LIBEL  CASE — The  Nashville 
(Tenn.)  Banner  has  distributed 
a  28-page  booklet  reprinting 
“the  interesting  and  informa¬ 
tive  running  story  of  one  of  the 
world’s  most  famous  libel  suits.” 
The  booklet  reprints  the  Ban¬ 
ner’s  coverage  of  the  Libel  Case 
of  Wally  Butts  vs.  the  Saturday 
Evening  Post,  as  reported  by 
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FINISHING  TOUCH  —  Oveta 
Culp  Hobby,  president  and  editor 
of  the  Houston  Post,  congratulates 
Lynn  Bratten,  17,  chosen  Hous¬ 
ton's  “Model  Co-ed  of  1963" 
at  the  Post-sponsored  "Finishing 
Touches"  luncheon. 

Banner  sports  editor  Fred  Rus¬ 
sell.  Publisher  James  G.  Stahl- 
man  wrote  the  introduction. 

«  *  * 

BEHIND  THE  SCENES— 
The  Sioux  City  (Iowa)  Journal 
has  produced  a  new  20-page 
booklet,  “Behind  the  Scenes  at 
Siouxland’s  largest  News  Cen¬ 
ter,”  for  distribution  to  visitors 
who  tour  the  plant,  and  as  sup¬ 
plemental  material  for  the  pa¬ 
per’s  “Newspaper  in  the  Class¬ 
room”  program.  John  Goettsch 
is  promotion  manager  for  the 
Journal. 

*  *  a 

DEMOGRAPHIC— A  new  re¬ 
search  study,  “Survey  of  Texas 
Group  Penetration  by  Demo¬ 
graphic  Characteristics,”  is  be¬ 
lieved  to  be  the  first  regional 
audience  penetration  study  ever 
conducted  by  a  major  news¬ 
paper  group  which  defines  90% 
of  total  circulation.  “Purpose  of 
the  study,”  said  Hal  Taxel,  ad¬ 
vertising  director  of  the  San 
Antonio  (Tex.)  Express  &  News 
and  chairman  of  the  Group’s 
research  committee,  “is  to  pro¬ 
vide  advertisers  and  their  agen¬ 
cies  with  a  qualitative  analysis 
of  the  newspaper  audience  in  the 
Texas  Group’s  regional  market¬ 
ing  area.” 

The  study  was  based  on  a  72- 
county  universe  in  which  the  five 
Texas  Group  papers  have  20% 
or  better  coverage.  This  universe 
includes  the  five  largest  metro¬ 
politan  areas  in  Texas  and  ac¬ 
counts  for  54%  of  the  total 
annual  retail  sales  of  the  state. 
Results  include  detailed  data  on 
such  important  items  as  income 
level,  occupation  of  head  of 
household,  education,  family  fi¬ 
nances,  charge  accounts,  busi¬ 
ness  and  personal  travel,  size  of 
household,  as  well  as  many  other 
marketing  facts.  The  study  was 
conducted  by  Belden  Associates, 
an  independent  research  firm. 


Book  to  Aid 
Newspapers’ 
Ad  Selling 

A  book  describing  how  to  or¬ 
ganize,  research,  produce  and 
use  presentations  to  build  news¬ 
paper  advertising  is  being  pre¬ 
pared  by  the  National  Newspa¬ 
per  Promotion  Association. 

Daniel  K.  Stem,  NNPA  presi¬ 
dent  and  public  relations  direc¬ 
tor  of  the  San  Jose  (Calif.) 
Merc7iry  and  News,  said  the 
target  date  for  publication  was 
early  next  Spring. 

The  author  of  the  book  is 
Paul  S.  Hirt,  advertising  pro¬ 
motion  manager  of  the  Chicago 
Sun-Times  and  Chicago  Daily 
News. 

The  book,  intended  to  benefit 
small  as  well  as  large  newspa¬ 
pers,  is  to  be  entitled  “Newspa¬ 
per  Presentations  —  How  to 
Create  and  Use  Them  To  Sell 
More  Advertising  Space.” 

“It  comes  to  grips,”  Mr,  Stern 
said,  “with  the  total  presenta¬ 
tion  problem  —  the  philosophy, 
economics  and  administration  of 
sales  presentations,  as  well  as 
their  creation  and  production.” 

A  “seven  step  method”  to  or¬ 
ganize  presentation  thinking  for 
fast  and  successful  results  is 
introduced  in  the  book.  It  also 
provides  idea  starters,  writing 
tips  and  format  suggestions  to 
everyone  faced  with  a  retail, 
classified  or  general  presenta¬ 
tion  assignment,  and  indicates 
ways  for  newspapers  to  develop 
presentations  to  capture  busi¬ 
ness  from  competitive  media. 

Also  reflected  in  the  book  will 
be  the  experience  of  four  past 
presidents  of  NNPA,  appointed 
to  work  with  Mr.  Hirt  on  the 
book.  They  are  David  E,  Henes, 
promotion  director,  Detroit  Free 
Press,  committee  chairman ; 
Clarence  W.  Hardihg,  public  re¬ 
lations  director.  South  Bend 
Tribune;  Barry  Urdang,  promo¬ 
tion  manager,  Philadelphia  Bul¬ 
letin,  and  Howard  S,  Wilcox, 
director  of  promotion  and  per¬ 
sonnel,  Indianapolis  Star  and 
News. 

Mr.  Stem  said  the  book’s  au¬ 
thor  has  devoted  two  years  to 
developing  the  manuscript  as  a 
contribution  to  NNPA  and  to 
the  newspaper  industry.  Mr. 
Hirt  has  b^n  with  the  Sun- 
Times  and  Daily  News  and  their 
predecessor  companies  since 
1937,  when  he  graduated  from 
the  Medill  School  of  Journalism. 
He  has  served  successively  as 
promotion  photogrrapher,  pro¬ 
motion  copywriter,  copy  chief, 
promotion  manager  and  adver¬ 
tising  promotion  manager. 
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SYNDICATES 


Foreign  Sales  Help 
Features’  Revenues 

Bv  Rav  Er^in 


Many  syndicated  columns  and 
comics  derive  more  than  half 
their  income  from  sales  to  for¬ 
eign  newspapers,  according  to 
John  Klem,  president  of  Editors 
Press  Service,  which  handles 
foreign  sales  of  300  features 
for  eight  major  sjmdicates. 

Editors  Press  Service  serves 
more  than  1,800  publications  in 
60  countries,  supplying  features 
which  are  published  in  more 
than  20  languages.  EPS  has  26 
representatives  and  offices  in  the 
world’s  major  cities  to  facilitate 
its  operations. 

Lingiiist-Trawler 

John  Klem,  who  is  46,  joined. 
EPS  26  years  ago  after  a  brief 
apprenticeship  on  the  New  York 
Daily  News  as  a  copyboy.  He 
has  a  working  knowledge  of 
French,  Spanish,  Italian  and 
Portuguese  and  spends  about 
four  months  a  year  on  sales 
tours  of  foreign  countries.  He 
estimates  he  has  been  out  of  the 
United  States  about  four  years 
of  the  last  15  years. 

Latin  American  countries  and 
Japan  and  the  Philippines  are 
the  best  markets  for  American 
columns  and  Walter  Lippmann’s 
column  is  the  one  most  widely 
sold  in  foreign  countries,  Mr. 
Klem  said.  Japan  will  buy 
American  columns,  but  not 
comics.  Scandinavian  countries 
are  apt  to  buy  comics,  but  not 
columns. 

The  most  highly  successful 
comics  abroad  are  “Mutt  and 
Jeff”  and  “Bringing  Up  Father,” 
in  the  opinion  of  Mr.  Klem.  He 
said  that  comics,  however  pop¬ 
ular  in  this  country,  cannot  be 
sold  abroad  if  they  have  typi¬ 
cally  American  locales.  On  the 
other  hand,  some  that  would  not 
be  thought  to  have  foreign  ap¬ 
peal  do  have  surprising  sales 
and  readership  outside  this  coun¬ 
try. 

Some  Unsuitable 

“Syndicate  problems  arise  be¬ 
cause  all  material  is  not  suitable 
for  foreign  countries,”  explained 
Mr.  Klem.  “They  may  have  a 
potential  in  the  United  States 
but  not  abroad.” 

The  Scandinavian  countries, 
Latin  American  countries  and 
the  Philippines  are  great  mar¬ 
kets  for  comics.  Not  as  many 
U.  S.  comics  appear  in  Great 
Britain,  Italy  and  France,  due 


to  the  tastes  of  readers  and  to 
the  fact  readers  are  geared  to 
their  own  local  cartoonists,  the 
EPS  president  reported. 

“After  the  war,  there  was  a 
tremendous  market  for  Ameri¬ 
can  material,  but  the  demand 
has  gone  down  somewhat  be¬ 
cause  of  increased  local  produc¬ 
tion,”  said  Mr.  Klem.  “Methods 
of  selling  are  different.  Spanish, 
Portuguese,  Italian  and  French 
new.spapers  will  not  buy  a  comic 
strip  unless  they  see  a  complete 
episode,  whereas  at  home  syndi¬ 
cates  sell  in  advance  of  publica¬ 
tion.  Australian  newspapers  will 
buy  before  the  complete  release 
is  available,  but  it’s  rare  in 
most  foreign  countries  for  news¬ 
papers  to  do  so. 

“There  is  always  some  place 
in  the  world  where  a  feature  can 
be  sold,”  he  continued,  “but  few 
comics  have  world-wide  accep¬ 
tance.  Foreign  editors  recognize 
that  U.  S.  production  is  superior 
to  any  in  the  world,  due  to  the 
research,  time  and  effort  put 
into  our  features.  The  foreign 
artists  and  wTiters  produce  their 
features  for  one  newspaper 
usually  and  syndication  is 
limited.” 

Translation  System 

Translations  into  Spanish  and 
Portuguese  are  made  in  the  New 
York  headquarters  of  EPS  and 
in  the  case  of  other  languages 
translations  are  made  abroad. 
French  newspapers  send  trans¬ 
lated  proofs  here  and  plates  are 
made  in  New  York  and  sent  to 
France  because  of  the  high  price 
of  plate-making  in  Europe. 

Censorship  raises  its  ugly 
head  in  some  countries.  Features 
have  to  be  submitted  to  the  cen¬ 
sor  in  Spain  and  Portugal  and 
even  in  France  comics  of  an 
adult  type  cannot  be  reproduced 
in  magazines  for  children.  EPS 
sells  features  in  communist 
Yugoslavia,  but  comic  strips 
that  have  a  political  or  anti¬ 
communist  story  cannot  be  sold. 

Most  business  correspondence 
at  the  EPS  headquarters  is  car¬ 
ried  on  in  English  or  Spanish. 
PajTnent  does  not  present  much 
of  a  monetary  exchange  prob¬ 
lem.  Collections  are  made  locally 
and  representatives  remit  to  the 
home  office  in  dollars.  Payment 
is  difficult  in  Argentina  and 
some  other  countries  because  of 
inflation. 


John  Klem 


The  average  foreigner  thinks 
comics  basically  are  for  children 
and  does  not  realize  the  extent 
to  which  they  are  read  by  adults 
in  this  country,  Mr.  Klem  re¬ 
ported.  Increase  in  literacy  in 
Latin  America  has  meant  an  in¬ 
crease  in  the  number  of  news 
papers  and  in  their  circulations, 
he  pointed  out,  adding  that  these 
newspapers  are  avid  users  of 
features  from  the  L^.  S. 


Daily  Word 
Puzzle  Game 
Starts  Soon  i 


In  response  to  continuing  re¬ 
quests  from  several  newspapers  ! 
for  something  different  in  word 
games.  General  Features  Corpo¬ 
ration  on  Oct.  13  will  begin  dis-  | 
tributing  the  “Daily  Puzzler.”  i 
The  “Daily  Puzzler”  will  be  | 
completely  matted  in  a  compact 
two-column  format  for  seven-  J 
days-a-week  release.  ^ 

Developed  by  a  team  of  puz-  I 
zle  experts,  the  new  feature  was 
tested  on  men  and  women,  young 
and  old,  including  office  workers, 
executives,  commuters,  factory 
employes,  farmers  and  salesmen. 
Syndicate  spokesmen  said  they 
all  responded  with  enthusiasm 
and  expressed  a  desire  to  have  a 
chance  to  follow  the  “Daily  Puz¬ 
zler”  regularly. 


Tied  to  News 


Ollier  Services 

Advertising  layout  material 
and  readyprint  comic  supple¬ 
ments  are  additional  services  of¬ 
fered  foreign  new’spapers  by  the 
organization. 

Editors  Press  Service  was 
founded  in  1933  as  a  supplemen¬ 
tary  news  service  for  Latin 
American  newspapers  by  Joshua 
B.  Powers,  newspaper  represen¬ 
tative;  Carlos  Davila,  newspaper 
publisher  and  former  president 
of  Chile;  and  Eduardo  Car¬ 
denas,  later  editor  of  foreign 
editions  of  Reader’s  Digest. 
Transition  into  a  sales  agency 
abroad  for  syndicated  news¬ 
paper  material  came  during 
World  War  11. 

The  Maria  Moors  Cabot  Prize 
in  journalism,  given  annually  to 
notable  journalists  and  publica¬ 
tions  for  fostering  international 
friendship,  was  awardsd  to  EPS 
and  two  of  its  executives  have 
received  gold  medals.  Mr. 
Davila,  former  director,  was 
aw’arded  the  prize  in  1941.  Mr. 
Powers,  chairman  of  the  organ¬ 
ization,  was  a  recipient  of  the 
prize  in  1950. 

Several  large  new’spaper  syn¬ 
dicates  have  their  own  foreign 
sales  organizations. 

*  *  * 

Salesmen  Defended 

Ann  Landers,  human  relations 
columnist  for  Publishers  News¬ 
paper  Syndicate,  defends  travel¬ 
ing  salesmen  from  wives  who 
are  too  critical  or  suspicious  in 
a  provocative  article  in  Sales 
Management  Magazine,  Her  own 
husband,  Jules  Lederer,  is  a 
salesman  (and  president)  of 
Budget-Rent- A-Car. 


The  “Daily  Puzzler”  is  es¬ 
pecially  geared  to  newspapers, 
with  each  puzzle  situation  being 
tied  in  with  an  actual  new's  item. 

An  important  detail  is  omitted, 
however,  which  the  reader  must 
work  out  in  order  to  find  the 
correct  solution.  | 

The  key  word,  when  inserted 
in  the  appropriate  space,  com¬ 
pletes  the  puzzle.  This  feature 
of  the  new  puzzle  is  supposed 
to  stimulate  interest  in  current 
events,  and  promote  circulation 
for  the  newspaper  as  well. 

Answers  to  each  puzzle  may 
be  published  the  same  day  or 
the  following  day,  as  preferred 
by  the  newspaper. 

The  subtitle  of  “Daily  Puz¬ 
zler”  is  “A  Daily  Dish  of  Scram¬ 
bled  Words.” 

*  *  * 

Quints’  Story,  Pix 
Bought  by  Curtis 

The  Curtis  Publishing  Com¬ 
pany  has  purchased  world  pub-  ^ 
lishing,  photography,  television  “ 
and  radio  rights  to  the  Fischer 
quintuplets  story  in  Aberdeen, 

S.  D. 

Norman  Ritter,  formerly  an 
associate  editor  of  Life,  joined 
Curtis  at  the  New  York  editorial 
headquarters  Sept.  30  and  will 
be  in  charge  of  handling  second¬ 
ary  rights.  Curtis  spokesmen 
said  exclusive  stories  are  plan¬ 
ned  in  the  Saturday  Evening 
Post  and  the  Ladies’  Home  ^ 
Journal. 

It  was  learned  that  Curtis  of¬ 
ficials  are  discussing  the  pos¬ 
sibility  of  syndicating  other 
features  owned  by  the  maga¬ 
zines  to  newspapers. 
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UNITED  FEATURES 


220  EAST  42ND  STREET 
NEW  YORK  17,  N.  Y. 


INEZ  ROBB 


and  commend  the  American 
Booksellers  Association 
on  the  selection  of 
Mrs.  Robb’s  “Don’t  Just 
Stand  There”  to  be  in¬ 
cluded  in  the  International 
White  House  Library  Project. 
“Don’t  Just  Stand  There” 
is  among  the  105  titles  — 
selected  for  their  “human 
ambassadorial  quality”  — 
that  will  be  sent  to 
100  countries  throughout 
the  world. 

The  library’s  mission  is 
to  give  the  foreign  reader 
a  deep,  heartfelt,  grass¬ 
roots  insight  into  the 
American  way  of  life. 


“Don’t  Just  Stand  There”  also  is  being  translated  into 
Braille  for  the  Library  of  Congress  —  in  six  volumes. 


SYNDICATES 


Dr.  Cranford 
‘Grin  Stamps’  Panel  Does  Bible 

Follows  New  Format  Study  Lesson 


Dr.  Clarence  W,  Cranford, 
minister  of  Calvary  Baptist 
Church,  Washington,  D.  C.,  since 
1941,  has  been  selected  to  write 
the  International  Bible  Lesson 
column  starting  in  January.  He 
succeeds  the  late  Dr.  Roy  L. 

Smith,  who  had  prepared  this 
Sunday  school  lesson  column  for 
15  years. 

Announcement  was  made  by 
M  rs.  Helen  Cantley,  managing 
director  of  National  Council 
Features  (475  Riverside  Dr., 

New  York),  a  department  of  the 
National  Council  of  Churches’ 

Division  of  Christian  Education, 
which  syndicates  the  column  to  About 

daily  newspapers. 

Author  of  Books 

A  graduate  of  Bucknell  Uni¬ 
versity  and  Crozier  Seminary, 

Dr.  Cranford  served  Logan  Bap¬ 
tist  Church,  Philadelphia,  Pa., 

1932-38  and  Second  Baptist 
Church,  Richmond,  Va.,  1938- 
41.  He  is  the  author  of  four 
books:  “Devotional  Life  of 
Young  People,’’  “Taught  by  the 
Master,’’  “His  Life  Our  Pat¬ 
tern,’’  and  “The  Seven  Last 
Words.” 

A  past  president  of  the  Amer¬ 
ican  Baptist  Convention  and  of 
the  Council  of  Churches  of 


Trading  stamps,  popular  and 
persuasive  sales  stimulants  in 
almost  every  commercial  field, 
are  now'  coming  to  a  newspaper 
syndicate,  too. 

Columbia  Features  announced 
a  new  daily  comic  panel  entitled 
“Grin  Stamps,”  presented  in  the 


Dr.  Clarence  W.  Cranford 


Home  Decoration 


Jane  B.  Abrams,  a  member 
of  the  New  York  News  editorial 
staff  for  a  year,  has  been  named 
to  succeed  Willella  de  Campi, 
who  died  Sept,  10,  as  interior 
decorations  editor.  Miss  Abrams’ 
column  will  be  distributed  by  the 
Chicago  Tribune  -  New  York 
News  Syndicate. 

Wide  Experience 

Miss  Abrams’  familiarity  with 
home  furnishings  comes  from 
more  than  12  years  of  experi¬ 
ence  with  manufacturers,  dis¬ 
tributors  and  retailers  of  home 
accessories,  fashions  and  gifts. 
Several  of  her  feature  articles 
in  the  News  last  year  on  interior 
decorating  drew  more  than  92,- 
000  requests  from  readers  for 
leaflets,  booklets  and  patterns. 

The  new  columnist  formerly 
was  with  Abraham  &  Straus  de¬ 
partment  store  in  Brooklyn, 
Women’s  Wear  Daily  and  Charm 
Magazine,  She  is  a  part-time 
instructor  at  Pratt  Institute  and 
has  taught  at  the  Parsons  School 
of  Desigrn. 


Art  Poftier 


Everett  Walker,  director  of 
the  New  York  Herald  Tribune 
Division  of  Publishers  Newspa- 
per  Syndicate,  said  humorous 
columnist  Art  Buchwald  has 
added  75  newspapers  since  he 

moved  his  base  of  operations  a  .. 

year  ago  to  Washington  from 
Paris.  The  column  now  has 

nearly  200  subscribers.  Jane  B.  Abrams 
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1  SYMMCATES 

1  The  Pete  Hansens 
’  Are  All  Cartoonists 


I  Pete  Hansen  is  an  energetic 
cartoonist  who  heads  a  family 
of  cartoonists. 

The  creator  of  the  “Lolly” 
daily  comic  strip  and  Sunday 
page  for  the  Chicago  Tribune- 
New  York  News  Syndicate  met 
and  married  June  Jurss  while 
f  both  were  animators  in  the  Walt 
•  Disney  Studio  in  Hollywood. 
^  They  now  have  three  sons,  10, 
i  seven  and  five  years  of  age,  and 
two  of  them  already  are  promis¬ 
ing  cartoonists  -  to  -  be,  their 
meaningful  doodles  seem  to  pre- 
i  diet. 

) 

I  Become  Floridians 

Mr.  and  Mrs.  Hansen  and  sons 

ihave  been  spending  a  few  weeks 
in  Connecticut  and  visiting  the 
New  York  headquarters  of  the 
Chicago  Tribune-New  York 
^  News  Syndicate.  They  are  mov- 
I  ing  from  California  to  Florida, 
*'  probably  in  the  Fort  Lauder- 
i  dale  area. 

i  Mrs.  Hansen  still  helps  her 
husband  by  filling  in  color  for 
Sunday  pages. 

I  Peter  R.  Hansen  was  bom 
in  Denmark  and  his  parents 
brought  him  to  New  Jersey  to 
live  when  he  was  two  years 
old.  He  attended  grrade  and  high 
school  in  Kearney,  N.  J.  He  was 
regarded  as  prodigy  as  violinist, 
but  he  rebelled  at  the  long  hours 
of  practice  at  17  and  has  not 
touched  a  violin  since.  He 
studied  art  at  the  Newark 
School  of  Fine  &  Industrial  Arts 
and  in  1938  went  to  work  for 
Disney  in  California  as  an  as¬ 
sistant  animator. 

Joins  Air  Force 

After  three  years  of  work 
with  Disney,  he  enlisted  in  the 
Air  Force,  during  which  service 
he  was  in  Paris  two  years  and 
_  drew  cartoons  for  Stars  and 

^  Stripes  and  other  service  publi¬ 

cations.  Upon  his  release  from 
the  Air  Force,  he  drew  gag  car¬ 
toons  for  the  Saturday  Evening 
Post,  Esquire  and  other  maga¬ 
zines.  For  a  time,  he  produced  a 
comic  strip,  “The  Flapdoodles,” 
for  the  King  Features  Ssmdi- 
cate. 

“I  began  ‘Lolly’  about  eight 
years  ago,”  recounted  Mr.  Han¬ 
sen  with  a  broad  grin.  “I  try 
i  to  show  the  humor  which  is  so 
^  abundant  in  the  life  of  a  bright 
I  and  breezy  young  career  girl. 
.  Lolly  is  a  nice  girl,  but  she  is 
■  also  a  bright  and  ambitious  girl. 
:  She  is  always  looking  for  the 

=  bigger  chance,  the  better  things 
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Pete  Hansen 


that  may  be  ahead  of  her. 

“Her  ambitions,  her  self-con¬ 
fidence,  and  her  beauty  lead  her 
into  a  succession  of  entertain¬ 
ing  situations,”  he  continued. 
“Lolly  may  not  always  achieve 
the  bright  goal  she  pictures  for 
herself,  but  she  always  will  be 
trying.” 

The  strip  is  of  the  gag-a-day 
type,  using  the  same  characters 
but  not  employing  continuity  of 
story.  Every  effort  is  made  by 
the  cartoonist  to  keep  his  famous 
character  cute  and  fresh.  To 
give  variety  to  the  pretty  office 
worker’s  activities,  she  often  is 
shown  outside  the  office  engag¬ 
ing  in  sports  and  fun-seeking. 

Some  of  the  larger  newspa¬ 
pers  carrying  “Lolly”  are  the 
Chicago  Tribune,  Nev>  York 
Sunday  News,  Cleveland  (Ohio) 
Plain  Dealer,  Philadelphia  (Pa.) 
Bulletin,  Kansas  City  (Mo.) 
Star  and  Tampa  (Fla.)  Times. 

*  *  * 

CHRISTMAS  SERIES 

“The  Gifts  of  Christmas”  is 
a  new  12-installment  special  for 
use  in  December,  distributed  by 
the  Register  and  Tribune  Syndi¬ 
cate. 

The  stories  recount  12  eternal 
gifts,  as  recorded  in  the  Scrip¬ 
tures.  The  writer  is  John  J. 
Stewart,  editor  of  publications 
and  professor  of  journalism  at 
Utah  State  College,  Logan,  and 
a  former  newspaper  reporter 
and  United  Press  correspondent. 
The  illustrations  are  drawn  by 
“Chasnik,”  pen  name  of  Charles 
A.  Nickerson  Jr.,  art  director 
for  the  Salt  Lake  City  (Utah) 
Deseret  News-Salt  Lake  Tele¬ 
gram  for  the  last  15  years. 
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syndicate 

iDentences 

A  Brooklyn  couple  named 
their  newborn  son  “Dondi”  after 
the  Chicago  Tribune-New’  York 
News  Syndicate  comic  character. 

Travel  columnist  Richard  Jo¬ 
seph  (Chicago  Tribune -New 
York  News  Syndicate)  delivered 
a  speech  at  ceremonies  marking 
the  opening  of  a  new  wing  at 
San  Francisco  Airport.  A 
“Travel  Tip”  feature  has  been 
added  to  the  end  of  each  of  the 
travel  columns  and  photographs 
are  now'  available  to  accompany 
each  release. 

Samuel  Lubell,  United  Fea¬ 
ture  Syndicate  political  pollster- 
columnist,  will  be  keynote 
speaker  at  a  forum  discussion 
at  Oberlin  College  Oct.  31  on 
“Must  Republicans  Make  an  All- 
Out  Bid  for  the  South?” 

William  A.  Doyle,  United 
Feature  Syndicate  investments 
columnist,  will  speak  Oct.  17  at 
Foley’s  Department  Store,  Hous¬ 
ton,  Tex.,  during  “Adventure  in 
Investing  Week.” 

The  Cleveland  (Ohio)  Health 
Museum  has  on  display  an  ex¬ 
hibition  including  “Health  Cap¬ 
sules”  panels  by  Dr.  Michael  A. 
Petti  and  Jud  Hurd  (United 
Feature  Syndicate),  maps  of 
various  parts  of  the  world  with 
fiags  indicating  “Health  Cap¬ 
sule”  subscribers,  samples  of 
foreign  newspapers,  ads  of  the 
panel  in  Editor  &  Publisher, 
plates  w’hich  indicate  the  steps 
from  original  drawing  to  the 
newspaper. 

Here’s  the  lead  to  a  “Work¬ 
ing  Girl’s  Notebook”  column 
(Chicago  Tribune -New  York 
News  Syndicate)  by  Marion  Od- 
mark:  “Two  comic  strips  were 
started  back  in  the  days  when 
women  were  just  beginning  to 
work  in  the  w’orld  of  men.  The 
old  ‘Tillie  the  Toiler’  strip  seems 
to  have  faded  away.  ‘Winnie 
Winkle’  (the  breadwinner) ,  how¬ 
ever,  is  still  going  strong.  As 
the  mother  of  twin  teenagers, 
Winnie  fits  right  in  with  the 
modern  trend  of  working  women 
as  described  in  the  latest  issue 
of  ‘Finance  Facts,’  published  by 
the  National  Consumer  Finance 
Association.  The  median  age  of 
all  women  workers  in  the  United 
States  is  now  41  years  —  which 
is  sufficiently  mature  for  having 
teen-ager  progeny.  Moreover, 
Winnie  Winkle  could  easily  be 
a  few  years  older.  Fully  half  of 
all  women  in  the  45  to  54  age 
bracket  are  gainfully  employed, 
the  highest  proportion  of  any 
age  group  of  women.” 


In  an  essay  on  “The  Catholic 
Press”  in  a  new  book,  “The  Re¬ 
ligious  Press  in  America”  (Holt, 
Rinehart  and  Winston),  John  G. 
Deedy  Jr.,  editor  of  the  Pitts¬ 
burgh  (Pa.)  Catholic,  writes: 

“The  National  Catholic  Wel¬ 
fare  Conference  News  Service 
issued  its  first  dispatches  on 
April  11,  1920.  Today  it  is  the 
world’s  largest  dispenser  of 
Catholic  news  and  information, 
serving  more  than  550  publica¬ 
tions  and  radio  stations  in  65 
countries.  It  has  a  network  of 
267  correspondents  throughout 
the  world,  and  foi-wards  by  tele¬ 
type,  telegram  and  airmail  news 
packet  (principally)  hundreds 
of  thousands  of  words  a  year 
to  subscribers;  it  also  furnishes 
the  complete  texts  of  papal  and 
Vatican  documents,  as  well  as 
other  papers  of  importance. 

“NCWC  News  Service  is,  in 
a  word,  the  backbone  of  the 
Catholic  press  in  the  United 
States.  Occasionally  it  seems  to 
subscribing  editors  that  NC  (the 
service’s  dateline  logotype  ab¬ 
breviation)  is  unnecessarily 
‘diplomatic’  or  unduly  deferen¬ 
tial  to  the  predilections  of  its 
230  or  so  ‘bishop-bosses.’  But  it 
is  a  first-class  news  service 
nonetheless,  and  it  can  boast  of 
some  distinguished  correspond¬ 
ents,  notably  its  Rome  bureau 
chief,  Msgr.  James  I.  Tucek. 

“Many  Catholic  publications 
today  supplement  their  NC  cov¬ 
erage  with  that  of  Religious 
News  Service,  an  affiliated  but 
independently  managed  agency 
of  the  National  Conference  of 
Christians  and  Jews.  RNS  dates 
from  1934  and  has  been  consist¬ 
ently  reliable  in  its  coverage  of 
the  non -Catholic  as  well  as  the 
Catholic  world.  Today,  RNS 
supplies  90  Catholic  papers.” 

*  *  * 

14  Sign  With  Tv 
For  Taped  ‘Columns’ 

The  Corinthian  Broadcasting 
Corp.,  owned  by  John  Hay  Whit¬ 
ney,  editor-in-chief  and  pub¬ 
lisher  of  the  New  York  Herald 
Tribune,  announced  it  had  signed 
14  newspaper  and  magazine 
columnists  and  analysts  to  tape 
weekly  tv  “columns”  for  use  in 
news  programs. 

Those  signed  are  Roscoe 
Drummond,  syndicated  column¬ 
ist;  Robert  J.  Donovan,  Wash¬ 
ington  bureau  chief  of  the  Los 
Angeles  (Calif.)  Times;  Mar¬ 
guerite  Higgins,  Stewart  Alsop, 
Earl  Mazo,  Rowland  Evans  and 
Robert  Novak,  national  and  in¬ 
ternational  reporters;  Red 
Smith,  sports  columnist;  Euge¬ 
nia  Sheppard,  fashion  editor; 
Walter  Kerr,  drama  critic; 
Judith  Crist,  film  critic;  Maurice 
Dolbier,  book  reviewer;  Emily 
Genauer,  art  critic;  Earl  Ubell, 
science  editor. 
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N.Y.  Courts  Allow 
‘Press  Room’  Shots 

By  Rick  Friedman 


The  new  ruling  which  barred 
the  taking  of  pictures  in  any 
part  of  a  state  courthouse  in 
Manhattan  and  the  Bronx  was 
amended  this  week  to  permit 
photographers  to  pose  shots  in 
the  courthouse  press  room. 

One  New  York  City  daily’s 
photo  department  manager 
called  it  “not  much  of  a  conces¬ 
sion.”  Robert  F.  Keogh,  of  the 
Journal- American,  claimed  the 
concession  might  permit  the 
taking  of  a  few  pictures,  such 
as  in  custody  and  divorce  actions 
when  the  subjects  were  willing, 
but  little  more  than  that. 

“If  it’s  a  case  involving 
crime,”  he  said,  “nobody  is  going 
to  want  to  pose.  The  accused 
person  will  have  it  all  to  him¬ 
self.” 

Mr.  Keogh  termed  the  State 
Supreme  Court’s  ruling  “arbi¬ 
trary”  and  contrasted  it  to  the 
wide  pictorial  coverage  given 
the  Valachi  crime  hearing  in 
Washington. 

To  the  Streets 

Asked  what  the  photographers 
■would  do  now  in  addition  to  pro¬ 
test,  Mr.  Keogh  said:  “Take  to 
the  street  and  cover  the  en¬ 
trances.”  He  added  that  if  the 
story  was  big  enough,  the  New 
York  City  newspapers  would 
have  to  pool  photographers  to 
insure  one  was  at  each  of  the 
many  exits  of  the  courthouses. 

Mr.  Keogh  blamed  television 
for  bringing  on  the  new  ruling. 

“Look  at  it  this  way,”  he 
said.  “If  all  seven  newspapers 
and  both  wire  services  sent 
photographers  to  cover  a  big 
story  at  the  Courthouse,  it  would 
only  add  up  to  nine  men.  And 
most  of  the  time  on  such  a  story, 
it’s  more  like  five  photographers 
because  some  of  the  papers 
don’t  send  anyone.  Tw'o  full 
crews  manning  tv  cameras  add 
up  to  more  than  nine  people. 
And  they  arrive  with  so  much 
cumbersome  equipment  you  can’t 
get  through  them  with  a  bull¬ 
dozer.” 

When  the  ruling  was  promul¬ 
gated,  Justice  Bernard  Botein’s 
office  denied  that  the  parapher¬ 
nalia  of  tv  men  was  the  cause  of 
it.  The  tv  photographers  had 
been  requir^  to  stage  their 
interviews  in  the  press  room. 

Justice  Botein,  the  presiding 
justice  of  the  Appellate  Divi¬ 
sion,  said  the  courts  had  re¬ 
ceived  numerous  complaints 


about  news  photographers 
taking  pictures  outside  court¬ 
rooms  and  in  corridors. 

Photographers  had  been  bar¬ 
red  from  the  courtrooms  all 
along  but  until  the  ruling  had 
been  permitted  to  take  pictures 
outside  courtrooms.  Justice  Bo¬ 
tein  claimed  this  privilege  had 
been  abused. 

Smaller  Equipment 

Matthew  Black,  a  J-A  photog¬ 
rapher,  said:  “Our  ecjuipment 
is  getting  smaller  and  smaller. 
What  do  we  use?  A  35  mm  and 
maybe  a  2^4,  and  a  couple  of 
rolls  of  film  in  our  pockets.  With 
this,  we’re  ready  to  shoot  for 
three  weeks.  In  the  old  days, 
the  movie  newsreel  cameramen 
never  took  their  equipment  in¬ 
side  the  court  buildings  but 
worked  out  on  the  street  instead. 
But  radio  and  now  tv  have 
moved  inside  with  their  equip¬ 
ment.  First  it  w’as  just  radio 
and  sound.  Then  the  tv  cameras 
for  pictures.  Then  tv  added 
sound  equipment.” 

The  managing  editor  of  an¬ 
other  New  York  City  daily,  who 
preferred  to  remain  nameless 
because  he  was  speaking  for 
himself  and  not  officially  for 
his  newspaper,  told  how  he  had 
worked  briefly  in  tv  during  the 
newspaper  strike.  “I  was 
amazed,”  he  said,  “at  the  amount 
of  equipment  they  lugged 
around  and  set  up  for  news 
shots.” 

He  then  began  to  tick  off  the 
several  New  York  City  tv  sta¬ 
tions  now  covering  news  with 
their  owm  crews  and  equipment. 

• 

A.  Christiansen,,  59; 
Beaverbrook’s  Editor 

London 

Arthur  Christiansen,  one  of 
the  most  colorful  newspaper  edi¬ 
tors  of  the  century,  died  Sept. 
27  at  a  television  studio  in  Nor¬ 
wich.  He  was  59. 

Mr.  Christiansen  was  editor 
of  the  London  Daily  Express 
for  24  years,  retiring  in  1957. 
When  he  was  appointed  to  the 
job  at  the  age  of  29,  he  demon¬ 
strated  an  ability  to  get  along 
well  wdth  Lord  Beaverbrook. 

Since  retiring,  he  had  been 
employed  as  editorial  advisor 
for  a  commercial  television  com¬ 
pany,  and  -wrote  critical  essays 
and  anecdotes  on  British  jour¬ 
nalism  in  World’s  Press  News. 


Moss  Unit 

(Continued  from  page  12) 


Assistant  Secretary  of  State  for 
Public  Affairs.  The  subcommit¬ 
tee  quoted  Mr.  Rowan’s  state¬ 
ment  in  a  1961  speech  that  “I 
am  wise  enough  in  the  work¬ 
ings  of  the  W’orld  of  publishing 
to  know  that  a  great  deal  of 
this  so-called  concern  for  the 
people’s  right  to  know  is  really 
concern  about  the  fourth  estate’s 
right  to  make  a  buck.” 

Mr.  Rowan  is  a  former  Min¬ 
neapolis  reporter. 

Witnesses  ^'lio  Testified 

The  subcommittee  issued  its 
findings  after  holding  a  series 
of  hearings  on  the  news  situa¬ 
tion  in  Vietnam.  Witnesses  in¬ 
cluded  James  Reston  of  the  New 
York  Times;  Roger  Hillsman, 
Assistant  Secretary  of  State  for 
Far  Eastern  Affairs;  Arthur 
Sylvester,  Assistant  Secretary 
of  Defense  for  Public  Affairs, 
and  Robert  J.  Manning,  Assist¬ 
ant  Secretary  of  State  for  Pub¬ 
lic  Affairs. 

• 

Doug  Martin  Dies 
At  78;  Newsman, 
Teacher,  Historian 

Tucson,  Ariz. 

Douglas  D.  Martin,  newspa¬ 
perman,  teacher,  historian  and 
author,  died  here  Sept.  26  at  the 
age  of  78. 

While  head  of  the  journalism 
department  at  the  University 
of  Arizona  he  established  the 
John  Peter  Zenger  Award  dedi¬ 
cated  to  men  who  have  furthered 
the  cause  of  the  people’s  right  to 
know. 

Mr.  Martin  had  already  re¬ 
tired  as  managing  editor  of  the 
Detroit  Free  Press  when  he 
came  to  Arizona  in  1945.  The 
next  year  he  founded  the  first 
department  of  journalism  at  the 
University  of  Arizona  and  re¬ 
mained  as  its  head  until  1956. 

In  on  2  Piilitz.cr  Prizes 

In  1932  Mr.  Martin  and  four 
others  from  the  Free  Press  were 
awarded  Pulitzer  prizes  for  re¬ 
porting  and  the  paper  won  an¬ 
other  in  1945  while  Mr.  Martin 
was  the  managing  editor. 

He  left  the  University  of  Ari¬ 
zona  in  1956  to  devote  his  time 
to  recording  the  history  of  the 
southwest  through  the  eyes  of 
a  newspaper  man. 

“For  cripe’s  sake,  don’t  call 
it  research,”  he  said  at  the  time. 
“Call  it  getting  a  story.” 


Vatican  Lifts 
Secrecy  Veil 
At  Council 

Vatican  Cm 

Journalists  are  able  to  receive 
full  accounts  of  what  takes  place 
at  meetings  of  the  Ecumenical 
Council,  according  to  Arch¬ 
bishop  Martin  J.  O’Connor,  rec¬ 
tor  of  the  North  American  Col¬ 
lege  here. 

The  new  steps,  he  said,  in¬ 
clude  : 

The  press  office  spokesmen  of 
the  seven  language  groups  will 
be  allowed  inside  the  council 
hall  during  the  daily  debates. 
(This  was  not  done  during  the 
first  council  session.) 

The  press  office  will  be  able 
to  make  public  the  viewpoints 
of  the  various  council  fathers 
put  forward  in  debate  and  say 
which  speakers  said  what. 

Summaries  of  the  17  drafts 
up  for  discussion  will  be  given 
to  the  press,  although  the  texts 
of  the  drafts  will  not  be  made 
public. 

The  press  setup  for  the  coun¬ 
cil,  which  reconvened  for  its 
second  session  Sept.  29,  was 
widely  criticized  during  the  first 
gathering  last  year.  The  daily 
communiques  were  more  notable 
for  what  they  did  not  say  than 
for  the  information  they  gave. 

Pope  Paul  VI  expressed  his 
gratitude  this  week  to  the  man¬ 
agers  of  the  news  agencies, 
newspapers  and  broadcasting 
stations  for  assigning  to  the 
council  so  many  reporters 
“whose  quality  and  professional 
competence  we  willingly  recog¬ 
nize.” 

The  Pope  said  he  was  aware 
of  the  “difficult  task”  involved 
in  covering  an  Ecumenical 
Council,  and  he  has  tried  to 
make  things  easier  for  news¬ 
men  by  modifying  secrecy  rules. 

Results  of  the  reorganization 
of  press  facilities  were  immedi¬ 
ately  apparent.  The  text  of  the 
speech  by  Pope  Paul  was  made 
avaialble  in  eight  languages  to 
the  more  than  400  newsmen  cov¬ 
ering  the  second  session  without 
delay  or  obstacles. 

At  the  same  time,  newsmen 
were  pleased  to  note  that  they 
were  placed  only  a  few  yards 
from  the  dais.  Last  year,  they 
had  been  placed  behind  Pope 
John  XXIII. 


Former  N.J.  Newsman 

Joseph  Murphy,  50,  onetime 
reporter  for  the  old  Jersey  City 
(N.  J.)  Observer  died  on  Sep¬ 
tember  23. 
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5  Receive 
Awards  for 
Food  Pages 

Chicago 

Five  newspaper  food  editors 
took  honors  for  outstandingr  food 
pages  in  the  1963  Vesta  Awards 
competition  of  the  American 
Meat  Institute. 

Winners  in  the  black-and- 
white  categories  are: 

Class  A  (for  cities  under 
100,000) — Monica  Steiner,  Sara¬ 
sota  (Fla.)  Journal. 

Class  B  (for  cities  from  100,- 
000  to  500,000) — Pearl  E.  Haf- 
strom.  South  Bend  (Ind.)  Trib- 
une. 

Class  C  (for  cities  over  500,- 
000) — a  tie  for  first  place 
between  Marian  Manners,  Los 
Angeles  Times,  and  Dorothy 
Brainerd,  St.  Louis  Post-Dis¬ 
patch. 

Top  winner  in  the  color  cate¬ 
gory,  open  to  newspapers  of  all 
sizes,  is  Isabel  DuBois,  Chicago 
Daily  News.  This  w’as  the  sec¬ 
ond  year  in  a  row  that  Miss 
DuBois  won  the  color  entry. 

Dr.  Herrell  DeGraff,  president 
of  the  AMI,  presented  each  of 
the  winners  a  bronze  statuette 
of  Vesta,  mythological  goddess 
of  hearth  and  home,  at  the 
National  Newspaper  Food  Edi¬ 
tors  Conference  here  this  week. 

Seven  other  food  editors  were 
awarded  certificates  of  merit 
for  outstanding  food  pages. 
They  are: 

Class  A — Olivia  Robinson, 
Southside  (Calif.)  Journal,  and 
Charlotte  Walker,  Charleston 
(S.  C.)  Evening  Post. 

Class  B  —  Ann  McDuffie, 
Tampa  (Fla.)  Tribune,  and 
Betty  Nicholas,  San  Jose 
(Calif.)  Mercury  and  News. 

Class  C — Fern  Storer,  Cin¬ 
cinnati  Post  and  Times  Star. 

Color  category — Clarice  Row¬ 
lands,  Milwaukee  Journal,  and 
Julie  Benell,  Dallas  Morning 
News. 

More  than  50  daily  news¬ 
papers  submitted  entries  in  the 
1963  competition. 

Judging  of  the  entries  was 
based  on  service  to  readers,  jour¬ 
nalistic  style,  use  of  pictures, 
food-page  make-up.  presentation 
of  new  trends  in  the  food  field 
and  new  methods  of  food  pre¬ 
paration. 

M  ino-FIavorod  Foods 

A  different  kind  of  party  to 
tell  the  story  of  a  different  kind 
of  book  w’as  given  by  the  wine 
growers  of  California  for  the 
food  editors. 

Marjorie  Lumm,  director  of 
the  Wine  Institute’s  Home  Ad- 
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visory  Service  in  San  Francisco, 
arranged  a  “Tasting  of  Wine- 
Flavored  Foods  and  Compatible 
Wines’’  from  4:30  to  6  p.m.  in 
the  Gold  Coast  Room  of  the 
Drake  Hotel. 

All  foods  tasted  and  the  12 
wines  accompanying  them  were 
from  the  new  “Favorite  Recipes 
of  California  Winemakers.” 
(Publication  date  Oct.  1,  price 
$2  postpaid  from  Cook  Book, 
Box  88,  San  Francisco  1). 

Published  by  the  Wine  Ad¬ 
visory  Board  (WAB)  in  San 
Francisco,  the  book  is  to  be  pro¬ 
moted  through  WAB  ads  in 
Sunday  supplements  of  news¬ 
papers. 

Each  recipe  in  the  book  w’as 
contributed  by  someone  in  the 
California  wine  industry,  many 
of  them  as  famous  for  their 
culinary  skills  as  for  their 
knowledge  of  wine. 

Among  the  eight  dishes  served 


the  food  editors  was  “Classic 
Chicken  in  Wine,”  from  the 
kitchen  of  Mrs.  Frank  H.  Barth¬ 
olomew,  wife  of  the  chairman 
of  the  board  of  United  Press 
International.  The  Bartholo¬ 
mews  have  their  own  winery  in 
California. 

The  cookbook  has  more  than 
500  recipes.  ^ 

Lunch  Hour  ‘Digest’ 
Newspaper  in  Canada 

Montreal 

A  new  daily  newspaper  will 
make  its  appearance  in  Mont¬ 
real  Oct.  7. 

Midi-Presse,  a  four-page  off¬ 
set  news  “digest,”  will  appear 
Monday  to  Fridays,  according 
to  Renald  Girard  Plouffe, 
founder  of  the  paper.  It  will  be 
published  at  11  a.m.  The  aim 
is  “fast  digestion”  of  news  by 
readers  at  lunchtime,  Mr. 
Plouffe  said. 


Sees  Peace 

{Continued  from  page  9) 


Post-Strike  Circulation 
Figures  Point  Up  Losses 


What  effects  did  the  long 
shutdown  of  publication  in 
Cleveland  and  New  York  last 
winter-spring  have  on  newspa¬ 
pers’  circulation  figures? 

The  time  has  come  when  some 
inkling  of  the  actual  damage  can 
be  obtained  from  data  filed  with 
the  post  office,  as  required  by 
law.  Publishers’  statements  to 
ABC,  due  by  Oct.  29  for  the 
period  ending  Sept.  30,  will  be 
much  more  definitive. 

In  Cleveland,  where  the  tw'o 
regular  dailies  were  closed  from 
Nov.  30,  1962,  to  April  8,  1963, 
executives  of  the  Plain  Dealer 
and  the  Press  went  on  television 
Wednesday,  Oct.  2,  to  discuss 
their  circulation  losses. 

Thomas  Vail,  publisher  of  the 
morning  Plain  Dealer,  said  the 
drop  was  only  2.3  percent  from 
sales  a  year  ago. 

The  Sunday  average  for  the 
year  was  down  4.4  percent. 
However,  Mr.  Vail  pointed  out, 
the  post  office  figures  are  not 
always  comparable  with  ABC 
figures. 

Reporting  for  the  Press,  a 
Scripps-Howard  evening  daily, 
circulation  manager  J.  Ernest 
Walker  said  the  loss  was  9.5 
percent  from  a  year  ago. 

Figures  in  the  post  office 
statements  of  New  York  City 
dailies  were  difficult  to  analyze 
because  of  the  use  of  seven-day 
averages  by  some  and  six-day 
averages  by  others,  as  against 
five-day  averages  in  ABC. 

In  all  cases  of  the  morning 
papers’  reports,  which  were  pub¬ 
lished  Oct.  3,  a  high  percentage 
of  returns — the  difference  be¬ 
tween  press  runs  and  net  paid — 
was  noticeable.  Newspaper  ex- 
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ecutives  said  this  was  due  to 
efforts  to  recover  circulation 
losses  since  resumption  of  pub¬ 
lication  last  April  1,  following 
a  114-day  shutdown. 

The  Daily  News,  on  a  six-day 
basis,  reported  sale  of  its  Sept. 
30  issue  as  1,990,953.  The  five- 
day  average  last  Dec.  8  was 
2,060,035.  The  Sunday  figures 
were  not  yet  reported.  A  year 
ago  it  was  3,224,222. 

The  Times,  giving  a  seven-day 
average,  reported  712,549  as 
current  distribution.  Break¬ 
downs  showed  681,792  for  Sept. 
30  and  1,411,499  for  Sunday, 
Sept.  29.  The  last  ABC  pre¬ 
strike  figures  were  775,758 
(Monday-Fridav  average)  and 
1,416,836  (Sunday). 

The  Mirror’s  seven-day  aver¬ 
age  was  reported  as  882,822 
with  873,558  as  the  sale  of  the 
Sept.  30  issue.  As  of  Dec.  8, 
1962,  the  day  the  strike  began, 
the  Mirror’s  average  daily  was 
905,012  and  Sunday  was  1,173,- 
988. 

The  Herald  Tribune  listed  its 
Sept.  30  sale  as  517,014,  with  a 
seven-day  average  of  315,463.  A 
year  ago  the  five-day  average 
was  401,389  and  Sunday  w’as 
444,400. 

The  Wall  Street  Journal, 
which  was  not  a  party  to  the 
labor  dispute,  reported  sale  of 
its  Sept.  30  issue,  eastern  edi¬ 
tion,  at  363,733,  compared  wMth 
363,789  ABC  average  a  year 
ago.  For  12  months  the  average 
was  380.132. 

All  editions  of  the  Wall  Street 
Journal  amounted  to  822,893  for 
12  months  ending  Sept.  30,  as 
compared  with  798,123  for  the 
previous  year. 


automatic  negative  processor 
developed  by  Ed  Corrins,  a 
Wichita  (Kan.)  Eagle  printer. 
Mr.  Corrins  has  given  his 
patent  rights  to  ITU. 

Proposals  are  being  studied 
on  various  computers  applicable 
to  printing. 

Many  Contract  Terms  on  File 

In  the  main  office  building, 
John  D.  Loser,  director  of  the 
bureau  of  contracts,  has  a  file 
of  about  2,000  contract  pro¬ 
posals  from  local  unions  for 
review,  approval  or  change. 

“We  check  the  proposals  to 
make  certain  they  comply  with 
union  and  civil  law,”  Mr.  Loser 
said.  “The  union’s  policy  is  to 
work  to  a  35-hour  w'eek.  Job 
security  and  jurisdiction  are 
vital  points.  Composition  is  our 
work,  whether  by  metal  line¬ 
casting  or  photographic  equip¬ 
ment.” 

Mr.  Loser  expressed  the 
opinion  that  some  publishers 
have  bought  new  equipment  ex¬ 
pecting  it  would  save  them 
money,  but  “subsequently  have 
found  they  have  simply  fallen 
for  a  smart  sales  pitch.” 

Completing  ITU  headquarters 
here  are  the  several  buildings  of 
the  Printers  Home,  established 
in  1892.  Only  225  printers,  in¬ 
cluding  about  25  women,  are  now 
in  residence,  although  there  is 
room  for  more  than  400.  The 
lower  tuberculosis  incidence  in 
this  country,  plus  social  security 
payments  account  for  the  lower 
number,  according  to  Dowell 
Patterson,  superintendent.  The 
annual  budget  to  run  the  home 
amounts  to  about  $700,000. 

*  *  * 

In  New  York,  C.  Ray  Hulsart, 
director  of  industrial  relations 
of  the  Times,  endorsed  the  Santa 
Barbara  meeting,  and  expressed 
the  hope  that  a  second  meeting 
be  held  soon. 

“It  is  very  important  that  we 
maintain  a  year-round  dialogue 
with  leaders  of  the  unions,”  Mr. 
Hulsart  said.  “Everyone  at 
Santa  Barbara  thought  that  our 
talks  there  were  exceedingly 
worthwhile.” 

• 

James  H.  Richardson 

Los  Angeles 

James  H.  Richardson,  68,  re¬ 
tired  city  editor  of  the  Los  An¬ 
geles  Examiner,  died  Sept.  30 
at  his  son’s  home  in  Nevada.  He 
had  worked  as  a  newspaperman 
for  45  years  up  to  the  time  of 
his  retirement  in  1957.  In  his 
40  years  as  a  Hearst  editor  he 
won  the  affectionate  title  of 
“The  Last  of  the  Terrible  Men.” 
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New  Paper 
In  Morning 
For  Indiana 

Gary,  Ind. 

Plans  for  a  morning  news¬ 
paper  for  Northwest  Indiana 
have  been  announcetl  by  Dale 
E.  Belles  Jr.,  editor  and  general 
manager  of  the  Gary  Post- 
Tribune. 

The  new  paper,  publishing 
six  mornings  a  week,  excluding 
Sunday,  will  be  the  Northwest 
Indiana  Sentinel.  Publication 
will  begin  Monday,  Feb.  3,  Mr. 
Belles  said. 

While  the  Sentinel  will  be 
published  by  the  Gary  Printing 
and  Publishing  Company,  pub¬ 
lishers  of  the  Post-Tribune,  Mr. 
Belles  said  it  is  designed  as  a 
separate  entity  and  will  develop 
a  character  of  its  own. 

Printing  and  press  facilities 
of  the  Post-Tribune  wdll  be 
utilized  at  the  outset  following 
some  expansion. 

Building  UnderKay 

Construction  is  underway  on 
a  building  for  the  Sentinel’s  edi¬ 
torial,  advertising,  circulation 
and  business  departments.  It  is 
located  in  Griffith,  Ind.,  on 
Ridge  Road. 

Mr.  Belles  said  “it  is  our 
belief  that  the  present  and  pros¬ 
pective  growth  of  Northwest 
Indiana  is  such  that  its  people 
are  entitled  to  a  morning  news¬ 
paper  of  their  own. 

“With  the  editorial  policy 
keyed  to  integrity,  we  contem¬ 
plate  concentrating  on  local 
news  .  .  .  but  also  providing 
state,  national  and  international 
news  and  features  in  the  general 
field  and  such  special  fields  as 
business,  sports  and  politics.” 

The  Sentinel  will  be  available 
on  newsstands  throughout  the 
Northwest  Indiana  area.  Its 
door-to-door  deliverj'  program 
will  center  around  its  new  build¬ 
ing — the  areas  of  Griffith,  High¬ 
land,  Munster,  Schererville  and 
Dyer,  Ind.,  along  with  some 
parts  of  South  Hammond,  Ind., 
and  the  southwest  section  of 
Calumet  Township. 

25,000  Circulation 

Mr.  Belles  said  he  expects  the 
Sentinel  to  have  a  guaranteed 
circulation  of  25,000  within  two 
or  three  months  after  publica¬ 
tion  starts. 

The  editorial  staff  will  num¬ 
ber  nearly  20  persons.  Heading 
it  as  editor  will  be  Edward 
Mills,  who  is  assistant  man¬ 
aging  editor  of  the  Post  Trib¬ 
une. 

Other  editorial  appointments: 


DISPLAYING  INTEREST  in  exhibits  at  Central  State  Circulation  Man¬ 
agers'  meeting:  Left  to  right — Myron  Ruhberg,  Davenport;  Arnie 
Fischer,  Milwaukee;  William  Reinold,  Rockford;  and  Glenn  List,  Detroit 
News. 


Janet  Burton,  society  editor, 
now  Post-Tribune  food  editor; 
Jack  Parry,  sports  editor,  now 
P-T  outdoors  editor;  Lou  Marra, 
news  editor,  now  P-T  makeup 
editor. 

Robert  Faloon  will  be  adver¬ 
tising  and  promotion  coordina¬ 
tor  and  Ted  Galka  circulation 
director. 

Mr.  Belles  said  no  new  equip¬ 
ment  is  involved  in  the  Sen¬ 
tinel’s  planned  operation  at  this 
time,  but  the  Gary  Printing  and 
Publishing  Company  hold  land 
options  on  its  Ridge  Road  facil¬ 
ity  for  additions  when  needed. 

• 

Appleton  Publisher 
Buys  tv  Station 

Ottumwa,  la. 

Sale  of  KTVO-tv  to  the  Post 
Publishing  Company  of  Apple- 
ton,  Wis.,  has  been  announced 
by  James  J.  Conroy,  president 
and  general  manager  of  the 
station. 

Post  Publishing  has  con¬ 
tracted  to  buy  all  the  station’s 
stock  from  Mr.  Conroy  and  his 
brother-in-law,  Raymond  E. 
Russell,  Superior,  Wis.,  for 
$1,255,000,  the  announcement 
.said.  Mr.  Conroy  will  remain 
with  the  new  owners  as  a  con¬ 
sultant. 

Mr.  Conroy  said  under-capital¬ 
ization  was  the  principal  factor 
in  his  decision  to  sell  the  sta¬ 
tion.  The  new  owners,  he  said, 
will  be  able  to  do  “much  better” 
in  both  programming  and  serv¬ 
ice  to  advertisers,  with  ade¬ 
quate  capital  to  support  the 
station. 

Post  Publishing  Company 
publishes  the  Appleton  (Wis.) 
Post-Crescent.  In  May,  1962,  it 
took  over  WEAU-tv  in  Eau 
Claire,  Wis.,  and  in  August,  this 
year,  assumed  control  of  radio 
station  WAXX,  Chippewa  Falls, 
Wis. 


Vermont  Cuts  Out 
Newspapers  for 
Education  Board 

Montpelier,  Vt. 

Dr.  Henry  G.  Fairbanks,  a 
professor  at  St.  Michael’s  Col¬ 
lege  in  Winooski  Park  and  a 
member  of  the  Vermont  Educa¬ 
tion  Board,  has  declared  he  is 
“very  disturbed”  over  the  1963 
Legislature’s  economy  move 
which  deprives  the  board  of 
daily  subscriptions  to  Vermont’s 
two  morning  newspapers  and 
the  loss  of  a  clipping  service. 

After  the  board  had  been  told 
of  the  budget  cuts  by  Education 
Commissioner  A.  John  Holden 
Jr.,  Dr.  Fairbanks  suggested 
that  the  board  try  to  obtain 
complimentary  subscriptions 
from  the  Burlington  Free  Press 
and  Rutland  Herald  in  view  of 
the  close  relationship  between 
the  board  and  the  press. 

Some  assistance  came  im¬ 
mediately,  when  Harold  Rayn- 
olds  Jr.,  chairman  of  the  board 
and  himself  the  publisher  of 
four  weekly  newspapers  in  Ver¬ 
mont,  said  he  would  see  that  the 
department  received  all  of  his 
publications. 

When  Commissioner  Holden 
reported  that  members  of  the 
department  brought  in  their 
qown  morning  papers  to  keep  up 
on  state  affairs,  John  K.  Kris- 
tensen,  a  board  member  re¬ 
marked  : 

“You’ll  have  to  bring  in  your 
own  pencils  pretty  soon.” 

Columnist  in  Japan 

Frank  Rhoades,  columnist-at- 
large  for  the  San  Diego  (Calif.) 
Union,  whose  articles  are  syndi¬ 
cated  by  Copley  News  Service, 
is  in  Japan  for  three  weeks  as  a 
gruest  of  the  Japanese  Govern¬ 
ment. 


Special  Edition 
Greets  Kennedy  p 
At  Atomic  Plant 

Richland,  Wash 
A  visit  of  President  Kennedy 
to  the  Hanford  Atomic  Reserva-  T1 
tion  was  turned  into  a  promo-  rolh 
tion  that  resulted  in  a  special  at  ' 
edition  of  the  Tri-City  Herald,  Ceni 
drummed  up  on  short  notice,  and  ator 
a  crowd  of  40,000  persons,  larg-  the 
est  of  the  President’s  swing  and 

through  the  West.  T 

During  his  speech  at  the  p  time 
ground-breaking  ceremony  for  a  ’’  schc 
giant  Hanford  atomic  steam  for 

plant,  the  President  cited  the  pap 

Herald’s  publisher,  Glenn  C.  pect 

Lee,  and  managing  editor,  Don  thrc 
Pugnetti,  for  “fulfilling  their  T 

duties  as  citizens”  in  the  cam-  gem 
paign  waged  by  the  newspaper  Pin' 
to  help  win  approval  of  the  inai 
project  in  Congress  last  year,  coui 

Mr.  Lee  was  master  of  cere-  TT! 


monies  at  the  dedication.  sur] 

The  special  edition  had  to  be  pur 
put  together  on  short  notice  chii 
because  of  the  delay  in  confir-  1 

mation  that  the  President  was  lig) 
coming.  ing 

Once  the  word  was  received,  ulu 
executives  of  the  Herald  held  a  clei 

Saturday  afternoon  conference  of 

and  in  the  next  week  put  to-  sta 


gether  a  60  page  paper  for  |  1 


Wednesday,  Sept.  25.  Included  ope 

in  this  was  a  24-page  section  con 

with  35,000  lines  of  advertising,  esp 

devoted  exclusively  to  news  and  ter 

advertisements  on  the  steam  tap 

plant  and  the  President’s  visit.  ma 

The  total  editorial  newshole  ' 

for  the  Thursday  paper  ric 

amounted  to  250  columns.  One  he< 

outstanding  feature  of  the  edi-  cla 

tion  was  a  three-color  picture  of  Die 

the  President  on  page  one.  pc< 


One  question  pondered  by  pn 

Herald  officials  was  how  to  get 
the  Wednesday  paper  in  the  sti 

President’s  hands  before  he  at 

arrived  at  Hanford.  This  was  hij 

solved  by  arranging  for  the  cir-  dij 

culation  director,  Eldon  Smith, 
to  fly  to  Great  Falls,  Montana, 
with  100  copies  of  the  papier.  ^ 
Special  clearance  was  obtained  •  ap 
and  Mr.  Smith  put  25  copies  on  pii 

the  Presidential  plane  and  dis-  ne 

tributed  the  rest  on  the  Press  he 

plane  which  accompanied  Mr.  ro 

Kennedy. 

•  in 

Daily  Book  Reviews  pj 

Boston  of 

The  Boston  Globe  is  now  pub-  co 

lishing  a  daily  book  review  on  to 

the  page  opposite  its  editorial  _  st 
page.  Reviews  are  written  by  •  bi 
staff  members  and  a  few  out-  bi 

side  spiecialists.  The  column  is 
conducted  by  H.  M.  Peters  in  vi 

collaboration  with  Edward  A. 
Laycock,  book  editor.  h 
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'PLAM  &  EQUIPMENT 

Papers  Help  School 
Start  TTS  Course 


Thirty-two  students  have  en¬ 
rolled  in  a  Teletypesetter  course 
at  Tomlinson  Adult  Education 
Center,  using  eight  TTS  perfor¬ 
ators  donated  to  the  school  by 
the  St.  Petersburg  (Fla.)  Times 
and  Evening  Independent. 

This  is  believed  to  be  the  first 
time  a  newspaper  and  public 
school  system  have  cooperated 
for  practical  training  in  a  news¬ 
paper  skill.  The  course  is  ex¬ 
pected  to  attract  students  from 
throughout  the  country. 

T.  C.  Harris,  the  newspapers’ 
general  manager,  suggested  the 
Pinellas  County  school  system 
inaugurate  a  'Teletypesetter 
course  and  offered  to  donate 
TTS  perforators  that  became 
surplus  w’hen  the  newspapers 
purchased  11  Fairchild  ma¬ 
chines. 

The  school  system  was  de¬ 
lighted  at  the  prospects  of  add¬ 
ing  this  new  class  to  the  curric¬ 
ulum  at  Tomlinson  and  received 
clearance  from  the  State  Board 
of  Education  to  enroll  out-of- 
state  students. 

The  course  will  prepare  an 
operator  for  all  types  of  tele¬ 
communication,  but  will  be 
especially  valuable  to  those  in¬ 
terested  in  preparing  justified 
tapes  for  use  in  linecasting 
machines. 

Two  Times  staffers.  Jack  Aid- 
rich  and  Rowena  Sawin,  have 
been  certified  to  teach  the 
classes.  Tuition  is  $10  a  tri¬ 
mester  (15  weeks).  It  is  ex¬ 
pected  most  students  will  attain 
proficiency  in  one  trimester. 

To  qualify  for  the  course  a 
student  must  pass  a  typing  test 
at  35  words  a  minute  and  hold  a 
high  school  or  equivalancy 
diploma. 

*  * 

Color  Expert 

The  Miami  (Fla.)  Herald  has 
appointed  Vandy  J.  Forrester, 
pioneer  in  the  development  of 
newspaper  color  engraving,  to 
head  its  expanded  engraving 
room  and  color  operation. 

Mr.  Forrester,  former  engrav¬ 
ing  chief  of  the  Miami  News 
and  at  one  time  a  newspaper 
photographer,  will  be  in  charge 
of  the  Herald’s  ultra-modern 
color  photo  processing  labora¬ 
tory  as  well  as  the  recently-in- 
stalled  engraving  room  facilities 
built  into  the  Herald’s  new 
building. 

An  engraving  room  super¬ 
visor  for  more  than  20  years, 
Mr.  Forrester  has  also  operated 
bis  own  business,  a  combined 


photo  studio  and  engraving 
plant  in  Columbia,  Georgia. 

He  began  his  career  as  an 
engraver-photographer  at  the 
Dothan  (Ala.)  Eagle  in  1935. 
From  there  he  went  to  news¬ 
papers  in  Daytona  Beach,  Fla., 
Mobile,  Ala.,  and  Atlanta,  Ga. 

In  1949,  he  began  develop¬ 
ment  of  the  color  process  the 
News  uses  today. 

*  «  * 

Plastic  Plate  Secret 

Plastic  plate  developments 
are  proceeding  satisfactorily  but 
secrecy  continues  over  a  new 
process  being  tested  at  the 
ANPA  Research  Institute  labor¬ 
atory. 

Tom  Bruno  of  the  lab  staff 
told  members  of  the  Pacific 
Newspaper  Mechancial  Confer¬ 
ence  in  San  Francisco  recently 
that  he  expects  the  two  devel¬ 
opers  “will  make  names  for 
themselves.” 

Mr.  Bruno  reported  that  the 
Easton  lab  will  soon  release  a 
study  showing  the  varying  char¬ 
acteristics  of  base  material.  In 
the  field  of  stereotyping,  he  told 
about  a  new  mat  processing 
control,  the  Humitector,  and  a 
two-piece  mat,  the  E-Z  Pack, 
which  are  in  field  testing. 

The  Humitector,  he  said,  fea¬ 
tures  automatic  operation  of 
vacuum  shrink  and  humidity 
timer  chambers. 

*  *  * 

Cold  Type  Advance 

Completion  of  the  Pendleton 
(Ore.)  Ea.st  Oregonian's  con¬ 
version  to  offset  reproduction  is 
scheduled  for  January,  an¬ 
nounces  J.  W.  Forrester  Jr., 
publisher. 

A  pasteup  department  is  being 
installed.  Meanwhile  a  Foto- 
setter  and  two  Fotomatics  are 
on  order  from  Intertype. 

The  East  Oregonian  has  been 
printed  from  an  offset  press 
since  the  July,  1960  installation 
of  a  Goss  Suburban. 

The  color  range  obtainable 
from  offset  presses  was  evi¬ 
denced  anew  in  the  annual 
“Round-up  of  Progress”  edition 
distributed  during  mid-Septem¬ 
ber’s  Round-up  Week.  Last  year 
a  county  centennial  issue  sold 
for  $1  a  copy. 

«  *  * 

Newcomp  Workshops 

A  shift  to  the  New  York  area 
for  the  convenience  of  the  news¬ 
papers  in  the  New  England  and 
the  Central  Atlantic  States,  and 
an  up-dating  of  all  material  will 
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Charles  V.  McAdam 


C.  V.  McAdam  Elected 
Director  of  Hoe  Co. 

Charles  V.  McAdam,  presi¬ 
dent  of  McNaught  Syndicate, 
has  been  elected  a  director  of 
R.  Hoe  &  Co.  Inc.,  printing  press 
and  saw  manufacturer. 

Mr.  McAdam  has  been  asso¬ 
ciated  with  the  McNaught  syn¬ 
dicate  since  1914  and  has  been 
president  since  1930.  He  is  also 
a  director  of  Storer  Broadcast¬ 
ing  Co. 

He  is  a  member  of  the  Arts 
and  Writers  Club,  the  Union 
League  Club,  Blind  Brook  Golf 
Club,  Augusta  (Ga.)  National 
Golf  Club,  Westchester  Country 
Club,  and  Indian  Creek  Club, 
Miami  Beach,  Fla. 

feature  the  Fall  series  of  New- 
Cjmp  Workshops  announced  by 
Collier  Elliott  and  Associates. 

The  Workshops  will  be  held 
at  the  firm’s  offices  in  Mineola, 
New  York,  and  will  feature 
actual  use  of  equipment  and 
supplies  in  performing  normal 
newspaper  Composing  Room 
operations  in  the  most  advanced 
methods  known.  Collier  Elliott, 
president  of  the  firm,  said:  “The 
installation  of  type  justification 
computers  in  the  Long  Island 
area  enables  us  to  offer  the 
Workshop  program  in  the  East 
with  the  same  advantages  that 
were  available  to  us  last  Winter 
and  Spring  in  Chicago.” 

The  first  of  the  new  series  is 
scheduled  for  Oct.  7-9. 

Details  are  available  by  com¬ 
municating  with  Collier  Elliott 
and  Associates,  163  Mineola 
Blvd.,  Mineola,  New  York. 

The  fee  is  $50  a  month  for 
papers  wdth  a  circulation  under 
20,000;  $100  a  month  for  papers 
with  a  circulation  over  20,000. 

• 

O’Rourke  Promoted 

Patrick  E.  O’Rourke  has  been 
named  executive  vicepresident 
of  Family  Weekly  and  Sub- 
urbia  Today.  He  will  continue 
as  advertising  director  of  both 
Sunday  magazines. 


Chi.  News  Team 
Wins  AP  Prize 
On  Slum  Report 

Chicago 

The  Chicago  Daily  News  won 
three  first  place  awards  in  the 
eighth  annual  Illinois  Associ¬ 
ated  Press  newswriting  contest. 

Other  first  place  aw’ards  went 
to  the  Decatur  Herald  and  Re¬ 
view,  Bloomington  Pantograph, 
Champaign  News-Gazette,  IVaw- 
kegan  News-Sun  and  Chicago 
Sun-Times.  The  Chicago  Trib¬ 
une  and  Chicago's  American 
tied  for  one  first  place. 

More  than  $600  in  prize 
money  was  distributed  to  win¬ 
ners  and  runnersup  in  four  con¬ 
test  divisions. 

A  special  award  for  the  best 
entry'  by  a  newspaper  with  less 
than  18,000  circulation  went  to 
Gerald  Moriarity,  editor  of  the 
Kewanee  Star-Courier,  for  a 
series  on  possible  consequences 
of  a  nuclear  test  ban  treaty. 

The  Chicago  Daily  News  won 
first  place  in  spot  news  for  Ray¬ 
mond  Coffey’s  story  on  the  en¬ 
rollment  of  James  Meredith  at 
the  University  of  Mississippi. 
It  w’on  first  in  single  feature 
class  on  Henry  M.  Hanson’s 
backgrounding  of  Arnold  Mare- 
mont’s  ouster  as  state  public  aid 
commissioner  and  took  first 
place  in  the  feature  series  class 
for  its  five-man  team  investiga¬ 
tion  of  Chicago  slums  and  slum 
operators.  The  team  included 
Richard  T.  Stout,  John  Culhane, 
Betty  Flynn,  Dean  Schoelkopf 
and  Ron  Chizever. 

The  Decatur  Herald  and  Re¬ 
view'  w’on  first  in  the  non-metro¬ 
politan  spot  news  class  for  its 
coverage  by  four  reporters  of 
the  city’s  first  area  town  meet¬ 
ing.  The  reporters  were  Donald 
Miller,  Norman  Pukek,  Ralph 
Sanders,  Eldon  Libby. 

The  Bloomington  Pantagraph 
won  first  in  the  single  feature 
class  on  a  story  by  Morgan 
Law'hon  reporting  on  her  two- 
day  visit  to  Birmingham,  Ala¬ 
bama. 

Ed  O’Neil’s  report  of  a  Big 
Ten  football  upset  won  first  in 
sports  for  the  Champaign  News- 
Gazette. 

The  Waukegan  News-Sun  w'on 
first  in  the  feature  series  on 
stories  by  Ed  Nash  and  Floyd 
Thoms  concerning  large  profits 
on  a  highway  overpass. 

The  Chicago  Tribune  and 
Chicago’s  American  tied  for  first 
place  in  metropolitan  sports. 
Sharing  the  prize  were  Ed  Prell 
of  the  'Tribune  for  a  Story  on  a 
Dodgers-Giants  playoff,  and  Leo 
Fischer  of  the  American  for 
his  report  of  the  Big  Ten  foot¬ 
ball  championship  game. 


57 


Los  Angeles  Times  Gives 
Orange  Co.  Daily  Section 


Santa  Ana,  Calif. 

Climaxing:  a  decade  of  prowi;!! 
in  suburban  editions,  the  Los 
Angeles  Times  on  Oct.  14  will 
increase  the  Sunday-Thursday 
sections  in  Oranpe  County  to 
daily  news  coverage. 

Addition  of  seven  newsmen 
will  bring  the  Orange  County 
staff  to  15  and  will  boost  the  sub¬ 
urban  staff  to  57,  under  direc¬ 
tion  of  Hayden  Reece,  suburban 
sections  editor.  The  expansion 
coincided  with  an  Orange  County 
population  growth  which  will 
pass  the  million  mark  in 
October. 

The  new  publication  schedule 
will  provide  daily  sections  in 
Orange  County  and  the  San  Fer¬ 
nando  Valley.  Thursday-Sunday 
sections  in  the  San  Gabriel  Val¬ 
ley  and  West  Side  editions,  and 
Sunday  sections  in  the  Glendale- 
Burbank  and  the  Centinela- 
South  Bay  areas. 

The  Orange  County  circula¬ 
tion  will  total  80,000  daily  and 
117,000  Sunday.  On  Sunday  and 
Thursday,  the  county  section 
will  be  a  separate  package  as 
before,  averaging  26  pages  on 
the  weekend  and  16  Thursday. 
There  will  be  four  pages  within 
the  metropolitan  news  section  of 
The  Times  four  other  days,  and 
a  two-page  section  on  Saturday. 

Each  of  the  county  sections 
will  contain  a  variety  of  news, 
sports,  women’s  stories,  classified 
and  display  advertising. 

Staff  Enlarged 

Those  added  to  the  news  staff 
are  Jack  Boettner,  Don  Angel 
and  Vi  Ehinger  from  the  Santa 
Ana  Daily  Register;  Milt  Brou- 
hard,  formerly  of  the  Register; 
Wayne  Clark  and  Hal  Schulz 
from  the  Garden  Grove  Daily 
News,  and  Peyton  H.  Canary 
III,  Palm  Springs  Desert  Sun. 
Schulz  and  Canary  will  work  on 
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the  Los  Angeles  desk. 

Robert  Diebold  will  continue 
as  Orange  County  editor,  aided 
by  his  present  news  staff  of 
Robert  Gettemy,  Helen  Johnson, 
Clyde  Snyder,  Don  Smith,  A1 
Carr  and  Photographer  Cliff 
Otto.  Hal  Kleinschmidt  is  the 
day  desk  editor  in  Los  Angeles. 

The  Orange  County  section 
has  eight  employes  in  display 
advertising,  with  one  being 
added  in  the  expansion,  and  10 
classified  ad  workers.  Fenton 
Palmer  is  suburban  display 
manager,  with  Jerry  McCollom 
supervisor  in  the  Orange  County 
office,  with  Frank  Lester  head 
of  Times  classified. 

Following  a  similar  pattern  to 
the  San  Fernando  section,  which 
went  daily  17  months  ago,  the 
Orange  County  daily  section  will 
have  a  late  11  p.m.  deadline.  The 
suburban  sections  were  the  first 
to  be  equipped  with  electric 
tape-punching  typewriters,  as 
part  of  the  computer  typesetting 
operations  instituted  throughout 
the  Times  last  December. 

Orange  County  operations  are 
centered  in  a  Santa  Ana  office 
at  1134  W.  17th  St. 

The  Times  inaugurated  sub¬ 
urban  sections  in  1952  with  a 
San  Gabriel  Valley  edition,  and 
the  next  year  started  a  Southern 
Communities  section  covering 
the  Orange  County-Long  Beach 
area.  George  M.  Straszer  was 
the  first  suburban  editor  and 
upon  his  promotion  in  1958  as 
assistant  to  the  editor  of  the 
Times,  Mr.  Reece  assumed  direc¬ 
tion  of  the  expanding  sections. 
He  preceded  his  Times  service 
with  news  work  on  the  Peru 
(Ill.)  Daily  News  Herald,  Dan¬ 
ville  (Ill.)  Commercial  News, 
Chicago  Tribune,  Chicago  Her¬ 
ald  American,  and  Long  Beach 
Independent. 

• 

N.Y.  Times  Index 
To  Be  Reissued 

The  New  York  Times  has  an¬ 
nounced  completion  of  arrange¬ 
ments  with  R.  R.  Bowker  Com¬ 
pany  of  New  York  City,  pub¬ 
lishers  of  Publishers’  Weekly 
magazine,  to  reissue  the  out-of- 
print  annual  volumes  of  the 
New  York  Times  Index  for  1930 
through  1961.  The  new  volumes 
will  become  available  from  Bow¬ 
ker  early  in  1964. 

Ultimately,  the  Times  plans 
to  produce  a  complete  file  of  its 
Index  going  back  to  1851,  when 
the  Times  was  established.  This 
would  take  in  the  years  1905- 
1912,  when  no  volumes  of  the  In¬ 
dex  were  published. 


Denson  Returning 
To  New  York  J-A 

New  editorial  executive  moves 
at  the  New  York  Journal- Amer¬ 
ican  were  announced  this  week 
by  Joseph  Kingsbury  Smith, 
publisher. 

John  Denson  has  been  ap¬ 
pointed  executive  editor,  effec¬ 
tive  mid-October. 

Mr.  Denson,  formerly  editor 
of  the  New  York  Herald  Trib¬ 
une,  has  been  editor  of  the  Los 
Angeles  Herald-Examiner  since 
January.  He  will  join  Paul 
Schoenstein,  managing  editor,  in 
direction  of  the  editorial  de¬ 
partment. 

The  announcement  added  that 
the  responsibilities  of  editor  will 
continue  to  be  retained  in  the 
office  of  the  publisher. 

Sunday  Sales  Climb 

The  Sunday  edition  of  the 
New  York  Journal- American  has 
scored  substantial  circulation 
increases  since  introduction  of 
the  Pictorial  Living  coloroto 
magazine  and  a  pocket-size  tele¬ 
vision  program  magazine  Sept. 
8,  it  was  reported  this  week  by 
Joseph  Kingsbury  Smith,  pub¬ 
lisher. 

Sales  of  the  Sept.  8th  issue 
exceeded  the  previous  Sunday’s 
by  over  100,000,  the  Sept.  15th 
issue  was  up  115,000,  Sept.  22nd 
issue  was  up  125,000,  and  Sept. 
29  was  up  150,000  over  the  pre¬ 
magazine  level,  Mr.  Smith  said. 

Sunday  circulation  of  the 
Journal-American  now  approxi¬ 
mates  three-quarters  of  a  mil¬ 
lion  copies. 

Mr.  Smith  said  he  will  an¬ 
nounce  other  dramatic  changes 
in  both  the  format  and  content 
of  the  Sunday  Journal- American 
designed  to  further  offset  effects 
of  the  newspaper  blackout 
earlier  this  year. 

• 

Time  Gives  S2,0(K) 

To  Fellowship  Fund 

A  grant  of  $2,000  to  the  Over¬ 
seas  Press  Foundation  has  been 
made  by  Time  Inc. 

Norman  Cousins,  Foundation 
president,  said  the  sum  will  be 
added  to  the  proceeds  of  the  1963 
Annual  Awards  Dinner  of  the 
OPC. 

Mr.  Cousins  also  announced 
the  establishment  of  a  fellow¬ 
ship  in  foreign  correspondence 
by  the  Foundation.  It  will  be 
named  for  the  late  William  P. 
Gray,  editor  of  Life  Interna¬ 
tional  and  a  past  president  of 
the  OPC.  It  is  to  be  awarded  to 
outstanding  senior  students  in 
10  journalism  schools. 

The  fellowship  will  enable  the 
recipient  to  travel  to  and  from 
a  job  on  an  overseas  news  me¬ 
dium  to  be  obtained  via  the 
Overseas  Press  Club. 

EDITOR  PU 


Hearst  Appoints  I 
Lewis  As  Editor  j 
In  Los  Angeles  I 


Los  Angeles 

George  R.  Hearst  Jr.,  pub. 
lisher  of  the  Herald-Examiner, 
announced  the  appointment  this 
week  of  Hugh  A.  (Bud)  Lewis 
as  editor  of  the  paper. 

John  Denson,  editor  for  the 
past  several  months,  has  gone 
back  East  to  be  executive  editor 
of  the  New  York  Journal  Amer¬ 
ican. 

Mr.  Lewis  is  a  former  editor 
and  publisher  of  the  Los  Angeles 
Mirror  and  for  more  than  25 
years  he  was  city  editor  of  the 
Los  Angeles  Times.  He  is  a 
native  of  Wisconsin  and  began 
his  newspaper  career  there. 

In  1950,  he  was  chosen  as 
Norman  Chandler’s  personal 
representative  on  the  Los  An¬ 
geles  Mirror,  with  the  title  of 
executive  editor,  then  returned 
to  his  city  editorship  of  the 
Times.  In  October,  1957,  he  was 
appointed  editor  of  the  Mirror- 
News  and  eight  months  later, 
publisher  and  editor.  He  was 
honored  at  a  retirement  party 
on  June  23,  1960,  and  retired  a 
month  later. 

Mr.  Lew’is  immediately  joined 
the  Times  Mirror-owned  tele¬ 
vision  station,  KTTV,  as  an 
editorial  consultant,  and  served 
until  recently,  when  Metro¬ 
media  assumed  control. 

He  has  been  widely  known  in 
private  life  as  a  dog  owner,  dog 
show  judge  and  promoter  of 
championship  dog  shows. 

• 

Reporter  Honored 
For  Helping  Indians 

Auburn,  N.  Y. 

Melvin  W.  Patterson,  reporter 
on  the  staff  of  the  Tonawanda 
News,  was  inducted  recently  as 
a  member  of  the  Cayuga  Nation 
of  Indians. 

His  name  will  be  “Hi-wah’ 
ees,”  meaning  a  teller  of  the 
news  or  reporter. 

Foster  Sundown,  master  of 
ceremonies,  said  a  similar  adop¬ 
tion  of  an  Indian  by  another 
Indian  nation  for  exceptional 
service  has  not  taken  place 
among  Iroquois  Indian  nations 
in  more  than  a  century. 

Representatives  of  the  Sen¬ 
eca,  Cayuga,  Onondaga,  Oneida, 
Mohawk  and  Tuscarora  Indian 
nations  took  part  in  the  tribute 
to  Mr.  Patterson  for  his  years 
of  work  in  promoting  educa¬ 
tional  opportunities  for  reser¬ 
vation  Indians  in  New  York. 
Mr.  Patterson  is  chairman  of 
the  Peter  Doctor  Memorial  In¬ 
dian  Scholarship  Foundation. 
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classified  section 

Benefit  from  our  Vast  Newspaper  Audience 


ANNOUNCEMENTS 

ISeirspaper  Brokers 


JACK 

L. 

STOLL 

Newspaper  Broker 


is  pleased  to  announce 
the  sale  of  the  follow¬ 
ing  Ohio  newspapers: 

WILLOUGHBY 
NEWS-HERALD 
DOVER  DAILY  REPORTER 
BROOKLYN-PARMA  NEWS 


HARRY  R.  HORVITZ 
President 


MANSFIELD 

NEWS-JOURNAL 

and 

LORAIN  JOURNAL 

★  ★  ★  ★  ★ 


We  appreciated  the  op¬ 
portunity  to  serve  as 
broker  in  the  sale  of  the 


TAHOE  DAILY  TRIBUNE 
AL  TAHOE,  CALIFORNIA 


SCRIPPS  LEAGUE 
NEWSPAPERS 

★  ★  ★  ★  ★ 

Jack  L.  Stoll  &  Associates 

6381  Hollywood  Boulevard, 
Los  Angeles — 28,  Calif. 

editor  ac  PUBLISHER 


ANNOUNCEMENTS  | 

I  ISeicspaper  Brokers 

VERNON  V.  PAINE 
Quality  Newspapers 

I  Upland  California  i 

!  IT’S  NOT  THE  DOWN  PAYMENT 
'  that  buys  the  newspaper — it’s  the  per- 
,  sonality  and  ability  of  the  buyer.  'Iliis 
,  is  why  we  insist  on  i>ersonal  contact 
seilintr. 

LEN  FEIGHNER  AGENCY 
P.O.  Box  189,  Mt.  Pieasant,  Michigan 

APPRAISALS  FOR  ESTATE.  TAX. 
Partnership,  loan  and  insurance  pur¬ 
poses.  Marion  R.  Krehbiei,  Box  88, 
Norton.  Ks. 

!  CONFIDEN'nAL  INFORMATION 
i  Daily  Newspaper  Properties 

W.  H.  Glover  Co.,  Ventura,  Calif. 

SALES-FINANCING-APPRAISALS 
P.  T.  Hines,  Publishers  Service 
Box  3132,  Greensboro.  N.C.  27402 

Personal  attention  to  each  inquiry  & 

I  listing.  Expert  appraisals  &  digests. 

I  Johnson  &  Lynch,  Newspaper  Brokers 
I  Newfield.  N.  Y.  Ph.  LN  4-7778 

DEMAND  FOR  PAPERS  IS  GREAT. 
Now  is  the  time  to  sell.  Perhaps  you 
are  liste<I  with  others ;  it  makes  no 
difference  —  list  with  us.  We  give 
quick  action;  we  have  a  number  of 
buyers.  Dixie  Newspai>ers,  Brokers, 
Box  579,  Gads<len,  Alabama. 

MR.  PUBLISHER,  if  you  want  to  sell 
or  explore  the  market  and  wish  the 
utmost  in  discretion,  write  New8pai>er 
Service  Company,  Inc.,  P.O.  Dr.  12428, 
Panama  City,  Fla. 

Newspapers  For  Sale 

CLEAN,  SOUND,  SAFE  WEEKLIES: 
Wis.  $8,5M;  Mich.  $31M;  Ind.  $235M; 
Minn.  $78M:  Colo.  $70M:  New  Eng. 
$125M ;  many  others.  Marion  R.  Kreh-  I 
biel.  Box  88,  Norton,  Ks. 

6.000  CTRCULA’nON  DAILY  in 
County  Seat,  cultural  shopping  center 
j  college  town.  Box  378,  Editor  &  Pub¬ 
lisher. 

SUBURBAN  WEEKLY  in  Southeast 
with  offset  plant  for  other  work.  This 
business  can  lie  greatly  expanded  by 
experienced,  active  owner.  Other  pulv- 
lications  may  he  added.  Price  $125,000. 
Box  457,  Bklitor  &  Publisher.  I 

TEXAS  TWIN  WEEKLIES  in  county  I 
seat  of  one  of  nation's  largest  farm 
producing  counties.  Over  $60,060,000  in  | 
farm  income,  $140M  Gross.  Daily  poten¬ 
tial,  unopposed,  well-organized.  Good 
financing  to  qualified  buyer.  Box  459, 
Editor  &  Publisher, 

2  EXCLUSIVE  CALIF.  WEEKLIES  I 
serving  rich,  rural  empire,  farm,  | 
factory  and  construction  payroll.  Ex¬ 
cept.  plant,  i.solnte<l.  Grossing  $150,000,  , 
growing,  $35,000  down.  Jos.  A.  Snyder,  I 
I  Newspaiier  Broker,  2234  E.  Romneya  j 
Dr.,  Anaheim,  Calif. 

ATTRACTIVE  CALIF.  WEEKLY 
Central  location  —  city  over  10,000  — 
exclusive  field.  Gross  $114M,  price 
$12oM,  29'r  down.  Dean  Sellers, 

Broker,  625  E.  Main,  Mesa.  Ariz.  Affili¬ 
ate  of  W.  H.  Leynse,  Los  Altos.  Calif. 

1.  CALIFXIRNIA.  Volume  exceerls  $95,- 
000.  Priced  at  $100,000.  Terms. 

1  2.  NORTHEAST,  ABC  weekly.  Volume 
excee<ls  $90,000.  Fine  shoii.  Priced  at 
$100,000.  Terms. 

3.  DEEP  SC/UTH.  County  seat  exclu¬ 
sive.  Gross  $47,000.  Pricerl  at  $65,000. 
Terms. 

JACK  L.  STOLL  AND  ASSOCIATES 
6381  Hollywood  Blvd. 

Los  Angeles  28,  California 

r  PROFITABLE  WEEKLY  within  100 
miles  New  York  City.  Annual  gross 
close  to  $200,000.  Well  equipi>ed  plant. 

!  Asking  $125,000.  Terms.  Box  532,  Eldi- 
I  tor  &  Publisher. 


ANNOUNCEMENTS 

Newspapers  For  Sate  \ 

UPSTATE  N.  Y.  WEEKLY  &  job  ; 
shop;  gross  $140,000.  working  owner’s 
profit  $40,000 ;  lively  community  in  | 
stable  area.  An  exceptional  property; 
about  $35,000  down  handles.  Write 
fully,  please.  DIAL,  1503  Nazareth,  ' 
Kalamazoo,  Mich,  . 

Newspapers  Wanted 

WASHINGTON  NEWSPAPER  Couple 
want  a  daily  in  a  small,  growing 
Southwest  city — Texas,  Ark.,  Okla., 

I  New  Mexico,  Financing  available.  Box 
!  461,  Bklitor  &  Publisher, 

BLOODY  BUT  UNBOWED.  Lost  a 
strike!  Sold  my  small  Iowa  daily.  Now 
looking  for  another  daily  to  purchase. 
Eighteen  years’  editing-publishing  ex- 
lierience.  Paul  R.  Bumbarger,  507 
North  Iowa,  Charles  City,  Iowa. 

Younger  man  with  substantial  capital 
:  wants  to  buy  controlling  interest  in 
PROFITABLE  WEEKLY  or  SMALL 
DAILY.  N.Y.,  N.J..  Pa..  Conn, 

(within  150  miles  N.Y.C.)  Box  497, 
Editor  &  Publisher,  | 

Business  Opportunities 

$8,000-$15.000  CAPITAL  NEEDED  by 
Editor  with  option  on  profitable  Florida 
Gulf  Coast  Weekly.  Consider  silent  or 
active  partner.  Five-year  payoff  plus 
dividends,  capital  gains  expected.  Box 
421,  Ekiitor  &  Publisher. 

INVESTOR  WANTED  for  weekly 
newspaper  with  great  growth  po¬ 
tential.  Unique  in  its  field,  it’s  situated 
in  a  highly  desirable  area  that’s  grow¬ 
ing,  growing,  growing.  Write  Box 
467,  Editor  &  Publisher. 

EDITOR-PUBLiaST,  30  years  with 
New  York  dailies  as  reporter,  writer. 
e<litor  —  now  in  PR  —  seeks  working 
partnership  with  newspaiier  or  PR  firm. 
Prepare<l  to  make  modest  investment. 
Prefer  metropolitan  New  York  or 
Southern  New  Jersey.  Box  516,  Editor 
&  Publisher. 


NEWSPAPER  SERVICES 

Press  Engineers 

Newspaiier  Press  Installations 
MOVIN(J— REPAIRING— TRUCKING 
Expert  Service — World  Wide 
SKIDMORE  AND  MASON  INC. 
55-59  Fourth  Street 
Brooklyn  31,  New  York 
JAckson  2-6105 


Newspaper  Presses  and  Conveyors 

THE  EDWARDS  TRANSFER 
Co.,  Inc. 

1100  Ross  Ave.  -  1315  Ashland  St. 
Dallas  2.  Texas  RIverdale  1-6363 

ERECTTING,  DISMANTUNG 
TRUCKING,  REPAIRING 
AND  PROCESSING 
Serving  the  South  and  S.W.  since  1900 


EQUIPMENT  MART 

Composing  Boom 


INTERTYPES 


MODEL  F-4/4  Mixer  —  4/90  &  4/34 
mags. — 4  Molds 

MODEL  G-4  Mixer  —  2/90  &  2/72 
mags. — 6  Molds 

MODEL  G-4/2  Mixer  —  2/90,  2/72  & 
2/34  mags. — 6  Molds 
MODEL  H-3  Headletter  Machine  — 
3/  72  mags. — 4  Molds 


LINOTYPES 


NEWSPAPER  SERVICES 


HANDY  FILLERS,  printed  copy — save  i 
time— money,  editorial  and  composing 
costs.  P.O.  Box  5451.  San  Francisco,  j 

Job  Printing  I 

'’'pubushingT^ 

Publisher  has  6800  sq.  ft.  office  space 
mid-town  NYC;  will  divide.  Telewriter 
connection  to  Washington,  D.C.,  Pitts. 
Circulation  fulfillment,  direct  mail. 
Black  &  white  newspaper  composition 
and  press  facilities  available  on  job  or 
contract  basis.  Call  Mr.  Lawrence,  ! 
Area  Code  212,  LO  3-6563,  or  write  I 
Box  982,  Editor  &  Publisher.  I 


MODEL  33  RANGEMASTER  Head- 
letter  Machine  —  2/90  &  2/72  wide 
mags. — 6  Molds 

MODEL  30  MIXER  —  4/90  &  4/34 
mags.— 6  Molds 

All  with  Quadders,  Saws,  Blowers, 
Electric  Pots,  Feeders,  A.C.  Motors 

BEN  SHULMAN  ASSOCIATES 

60  East  42nd  St.,  N.Y.  17  OXford  7-4590 

MODEL  31  AND  OOMET  LINO’S.  10 
fonts  lino  mats,  each  in  magazine: 
Goss  45-C  mat  roller;  Elrod  with  12 
molds;  FVll  page  Easykaster;  Nolan  1 
ton  furnace  with  water  cooled  molds; 
galley  cabinets,  saws,  turtles,  stereo 
chases.  Will  sell  all,  plus  many  other 
miscellaneous  comixming  and  stereo 
items  for  $16,000  cash,  or  will  sell 
separately.  Mr.  Lambert.  Harvey,  Illi¬ 
nois  Tribune.  Area  Code  312  EDison 
3-0-564. 

TTS — 4  New  multi-face  i)erforators,  in 
original  factory  crates,  with  acces¬ 
sories.  Ben  Shulman  Associates,  60  E. 
42nd  St.,  New  York-17,  N.  Y.  OXford 
7-4590. 

TYPESETTING  EQUIPMENT— Model 
14.  quadder,  11  mags,  40  fonts,  Vander- 
cook  Etch  Press,  saw — many  extras. 
Cadell  Typesetting,  14626  Dante  Ave., 
Dolton.  III. 


E&P  Employment  Zone  Chart 

Use  zone  number  to  Indicate  location  without  specific  Identification 
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Equipment  Mert 


BUY  OR  SELL  NEW  OR  USED  NEWSPAPER  EQUIPMENT  IN  THIS  BIG  MARKET-PLACE 


Composing  Room 


Material  for  Sale 


Presses  &  Machinery- 


Presses  &  Machinery 


INTERTYPE  FOTOSEHTER  —  four 
magazines,  lens  turrets  for  6  through 
36  points,  twenty-one  fonts,  seventeen 
extra  magazines,  two  magazine  racks, 
as  well  as  film  magazines  and  spare 
parts,  "as  is,  where  is"  for  (21,500.00. 
Box  466,  Editor  &  Publisher. 

TWO  MODEL  14  LINOTYPE  MA¬ 
CHINES  with  Mohr  Lino  Saws.  Solid 
30  em  Liners,  Elect  metal  pots,  air 
blowers.  Three  90  channel  magazines. 
The  Evening  Star  Newspaper  Co. — 2nd 
&  Virginia  Ave.,  S.E.  Washington, 
D.C.  20003.  Purchasing  Dept  Phone 
Lincoln  3-5000  Ext  234. 

INTERTYPES  —  Model  C4-lsm  with 
Autospacer,  blower,  feeder,  electric 
pot,  motor,  four  molds,  and  front 
magazine  change.  ALSO,  Model  F2- 
2sm  with  Autospacer,  blower  off  inter¬ 
mediate  shaft,  feeder,  electric  pot, 
motor,  four  molds.  ALSO,  Model  F2 
practically  new  with  Autospacer,  blow¬ 
er,  electric  pot  220-60-3,  motor  220-60-3. 
and  four  molds.  Large  assortment  of 
Intertype  magazines  both  full  and 
lower  split  in  aluminum  and  brass. 
Make  offer  to  Box  488,  Editor  &  Pub¬ 
lisher. 

MODEL  B  ATF  TYPEkSETTER  KEY¬ 
BOARD  UNIT  &  PHOTOGRAPHIC 
UNIT 

11  fonts  of  type  including  12  pt. 
Baskerville  and  Baskerville  Bold— 10 
and  12  pt.  Bodoni  Book  and  Bodoni  Book 
Italic,  8,  10  and  12  pt.  Century  School¬ 
book  and  Century  Italic,  8,  10  and  12  pt. 
Garamond/Garamond  Italic  and  10  and 
14  point  Spartan  Heavy/Spartan  Heavy 
Italic,  8  Change  Gears,  4  Width  Con¬ 
trol  Bars,  One  Film  Magazine,  One 
Film  Receiver,  two  tape  winders,  one 
tape  unwinder.  This  equipment  is  in 
excellent  condition  and  was  purchased 
new  late  fall  1962  and  .early  winter 
1963.  It  is  available  for  immolate  de¬ 
livery.  Serial  numbers  will  be  furnished 
upon  request. 

$16,000.00 — Complete 

PUBLISHERS  PRESS 
1881  West  North  Temple 
Salt  Lake  City  16.  Utah 
Phone:  364-3614 


INTERTYPES— G4-4  #22904  with  2-72  I 
and  2-90  chan,  mags.,  4-34  chan.  aux.  ' 
mags,  quadder,  6-mold  disk,  saw,  V-  | 
belt  drive,  6  swing  mags  with  rack,  j 
blower  and  side  mag.,  fonts  of  48  pt.  | 
Gothic  caps  and  Ic,  60  pt.  Gothic  caps  [ 
and  superior  figures.  On  our  floor  for  ! 
$13,500.  ALSO  F4  #19463  with  4-90  I 
chan,  mags.,  quadder,  saw,  6-mold  ! 
disk,  power  shift,  auto  ejector,  blower, 
cam  covers.  On  our  floor  for  $9,000. 
Bill  DeBats,  Pontiac  Press,  Pontiac, 
Mich.  ' 


BETTER  STEREOTYPE  CHASES  are 
here!  j.m.  “Luminite”  Chases  have 

one-piece  frames — no  welds — no  struc-  ' 
tural  weakness.  Uniformly  machined  to  | 
your  own  true  type  high  +;  .001".  Try  j 
one.  Jack  Moore  Newspajier  Production 
Outfitter,  560  Eiastland  Road,  Berea,  ' 

Ohio.  I 

L.  &  B.  HEAVY  DUTY 
NEWSPAPER  TURTLES 
are  in  use  all  over  the  Unite<l  States  ; 
and  foreign  countries.  "Ask  the  man 
who  uses  them.”  $84.50  to  $97.50. 
None  better  at  any  price.  W'rite  for 
literature. 

L.  &  B.  SALES  COMPANY 
111-113  W.  Market  St.,  Elkin,  N.C. 

World’s  largest  distributor  of  ' 

Newspaper  t'orm  Trucks 
Telephone:  835-1513 

Material  for  Sale 

FOR  SALE:  ADDRESSOGRAPH  Model 
#1950  for  "B”  plates,  features  include 
cross  feed,  lister,  60  position  selector,  ; 
dater,  counter,  automatic  stops,  grapho- 
type  model  #6481  type  style  #85  with 
auxiliary  cabinet,  other  relatol  equip-  > 
ment.  Purchased  in  I960,  used  6  ‘ 
months.  Call  Mr.  Trisko,  ST  2-0063  ' 
(Chicago,  Illinois). 


FOB  SALE:  4-Pocket  McCain  E-19  , 
High  Speed  signature  feeder,  with  me¬ 
chanical  and  vacuum  openers.  Vacuum 
and  pressure  pumps  with  motors.  Me-  i 
Cain  Btuffer  delivery.  In  excellent  con¬ 
dition.  Can  be  seen  anytime.  Priced 
for  quick  sale.  ' 

THE  CAI.L  &  POST 
1949  E.  105  St., 

Cleveland  6,  Ohio.  | 

Perforator  T ape  ! 

PERFORATOR  TAPE-TTS  &  FRIDEN 
8*  or  14"  dia,  rolls.  Quality  &  Economy 
FURMAN  O.  RUIT  SALES 
P.O.  Box  12256,  St.  Petersburg,  Fla. 

Presses  &•  Machinery 

16-Page  Goss  Deck-A-Tube 
16-Page  Duplex  Standard  2  to  1  Tubular 
12-Page  Duplex  Tubular 
10/20-Page  Goss  Straightline  with  color 
deck  21*4*  cut-off 
Duplex  &  Goss  flat  bed  presses 
4-Unit  Vanguard  Offset  press 
2-Unit  Thatcher  Offset  press 
Mat  rollers — light — medium — heavy 
Pony  autoplate  22%"  cut-off 
Pony  autoplate  23^*  cut-off  i 

Autoplate  chases  ZZ-fr" 

Universal  Printing  Equipment  Co.,  Inc. 

Lyndhurst,  New  Jersey 
201  GE.  8-3744  N.J.  OX.  5-5458  N.Y. 


24-PAGE 

DUPLEX  TUBULAR  PRESS 
2  to  1  Model,  Serial  #  T  433,  Mfg.  1928  | 

New  8-page  deck  and  new  fully  auto-  | 
matic  (7-H  Drive  added  in  1956.  | 

Reversing  Ck>uple — Balloon  Former  j 

Stereotype  Equipment  Includes : 

3500#  Duplex  ^rnace.  Electric  Heat, 
Pump  and  Si»ut  Vacuum  casting  box 
(1950),  finishing  machine,  centrifugal 
scorcher,  chipping  block  and  curved 
router.  Sta-Hi  Mat  Former.  Mat  Roller 
Optional,  j 

This  equipment  available  April  1964.  | 

Can  be  seen  in  daily  operation.  I 

DECATUR  DAILY  i 

Decatur,  Alabama  I 

6-UNIT  GOSS  UNIVERSAL  i 

48  page  capacity,  1  color  cylinder.  Floor  | 
level  operation  with  end-roll  stands. 
Initial  installation  5  units  January  I 
1951.  6th  unit  and  color  cylinder  in¬ 
stalled  late  1956.  Maximum  speed  40,- 
000  IPH.  GE  press  controls.  100  hp 
motor.  229^"  cut-off.  Available  Fall,  i 
1964.  If  interested  contact  Harold  ! 
Schlotthauer,  The  Times,  San  Mateo,  : 
California. 


SCOTT  PRESS— 223/4 

3  UNITS  —  DOUBLE  FOLDER  - 
BALLOON  FORMER  COLOR  CYL 
INDER  and  REVERSE  —  SCOTT  8- 
ARM  REELS  and  JONES  AUTO- 
MATIC  TENSIONS  —  AC  125  HP  2 
MOTOR  PRESS  DRIVE. 

These  are  steel  cylinder,  roller  bearing 
units  installed  new  in  1938  and  have 
heavy  duty  3  to  2  double  folder.  May 
be  inspected  in  operation  on  spot  or 
full  color  work  and  can  be  immediately 
available. 

BEN  SHULMAN  ASSOCIATES 

60  East  42nd  St.,  N.Y.  17  OXford  7-4590 


HOE  OCTUPLE  PRESS 

4  superspeed  units  with  color  hump, 
double  folder  23^^*  cutoff,  end  roll 
paper  brackets,  A.C.  motors. 

JOHN  GRIFFITHS  CO..  INC.  i 

420  Lexington  Ave.  NY.,  N.Y.  10017 

COLE  FOLDERS 

Quarter,  Eighth.  Double,  Parallel  and 
Combinations.  Portable  or  stationary 
for  all  rotary  presses. 

OKLA.  CITY  MACHINE  WORKS,  Inc. 

1637  W,  Main.  Oklahoma  City,  Okla. 
Call:  CE  6-8841 

DUPLBDC  TUBULAR  UNITS  —  Two  | 
units  with  long  side  frames,  one  with 
reverse  for  color,  both  with  thrust 
adjustments  on  plate  cylinders,  extra 
roll  arms  and  cat  walks  included — all 
you  need  to  make  your  16  into  a  24- 
page  press.  Midway  Press,  11973  Rivera 
Rd.,  Santa  Fe  Springs.  Calif. 

GOSS  Suburban  Webb  Offset  News-  ' 
paper  Press.  4-units:  16  pages;  Folder  I 
in  renter.  In  excellent  condition. 
Samples  of  work  on  request.  (Tan  be  , 
seen  anytime.  i 

THE  CALL  &  POST 

1949  E.  105  St..  I 

Cleveland  6,  Ohio.  ' 

— _  I 

HOE  PRESS  ' 

Length  paper  pages,  22%"  I 

2  Units.  4  pages  wide  | 

64  Tabloid  pages  collect 
1  Folder 
Complete  stereo 
Now  in  operation 
Box  204.  Editor  &  Publisher. 


Hoe  5-Unit  Rotary  Press 
Ser.  No.  1885 
2234*  Sheet  Cutoff 

"Z”  pattern  roller  bearing  press 
with  two  units  super-imposed  for 
better  color  flexibility.  Double  fold¬ 
er.  end  roll  stands,  electric  roll 
hoists,  late  style  100  H.P.  A.C. 
drive.  6  portable  ink  fountains. 
Stereo  equipment  includes  6  T. 
obround  gas  furnace  with  immersion 
burners,  late  style  Wood  pony  auto¬ 
plate  machine,  router,  Sta-Hi  Master 
Former,  many  extras.  Available  im¬ 
mediately.  Write  for  full  informa¬ 
tion. 

INLAND  NEWSPAPER 
MACHINERY  CORP. 

1720  Cherry  St.,  Kansas  City  S,  Mo. 


GOSS  DEK-A-TUBE 

16-Page  */4  and  %  folder — 2  color  pans,  j 
compensators,  side  lay  register — 50  i 
HP  2-motor  AC  drive — complete  stereo 
— available  now  I  , 

All  New  1953 

BEN  SHULMAN  ASSOCIATES  ' 

60  East  42nd  St.,  N.Y.  17  OXford  7-4590  ] 

GOSS  PRESS  I 

Length  paper  page.  23-9/16* 

4  Units,  2  pages  wide 
64  Pages  tabloid  collect 
Spot  color 
Complete  stereo 
Now  in  operation 

Box  178,  Editor  &  Publisher.  j 

DUPLEX  TUBULAR,  12-page.  2  to  1 
model.  No.  140,  with  half  and  quarter  ' 
page  folder,  color  register.  Must  vacate  ' 
building.  Easy  to  dismantle  and  re-  j 
move.  Crating  furnished.  Mat  roller  ' 
and  stereo  included.  Can  be  seen  run-  ' 
ning.  Don’t  pass  up  this  dandy  press. 
All  for  $25,000.  The  El  Dorado  Times, 
El  Dorado,  Kansas.  ! 

PRESS  BARGAIN  I 

32-PAGE  GOSS  single-width  #1046  , 
with  2  Capco  portable  fountains  and  ; 
Hess  &  Barker  quarter  folder.  Ideal  | 
for  publication  and  circular  printing 
as  well  as  small  daily  production.  $12,- 
500.  Times  Journal,  Vineland,  N.  J. 

DUPLEX  MODEL  A.  #1530,  continu¬ 
ously  under  Goss  maintenance  contract,  i 
excellent  condition.  18  chases  plus  dou¬ 
ble  truck,  rubber  form  toilers.  See  ' 
in  operation  daily  until  change  to  offset  I 
Nov.  1.  Franklin  Yates,  Times-Gazette,  I 
Shelbyville,  Tenn. 

2  GOSS  UNITS 

Each  with  color  cylinder,  23A*  cut-off: 
also  regrular  units. 

GEORGE  C.  OXFORD 

P.O.  Box  903  Boise,  Idaho 

GOSS  DEK-A-TUBE,  16  page.  %  and 
%  folder,  color  fountain,  50  H.P. 
motor,  all  controls,  hoist,  spare  30 
H.P  motor  Complete  Stereo.  Available 
now.  The  Record.  3317  San  Jose  Ave. 
Daly  City,  California 

FOR  SALE — Goss  Junior  S'raightline 
rotary  press  with  all  stereo  ^uipment. 
16-Page  capacity.  Cheap!  lAily  Com¬ 
mercial,  Le^burg,  Fla.  !' 


GOSS  Model  "B”  Duplex  8-page  flat¬ 
bed  press.  Excellent  condition.  $5,200. 
Gazette  Publishing,  Winchester,  Indi¬ 
ana. 


8  GOSS  UNITS 

Arch  Type  Units,  2  double  folders. 
22%"  cut-off,  2  reverse  cylinders.  $ 
color  humps.  6  sets  of  angle  bars,  2-100 
HP.  AC,  OW  drives,  Cline  reels,  Cline 
tensions,  2  C-H  conveyors.  Available 
Now!  Located  Pasadena,  California. 
Will  divide. 

LOYAL  S.  DIXON  CO. 

"Nezispaper  Equipment  Dealers" 

11426  Penrose  St.,  Sun  Valley,  Calif, 

GOSS  two-unit  32  page  press  No.  1308. 
Sheet  cut  22%",  complete  with  twin 
formers  and  folders,  end  roll  feed.  Also 
Goss  heavy  duty  Cat.  45 W  mat  roller, 
Sta-Hi  master  mat  former  K-6-41.  Hoe 
metal  furnace,  both  curved  and  flat 
casters,  turtles  and  stereotype  chases. 
Price  sharply  reduced  for  a  quick  cash 
package  deal.  Building  in  (Thicago 
must  be  vacated. 

TYPE  &  PRESS  OF  ILLINOIS,  INC.  I 
3312  N.  Ravenswood  Ave.,  Chicago 

MUST  HAVE  ROOM!  Our  AB  Duplex 
reduced  to  $4,000  for  immediate  sale; 
8-pages,  prints  two  ways,  half  and 
quarter  fold.  Appraised  at  $5,900.  Has 
$1,000  color  deck  and  $400  two-roll 
attachment,  complete  set  rubber  rollers, 
extra  set  form  rollers  never  on  press, 
20-page  chases,  one  double  truck  chase, 
clamps,  etc.,  other  extras.  On  main 
floor — easy  to  move.  Can  be  seen  run¬ 
ning.  Phone  Area  Code  605  ,  962-6271, 
or  write:  Brookings  Register,  Brook¬ 
ings,  South  Dakota. 

Stereotype 

PONY  AUTOPLATE  2Z^^"  cut-off, 
A*  thick  plates  Now  available.  George 
C,  Oxford,  Box  903,  Boise,  Idaho. 

Almost  new  wood  Autopony-Autoplate 
Stereotype  plate  casting  machine— 
22%"  Cut-Off.  Available  November. 
Casts  2V^  plates  per  minute.  Only  four 
years  old.  Being  sold  due  to  change  in 
cut-off.  Only  $20,000.  As  is.  Where  Is. 
Call  or  write:  pYank  Daniels,  General 
Manager,  The  News  and  Observer  Pub¬ 
lishing  Co.,  Box  191,  Raleigh,  N,  C. 
Area  Code  919.  TEmpIe  2-4411. 

Wanted  to  Buy 

Linotypes — Intertypes — Ludlows 
PRINTCRAFT  REPRESENTATIVES 
136  Church  Street,  New  York  7,  N.  Y. 

16  PAGE  SEMI-UNIT  HOB  or  Goa 
22%"  cut-off.  Need  an  add’l.  unit.  Write 
Publisher,  (Tontra  (Tosta  Times,  P.O. 
Sox  937,  Walnut  Creek,  Calif, 


NEWSPAPER  PRESSES 
COMPLETE  PLANTS 
MAT  ROLI.ERS 
STEREO  EQUIPMENT 

BEN  SHULMAN  ASSOCIATES 

60  East  42nd  St..  N.Y.  17  OXford  7-4590 


$  CAPCO  portable  ink  fountains 
1  left-handed ;  1  right-handed. 
News,  P.  O.  Drawer  1.  'Tuscaloosa,  Ala. 


EDITOR  8C  PUBLISHER  for  October  5,  1963 


Help  Wanted 

READ  THESE  COLUMNS  FOR  THE  BEST  JOB  OPENINGS  IN  THE  NEWSPAPER  INDUSTRY 


Administrative  i 

Display  Advertising 

Editorial 

Editorial 

OFFICE  MANAGER-ACCOUNTANT 
Experienced  accountant  with  depart¬ 
mental  management  cai)nbilities  needed 
for  aggressive  daily.  Metropolitan  New 
York  area  with  growing  TO-M  publica¬ 
tion.  Good  salary,  fringe  benefits.  Box 
462.  ^itor  &  Publisher. 

Highly  Successful  zone  5  metro-sub¬ 
urban  daily- weeklies  newspaper  group  ; 
in  burgeoning  area  seeks  administrative 
assistant  to  publisher  nee<ling  relief. 

An  infrequently  available  very  well-  ' 
paid  and  long-range  opportunity  with 
ascending  values  is  oi)en  to  the  man 
who  can  qualify  by  virtue  of  experi¬ 
ence.  energy,  knowledge  and  character 
qualities  that  he  has  the  demonstrated  I 

_ or  where  lacking  exi)erience  —  the 

innate  capacity  for  productive  per-  | 
formance  in  all  areas  of  a  publisher's 
activities. 

Do  not  apply  unless  your  background  j 
and  competency  will  survive  rigid  and 
rigorous  examination. 

Write  fully  and  frankly  about  your¬ 
self  with  complete  assurance  such  will 
be  held  in  strict  confidence  to  Box  ' 
530.  Editor  &  Publisher. 

Circulation 

CIRCULATION  MANAGER 
WA.NTED  FOR 

Hayward  Review,  Hayward.  Calif. 

CIRCULATION  MAN  free  to  travel 
throughout  the  entire  U.S.A.,  with 
previous  experience  in  dealer  training, 
carrier  boy  sales  and  promotion.  Send 
complete  resume  including  age,  marital 
status,  military  experience  and  tele¬ 
phone  numl)er  to:  John  T.  Ryder, 
Army  Times  Pub,  Co.,  2201  M  St., 
N.  W..  Washington,  D.  C.  20037. 

End  bottlenecks  on  metro  NY  daily 
Liaison  with  other  depts.  S12-15.000. 

HEADLINE  PERSONNEL  (Agency) 

56  W.  45  St.,  New  York  OXford  T-6728 

PROMOTION-MINDED  Circulation  Dis¬ 
trict  Supervisor  for  challenging  position 
on  morning  daily  in  highly  competitive 
Eastern  area.  Excellent  advancement 
opportunity.  Full  details  first  letter, 
please.  Box  533,  Editor  &  Publisher. 

Display  Advertising 


ADVERTISING  , 

SALESMAN  j 

The  Detroit  Free  Press  offers  a  chal¬ 
lenging  opportunity  for  a  young  man, 
25  to  35,  with  newspaper  space  sales 
experience. 

College  background  and  a  determina-  I 
tion  to  succeed  a  requisite.  I 

WRITE  DIRECTTOR  OF  PERSONNEL, 
DETROIT  FREE  PRESS. 

Detroit,  Michigan  48231.  giving  com¬ 
plete  background  and  experience.  I 

OPPORTUNITY  for  young  college- 
trained  or  experienced  advertising  sales¬ 
man  in  North  Dakota's  liveliest,  fastest 
growing,  oil-booming  city  where  pleas¬ 
ant.  friendly  living  adds  to  the  enjoy-  j 
ment  of  working  on  a  progressive  daily 
newspaper.  Good  salary  and  bonuses. 
References,  full  background.  Write 
Walter  Wick,  Williston  Daily  Herald, 
Williston,  North  Dakota. 

^VER'nSING  MANAGER  for  5-day 
Midwest  daily.  Good  opportunity  and 
chance  for  advancement  for  capable, 
^gressive  person.  Permanent.  Grow¬ 
ing  community  with  ideal  living  con¬ 
ditions.  Write  William  Burfeindt,  Daily 
Sentinel,  Woodstock,  Illinois. 

ADVERTISING  MANAGER 
$175  par  week  +  bonus! 

■  •  '  growing  coastal  Calif,  semi-weekly. 
Ad  staff  of  4.  Vacation  community. 
No  competition  Want  man  who  is  now 
adv.  mgr.  or  assistant  on  BIG  sub¬ 
urban  weekly  or  semi,  and  knows  food. 
Lifetime  opportunity.  Write  all.  F. 
Volx,  0(iai  Valley  News,  Ojai,  Calif. 


Are  YOU  an  experienced  ^d  capable 
salesman-editor  of  entertainment  and 
restaurant-guide  pages?  Wo  need  an  | 
enterprising  and  ambitious  commission 
man  to  tap  a  lucrative  source  of  tre¬ 
mendous  potential.  San  Francisco  Bay 
Area.  Send  complete  resume  and  photo¬ 
graph  to  Box  484,  Editor  &  Publisher. 

PRODUCER  1  Are  you  the  man  or 
woman  to  join  a  staff  of  six  producers. 
Service  established  accounts  and  sell. 
Copy  and  layout.  University  Com¬ 
munity.  Resume  including  references, 
experience  and  salary  to  L.  V.  Hadley 
Daily  Progress,  Charlottesville,  Vir¬ 
ginia. 

AD  DIRECTOR 

Opportunity  to  become  top  operating 
executive  of  rapidly  growing  medium 
sized  daily  in  one  of  Zone  5's  most 
dynamic  areas.  Immediate  problem  is 
advertising  development.  Need  proven 
sales  and  personnel  management  ability. 
Right  man  will  advance  to  general 
management  after  improving  advertis¬ 
ing  situation.  Good  starting  salary  and 
bonus  based  on  achievement.  All  replies 
dept  confidential.  Box  522,  Editor  & 
Publisher. 

ADVERTISING  RETAIL  SALESMAN. 
Opportunity  for  young  man  —  good  at 
layout,  who  likes  selling  —  to  join 
staff  or  large  daily  newspaper.  Circu¬ 
lation  over  90,000  in  zone  2.  Salary 
$5200  to  start.  Write  background  de¬ 
tails.  in  confidence,  to  Box  504,  Elditor 
&  Publisher. 

ADVERTISING  SALESMAN.  retail 
and  rlnssifie<I  for  daily  newspapers  in 
E&P  Zones  5,  7  and  8.  Send  complete 
typewritten  resume  and  references  to: 
Inland  Daily  Press  Assn.,  7  S.  Dear- 
I  born.  Chicago  3,  Ill. 

j  AGGRESSIVE.  YOUNG  AD  MAN  for 
'  fast-growing  newspaper.  Only  experi¬ 
enced  man  with  good  references  apply. 

I  Opportunity  unlimited  for  good  pro¬ 
ducer.  No  order  takers,  please  I  Don 
Kramer,  Dispatch.  Casa  Grande,  Ariz, 


I  EXPERIENCED 
I  ADVERTISING 

LAYOUT  & 

COPY  MAN 

'  We  nee<I  you  NOW  if  you  are  a  fast- 
I  moving,  versatile,  retail  copy  and  lay- 
I  out  man.  Must  have  ability  to  develop 
I  spec  copy  and  campaigns  from  ideas 
'  supplied,  or  have  creative  ideas  of 
your  own.  Knowle<lge  of  type  faces 
essential.  Good  starting  salary  if  you 
meet  our  qualifications.  Send  resume 
with  spec  layouts  to:  John  R.  Callahan, 
The  Hartford  Times,  Hartford-l,  Con¬ 
necticut. 


The  Montgomery  Acdvertlser 
Alabama  Journal 
!  Montgomery  Alabama 

is  expanding  its  retail  and  national 
,  :idvertising  departments  and  needs  ag-  , 
:  gressive  salesmen.  These  replacements 
'  are  needed  to  fill  vacancies  on  our  staff 
j  caused  by  promotions  to  higher  positions 
of  responsibility  within  SOUTHERN 
NEWSPAPERS.  The  persons  we  are 
seeking  must  be  neat,  aggressive,  and 
with  a  burning  desire  to  advance  in  the 
newspaper  advertising  field.  Creative 
selling  ability  is  essential.  You  will  be 
working  with  a  team  dedicated  to  in¬ 
creasing  sales  through  the  use  of  news- 
paper  advertising.  Salary  open.  If  in- 
I  terested — and  you  think  you  qualify — 
write  a  complete  letter  of  application 
to:  Mr.  Carmage  Walla.  President, 
Southern  Newspapers,  P.O,  Box  950, 
Montgomery,  Alabama. 

Editorial 

EXPANDING  —  Southeastern  Massa¬ 
chusetts  daily  has  new  office  —  needs 
new  reporters  by  Nov.  16  to  help  com¬ 
plete  expansion  program.  State  salary, 
experience;  send  samples.  Write  Box 
468.  Elditor  &  Publisher. 


ASSISTANT  EDITOR  of  company  1  I 
publication.  Must  be  able  to  research,  I  c 
then  use  imagination  to  produce  an  in-  i  S 
teresting  story.  Help  develop  eye-  .  ( 
catching  layouts,  write  news  releases  '  - 
editors  like.  Minimum:  one-year  ex-  I 
perience  or  will  consider  recent  J-  i 
School  grad.  Starting  salary  commen-  c 
surate  with  exiierience;  liberal  benefits.  ] 
Send  resume  to:  Publications  Editor,  - 
Cooperative  G.L.F.  Exchange,  Inc.,  1 
Terraco  Hill,  Ithaca.  N.  Y.  I  1 

DESEMAN  for  Connecticut  daily,  Gen-  i  t 
eral  copy  reading,  news  wire  experi-  |  < 
ence  helpful.  Fast-growing.  Excellent  ,  - 
benefits.  Box  222,  Editor  &  Publisher.  < 

EDITORIAL  PAGE — Fourth  staff  mem-  '  j 
ber  for  Midwest  morning-evening-Sun-  ;  , 
day.  Duties  include:  layout,  makeup,  ] 
copyediting,  editorials.  Should  have  re-  ' 
t)orting-desk  experience,  ability  and  de-  •  : 
sire  to  write  editorials  and  analytical  i 
articles.  Prefer  applicants  from  Zones  ( 
5.  6,  7,  8.  Full  background  and  salary  i 
needs  first  letter.  Box  435,  Editor  & 
Publisher. 

EXPERIENCED  REPORTER  or  desk  I 
man.  Apply  to:  Managing  Editor,  Ga¬ 
zette,  Niagara  Falls,  N.  Y,  ' 

MANAGING  EDITOR'S  OPENING  on  1 
6,000  cir.  daily  in  mfg.  resort,  trade  ' 
center  10,000.  Five  persons  on  news 
staff  .  Require  J-School  and/or  experi¬ 
ence.  Evening  News.  Cadillac,  Mich. 

REPORTER.  Young  girl  or  man  to 
handle  city  ^at.  Excellent  opportunity 
on  small,  energetic  daily.  Go^  wage. 
John  Hippie,  Daily  Capital  Journal, 
Pierre,  S.  D. 

REPORTER  for  important  town  beat 
with  large  Southern  New  England  daily 
that  intensively  covers  its  circulation 
area.  Good  pay,  benefits,  for  newsman 
with  6  month’s  to  2  years’  experience. 
Stepping-stone  to  top  beat.  Car  re¬ 
quire.  Box  450,  Editor  &  Publisher. 

YOUNG  MEN.  WOME^i,  to  staff  new 
Northern  Ohio  Dureau.  Must  be  willing 
to  operate  independently,  dig  for  news, 
features  and  pictures.  Sandusky  (Ohio 
Register. 

COPY  EDITOR  wanted  by  The  Wash¬ 
ington  Post.  If  you  are  an  ambitious 
young  man  with  metropolitan  experi¬ 
ence  who  is  good  at  writing  headlines 
and  reading  copy  and  is  willing  to 
have  a  tryout  to  prove  it  to  the  Post’s 
editors,  write:  L.  B.  Rock,  Jr.,  Person¬ 
nel  Director,  who  used  to  be  a  copy 
editor  himself,  at  1515  L  St.,  N.W., 
Washington-5,  D.C. 

DYNAMIC  60.000  DAILY  with  dif¬ 
ference,  purpose,  professional  direction 
has  immediate  opening  for  good  re¬ 
porter  ambitious  for  advancement  and 
growth.  Top  pay,  benefits — ideal  sub¬ 
urban  area — zone  2.  Box  496,  Editor 
&  Publisher. 

EDITOR-REPORTER  to  head  staff  of 
3  weeklies.  Nash  Newspapers,  Somer¬ 
ville,  N.J. 

FLORIDA  AFTERNOON  DAILY  needs 
I  reporter.  Send  references,  salary  re¬ 
quired  first  letter.  Box  4^,  Editor  & 
Publisher.  , 

NEWS  EDITOR 

Good  at  rewrite  with  copy  desk  and 
makeup  experience,  for  large  Chicago 
Community  newspaper  group.  Oppor¬ 
tunity  for  advancement  and  earnings. 
Benefits  and  profit  sharing  plan.  Send 
resume  and  salary  desired  to  George 
Hill,  Editor,  The  Peacock  Newspapers, 
2319-31  N.  Milwaukee  Ave.,  Chicago, 
III.  60647. 

REPORTER-PHOTOGRAPHER  wanted 
for  Maryland  daily.  Bright  opportunity 
for  right  man.  ^nd  complete  resume 
to:  Personnel  Dir.,  The  Morning 
Herald,  Hagerstown,  Md. 

SMALL  NEW  ENGLAND  DAILY  re¬ 
quires  reporter-photographer.  Young, 
unmarried  and  with  some  solid  practi¬ 
cal  experience.  Car  necessary.  State 
salary  desired,  send  resume  to  Box 
490,  Editor  &  Publisher. 


REPORTER — Young  man  with  degree 
or  some  experience.  25,000  daily  and 
i  Sunday.  Montana  Standard,  Butte. 
Contact:  Walter  L.  Nelson. 

REPORTER  WANTED.  Thriving  South 
Alabama  daily.  Must  be  experienced, 
competent,  sober  and  steady.  Box  458, 
Editor  &  Publisher. 

REPORTER  -  PHOTOGRAPHER  for 
I  Midwest  daily.  Will  consider  beginner 
I  with  some  experience.  Ideal  opi)or- 
!  tunity.  Write  William  Burfeindt,  Daily 
I  Sentinel,  Woodstock,  Illinois. 

SPORTS  EDITOR  WANTED  to  write 
'  sparkling  factual  copy;  keep  cliches  to 
'  a  minimum.  Zone  5  college  city  of 
'  about  20,000.  Box  460,  Editor  &  Pub¬ 
lisher. 

'  STATE  EDITOR  for  afternoon  county 
seat  daily.  Must  handle  camera  and 
direct  stringers  in  40,000  area  county. 
Ohioan  preferred.  Excellent  insurance 
plan  provided.  Box  480,  Editor  &  Pub¬ 
lisher. 

I  WANT  TO  GET  AHEAD  AND  STEP 
I  UP?  Expanding  afternoon  daily  in 
Pacific  Northwest  needs  staff  reporter 
;  with  experience  and  ambition.  Give 
I  age.  family  obligations,  experience, 
references  and  send  photo  if  you  have 
one.  This  job  is  g(^  enough  that  we 
will  pay  your  moving  expense  if  you 
are  select^.  Write  air-mail  to  P.  O. 
Box  692,  Pasco,  Washington. 

WANTED  IMMEDIATELY!  City  Editor 
for  small  Kansas  daily.  Can  use  exper¬ 
ienced  man  —  beginning  Journalism 
grraduate — or  man  with  sports  experi¬ 
ence  who  wants  to  move  up.  Apply: 
Manager,  Russell  Daily  News,  Russell, 
Kansas. 

ALERT.  EXPERIENCED  YOUNG  REPORTER. 
comi)etent  to  produce  clean  copy 
rapidly.  Good  pay  and  fringe  benefits. 
Long-established  15.000  ABC  circula¬ 
tion  daily.  Please  air-mail  background 
data,  expectations  and  availability  for 
possible  interview.  Box  527,  Editor  & 
Publisher. 

AMBITIOUS? 

Young  editor  wanted  to  be 
2nd  in  com'nand  of  Chicago- 
based,  national  newspaper. 

Box  498  Editor  &  Publisher 


ASSISTANT 

EDITOR 

Young  man  capable  of  handling 
genuine  responsibility  required 
for  employee  news  publication. 
Must  be  mature  enou^  to  pro¬ 
duce  readable,  interesting,  bread- 
and-butter  copy  in  an  atmos¬ 
phere  of  freedom  and  growth. 
If  you  can  handle  a  camera,  so 
much  the  better.  We’re  looking 
for  an  alert,  inquisitive,  disci¬ 
plined  mind  which  will  stand  up 
under  the  pressure  of  deadlines. 
Must  have  an  interest  in  business 
subjects,  an  eagerness  to  learn, 
a  striving  to  succeed.  Will  work 
under  guidance  of  experienced 
newsman,  yet  have  creative  free¬ 
dom.  In  time,  the  right  man 
could  work  into  other  public 
relations  assignments.  Tell  us 
about  yourself — education,  inter¬ 
ests,  experience,  ambition,  earn¬ 
ings. 

Professional  Employment 

ABBOn  LABORATORIES 

1 4th  &  Sheridan  Rd. 

North  Chicago,  Illinois 


editor  Sl  publisher  for  October  5,  1963 


HELP  WANTED 

Editorial 


HELP  WANTED 

Editorial 


HELP  WANTED 

Editorial 


HELP  ANTED 

Free  Lance 


A  MIDWESTERN  7-DAY  afternoon 
newspaper,  medium-size,  but  aKgrressive 
and  with  deep  roots  in  a  prosperous 
eommunity  is  lookingr  to  a  future  of 
which  you  could  be  an  important  part 
if  you  are  in  the  3C-40  age  area — if 
you  are  a  talented  news  and  feature 
writer  but  with  aspirations  and  ability 
and  exi>erience  to  direct,  inspire  and 
develop  a  staff  to  the  highest  level  of 
competency — if  you  would  take  our 
word  for  it  that  the  opportunity  is  | 
there,  but  are  wiiling  to  be  a  dynamic  | 
part  of  the  regular  staff  meanwhile  for  '• 
3  or  more  years — if  you  are  sure  that 
your  background  and  record  will  stand  - 
up  to  searching  inquiry.  College  gradu¬ 
ate?  Yes,  for  breadth  of  background. 
Proven  potential  for  community  l«ider- 
ship?  Of  course.  Present  executive 
staff  informe<].  Preferred  experience? 
Probably  some  metropolitan,  wire  serv¬ 
ices.  References  not  contact^  until  you  | 
say  so.  Send  complete  resume  and  ’ 
salary  requirements.  Box  53.>.  Editor  & 
Publisher. 


It*s  not  the  size  of  the  newspaper  but 
the  size  of  the  writer  that  finally 
counte.  Offering  the  opportunity  to 
imaginative,  creative  self-starters  in 
journalism  to  add  to  their  stature  and 
to  the  effectiveness  of  a  responsible  ■ 
and  free  press  is  our  continuing  pride.  | 
A  weekly  that  has  made  an  impression  I 
on  many  minds,  we  seek  a  reporter  ■ 
with  the  conviction  that  his  role  does  ; 
matter.  Preferably  a  college  graduate: 
must  be  able  to  tsrpe  and  drive  a  car. 
Biggest  fringe  benefit?  The  satisfaction 
of  writing  with  integrity  and  having 
it  published.  Aj^ly  in  writing  or 
phone:  George  W.  Shroyer,  Shamokin 
Citizen,  Shamokin,  Pa.  ' 


CITY  EDITOR’S  position  available  on 
2T,U00  combined  daily  in  an  expanding 
community.  BJxperience*!,  mature,  hard 
driving  newsi>ai>er  man  can  qualify  for 
this  position.  A  solid  future  in  a  grow¬ 
ing  organization  can  be  yours.  Send 
complete  resume  and  samples  of  work 
to  General  Manager.  Kingsport  Times- 
News,  Kingsport.  Tennessee. 


DEPENDABLE  CRAFTSMANSHIP  as 
copyreailer-reporter  will  be  rewarded 
by  permanency  on  newspaiier  of  high 
standards,  published  in  urban  com¬ 
munity  in  attractive  country  setting. 
We  are  looking  for  quality  man  who 
has  raised  his  family  and  desires  to 
settle  down.  New  Englander  preferreil. 
Write  fully  to  Box  510,  Eilitor  &  Pub¬ 
lisher. 


EXCELLENT  ADVANCEMENT  oppor¬ 
tunity  for  an  aggressive  reporter  on  an 
18,000  circulation  newspaper.  Goo<i 
spot  for  man  on  weekly  or  smaller 
daily  to  move  up.  Pension  plan,  life 
and  hospitalization  insurance,  liberal 
vacations  included  in  benefits.  Send 
resume  of  training,  schooling,  and 
references  to  Box  505.  Editor  &  Pub¬ 
lisher. 


MANAGING  EDITOR  for  weekly  news¬ 
paper  in  rapidly  growing  area.  Zone  2. 
Approximately  10,000  A.B.C.  Must 
direct  complete  deiiartment.  Position 
available  immediately.  Box  521,  Eiditor 
&  Publisher. 


NEED  REPORTER,  FEATURE 
WRITER  for  Sunday  staff.  Must  use 
camera.  Job  mostly  doing  features  for 
magazine.  News-Journal,  Mansfield, 
Ohio. 


I  CLASSIFIED  ADVERTISING  |j 
I  Order  Blank  I ' 


1  Name — 
1  Address. 


I  City. 


.Zone - State 


By. 

g  Classification _ 

I  COPY _ 


g  □  Assign  a  box  number  and  mail  my  replies  daily.  M 

1  To  Run: . Times  . Till  Forbidden  B 

I  Mail  to:  I 

g  EDITOR  tt  PUBLISHER  •  8S0  Third  Avenue  •  New  York,  New  York,  10022  B 

liiMiiiiiiimifliiiiiiiiwtiBiiifflia^ 


I  MANAGING  EDITOR 

! 

I  Monthly  employe  newspaper  with  multi¬ 
plant  circulation  has  opening  for  man- 
I  aging  e<litor  on  three-man  staff.  Candi¬ 
dates  must  have  ability  to  write  clearly, 
I  concisely,  imaginatively. 

Two  years’  minimum  daily  newspaper 
I  experience  require<l.  Starting  salary 
j  between  $8,000  and  $9,000  to  be  de- 
I  termined  by  training  and  experience. 

'  Exceptional  opportunity  for  continue<l 
'  advancement  in  growing  company,  an 
I  equal  opportunity  employer.  Describe 
why  you  are  qualifierl  by  writing  to 
Public  Relations  Dept.,  Corning,  N.Y. 

CORNING  GLASS  WORKS 


MANAGING  EDITOR 
News  executive  with  highest  standards 
of  e<litorial  excellence.  Merlium  sized 
Zone  5  newspaper  under  new  manage¬ 
ment  plans  extensive  rebuilding  of 
editorial  department.  Good  pav  with 
abilit.v  to  grow.  Replv  in  confidence. 
Box  518.  Editor  &  Publisher. 


OJIBWAY  PRESS.  INC.,  fastest  grow¬ 
ing  publishing  company  in  the  nation, 
now  has  several  openings  for  jour¬ 
nalism  majors  with  from  one  to  ten 
years’  experience.  Salaries  commen¬ 
surate  with  e.xperience.  Submit  resumes 
in  confidence  to:  Personnel  Manager, 
Ojibway  Press.  Inc.,  Ojibway  Building, 
Duluth-2.  Minnesota. 


REPORTER  anxious  and  willing  to 
dig  while  working  at  good  pay  under 
pleasant  conditions.  Top  fringe  bene¬ 
fits.  Upstate  New  York  afternoon  daily 
in  15.000  category.  List  erlucation.  ex¬ 
perience.  salary  range.  Immediate 
opening.  Box  523,  Editor  &  Publisher. 


REPORTER:  Well-established  after¬ 
noon  daily  in  Zone  5,  me<lium-aized 
prosperous  city  with  excellent  schools, 
excellent  pav  and  full-range  of  com¬ 
pany-paid  benefits.  Send  complete 
resume  with  references  and  salary  ex¬ 
pected.  Box  .534,  Editor  &  Publisher. 


REPORTERS.  DESKMEN.  four  daily  | 
newspapers  in  E&P  Zones  5.  7  and  8.  | 
Experienced  or  qualified  beginners. 
Send  full  typewritten  resume,  refer-  • 
ences  to:  Inland  Daily  Press  Assn.,  7  ' 
S.  Dearborn.  Chicago  3.  III. 


FREE  LANCERS  I  Sell  your  photos  ts 
the  huge  house  organ  market.  4,00t 
I  company  magazines  buy.  Payment  fro* 
I  $10  to  $100  for  single  pictures  aoj 
'  captions.  Free  Information.  t>eblii« 
Press,  151  W.  48th  St.,  New  York  3(, 
N.  Y. 


STRINGERS  WANTB3> 
Monthly  Printing  Trade  Newspaper 
Box  514,  Editor  &  Publishsr 


I  WRITERS— AllTISTS—PUtITOGR.tPlIEBS 
[  for  assignments.  Dept.  7.  5228  irviss 
j  Ave.,  No.  Hollywood,  California. 

Mechanical 

LINOTYPE  OPERATOR-MACHINIST 
I  for  25,000  daily.  Progressiye  small  city 
near  resorts.  Good  pay  and  all  bene¬ 
fits.  Write  Box  482,  Editor  &  Publisher. 


’ITS  OPEIRATOR.  morning  newspaper, 
20,000,  University  town,  heart  of  rec¬ 
reational  area.  Please  state  lines  per 
hour  and  references.  Box  470,  Editor 
&  Publisher. 

Miscellaneous 

JOB  OPPORTUNITIES  on  Pennsyl- 
Vania  newspaiters.  Our  members  need 
well-qualified  reporters,  e*litors,  advep 
tising,  circulation  and  back  shop  per¬ 
sonnel.  Write:  PNPA,  2717  N,  Front 
Street.  Harrisburg.  Pa.,  for  applica¬ 
tion  form. 


Photography 


SUBURBAN  NEWSPAPER  CHAIN, 
nationally-recogtnized  for  emphasis  on 
photojournalism,  has  opening  for  stall 
photographer  experienced  In  small 
camera  operation.  Prefer  young  man 
with  newspaper  background.  Car 
necessary.  Young,  award-winning  staff: 
vigorous,  imaginative  editorial  itolicy; 
many  company  benefits.  Send  full 
resume  to:  Larry  H,  Cameron,  Chief 
Photographer,  Paddock  Publicationi, 
Arlington  Heights,  Illinois. 


Promotion 

I  COPYWRITER  with  newspaper  bMk. 

I  ground  and  ability  to  write  bright 
and  lively  copy  for  promotion  depart¬ 
ment  of  New  York  metropolitan  ares 
daily.  Send  resume  to  Box  335,  Editor 
&  Publisher, 


REPORTERS.  NEWS  EXECUTIVES  I 
for  hot  type  and  offset  newspapers  in 
the  Southeast  and  Southwest.  Small  to 
large  daily  and  weekly  newspapers,  j 
Write:  Carmage  Walls.  President,  i 

Southern  Newspapers.  Inc.,  P.  O.  Box  ! 
950,  Montgomery.  Ala. 


WANTED  —  a  young  Ohio  Reporter 
with  a  year  or  2  experience.  A  man 
ready  to  take  on  a  new  and  rewarding  j 
job  for  a  record-setting  Ohio  dailv.  j 
Write  editor  Harry  Yockey,  ’The  Daily  I 
Reporter.  Dover,  Ohio.  j 


Public  Relations 

P.R.  STAFF  WRITER  (Zone  6)  - 
College  graduate  with  1  to  4  years’ 
newspaper  experience— feature  writing, 
business,  financial,  and/or  building 
news  helpful.  Good  opportunity  with 
excellent  fringe  benefits.  Send  resume 
and  salary  requirements  to  Box  478, 
Siditor  &  Publisher. 


PRESS  RELATIONS 


WIRE  EDITOR :  Number  one  front 
office  post  for  six-day  week  daily.  7am- 
3pm  with  sports  assignments  for  more 
pay.  6-8  pages  daily,  excellent  fellow 
staffers,  free  rein  in  operation.  Con¬ 
tact  John  Hippie,  Capital  Journal, 
Pierre.  S.D. 


WRITER /EDITOR 

PHARMACEUTICAL  FIRM 

Our  Research  Division  has  an 
opening  for  an  experienced  writ¬ 
er  with  imagination  and  ingenu¬ 
ity  capable  of  writing  clear, 
scientific  articles.  Creative,  chal¬ 
lenging  assignments,  merit 
Increase  salaried  program,  broad 
benefit  coverage.  Send  complete 
resume  stating  salary  needs,  in 
confidence,  to: 

Smith  Kline  &  French 
Laboratories 
PERSONNEL  DEPT.  33B 


Major  midwest  manufacturer  located 
medium-sized  midwest  community  needs 
newsman  for  press  relations  work. 
Major  responsibility  will  be  to  work 
with  editors,  writers,  construction  trade 
publications.  Gathering,  writing  appli¬ 
cation  stories  involved.  Also  assist  gen¬ 
eral  press  relations,  public  relations 
writing.  Camera  ability  desirable.  Pay 
$9-thousand  range  plus  liberal  bene¬ 
fits,  pleasant  working  conditions.  No 
beginners.  Must  have  proven  news 
ability.  Write  Box  500,  Biditor  &  Pub¬ 
lisher. 


PUBLIC  RELATIONS  (MEDICAL) 
Unique,  growing  agency  has  opening 
for  young,  experienced  male  reporter 
to  prepare  news  and  features  in  the 
medical  field.  New  York  City.  Box  520, 
^itor  &  Publisher. 

TRADE  SCHOOLS 

Linotype  School 


1500  Spring  Garden  Street 
Philadelphia  I,  Pa. 
An  Equal  Opportunity  Employer 


OHIO  LINOTYPE  SCHOOL 
LOGAN  4.  OHIO 
Linotype,  Intertyiw  Instruction 
Free  Information 
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Situations  Wanted 


YOUR  FIRST  SOURCE  FOR  QUALIFIED  PERSONNEL  IN  ALL  NEWSPAPER  DEPARTMENTS 


Administrative  I  Circulation 


ADVERTISING 

DIRECTOR 

Of  metropolitan  ABC  daily  over  BOM 
circulation  wishes  to  relocate.  Top 
caliber  executive  with  extremely  un¬ 
usual  experience  obtained  in  three 
major  markets,  two  of  which  are  rated 
Jfl  and  #2;  and  with  publications  that 
range  from  BOM  to  over  BOOM  circula¬ 
tion.  Hlxceptional  sales  and  revenue 
records  in  every  advertising  category, 
both  as  staff  man  and  later  as  man¬ 
agement,  under  the  most  difficult  con¬ 
ditions — always  the  underdog.  Excellent 
recommendations  from  some  of  the 
most  prominent  newspaper  executives. 
Under  3B,  married,  and  completely  ex- 
perience<l  in  all  tyi)es  of  newspaper 
advertising  sales  and  production,  in¬ 
cluding  national  and  roto.  Unusual 
circumstances  make  this  change  neces¬ 
sary  with  the  knowle«lge  and  coopera¬ 
tion  of  my  publisher.  Any  position 
apropos  to  my  abilities,  experience 
and  approximate  income  will  l>e  con- 
sidere<l.  Also,  national  rep  firms,  agen¬ 
cies  and  other  media.  Titles  are  not 
important. 

Box  BIS.  E<litor  &  Publisher 

BUSINESS  and/or  Advertising  Man¬ 
ager  capable  of  handling  your  prob¬ 
lems.  Exr)erience<l  weekly  or  daily.  Self¬ 
starter;  promotion-minde<l.  Now  em¬ 
ployed.  Write  Box  509,  Editor  &  Pub¬ 
lisher. 

MANAGEMENT  PROBLEMS?  If  they 
have  to  do  with  the  Business- Adver¬ 
tising  end  of  your  pa|>er,  call  in  an 
expert.  14  years  experience  solving 
these  problems  has  e<|uiPI>ed  me  to 
help  you.  Very  few  problems  and  no 
growth  potential  in  present  situation. 
Write  Box  S13,  Editor  &  Publisher. 


PUBLISHER  who  has  just  sold  his  QUALIFIED  Circulation  Director,  | 
interest  in  successful  group  of  ABC  |  ready  to  move.  Builder  of  circulation, 
weeklies,  now  available  for  new  chal-  ,  Young,  aggressive,  community  leader ; 
lenge  in  tone  2.  "Know-how”  acquired  |  26  years’  know-how,  including  Little  ' 
the  hard  way  through  30  years  of  |  Merchant,  management,  ABC  and  book-  ! 
"doing”  includes  front  office  and  back  keeping.  Family  man,  44,  ready  to  go.  I 
■hop  skills.  Box  469,  Editor  &  Pub-  '  Resume  upon  request.  Box  441,  Editor  | 
lisher.  A  Publisher. 

AD  MANAGER  with  IS  years  in  .  TRAVELING  REPRESENTATIVE  or 
dailies.  General  management  experi-  |  Assistant  Manager,  Good  circulation  ' 
ence.  Know  all  phases  offset.  Top  i  background  Home  Delivery,  Agencies 
record,  references,  BJ  degree.  Level-  and  Motor  Routes.  Aggressive,  good 
headed  business  sense  and  professional  promoter  and  AAA  references.  Prefer 
integrity  an  asset.  Siiecial  interest  in  |  zones  2-3-4.  Telephone  Code  304-327- 
eventual  ownership.  Box  476,  Elditor  j  8694  or  write  Box  448,  Editor  &  Pub- 
tc  ^blisher.  |  lisher,  | 

;  ATTENTION  PUBLISHERS! 

ADVERTI^^INf^  CIRCULATION  manager  with  10  : 

years’  experience  in  all  phases  of  cir-  i 
niRFGTOR  culation  management  desires  more  of  a  ' 

L,' 1 1\  l_v_/ I  W  i\  challenge.  Proven  ability  to  increase 

revenue  and  cut  department  cost.  Strong 
Of  metropolitan  ABC  daily  over  BOM  on  carrier  and  mail  promotion,  motor 
circulation  wishes  to  relocate.  Top  routes,  street  sales  and  thorough  knowl- 
caliber  executive  with  extremely  un-  e<lge  of  A.B.C.,  Junior  Merchant  plan, 
usual  experience  obtained  in  three  Age  28,  Prefer  IS-M  to  30-M  class 
major  markets,  two  of  which  are  rated  west  of  Rockies,  zone  9.  Resume  and 
Jfl  and  #2;  and  with  publications  that  references  on  request.  Box  502,  Editor 
range  from  BOM  to  over  BOOM  circula-  &  Publisher. 

tion.  Hlxceptional  sales  and  revenue - 

records  in  every  advertising  category,  CIRCULATION  MANAGER.  Excellent 
both  as  staff  man  and  later  as  man-  record  of  management,  promotion,  ! 
agement,  under  the  most  difficult  con-  “Little  Merchant.”  ABC.  Business  e<iu-  I 
ditions — always  the  underdog.  Excellent  cation  an<l  experience.  Family.  Phone 
recommendations  from  some  of  the  216-2S6-844S  or  write  Box  S28,  Elditor 
most  prominent  newspaper  executives.  &  Publisher. 

Under  36,  married,  and  completely  ex-  --  - 

perience<l  in  all  tyi)es  of  newspaper  CIRCULATION  MANACER  seeks  op¬ 
advertising  sales  and  production,  in-  portunity  and  challenge.  Aggressive — 
eluding  national  an<l  roto.  Unusual  complete  exjjerience — successful  record, 
circumstances  make  this  change  neces-  Reasonable  notice.  Relocate  anywhere.  ■ 
sary  with  the  knowle«lge  and  coopera-  Box  626,  Editor  &  Publisher. 

tion  of  my  publisher.  Any  position  - - - 

apropos  to  my  abilities,  experience  CIRCULATION  MANAGER.  33.  fifteen  ' 
and  approximate  income  will  l>e  con-  years’  experience  all  phases.  Seeking 
sidere<l.  Also,  national  rep  firms,  agen-  position  as  assistant  or  circulation 
cies  and  other  media.  'Titles  are  not  manager.  Box  B24,  Editor  &  Publisher. 

'"^Lx"  'bib,  E<litor  &  Publisher 

BUSINESS  and/or  Advertising  Man-  ^  ^  ^ 

ager  capable  of  handling  your  prob-  CLASSIFIED  MANAGEIR,  experienced 
lems.  Exr)erience<l  weekly  or  daily.  Self-  all  phases,  desires  a  challenge.  Proven 
starter;  promotion-minde<l.  Now  em-  successful  record.  Excellent  references,  j 
ployed.  Write  Box  509,  Editor  &  Pub-  Box  463,  Editor  &  Publisher.  i 

lisher.  - - - 

- - CLASSIFIED  MANAGER  (33)  10 

MANAGEMENT  PROBLEMS?  If  they  years’  combined  medium  and  metro 
have  to  do  with  the  Business- Adver-  management  experience.  Very  success- 
tising  end  of  your  pa|>er,  call  in  an  ful  sales  and  management  career, 
expert.  14  years  experience  solving  Proven  ability  to  train  and  develop  ; 
these  problems  has  e<iuipi>ed  me  to  top  producing  staff.  Prefer  i>osition  1 
help  you.  Very  few  problems  and  no  with  aggressive,  growing  non-metro  | 
growth  potential  in  present  situation,  paper.  Ehccellent  references.  Box  487,  i 
Write  Box  B13,  Editor  &  Publisher.  Editor  &  Publisher. 

MANAGER-PUBLISHER.  West  of  Mis-  CLASSIFIED  MANAGER,  6  years’  i 
sissippi.  Age  SO.  Country  and  metro-  diversified  experience — located  in  zone  I 
politan  background  —  all  departments.  4 — seeks  management  position  with 
Send  issues.  JT,  Box  1046,  El  Paso-46,  small  to  medium  daily.  Box  Bll,  Editor 
Texas.  &  Publisher. 


Display  Advertising 


IF  YOU  CAN  OFFER  OPPORTUNITY, 
I  can  give  proven  results.  Want 
top  s|H>t  in  ^  department.  Prefer 
warm  area.  Complete  resume.  Box  S03, 
Editor  &  Publisher. 

WANT  A  PRODUCER?  Then  I’m 
your  man.  Young  (36),  aggressive 
family  man.  Strong  on  promotions.  Art 
background  an  asset.  Worked  with 
letteri)res8  and  offset :  also  can  write 
when  nee<led.  Presently  ad  manager.  I 
want  a  future  with  the  right  operation. 
Not  intereste*!  in  starvation  wages. 
Bo.x  331,  E<litor  &  Publisher. 


YOUNG,  EXPERIENCED  EDITOR  — 
now  in  charge  of  morning-evening 
combination  in  100.000  class  —  seeks 
new  and  challenging  connection.  Elx- 
perience  obtaine<l  on  outstanding  pa¬ 
pers.  Box  626,  Editor  &  Publisher. 

Employment  Agencies 

♦♦EDITORS  &  REPORTERS^^ 

National  clearing  house  for  comi>etent 
personnel  coast  to  coast  at  no  charge 
to  employer.  Phone.  Write  or  Wire 
HEADUNE  PERSONNEL  (Agency) 
86  W.  4B  St.,  New  York  OXford  7-6728 


QUAUFIED 

GE34ERAL- ADVERTISING 
MANAGER 

small  daily  field,  13  years’  know-how. 
Builder,  young,  aggressive,  community 
leader,  family  man.  42.  Ready  to  go! 
Box  617,  Editor  &  Publisher, 

Artists-Cartoonists 

CARTOONIST 
20  years’  experience;  desires  editorial 
cartooning  job.  Have  brush — will  travel. 
Box  148,  Editor  A  Publisher 

NEWSPAPHni  ART  DIRECTOR 
Layout,  Art,  Production.  Copy. 
Box  308,  Editor  A  Publisher, 


Circulation 

mmTY  YEARS’  EXPERIENCE 
In  building  circulation  through  Carrier 
“0  Doaler  training.  Know  ABC  A 
VAC.  Administration  and  accounting 
bndtgronnd.  Write  Box  413,  Editor  A 
Publisher  for  details. 

255^U^T0R,  experienced  small  and 
Hstropolitan  ME&S— 'Traveling  Rep- 
niantative.  City  Manager,  Country 
Jtsna^,  Branch  Manager— desires  re- 
*P?°*ible  ixwition  in  zones  3  or  4.  Top 
ntfsrsnees.  Box  483,  Editor  A  Pub¬ 
lisher. 


Correspondents 

\  METRO  STAFF  WRITER-PHOTOG 
Seeks  major  free  lance  assignments 
anywhere  Pacific  Northwest,  Lively 
features  from  cheesecake  to  economics. 
Seventeen  years’  experience;  fully 
equipped.  Box  397,  Editor  A  Publisher. 

AWARD-WINNING  Reporter- Photog- 
rapher  to  attend  the  1964  Winter 
i  Olympics  at  Innsbruck,  Austria.  Seek- 
I  ing  stringer  work.  Rates  open.  Box 
j  362,  Editor  A  Publisher. 

Display  Advertising 

MATURE-AGGRESSIVE 
Presently  employed  on  far  west  daily. 
Seeks  California  coastal  daily  after 
November  16  or  before  January  15. 
Write  Box  408,  Editor  A  Publisher. 

ADVERTISING  MANAGER  ...  Op¬ 
portunity — that’s  all  I  Bi'kl  Ten  years’ 
experience  on  30,000  -f  daily.  Age  34, 
family  man.  Strong  on  layouts  and 
promotion.  Prefer  North  or  West.  Box 
486,  Editor  A  Publisher. 

ADVERTISING  MANAGER  -  SALES¬ 
MAN.  Experienced  local,  national  ac¬ 
counts,  layouts  and  makeup.  Family 
man,  ambitious.  Early  50’s.  Box  491, 
Editor  &  Publisher. 


COPY  EDITOR,  fully  experienced,  com-  j 
petent  veteran  for  wire,  slot  or  rim —  > 
or  take  charge  city  staff.  Employed 
60,000  daily,  but  movable  with  good 
offer.  Box  432,  Editor  A  Publisher, 

SEA-LOVING  SCIENCE  WRITER, 
skilled  in  features,  profiles,  wants  to 
move  West.  Excellent  professional, 
personal  references.  Age  43,  small  fam¬ 
ily.  Box  427,  Editor  A  Publisher, 

CIRCUMSTANCES  make  nationally- 
recc^nized  editorialist,  news  executive 
avaiiable  thousands  less  than  former  ' 
salary.  Can  enliven,  build  staff  and 
prestige  paper  60,000-76,000  class, 
preferably  South  or  West,  Box  489, 
Eklitor  &  Publisher. 

CRACK  METRO  SPORTS  COPY- 
READER,  makeup  man,  seeks  similar 
spot  with  chance  to  write  some.  Good 
writer.  Prefer  zone  6.  Box  493,  Eklitor 
A  ihiblisher. 

HEAVILY  EXPERIENCED  NEWS-  | 
MAN  all  phases  foreign  domestic  local  | 
editing  and  reporting.  Now  in  high  ‘ 
position  on  a  leading  daily,  but  seeks  I 
broader  resixmsibility  and  greater  use 
of  abilities.  Box  492,  Eklitor  A  Pub¬ 
lisher. 

YOUNG  (27),  CREATTVE  (novel, 
short  stories  published)  EDITOR  of 
20-M  big-city  weekly  wants  N.Y.C. 
job.  Daily,  Agency,  Magazine  experi¬ 
ence.  Now  getting  excellent  pay  for  ; 
60-bour  week,  but  am  tired  of  the 
Midwest!  BA.  Box  324,  Editor  & 
Publisher.  i 

-  I 

DESKMAN,  experienced  on  50,000  PM  I 
daily,  seeks  job  on  rim  in  zone  2.  J- 
degree,  veteran.  References.  Box  501, 
Eklitor  A  Publisher.  j 

EDITOR,  company  magazine.  Versatile,  j 
experienced.  B.A..  family.  Box  507, 
Editor  A  Publisher. 

EDITOR-ADVERTISING  MAN :  Ex¬ 
cellent  producer  at  feature  writing,  ad 
copy,  layout,  production.  Resume  on 
request.  Box  499,  Eklitor  &  Publisher, 

PHOTOGRAPHER:  Expert  news  pho-  | 
tographer  nine  years — now  a  reporter  I 
— wants  photography  or  picture  etiitor’s  | 
job  in  zone  5.  A.B.,  age  33,  married. 
Box  512,  Eklitor  A  Publisher. 

REPORTER-PHOTOGRAPHER :  f  e  a  ^ 
tures,  news  weekly  column  —  2  years’ 
writing,  10  years’  photography  experi¬ 
ence:  seeks  iiermanent  position  with 
prospects  coastal  Florida,  Caribbean  or 
Southwest.  Marrie<l.  one  child.  Pres-  ; 
ently  locatetl  E'lorida.  Clippings.  Box  j 
529,  Eklitor  A  Publisher. 

SUND.4Y  EDITOR.  Jf.tJOR  NEWSP.tPEU.  ' 

Anticipated  salary,  from  $20,000  to  ; 
$26,000.  The  writer  is  a  successful  : 
Sunday  editor  directing  two  Sunday 
sections  on  one  of  this  nation’s  great 
papers.  Seeks  post  as  THE  Sunday  ^ - 
tor.  Favors  and  can  bring  into  being 
strong  Sunday  sections  with  content 
of  solid  merit  and  format  of  consistent 
appeal.  Age  in  40’s.  This  etlitor  b^ 
lieves  in  expansion  second,  in  appreci¬ 
ating  and  getting  the  greatest  value  ! 
from  existing  personnel  and  material  j 
first.  Box  519.  Eklitor  A  Publisher. 

TIRED  OF  CTTW  LIFE.  Newsman  on 
22-M  daily  seeks  ijosition  with  small 
daily  or  weekly  in  zone  5.  Box  506, 
Elditor  A  Publisher. 


Mechanical 

AVAILABLE  IMMEDIATELY  for  re¬ 
location  as  Mechanical  Superintendent. 
All-round  knowledge  with  specialization 
in  Hot  and  Cold  Type  composition. 
Town  of  20  to  60M  population  pre¬ 
ferred.  Box  426,  Editor  A  Publisher. 

FOREMAN-SUPERINTENDEINT  with 
Hot  and  Cold  Typo  daily  experience, 
ITS.  Union  or  open.  Box  429,  Editor 
A  Publisher. 

EMPLOYED,  COMPETENT.  SOBER. 
Single  ad  man,  makeup,  wants  change 
to  Pennsylvania  or  zone  2  daily.  Ready 
in  October.  Box  377,  Eklitor  A  PuIh 
lisher, 

MECHANICAL  SUTERINTEafDENT  or 
(imposing  Room  Foreman  on  daily 
15-40M.  Supervisory  experience  large 
and  small  dailies.  B.A.  degree.  Union. 
Ago  41.  Resume  on  request.  Prefer 
Northwestern  States.  Box  481,  Eklitor 
&  Publisher. 


CLASSIFIED 

Advertising  Rates 

Uae  Ratos  EACH  CONSECUTIVE 
Insertion 

SITUATIONS  WANTED  (Payable  with 
order)  4  times  @  SOc  per  line  each 
insertion;  3  times  @  90c;  2  Q  $1.00; 
1  time  $1.10  per  line.  If  keyed,  add  SOc 
for  box  service  and  count  as  1  addi¬ 
tional  line  in  your  copy.  3  lines  minimum. 
Air-mail  service  on  blind  ads  $1.00  extra. 
Do  not  send  irreplaceable  clippings,  etc., 
in  response  to  Help  Wanted  ads  until 
direct  request  is  made  for  them.  E&P 
cannot  be  responsible  for  their  return. 
JOB  APPLICANTS  may  have  a  supply 
of  printed  employment  application  forms 
by  sending  self-addressed  10c  stamped 
envelope  to  E&P  Classified  Department. 
ALL  OTHER  CLASSIFICATIONS: 
4  times  @  $1.25  per  line  each  insertion; 
3  times  @  $1.35;  2  ®  $1.45;  1  time 
$L55  per  Kne.  If  keyed,  add  50e  for  box 
service  and  count  as  1  additional  line  in 
your  copy.  3  lines  minimum.  Air-mail 
service  on  blind  ads  $1.00  extra. 

NEWSPAPERS  FOR  SALE 
(Payable  with  order) 
MEASUREMENTS  AND  CHARGES: 
E&P  classified  advertising  is  set  in  6-point 
type.  Advertisements  set  completeiir  in 
Gpoint  up  to  a  maximum  of  20  lines, 
without  white  space,  display  heads,  etc,, 
will  be  billed  at  the  specified  rate  (see 
rate  chart  of  various  numbers  of  inser¬ 
tions)  on  a  line  count  basis.  For  example, 
an  advertisement  of  ten  lines  wilt  be 
billed  at  10  times  the  classified  line 
rate,  etc. 

DISPLAY  CLASSIFIED:  The  use  of 
rules,  boldface,  cuts,  or  other  decorations 
changes  your  classified  ad  to  “classified 
display.”  The  rate  for  Classified  Display 
is  $2.50  per  agate  line — $35  per  column 
inch  minimum  space. 

DEADLINE  FOR  CLASSIFIED  AD¬ 
VERTISING.  TiMsday,  5:00  P.M. 
Count  36  characters  and/or  spaces  per 
line.  No  abbreviations.  Box  holders' 
identities  held  in  strict  confidence.  Re¬ 
plies  mailed  daily.  Editor  &  Publisher 
rHerves  the  right  to  edit  all  copy. 

Editor  &  Publisher 

SSO  Third  Av*.,  N.  Y.,  N.  Y.,  10022 
Phono  PLoxa  2-7050 
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Baseball  Still  King; 
Football  Kicks  in  2nd 


Major  League  baseball  re¬ 
mains  king  of  sports,  sports  edi¬ 
tors  say.  But  practically  all 
participating  in  a  poll  remarked 
on  the  current  surge  of  enthusi¬ 
asm  for  professional  football, 
which  finished  in  second  place. 

The  survey,  conducted  by  the 
sports  committee  of  the  -Asso¬ 
ciated  Press  Managing  Editors, 
involved  almost  100  sports  edi¬ 
tors  of  newspapers  with  a  com¬ 
bined  daily  circulation  of  13 
million.  The  report  was  released 
by  Mai  Mallette,  managing  edi¬ 
tor  of  the  Winston  -  Salem 
(N.  C.)  Journal,  the  committee 
chairman. 

Participating  sports  editors 
were  asked  to  rate  the  five  major 
sports  in  order  —  with  five 
points  for  a  first-place  vote,  four 
for  a  second-place,  three  for  a 
third,  etc. 

Major  league  baseball  re¬ 
ceived  40  first  place  votes  and 
a  total  of  375  points.  Profes¬ 
sional  football  got  20  first  places 
and  a  total  of  329  points.  College 
football  drew  more  first  place 
votes  than  the  pros  —  a  total 
of  25  —  but  wound  up  thiid  with 
313  points. 

In  a  survey  on  a  slightly  dif¬ 
ferent  basis  in  1959,  the  -APME 
sports  editors  voted  baseball 
first,  college  football  second  and 
professional  football  third. 

College  basketball,  fourth  in 
1959,  remained  fourth  in  the 
new  survey  with  145  points. 

Minor  Sports  Ratings 

The  remaining  sports  involved 
finished  in  the  following  order: 
golf,  95  points;  boxing  45,  horse 
racing  25,  auto  racing  17,  track 
15,  professional  basketball  13, 
ice  hockey  10,  bowling  3. 

Boxing,  which  was  fifth  in 
1959,  dropped  to  sixth  in  the 
new  survey  and  golf,  sixth  in 
1959,  rose  to  fifth  in  the  new 
sports  editors’  rating. 

“So  baseball,  the  sports  edi¬ 
tors  say,  is  still  king,”  Mr.  Mal¬ 
lette  said  in  a  report  on  the  poll. 
“Almost  even,’  respondent  re¬ 
marked,  how'ever,  on  the  onrush 
of  interest  in  pro  football. 

“Said  Ed  Brandt  of  the  Nor¬ 
folk  Virginian-Pilot;  ‘Without 
question,  the  interest  in  pro 
football  has  reached  a  tremen¬ 
dous  peak.  Baseball  has  diluted 
itself,  while  pro  football  can  do 
nothing  wrong.’ 

“Dean  Eagle  of  the  Louisville 
(Ky.)  Times  begged  the  ques¬ 
tion  and  perhaps  properly  so: 
‘The  argument  between  pro  foot¬ 
ball  and  baseball  is  ridiculous. 
Both  are  tops  in  season.’ 
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“Ed  Comerford  of  Newsday, 
Garden  City,  L.  I.,  saw  ‘a  grad¬ 
ual  decline  of  interest  in  college 
sports  when  the  population  ex¬ 
plosion  puts  so  much  pressure 
on  the  admissions  departments 
that  colleges  will  have  to  get  out 
of  the  sports  business.’  ” 

Baseball  Still  ‘.Number  1’ 

The  report  quoted  Charlie 
Karmosky  of  the  Netvport 
(R.  I.)  News  Press  as  saying: 
“Let’s  stop  cutting  down  base¬ 
ball.  All  reports  to  the  contrary 
notwithstanding,  it’s  still  the 
number-one  sport  for  year-round 
great  interest.” 

“If  the  questionnaire  proved 
anything  conclusively,  it  w’as 
that  putting  two  sports  editors 
in  the  same  room  guarantees  an 
argument,”  said  Mr.  Mallette. 
“The  answ’ers  also  formed  a 
mosaic  of  frustration  stemming 
from  the  growing  impossibility 
of  being  all  things  to  all  readers. 

“Gone  are  the  good  old  days 
of  sports  editing  when  you 
printed  the  major  league  base¬ 
ball  (all  day  games  —  completed 
at  sundow'n)  results,  tossed  in 
a  column  of  type  on  the  local 
minor-league  team  and  every¬ 
body  w'as  happy.  The  nation’s 
sports  pages  are  in  a  painful 
transition,  adjusting  to  the 
vagaries  of  the  do-it-yourself 
craze,  television,  geography  and 
won-lost  records.” 

Predictions 

Mr.  Mallette  said  the  sports 
editors  also  were  asked  to  pre¬ 
dict  what  lies  ahead  in  sports 
coverage.  He  said  a  “thread  of 
consensus”  in  the  disparate  re¬ 
plies  indicates  tomorrow’s  sports 
pages  will  contain  more  behind- 
the-scene  reporting;  that  news 
of  minor  interest  will  be 
squeezed  off  many  a  sports 
page. 

His  report  said  further: 

'“A  second  thread  can  be  ex¬ 
tracted  from  the  snarl  of  vary¬ 
ing  opinion.  Sports  editors  are 
battling  to  make  more  efficient 
use  of  new’spaper  space.  A  gim¬ 
let  eye  is  being  fastened  on  much 
of  the  agate  type. 

“Said  Chuck  Garrity  of  the 
Denver  Post:  ‘It  w’ould  be  a 
Godsend  to  shorten  baseball 
boxes.  But  I  don’t  rate  myself 
a  genius.  I  have  no  idea  how.’ 

“Bill  Boni  of  the  St.  Paul 
newspapers  commented:  ‘We’re 
going  to  have  to  give  some  re¬ 
sults  in  less  detail  to  accommo¬ 
date  other  stuff  of  general  ap¬ 
peal.’ 


“A  part  from  these  two 
threads,  there  w'as  disagreement 
at  almost  every  turn.  The  old 
ways  of  sports  editors  will  not 
necessarily  die  quickly.  On  base¬ 
ball  box  scores,  for  example.  Bill 
Hunter  of  the  Burlington 
(N.  C.)  Times-Neivs  observed: 
‘Cut  ’em  out  or  change  ’em 
drastically  and  the  phone  rings 
for  a  month.  The  figure  filbert 
must  be  serv'ed.  One  man’s  meat 
and  another  man’s  poison  must 
be  given  equal  time  on  the 
wire.’  ” 

CJieers  for  AP's  New  ^’ire 

In  another  section  of  the 
APME  sports  report,  Mr.  Mal¬ 
lette  gave  results  of  a  survey 
of  sports  editors  on  operation 
of  AP’s  new  high-speed  auto¬ 
matic  typesetting  wire. 

“The  idea  of  a  single  high¬ 
speed  TTS  wire  was  revolution¬ 
ary,”  the  report  said.  “It  com¬ 
bined  the  former  TTS  wire  and 
the  all-caps  wire  so  dear  to  the 
hearts  of  grey-beard  copy  edi¬ 
tors.  Like  all  revolutionary 
ideas,  the  new  wire  was  fair 
game  for  critics.” 

Mr.  Mallette  said  the  consen¬ 
sus  of  sports  editors  w’as  “over¬ 
whelmingly  in  favor  of  the  new 
wire.” 

“On  the  fringes,”  he  added, 
“were  ecstatic  praise  —  and 
some  slings  and  arrows.  Many 
said  the  major  test  would  come 
during  the  major  league  base¬ 
ball  season.  That  test  has  been 
passed.  The  average  time  for 
cleaning  up  a  baseball  game  — 
lead  and  box  —  is  now  about 
20  minutes,  in  contrast  to  the 
30  minutes  on  the  old  wires.” 

• 

PR  Man  for  Lumber 

Vancouver,  B.  C. 

Harry  M.  Furniss,  former 
newspaperman,  has  been  named 
advertising  and  publicity  co¬ 
ordinator,  B.  C.  Lumber  Manu¬ 
facturers’  Association.  For  sev¬ 
eral  years  he  has  been  con¬ 
sultant  in  public  relations  and 
advertising  to  the  Plywood 
Manufacturers’  Association. 


W.  Clifford  Lanf 


Moline  Dispatch  Opens  1 
Special  Service,  Dept.  | 

Moline,  Ill.  | 
The  Moline  Daily  Dispatch  ] 
has  promoted  its  farm  and  busi-  ■ 
ness  editor,  W.  Clifford  Lant,  to  I 
be  in  charge  of  a  newly-created  \ 
department  of  special  services.  : 
His  duties  will  include  public  I 
relations,  inter-olfice  communi¬ 
cation,  and  reader  services. 

Mr.  Lant  has  been  on  the  i 
news  staff  of  the  Dispatch  22  * 
years.  Previously  he  was  em¬ 
ployed  by  newspapers  and  trade 
journals  in  West  Allis,  Wis.; 
New'  Bedford,  Mass.;  Spring-  i 
field.  Ill.,  and  Aledo,  Ill.  | 

He  is  a  graduate  of  the  Uni¬ 
versity  of  Wisconsin  School  of 
Journalism.  His  early  training 
was  on  his  home  town’s  weekly 
the  Wenona  (Ill.)  Index. 

• 

Circulator  Retires 

Sacramento,  Calif. 
V,  P.  (Doc)  Willett,  circula¬ 
tion  manager  of  the  SewramenU 
Bee,  has  retired  after  a  career 
marked  by  39  years  of  succes¬ 
sive  circulation  gains.  Byron 
Conklin  was  promoted  to  his 
post.  The  Bee  circulation  was 
under  50,000  when  Mr.  Willett 
came  here  in  1932  from  Mem¬ 
phis.  It  exceeds  150,000  today. 


What  they’re  saying  about 

"Cy  Barrett  Says...” 

...the  unique  column  (and  reader  service) 
filling  the  need  for  money-making  and 
employment  advice. 


“Foitr  column  is  a  kit!**  ■ 

Jacksonville  (Florida)  Journal 


National  Newspaper  Syndicate  Inc.,  of  America 
20  North  Wacker  Drive  •  Chicago  6.  Illinois 
Area  Code  312-STate  2-1393  *8 


obert  C.  Dille,  Pres. 
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To  increase  productivity  and 
give  advertisers  better  service 
newspapers  are  looking  to 

PHOTON 

The  most  versatile,  flexible  typesetting  equipment  the  newspaper  industry  has  ever 
known.  Photon  phototypesetting  machines  produce  more  composition  in  less  time  than 
any  other  method.  Comparative  time  studies  prove  it!  The  newspapers  above  know  it. 

With  Photon  you  change  type  faces  and  point  sizes  faster  .  .  .  handle  less  copy  and 
material  .  .  .  change  line  lengths  less  often  ...  set  type  in  position  easier  .  .  .  keyboard 
larger  point  sizes  .  .  .  mix  point  sizes  within  a  line  at  will.  Because  you  complete  ad 
composition  faster,  proofs  are  available  earlier  and  you  give  advertisers  the  service 
they  want. 

Obviously,  you  save  money. 

Get  the  facts  about  Photon’s  higher  productivity.  Write  Photon,  Inc.,  Wilmington, 
Massachusetts. 


Printed  in  U.S.A. 


PHOTON 


newsmaker  in  phototypesetting 


The  11th  Annual  Competition 


\'X- 


Photo  by  Milton  J.  Piko 


Scripps-Howard  Ernie  Pyle  Memorial  Award  for 
Newspaper  Writing  during  the  year  1963  most 
nearly  exemplifying  the  style  and  craftsman¬ 
ship  of  Ernie  Pyle . 


Competition  for  SHtOO  cash  award  and  medallion  plaque  open  to 
newspapermen  on  all  U.  S.  newspapers.  1963  Entry  Deadline  .  .  . 
December  1.  Submit  entries  .  .  .  clippings  or  tearsheets  of  work 
published  during  1963,  plus  biographical  sketch  of  candidate  to: 

ERNIE  PYLE  MEMORIAL  AWARDS 


SCRIPPS-HOWARD  NEWSPAPERS 

230  Park  Avenue,  New  York  1 7,  N.  Y. 


Give  light  and  the  people  will  find  their  own  way. 


